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Brand  advertising  gets  more  buying  action 
when  you  place  it  in  the  medium  from  which 
consumers  do  practically  all  their  buying  and 
iit  which  retailers  place  practically  all  their 
promotion. 

To  a  degree  not  matched  by  any  other 
medium,  the  newspaper  is  integrated  into  buy¬ 
ing  and  selling.  It  is  the  primary,  and  for  most 
the  sole,  source  of  the  information  and  guid¬ 
ance  people  use  when  buying.  It  is  the  bask, 
and  for  most  the  exclusive,  medium  on  which 
retailers  rely  in  order  to  get  the  store  traffk 
that  makes  brand  advertising  practkal. 

As  Chkago's  most  dynamic  newspaper,  the 
Tribune  is  bought,  read  and  bought  from  by 


hundreds  of  thousands  more  families  than  are 
reached  by  any  other  Chicago  newspaper. 
The  buying  action  of  readers  attracted  to  the 
Tribune  during  the  twelve  months  ended  De¬ 
cember  31,  1953,  over  $58,000,000.00  in 
advertising — far  more  than  has  ever  been 
placed  in  any  similar  period  in  any  other 
newspaper  in  the  world. 

A  Tribune  representative  will  be  glad  to  dis¬ 
cuss  with  you  a  plan  that  will  help  you  build  a 
consumer  franchise  for  your  brand  among 
Tribune  readers  that  will  increase  your- sales 
and  give  you  a  stronger  position  with  dealers. 
Why  not  ask  him  to  call? 
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they  Buy  More  because  they  Have  More ! 


•  Yes,  people  do  BUY  MORE  in  Indianapolis.  That’s  be¬ 
cause  the  average  income  per  family  in  this  great  market 
is  $6593 — 25.7%  above  the  national  average — and  7th 
among  cities  of  600,000  population  and  over!* 

Whatever  you’re  selling — toasters,  appliances,  large  or 
small,  drugs,  food,  furniture,  gasoline — you’ll  find  a  far 
better  market  in  Indianapolis,  responsive  and  ready  to  buy. 
In  addition,  you  get  these  other  important  advantages: 


►  It’s  BIG  .  .  .  over  600,000  population 

►  It’s  STEADY  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  EASILY  REACHED  . . .  you  get  saturation  coverage 
of  the  metropolitan  area,  plus  an  effective  bonus  coverage 
of  the  44  surrounding  counties  in  The  Star  and  The  News. 
Write  for  complete  market  data  today. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Consumer  Income  Supplement,  1954,  Standard  Rate  &  Data  Service. 
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Westchester  Weekly 

To  THE  Editor:  Referring  to 
the  item  (Sept.  18  page  12) 
announcing  a  new  weekly  for 
Westchester  County,  I  wish  to 
state  that  Ridder  Publications, 
Inc.,  has  no  connection  with 
this  weekly. 

While  we  hope  that  Charles 
Ridder  Jr.,  makes  a  success 
of  the  paper,  Ridder  Publica¬ 
tions,  Inc.,  has  no  interest  in 
it  of  any  kind. 

Victor  F.  Ridder 

80  Varick  St. 

New  York,  N.  Y. 

Sell  All  Advertising 

To  THE  Editor:  I  was  in¬ 
terested  in  your  editorial  “TV 
Uses  Papers’’  (Sept.  18). 

Your  point  is  good.  TV  net¬ 
work  people  are  smart.  They 
know  that  there  are  other  good 
media  and  they  believe  in  us¬ 
ing  that  media  to  call  atten¬ 
tion  to  their  programs.  They 
also  use  their  own  media. 

I  am  a  great  believer  in  print 
media  as  well  as  the  broadcast¬ 
ing  media.  I  happen  to  have 
interests  in  two  weekly  news¬ 
papers  and  own  a  small-town 


radio  station.  Our  station  ad¬ 
vertises  in  our  newspapers  and 
vice  versa. 

Many  TV  advertisers  believe 
in  print  media — all  they  need 
is  some  good  selling  and  re¬ 
member,  some  of  the  most  im¬ 
portant  owners  and  operators  of 
radio  and  TV  stations  are 
newspaper  publishers.  Don’t 
you  think  we  would  all  be  bet¬ 
ter  off  if  we  spent  more  time 
selling  the  value  of  advertising 
as  well  as  the  value  of  each 
media?  And,  through  advertis¬ 
ing  research  and  media  re¬ 
search,  perhaps,  in  time,  the  ad¬ 
vertiser  will  have  more  infor¬ 
mation  on  how  to  get  the  most 
for  his  dollar. 

Edgar  Kobak 

341  Park  Ave., 

New  York,  N.  Y. 

School  Salutes  Press 

To  THE  Editor:  During  Na¬ 
tional  Newspaper  Week,  1954, 
the  staff  and  faculty  of  the 
Army  Information  School  join 
the  many  thousands  of  our 
people  who  salute  the  American 
newsman. 

This  school  is  a  smaller  and 
more  modest  successor  to  Arm¬ 
ed  Forces  Information  School 


which  was  discontinued  earlier 
this  year.  Like  AFIS,  it  strives 
to  teach  its  soldier  graduates 
what  a  free  and  responsible 
press  means  to  our  country, 
and  make  them  want  to  support 
such  a  press. 

We  feel  a  kinship  of  pur¬ 
pose  with  our  newspapermen 
around  the  world  who  labor  to 
preserve  the  American  heri¬ 
tage.  May  they  enjoy  con¬ 
tinued  success! 

G.  E.  Brown 
Colonel,  Armor 
Commandant 

Headquarters, 

Army  Information  School, 

Fort  Slocum,  N.  Y. 

Appreciation 

To  THE  Editor:  As  we  re¬ 
new  our  subscription  for  an¬ 
other  two  years,  we  want  you 
to  know  we  are  finding  Editor 
&  Publisher  more  and  more 
invaluable.  Personally,  I  know 
of  no  other  journal  in  the  field 
of  communications  that  packs 
so  much  informative,  interest¬ 
ingly  written  information  be¬ 
tween  its  covers. 

We  also  think  the  E  &  P 
“new  look”  is  swell. 

William  Fisher,  Jr. 
Editorial  Research, 

American  Foundation  for 
Overseas  Blind,  Inc., 

New  York,  N.  Y. 
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Headlines : 

Nurse  May  Be  Best  For 
Sleeping  Problem.  —  Hartford 
(Conn.)  Times. 

• 

Mate  Stabbed  By  Doctor 
With  Wife. — Durham  (N.  C.) 
9un. 

• 

Infant’s  Arrival  Impels  Par¬ 
ents  To  Seek  New  Recreation 
Ideas. — Appleton  (Wis.)  Post- 
Creseent. 

• 

Policeman  Accidentally  Shot 
in  South  End. — Boston  (Mass.) 
Herald. 

• 

How  To  Keep  Well:  New 
Joints  To  Replace  Old  Painful. 
— Toledo  (Ohio)  Blade. 

• 

Owner  Adding  Wing  To  Gif¬ 
ford  Arms. — Orlando  (Fla.) 
Morning  Sentinel. 

• 

Charged  With  Driving  Her 
Cad  Through  Stop  Sign — 
Stroudsburg  (Pa.)  Daily  Rec¬ 
ord. 


the  (Dregonian 


REACHES 

MORE 

WOMEN! 


WITH  CIRCULATION  LEADCRSHIP 


8,508 

4,354 

4,715 

40,726 


City  Carrier  Lead 
ABC  City  Zoire  Lead 
Retail  Trading  Zane  Lead 
Totdl  Circulatian  Lead 


the  0regonlan 


WITH  ADVERTISING  LEADERSHIP 


Oregonian 
Leodership 
Over  2nd  Paper 
Year:  1953 


1,148,624  lines 
796,467  lines 
3,264,751  lines 
5,431,792  lines 


Retail  Advertising  Lead 
General  Advertising  Lead 
Classified  Advertising  Lead 
Totol  Advertising  Lead 


Largest  Cirtulatlen 

In  the  Pacific  Northwest  I 

I  392,331  Swndoy 

Represented  Notionolly  by  Moloney,  Regon  &  Schmitt.  Inc. 


'  AlC  f«btivtt*rt'  itafemciitt  f^r  A  met. 
Morrti  )l,  ieS4.  Mtdie  tmel 
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lot  ,  1 

IS  proud  to  announce 
S'  the  addition  of 

’  THE  DAILY  OKLAHOMAN 

-  and 

ec- 

.  OKLAHOMA  CITY  TIMES 

to  its  growing  family  of  distinguished 
newspaper  clients. 

Round-the-clock  INS  service  to  these  great 
newspapers  started  October  1. 
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Here’s  the  Record  of  Spadea's 
‘Tor  the  Record”  Column... 

*  It's  two  years  old  now — bigger,  better  and 
livelier  than  ever. 

*  Nineteen  editors  launched  us  and  today 
we  have  fifty-four  newspaper  clients. 

*  At  the  start  we  had  three  writers — now 
there  are  more  than  eighty  contributors  to 
“For  the  Record.” 

*  In  two  years  six  customers  cancelled  but 
later  reinstated.  Two  cancelled  and  com¬ 
peting  papers  took  over. 

*  In  our  “Orchids"  file — Reader's  Digest 
publication  of  Maurice  Zolotow’s  column 
analyzing  Dr.  Kinsey's  last  report. 

• 

We're  proud  of  our  column,  but  we're  still  plugging 
at  improvements.  And,  with  the  enthusiastic  coopera¬ 
tion  of  so  many  first-rate  writers,  we  feel  we  can't  miss 
producing  the  top  column  In  the  daily  press. 

• 

Editors  seeking  a  change  of  pace  would  do  well  to 
examine  this  feature  closely.  And  if  your  time  is 
valuable  and  your  budget  thin — that  makes  three 
good  reasons  to  look. 


Spadea  Syndicate,  Inc. 

120  West  31st  Street  New  York  1,  N.  Y. 

BRyant  9-8426 
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P  RESIDENT  Eisenhower’s  press  conferences  at  the  White  House 
eventually  will  be  broadcast  over  both  radio  and  television, 
James  C.  Hagerty,  the  President’s  press  secretary,  recently  re¬ 
vealed  to  Ben  Gross,  New  York  Daily  News  radio-TV  colum¬ 
nist.  A  workable  formula  has  not  been  evolved  but  in  view  of 
many  technological  advances,  Mr.  Hagerty  expected  an  early 
solution  to  several  problems  and  serious  objections  that  have 
arisen.  .  .  .  Gordon  Langley  Hall,  former  society  editor  of  the 
Nevada  (Mo.)  Daily  Mail,  to  fulfill  a  promise,  scattered  a  cas¬ 
ket  of  earth  from  England  on  the  grave  of  the  late  Miss  Amelia 
Kimberlin,  for  many  years  a  staffer  of  the  Mail,  in  a  ceremony. 

— My  revered  former  boss,  James  A.  Parham,  for  23  years 
managing  editor  and  for  11  years  associate  editor  of  the  Char¬ 
lotte  (N.  C.)  Observer  and  for  47  years  a  cogent  newspaperman, 
now  in  retirement,  writes:  *‘l  still  enjoy  going  up  to  the  Observer’s 
news  and  editorial  departments  occasionally  and  chatting  with 
my  former  fellow  workers  who  are  still  on  the  job.” 

10  Commandments 

W  ITH  the  back-to-journalism-school  season  on,  R.  R.  (Scoop) 
Coates  offers  these  Reporters’  Commandments  in  his  column 
in  the  New  Brighton  (Pa.)  Beaver  Valley  Times: 

"(1)  Thou  shalt  not  take  in  vain  the  name  of  any  man,  nor  shalt  thou 
make  spurious  reierence  to  the  morals  or  conduct  oi  any  man,  or  of 
members  oi  any  man’s  household  thereof,  or  of  any  man's  business,  or 
make  light  oi  any  man’s  substance:  for  this  be  libel;  and  ye  editor  will 
not  hold  guiltless  him  that  heedeth  not. 

"(2)  Thou  shalt  not  take,  or  suffer  to  be  taken,  any  photographic  image 
or  likeness  (regional)  of  any  principal,  or  of  ANY  man  that  is  in  the 
courtroom,  or  that  is  in  the  basement  below,  or  that  is  in  the  library 
above;  lest  thou  incurest  the  wrath  or  invoketh  contempt  of  the  Court 
thereof. 

"(3)  Thou  shalt  not  plug,  glorify,  or  tip  in  the  balance  by  prejudice, 
the  talents  oi  any  man,  or  the  wheedling  mouthings  of  any  man,  or  the 
stature  of  any  grasping  man,  or  the  business  thereof  or  he  that  seeketh 
thy  favor  by  the  bringing  oi  gifts  or  promises;  but  walk  thee  always 
in  the  righteous  path  of  objective  reporting. 

"(4)  Thou  shalt  remember  the  release  date  and  keep  it  holy,  and 
thou  shalt  sanctify  it  within  thy  own  heart — but  should  thine  editor 
desireth  this  not  thou  shalt  then  stir  thy  stumps  and  suffer  thy  piece 
to  be  scattered  over  all  the  land. 


* 
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”(5)  Thou  shalt  labor  six  days  and  do  all  thy  work,  unless  governed 
thereof  by  the  laws  oi  the  land,  or  by  the  laws  oi  thy  guild,  or  by 
covenants  of  thy  union  or  by  other  tribal  statutes.  If  thou  be  a  Sabbath 
Driver  and  go  in  thy  chariot  forth  with  thy  family  onto  the  plains  or 
unto  the  mountoiru,  or  unto  the  seashore,  suffer  thy  office  knowledge 
oi  thy  journey,  lest  by  preadventure  there  cometh  urgent  need  oi  thy 
service. 


"(6)  Thou  shalt  not  stray  from  the  stylesheet,  but  lookest  thou  upon  it 
with  exceeding  respect;  whether  it  be  up  or  whether  it  be  down. 

"(7)  Thou  shall  not  kill  a  piece  at  the  behest  oi  any  man,  or  upon 
threat  oi  any  man,  without  thou  first  goeth  in  unto  thine  editor  for  the 
dope.  Neither  shall  thou  killeth  time  in  the  marketplace,  or  in  the  inn, 
or  in  the  dens  of  iniquity,  or  in  the  corridors  of  the  temple,  or  at  the 
iountairu. 

"(8)  Thou  shall  not  steal  verbatim  the  words  oi  any  scribe  that 
cometh  before  thee;  for  this  be  plagiarism,  which  is  wicked;  and  which  I 
is  infringement,  which  stinketh  much;  lo,  lest  thou  walketh  with  thy 
head  bowed  in  shame  all  the  days  of  thy  life. 

"(9)  Thou  shall  not  adulterate  thy  piece  with  pompous  modifiers,  or 
with  cliches,  or  with  flowery  phrases,  nor  with  prolbdty;  which  is  an 
abomination  even  unto  the  desks  of  the  great  and  goodly  dailies  through¬ 
out  all  the  nation;  and  thou  shall  not  covet  thy  neighbor’s  style,  nor 
his  byline;  nor  shall  thou  desire  or  borroweth  his  paste,  or  his  shears, 
or  his  cigarets,  or  any  oi  his  substance  pending  payday. 

"(10)  Thou  shalt  honor  thy  sources  oi  news  and  betray  thou  not  the 
souls  that  confide  in  thee,  and  comfort  thee  with  all  maimer  oi  tips  and 
tidings  that  maketh  for  joyous  successes  in  the  field  in  which  thou  has 
been  promised  a  great  flowing  of  milk  and  honey." 
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Downes  Beat 


To  many  music  lovers  over  the 
country,  listening  to  good  music  is  only  part 
of  the  pleasure  it  brings.  The  other  part 
is  enjoying  what  Olin  Downes  has  to  say 
about  it.  Olin  Downes  is  music  critic  of 
The  New  York  Times. 

If  there  is  a  dean  of  music  criticism  in  the 
U.  S.,  Olin  Downes  is  he.  He  has  been  writing 
about  music  and  those  who  make  it  for 
almost  half  a  century.  For  17  years  he  was 
music  critic  of  the  Boston  Post,  a  critical 
post  in  a  city  that  takes  its  music  critically. 
For  the  past  30  years  he  has  been  the 
critical  ear  of  the  music  lovers  who  read 
The  New  York  Times.  His  lectures  and 
radio  commentaries  on  music  have  been 
heard  by  millions. 

Music  has  been  Olin  Downes’  life  since  his 
earliest  childhood  in  Evanston,  Ill.  It  was 
practically  his  only  education.  His  formal 
schooling  ended  in  a  Boston  grammar 
school.  His  music  schooling  has  never  ceased. 
He  taught  piano,  played  the  viola,  worked 
as  an  accompanist  while  still  in  his  teens. 

In  addition  to  an  ear  for  music,  Olin  Downes 
has  a  nose  for  news.  His  story  of  the 
ovation  Lawrence  Tibbett  got  in  his  first 
big  role  at  the  Metropolitan  made  page  one, 
helped  propel  Tibbett  to  operatic  stardom. 
His  perceptive  review  of  Yehudi  Menuhin 
helped  that  violinist  achieve  professional 
recognition  when  only  ten  years  old. 

There  are  many  experts  like  Olin  Downes  on 
The  New  York  Times  staff.  Critics,  reporters, 
editors,  they  form  an  unmatchable  team. 
Pooling  their  skills  and  talents,  they  help 
produce  each  day  a  newspaper  that  is 
vigorous  and  alive,  interesting  and 
informing,  different  from  any  other. 

The  Times  has  the  biggest  staff.  It  gives 
readers  the  most  news. 

And  when  readers  get  more  out  of  a 
publication,  so  do  advertisers.  Ask  us 
to  tell  you  the  whole  story. 

S^l)e  Neto  Ijork  @ime« 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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Controllers  Advise  Budget 
Management 

Cost  Control  and  Long-Range 
Plant  Improvement  Shown 


Detroit 

The  seven-year-old,  412-mem- 
ber  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers 
this  week  advanced  a  third  step 
toward  sounder  financial  prac¬ 
tices  in  the  newspaper  business. 
This  one  is  a  detailed  budgetary 
procedure  to  assist  management 
planning  and  cost  control. 

A  standard  chart  of  accounts, 
devised  by  the  Institute  several 
years  ago,  has  received  wide 
acceptance  in  newspaper  count¬ 
ing  rooms,  and  last  year’s  proj¬ 
ect,  a  cost  analysis  procedure 
which  spells  out  the  method  of 
allocating  expenses  to  the  vari¬ 
ous  units  of  newspaper  produc¬ 
tion,  is  being  adopted  by  many 
publishers,  INCFO  officers  ad¬ 
vised  the  annual  convention 
here.  Attendance  at  IJje  three- 
day  meeting  approached  200, 
from  the  United  States,  Can¬ 
ada  and  Australia. 

The  newly  drafted  cost  con¬ 
trol  budget  plan  contained  the 
double  suggestion  of  interde¬ 
partmental  cooperation  and 
long-range  preparation  for 
plant  replacement  and  expan¬ 
sion. 

Introducing  the  association’s 
newest  contribution  to  the  bus¬ 
iness,  the  result  of  a  year’s  in¬ 
tensive  work  by  a  committee 
and  an  expert  consultant,  T.  F. 
Mowle,  Wall  Street  Journal,  ex¬ 
plained  that  the  success  of  some 
publishers  working  with  annual 
operating  budgets  had  created  a 
desire  to  carry  the  same  plan 
in  a  more  condensed  form  for¬ 
ward  for  three,  four  or  five 
years. 

Peter  F.  King,  Milwaukee 
(Wis.)  Journal,  reported  that 
his  paper’s  budgetary  procedure 
had  enabled  it  to  operate  with 
a  forecast  that  has  come  as 
close  as  $50,000  to  actual  net 
results  in  a  year. 

A  complete  management  plan 
should  include  an  operating 


budget,  a  capital  expenditure 
forecast,  and  a  cash  forecast, 
advised  Lambert  H.  Spronck,  of 
Lybrand,  Ross  Brothers  & 
Montgomery,  consultants  to  the 
committee  of  which  Mr.  Mowle 
was  chairman. 

“The  initial  step  in  planning,” 


he  said,  “is  to  set  attainable  and 
desirable  goals.  In  the  news¬ 
paper  industry  ultimate  goals 
would  be  related  to  changes  in 
the  volume  or  rates  for  adver¬ 
tising,  circulation,  or  special 
products  or  services.” 

Controller’s  Responsibility 

Responsibility  for  preparation 
of  the  budget,  the  timetable  for 
gathering  data  from  depart¬ 
ment  heads  and  the  determina¬ 
tion  of  periods  to  be  covered, 
would  fall  upon  the  controller. 


EXAMPLE  OF  A  LONG  RANGE  FORECAST  FOR 
A  MEDIUM  SIZE  DAILY  AND  SUNDAY  NEWSPAPER 

Year 


Advertising  revenue: 

Retail  . 

General  . 

Classified  . 

Total  advertising  .  (A) 

Circulation  revenue: 

Daily  . 

Sunday  . 

Total  Circulation  . 

Other  newspaper  revenue  . 


Total  revenue 
Expenses: 

Editorial  .  (C) 

Mechanical  .  (C) 

Newsprint  and  ink  .  (D) 

Circulation  .  (C) 

Advertising  .  (C) 

General  and  administrative  ..  (C) 

Contingencies  . 

Total  operating  expanses 

Total  operating  income 

Nonoperating  revenue  . 

Nonoperating  expenses  .  (F) 


Taxes  on  income  (52  percent) 
Net  income  . 


1955  1956  1957 


$1,950,000 

$2,145,000 

$2,360,000 

523,000 

575,000 

632,000 

652,000 

715,000 

788,000 

$3,125,000 

$3,435,000 

$3,780,000 

$  902,000 

$  947,000 

$  994,000 

1,023,000 

1,073,000 

1,126,000 

$1,925,000 

$2,020,000 

$2,120,000 

$  50,000 

$  50,000 

$  50,000 

$5,100,000 

$5,505,000 

$5,950,000 

$  841,000 

$  877,000 

$  916,000 

775,000 

813,000 

853,000 

1,225,000 

1,300,000 

1,400,000 

625,000 

648,000 

672,000 

273,000 

285,000 

297,000 

741,000 

819,000 

817,000 

50,000 

50,000 

50,000 

$4,530,000 

$4,782,000 

$5,005,000 

$  570,000 

$  723,000 

$  945,000 

40,000 

40,000 

40,000 

20,000 

70,000 

20,000 

$  590,000 

$  693,000 

$  965,000 

307,000 

360,000 

502,000 

$  283,000 

$  333,000 

$  463,000 

Footnotes: 

(A)  Increase  10  percent  each  year. 

(B)  Increase  5  percent  each  year. 

(C)  Salaries  and  wages  5  percent  increase  each  year.  Other  expenses  3  per* 
cent  each  year. 

(D)  Provides  for  circulation  increase  of  5  percent  plus  adjustments  to  sala¬ 
ries  and  wages  shown  under  (C)  above. 

<E)  Includes  $30,000  in  1956  for  moving  expenses  and  $20,000  for  added 
depreciation  and  real  estate  taxes  for  1956  and  1957. 

(F)  Provides  $50,000  in  1956  for  loss  on  sale  of  building  and  equipment. 


The  following  were  given  as 
samples  of  questions  which 
should  be  answered  after  the 
controller  consulted  with  de¬ 
partment  executives: 

1.  Is  circulation  and  promo¬ 
tion  planning  a  corrective  cam¬ 
paign  to  increase  circulation? 

2.  Is  the  increase  or  decrease 
in  circulation  expected  to  be 
temporary  ? 

3.  What  corrective  campaigns 
are  being  planned  to  increase 
advertising  linage? 

4.  Is  the  increase  or  decrease 
in  advertising  expected  to  be 
temporary  ? 

5.  If  there  is  a  drop  in  rev¬ 
enue  or  volume  of  workload, 
what  action  is  to  be  taken  to 
reduce  expenses? 

6.  Has  attention  been  drawn 
to  decreases  in  units  of  produc¬ 
tion? 

7.  Can  anything  be  done  about 
Other  Operating  Expenses? 

8.  What  supplemental  data 
can  be  furnished  by  the  Ac¬ 
counting  Department  to  assist 
the  Department  Heads  in  their 
effort  to  make  performance 
meet  the  budget  in  the  future  ? 

9.  Are  responsible  employes 
sold  on  the  benefits  and  needs 
for  a  budget?  To  what  extent 
has  the  human  factor  been  re¬ 
sponsible  for  poor  performance  ? 

10.  Has  there  been  an  unusual 
increase  in  the  number  of  em¬ 
ployes  or  a  lowering  of  their 
productive  capacity? 

11.  Is  overtime  abnormal? 

Condensed  Budgets 

Top  management  would  be 
provided  with  condensed  budg¬ 
ets  emphasizing  operating  ex¬ 
penses  by  department  groups 
and  by  nature  of  items.  Other 
sheets  would  show  at  a  glance 
the  performance  of  each  de¬ 
partment.  In  Editorial  and 
News,  for  example,  the  number 
of  employes  in  each  peiyod  and 
the  number  of  pages  printed, 
with  percentage  of  news  con¬ 
tent,  would  be  readily  spelled 
out.  This  would  be  translated 
further  into  unit  cost  of  opera¬ 
tion,  based  on  circulation. 

On  the  subject  of  long-range 
planning,  the  controllers’  budg¬ 
etary  prospectus  stated: 

“Too  often  a  business  has  few, 
if  any,  complete  capital  expendi¬ 
ture  plans.  Capital  expenditures 
frequently  are  undertaken  only 
when  urgent,  and  therefore 
fluctuate  widely  and  are  difficult 
(Continued  on  page  8) 
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further  the  efficient  operation 
of  productive  facilities.” 

It  was  recommended  that  the 
long-term  budget  should  be 
moved  ahead  one  year  each 
year  so  that  it  will  always  be  a 
forecast  for  a  three-  to  five- 
year  period. 

“This  is  not  designed  to  be 
just  an  accounting  exerci.se,” 
Mr.  Spi’onck  emphasized.  “The 
controllers  must  win  the  con¬ 
fidence  of  all  department  execu¬ 
tives  and  sell  them  on  the  neces¬ 
sity  for  having  accurate  data.” 

On  the  basis  of  experience 
with  budgeting  on  the  Milwau¬ 
kee  Journal  for  many  years,  Mr. 
King  advised  that  the  annual 
forecast  should  be  supplement¬ 
ed  by  short-range  forecasts 
throughout  the  year  covering  a 
four  to  six  week  period. 

“A  continuous  policing  of 
cash  funds,”  he  said,  “permits 
the  investment  of  cash  which 
might  otherwi.se  be  held  in  the 
bank  account.  Unusually  large 
bank  accounts  usually  serve  as 
a  temptation  to  executives  who 
have  a  mania  for  spending 
money.” 

Another  member  of  the  cost 
control  committee,  Roger  P, 
Talmadge,  Boston  (Mass.)  Her¬ 
ald  and  Traveler,  said  the  cash 
budget  is  of  equal  importance 
with  the  profit  and  loss  budget. 

“It  takes  more  than  pap^r 
profits  to  operate  a  business; 
even  the  newspaper  in  a  static 
community  has  the  problem  of 
replacing  plant  and  equipment,” 
he  commented. 

“We  would  be  most  derelict 
in  our  duty  if,  through  lack  of 
adequate  financial  planning,  we 
were  to  impair  the  credit  of  our 
paper  or  impede  the  desirable 
replacement  or  expansion  of 
facilities.” 

R.  D.  McGee,  Philadelphia 
Bulletin,  said  poorly  timed  or 
excessive  capital  expenditures 
can  raise  operating  expenses 
and  tie  up  a  company’s  capital. 
A  formal  capital  budget  is  man¬ 
datory,  he  said,  so  that  manage¬ 
ment  can  make  proper  decisions 
on  expenditures  at  present-day 
prices  and  under  the  increasing 
difficulty  of  accumulating  capi¬ 
tal  funds. 

“It  is  easier  to  keep  expenses 
in  check  than  to  curtail  them 
after  increases  have  become 
established,”  Gordon  A.  O’Brien, 
Worcester  (Mass.)  Telegram 
and  Gazette,  counselled.  “The 
summary  operating  budget 
serves  as  a  signal  when  policy 
changes  might  be  required.” 

Edmund  W.  Downes,  Hart¬ 
ford  (Conn.)  Courant,  stressed 
that  everyone  down  the  line 
has  to  believe  in  the  budget. 
(Continued  on  page  50) 
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Tax  Savings 
Are  Possible 
In  New  Law 


Detroit 

Elections  under  the  new  tax 
law  will  enable  the  newspaper 
to  enjoy  some  savings,  accord¬ 
ing  to  an  analysis  made  by 
James  R.  Foss,  controller  of 
the  Lawrence  (Mass.)  Eagle 
and  Tribune. 

Directing  his  remarks  par¬ 
ticularly  to  the  publishers  of 
small  newspapers,  Mr.  Foss 
cautioned  that  new  regulations 
are  still  to  be  prescribed.  Mean¬ 
while,  he  said,  publishers  should 
study  the  law  and  plan  their 
course. 

Under  the  new  depreciation 
allowance,  he  said,  the  sum-of- 
digits-method  recovers  a  tax¬ 
payer’s  capital  more  rapidly 
and  furnishes  substantial  addi¬ 
tions  to  working  capital  in  the 
earlier  years,  in  contrast  with 
the  straight-line  and  declining- 
balance  methods. 

The  sum-of-digits  method,  he 
explained,  not  only  gives  the 
same  high  deductions  in  the 
first  years  as  the  declining- 
balance  method  but  recovers 
100%  of  the  asset’s  cost  over 
its  useful  life. 


OUTGOING  PRESIDENT  of  the  Institute  of  Newspaper  Controllers 
and  Finance  Officers  Richard  H.  Wills,  treasurer,  the  Roanoke  (Va.) 
Times  &  World  News,  sits  for  well  earned  rest  as  new  officers  take 
over.  Standing  (L  to  R)  Frank  T.  Hodgdon  Jr.,  controller,  the  Cleveland 
Plain  Dealer  &  News,  second  vicepresident;  M.  N.  Kressman,  adminis¬ 
trative  assistant,  the  Easton  (Pa.)  Express,  treasurer;  Robert  P.  Hunter, 
secretary-treasurer,  the  Birmingham  (Ala.)  News,  first  vicepresident; 
and  Herbert  E.  Hetu,  secretary-controller,  the  Sharon  (Pa.)  Herald, 
new  Institute  president. 


Greater  Depreciation  fi^d  that  midway  in 

“This  method,”  he  went  on,  the  useful  life  of  the  asset, 
“applies  a  declining  fraction  of  one-half  of  its  cost  would  have 
the  original  cost  each  year.  For  been  recovered  under  the 
example — an  asset  having  a  life  straight-line  method,  two-thirds 
of  five  years  would  have  a  con-  of  the  cost  under  the  declin- 
stant  denominator  of  15,  the  ing-balance  method,  and  three- 
enumerator  would  be  5  for  the  fourths  of  the  cost  under  the 
first  year  and  decline  one  num-  sum-of-the-digets  method.” 
ber  each  succeeding  year.  In  Section  462  (e)  of  the  tax 
other  words,  5/15th  of  the  ori-  code,  he  said,  provides  an  op- 
ginal  cost  or  1/3  would  be  used  portunity  for  substantial  tax 

savings,  unless  business  condi- 
E  &  P  INDEX  tions  indicate  otherwise,  in 

.  .  .  .  „  _  that  both  actual  expenses  and 

Advertising  News  15-24  reserves  fo  restimated  ex- 

oo  s  in  Review  51  penses  for  1954  will  be  deduct- 

Circulation  M  j^le  in  1954.  This  means  a 

Classified  Clinic  26  jj^^^le  deduction,  he  explained, 

itoria  ^  30  amount  taken  into  re- 

I  47  gerve  will  not  become  income  in 

any  following  year,  except 
„  ,  over-estimate. 

*  u  permits  ac- 

o  ograp  y  crual-ba.sis  taxpayers  to  defer 

Promotion  .  46  ..  »  ■  . 

„  r  •  »  I  <  reporting  of  various  payments 

Rav  Erwin’s  Column  4  .  i  i  4.1. 

Cl  rr  ,,  as  income  until  the  year  or 

Shop  Talk  .  56  .  •  .  • 

c  .  00  years  in  which  the  income  is 

*’'*“*''“*'*  earned.  This  applies  particu- 


Budget  Plan 


(Continued  from  page  7) 


Opposition  to  Area 
ABC  Listing  Urged 


Newspaper  members  of  the 
Audit  Bureau  of  Circulation 
were  urged  this  week  to  re¬ 
affirm  a  resolution  opposing 
separate  Metropolitan  Area  list¬ 
ings  as  passed  by  the  ABC  news 
paper  division  in  Chicago  last 
year.  (E&P  Oct.  31  ’53,  page 
12.) 

At  that  time  and  although  ad¬ 
vertisers  and  advertising  agen¬ 
cies  strongly  recommended  pas¬ 
sage  of  the  proposed  amend¬ 
ment  to  the  rules  covering 
Standard  Metropolitan  Areas, 
the  newspaper  division  stood 
firm  in  its  belief  that  such  a 
listing  would  not  accurately 
portray  the  impact  of  a  news¬ 
paper  on  its  market. 

This  week,  Gene  Robb,  pub¬ 
lisher  of  the  Albany  (N.  Y.) 
Times  Union  and  chairman  of 
the  Special  Advisory  Committee 
to  ABC  Newspaper  Directors, 
held  a  press  conference  in  New 
York  City  at  which  he  released 
copies  of  statements  and  statis¬ 
tical  material  which  the  com¬ 
mittee  is  sending  to  every  ABC- 
member  newspaper. 

“This  good-intentioned  prop¬ 
osition,”  the  letter  states,  “is 
being  advanced  by  agency  and 
advertiser  members  of  ABC 
chiefly  on  the  grounds  it  will 
provide  a  newspaper  circulation 
yardstick  for  comparisons  with 
other  economic  factors  which 
they  say  are  available  only  for 
Metropolitan  Areas. 

ABC  ‘Blessing’  Wrong 

“Metropolitan  Area  data  al¬ 
ready  is  available  from  the 
county  listings  in  the  ABC 
Audit  Reports  because  Metro¬ 
politan  Areas  are  always  bound¬ 
ed  by  county  lines  (township 
lines  in  New  England).  But  this 
is  a  principal  reason  why,  in 
the  opinion  of  this  committee, 
an  ABC  ‘blessing’  of  these  ar¬ 
bitrary  and  government  created 
.Metropolitan  Areas  would  be 
wrong;  county  lines  do  not  de¬ 
termine  markets  or  the  effective 
influence  zones  of  newspapers. 

“We  are  being  asked  to  com¬ 
pile  a  new  kind  of  circulation 
statistic  that  no  other  ABC 
division  —  magazines,  business 
papers,  etc., — has  been  asked  to 
do. 

“We  are  being  asked  to  em¬ 
ploy  this  Metropolitan  Area 
conception  of  markets  which,  in 
our  view,  would  have  a  tendency 
to  restrict  and  confine — in  some 
instances  to  negate — the  area 
of  newspaper  influence  at  a  time 


when  we  are  facing  the  chal¬ 
lenge  of  powerful,  expanding 
and  more  numerous  television 
stations;  we  oppose  any  impedi¬ 
ment  to  newspaper  growth 
which  is  now  more  important 
than  ever. 

“With  a  few  accidental  ex¬ 
ceptions,  we  believe  almost 
every  newspaper  stands  to  lose 
if  this  erroneous  conception  of 
newspaper  markets  receives  the 
sanction  of  ABC:  1)  Most  of 
the  larger  newspapers  would 
lose  important  parts  of  their 
Retail  Trading  Zones.  2)  Smal¬ 
ler  papers  which  happen  to  be 
on  the  edges  of  the  Metropoli¬ 
tan  Areas  would  be  ‘drowned’ 
when  their  circulations  are 
compared  with  the  population 
of  the  entire  area.  3)  Just 
about  half  of  the  newspaper 
members  of  ABC  are  complete¬ 
ly  outside  Metropolitan  Areas 
and  would  lose  by  over-empha¬ 
sis  on  Metropolitan  Area  cir¬ 
culations.” 

The  letter  closes  with  a  re¬ 
quest  that  newspapers  fill  in 
and  mail  an  attached  card  and 
write  letters  expressing  their 
views  on  the  question.  Mem¬ 
bers  are  urged  to  participate  in 
discussion  of  the  issue  at  the 
ABC  annual  meeting  in  Chi¬ 
cago,  Oct.  20. 

“If  you  cannot  come,”  the 
letter  concludes,  “please  in¬ 
struct  your  proxy-holder  how 
you  wish  your  vote  cast  when 
this  question  arises.” 

Proxy  registration  deadline  is 
5  p.m.,  Oct.  14,  in  the  office  of 
the  managing  director,  ABC, 
Chicago,  Ill. 

Agency  Views 

A  fact  sheet  accompanying 
the  committee’s  letter  to  news¬ 
papers  cites  various  views  of 
advertising  agencies. 

According  to  the  committee, 
agency  men  stated  that  it  is 
important  to  be  able  to  compare 
sales  data  for  various  kinds  of 
business  with  newspaper  circu¬ 
lations.  Because  sales  figures 
are  available  only  on  the  basis 
of  Metropolitan  Areas,  compa¬ 
rable  information  for  newspa¬ 
per  circulation  is  needed.  Sepa¬ 
rate  showings  of  circulations  by 
Metropolitan  Areas,  the  agen¬ 
cies  claim,  would  save  them 
time,  money  and  effort. 

The  agency  men  also  observed 
that  Metropolitan  Area  circu¬ 
lation  data,  while  not  a  sub¬ 
stitute  for  Retail  Trading  Zone 
circulations,  is  preferable  be¬ 
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cause  it  can  be  compared  with 
sales  information.  Such  infor¬ 
mation  is  not  available  for  Re¬ 
tail  Trading  Zones;  even  if  it 
were,  they  said,  it  would  not 
be  acceptable  in  many  instances 
because  many  Retail  Trading 
Zones,  set  up  years  ago,  now 
are  unrealistic  from  a  market¬ 
ing  standpoint. 


Another  complaint  of  agency 
men  is  that  while  they  are  pres¬ 
ently  getting  Metropolitan  Area 
data  for  newspaper  circula¬ 
tions,  they  are  forced  to  dig  it 
out  of  the  county  listings  or 
to  purchase  the  Metropolitan 
Area  survey  of  newspaper  cir¬ 
culations  now  being  published 
by  a  group  of  Chicago  agen¬ 
cies. 


Institute  to  Sponsor 
2  Pressmen’s  Seminars 

Louisville,  Ky. 


Lisle  Baker  Jr.,  Louisville 
Courier-Journal  and  Times,  has 
announced  that  the  Institute  of 
Newspaper  Operations  of  which 
he  is  president,  is  sponsoring 
two  seminars  for  newspaper 
executives  in  explanation  of  the 
pressmen’s  training  program. 

The  first  of  these  seminars 
will  take  place  at  the  .Adolphus 
Hotel,  Dallas,  Tex.,  Oct.  11-14. 
The  second  is  scheduled  for  Los 
Angeles,  Nov.  1-4. 

These  seminars  are  first  open 
to  members  of  the  Institute  and 
then  to  other  newspaper  execu¬ 
tives  who  are  intere.sted.  The 
Institute  is  contemplating  ad¬ 
ditional  seminars  in  other  sec¬ 
tions  of  the  country. 

The  purpose  of  these  seminars 
is  to  acquaint  newspaper  execu¬ 
tives  with  detailed  information 
as  to  the  operations  of  their 
pressrooms  and  to  outline  a 
course  of  instruction  which  can 
be  u.sed  to  train  apprentices 
more  rapidly  and  more  thor¬ 
oughly  than  by  present  methods. 

Mr.  Baker  expressed  satisfac¬ 
tion  at  the  reception  which  the 
whole  idea  of  INO  was  receiv¬ 
ing.  Without  any  organized  so¬ 
licitation  program,  which  will 
be  undertaken  later,  the  Insti¬ 
tute  already  has  a  membership 
of  more  than  140  publishing 
organizations  with  total  aver¬ 
age  daily  circulation  of  approx¬ 
imately  14,500,000. 

Seek  Executive  Director 

A  special  committee  of  the 
board  of  directors  is  searching 
for  an  executive  director  and  is 
.screening  a  number  of  possible 
candidates.  A  training  director 
to  take  over  the  pressmen’s 
training  program  and  such 
other  similar  activities  as  may 
be  undertaken  has  already  been 
employed  and  he  will  be  ready 
to  assume  full-time  duties  some¬ 
time  in  November. 

As  soon  as  an  executive  di¬ 
rector  is  chosen,  the  location 
of  Institute  headquarters  will  be 
determined.  The  Plans  Commit¬ 


tee  has  under  consideration  a 
number  of  areas  of  research 
and  analysis  and  possible  pro¬ 
jects  in  these  areas  but  has  not 
yet  made  recommendation  as  to 
what  specific  programs  shall  be 
undertaken  or  in  what  order  of 
priority. 

Committees  Named 

Mr.  Baker  announced  the  ap¬ 
pointment  of  the  following 
standing  committees  to  the  In¬ 
stitute’s  board  of  directors: 

Executive  Committee — Lisle 
Baker,  Chairman.  Louisville 
(Ky.)  Courier-Journal  and 
Times;  M.  J.  Frey,  Vice  Chair¬ 
man  ex  officio.  Portland  (Ore.) 
Oregonian;  Robert  A.  Spahn, 
Secretary.  Oklahoma  City 
(Okla.)  Oklahoman  and  Times; 
Harry  Bradley,  Birmingham, 
(Ala.)  Post-Herald  and  News; 
Paul  W.  Bell,  Los  Angeles 
(Cal.)  Times  and  Mirror;  Wil¬ 
liam  Dyer,  Indianapolis  (Ind.) 
Star  and  News;  Harold  Grum- 
haus,  Chicago  Tribune. 

Plans  Committee  —  William 
Baumrucker,  Jr.-Chairman. 
Boston  (Mass.)  Herald  Trave¬ 
ler;  Arthur  Weiss,  St.  Louis 
(Mo.)  Globe-Democrat;  Frank¬ 
lin  Schurz,  South  Bend  (Ind.) 
Tribune;  James  L.  Knight, 
Miami  (Fla.)  Herald;  Frede¬ 
rick  W.  Schaub,  Decatur  (Ill.) 
Herald  and  Review. 

Budget  &  Finance  Commit¬ 
tee  —  Harry  Bradley-Chairman 
ex  officio.  Birmingham  (Ala.) 
Post-Herald  and  News;  Charles 
Buxton,  Denver  (Colo.)  Post; 
E.  C.  Davis,  Beaumont  (Tex.) 
Enterprise-Journal;  Harold 
Grumhaus,  Chicago  Tribune; 
Frank  McKinney,  Kansas  City 
(Mo.)  Star  and  Times;  Jake  D. 
Funk,  Santa  Monica  (Cal.) 
Outlook;  Donald  P.  Miller,  Al¬ 
lentown  (Pa.)  Call-Chronicle. 

Promotion  Committee  —  E. 
S.  Duffield,  Chairman.  Cincin¬ 
nati  (Ohio)  Enquirer;  Louis 
Johnson,  Atlanta  (Ga.)  Jour¬ 
nal-Constitution.  Arthur  Gorm- 
ley,  Des  Moines  (la.)  Register 
and  Tribune. 
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Scranton  (Pa.) 
Times  Takes 
To  the  Air 


Scranton,  Pa. 
The  first  bulk  air  shipment  of 
the  Scranton  Times  proved  a 
tremendous  success  recently 
when  1,000  copies  of  a  regular 
afternoon  edition  were  air-lifted 
to  Washington,  D.  C.,  for  dis¬ 
tribution  at  a  consecration 
luncheon  for  the  new  head  of 
the  Scranton  Roman  Catholic 
Diocese. 

Containing  thousands  of 
words  of  news  copy  and  more 
than  20  photographs  of  the 
ceremony,  the  Times  provided 
the  first  complete  round-up  of 
the  event  available  in  Washing¬ 
ton. 

A  far-reaching  idea  by  Ed¬ 
ward  J.  Lynett,  Times  editor 
and  publisher,  and  his  sister. 
Miss  Elizabeth  R.  Lynett,  co¬ 
publisher,  started  wheels  in  the 
news,  circulation  and  mechanical 
departments  in  motion  for  the 
“big  experiment”  on  Sept.  21. 

Within  four  hours  after  the 
editions  began  rolling  off  the 
presses  in  Scranton,  copies  were 
being  distributed  in  Washing¬ 
ton’s  Mayflower  Hotel.  The  first 
copy  was  presented  by  Mr.  Lyn¬ 
ett  to  The  Most  Rev.  Jerome 
D.  Hannan,  who  had  been  con¬ 
secrated  a  bishop  earlier  in  the 
day  at  the  National  Shrine  of 
Our  Lady  of  the  Immaculate 
Conception  on  the  campus  of 
Catholic  University  in  Wash¬ 
ington. 

When  Mr.  Lynett  and  his 
sister  conceived  the  idea  they 
turned  the  plan  over  to  General 
Manager  Thomas  L.  Moran  who 
began  the  many  cogs  turning. 

Mr.  Moran,  Managing  Editor 
Edward  J.  Gerrity,  Circulation 
Manager  Edward  J.  Cullen  and 
City  Editor  Edward  J.  Donohoe 
consulted  with  supervisory  of¬ 
ficials  of  the  news,  composing, 
stereotype,  pressroom  and  circu¬ 
lation  departments  and  the  plan 
took  shape. 

Bell  Telephone  Co.  of  Penn¬ 
sylvania  and  Associated  Press 
Wirephoto  officials  were  called 
in  to  help  arrange  a  direct,  pri¬ 
vate  Wirephoto  circuit  between 
the  AP  headquarters  in  the 
Washington  Star  Building  and 
the  Scranton  Times  newsroom. 

Reporter  John  M.  O’Horo  and 
Photographer  Eugene  (Ike) 
Refice  were  in  Washington  sev¬ 
eral  days  in  advance  to  complete 
details  there. 

Prior  to  leaving  for  Washing¬ 
ton,  Reporter  O’Horo  wrote 
more  than  eight  columns  of 


A  Governor's  Proclamation 


In  their  Club,  they  dis¬ 
cussed  the  world  and  its 
troubles. 

“Has  the  boy  delivered  the 
paper  yet,”  the  banker  want¬ 
ed  to  know. 

“Not  yet,”  said  the  mer¬ 
chant.  'The  publisher  looked 
at  his  watch.  “Any  minute 
now,”  he  said. 

Soon  he  arrived — Jimmy, 
the  boy  on  the  route.  He  de¬ 
livered  the  Club’s  paper.  He 
sold  extra  copies  to  the  ban¬ 
ker,  the  merchant  and  the 
publisher. 

“How’s  business,  Jimmy?” 
the  banker  asked. 

“Great,”  said  Jimmy. 
“How’s  yours?”  He  went  out 
whistling. 

’The  men  laughed.  For  the 
moment,  they  forgot  the 
troubles  of  the  world.  Each 
remembered  his  own  first 
venture — ^the  business  of 
serving  a  newspaper  route. 


Each  remembered  the  sac-  | 
rifices — early  rising — ^w  o  r  k- 
ing  after  school — collecting 
on  Saturdays — the  hard-to- 
satisfy  customer — the  rainy 
days. 

But  each  remembered,  too, 
the  satisfactions — the  earn¬ 
ings — the  pleasant  customers 
— the  interest  in  the  news — 
the  eagerness  of  people  to 
get  the  facts — the  inevitable 
following  of  dogs — and  many 
other  recompenses  dear  to 
the  heart  of  a  boy.  They 
looked  into  the  future,  too. 

“I  guess  the  world’s  not 
in  such  bad  shape  after  all,” 
murmured  the  banker  as  he 
turned  to  the  stock  listings. 

“Not  with  boys  like  Jimmy 
growing  up  in  it,”  said  the 
merchant. 

“Yes,”  agreed  the  pub¬ 
lisher,  “there’s  more  strength 
for  America  in  those  business 
lads  than  the  totalitarians 
ever  can  develop  in  all  their 
regimentation  and  control  of 
the  thinking  of  youth.” 

It  is  in  honor  of  Jimmy — 
all  the  Jimmies  and  all  the 
newspaperboys  of  America — 
in  honor  of  their  service  to¬ 
day  and  of  the  faith  they 
personify  in  tomorrow  that 
I,  Theodore  R.  McKeldin, 
Governor,  with  happy  memo¬ 
ries  of  my  own  years  on  a 
newspaper  route,  do  proclaim 
Saturday,  October  2nd,  1954, 
-to  be  “NEWSPAPERBOY 
DAY”  in  Maryland. 

Theodore  R.  McKeldin 
By  the  Governor 
John  R.  Reeves 
Secretary  of  State 


Labor  Board 
Dismisses 
ITU  Charge 
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background  stories  on  the  re¬ 
ligious  ceremony. 

Once  the  eventful  day  was  at 
hand,  the  staff  writer  began  a 
constant  flow  of  news  copy  into 
the  newsroom.  In  all,  an  esti¬ 
mated  7,000  words  originated 
in  Washington  and  were  trans¬ 
mitted  to  Scranton  via  Western 
Union  and  telephone. 

Of  the  lOO  or  more  photo¬ 
graphs  taken  in  Washington,  22 
were  selected  for  publication  in 
Times  editions  on  Sept.  21  and 
22.  Most  of  these  had  been 
transmitted  on  the  direct  AP 
Wirephoto  wire.  ^ 

Seven  hundred  of  the  56-page 
editions  were  flown  to  Wash¬ 
ington  in  a  chartered  plane.  An 
additional  300  copies  were  dis¬ 
patched  to  Washington  on  a 
regular  flight  of  Colonial  Air¬ 
lines. 


Washington 
NLRB  has  blocked  an  ITU 
attempt  to  gain  the  benefits  of 
the  Taft- Hartley  Act  through 
a  device  which  the  Board  unani¬ 
mously  found  deceptive. 

Herbert  Horton,  discharged 
composing  room  foreman  of 
Publishers  Printing  Company, 
Inc.,  Louisville,  Ky.,  filed  a 
complaint  asserting  he  had 
been  discriminated  against,  as 
an  individual.  Trial  Examiner 
Herbert  Silberman  rejected 
the  company’s  contention  that 
Horton  was  merely  “fronting” 
for  the  union,  reminding  that 
an  individual  does  not  lose  his 
rights  under  the  T-H  Act  sim¬ 
ply  because  a  non-complying 
union  (ITU)  is  operating  in  or 
attempting  to  organize  the 
plant. 

Facts  Considered 
'The  essential  facts  before  the 
examiner,  and  later  before  the 
Board,  are  these:  ITU  was  in 
the  process  of  organizing  the 
Louisville  plant,  described  as 
a  corporation  engaged  in 
printing  books,  magazines,  cat¬ 
alogs,  and  newspapers.  Horton, 
a  member  of  ITU  and  promi¬ 
nent  in  the  union  was  active  in 
soliciting  membership  therefor. 
He  claims  he  was  discharged 
for  that  reason.  He  testified 
he  did  not  discuss  the  charge 
with  ITU  or  his  local,  yet  that 
a  labor  lawyer  he  hadn’t  met 
before  handled  his  case  without 
compensation.  (The  attorney 
was  secretary  of  the  Kentucky 
Federation  of  Labor.)  After 
filing  the  charge,  Horton  had 
little  to  do  with  the  case,  but 
the  union  was  quite  active. 
(NLRB  observed:  “The  com¬ 
parison  with  Horton’s  lack  of 
interest  is  striking.”)  the  un¬ 
ion  secretary  communicated 
with  the  field  examiner,  called 
hotel  room  meetings  of  wit¬ 
nesses  for  interviews  with  their 
lawyer.  A  union  official,  not 
Horton,  submitted  progress  re¬ 
ports  to  these  meetings. 

The  final  decision  and  order 
of  the  NLRB  states: 

Complaint  Dismissed 
“In  our  opinion,  the  circum¬ 
stances  in  this  case  require  the 
conclusion  that  when  Horton 
filed  the  charge  in  this  pro¬ 
ceeding  he  was  acting  in  behalf 
of  the  union.  Accordingly,  as 
the  non-complying  union  was 
in  fact  the  charging  party,  we 
shall  dismiss  the  complaint.” 
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Court  Rules  Carriers 
Are  Employes 

Miami 

Are  newspaper  carriers  em¬ 
ployes  of  newspapers  or  do  they 
bear  their  own  responsibility  as 
self-employed,  independent  mer¬ 
chants? 

A  Dade  County  Circuit 
Court  jury  ruled  in  favor  of 
the  former,  and  as  a  result,  a 
$31,000  verdict  was  handed 
down  against  the  Miami  Her¬ 
ald. 

The  verdict  was  given  Mrs. 
Mary  Kendall,  a  63-year-old 
widow  from  Hialeah,  in  her 
$175,000  suit  against  the  Miami 
Herald  Publishing  Co.  She  was 
injured  Nov.  10,  1953,  when 
struck  by  a  motorcycle  driven 
by  Wayne  Molesworth,  as  he 
was  delivering  papers. 
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Berkson  Hits 
Lawyers’  Plan 
As  Censorship 

Albany,  N.  Y. 
Bar  association  moves  to  re¬ 
strict  pre-trial  news  in  court 
cases  were  assailed  here  this 
week  by  Seymour  Berkson,  gen¬ 
eral  manager  of  International 
News  Service,  as  an  attempt  at 
censorship  that  would  result  in 
a  dangerous  curtailment  of  the 
people’s  right  to  know. 

“These  restrictions,”  he  said, 
“would  be  directed  ostensibly 
at  the  press — but  of  course  the 
real  target  is  the  public.” 

In  a  speech  prepared  for  de¬ 
livery  Oct.  1  before  a  Rotary 
Club  luncheon  in  honor  of  Na¬ 
tional  Newspaper  Week,  Mr. 
Berkson  declared  that  “what  we 
need  today  is  not  a  less  fully  in¬ 
formed  but  a  better  and  more 
fully  informed  public.”  He  spoke 
at  the  invitation  of  Gene  Robb, 
publisher  of  the  Albany  Timea- 
Union, 

Mr.  Berkson  declared  “the 
government  itself  for  the  past 
several  decades  has  shown  a 
dangerous  tendency  to  withhold 
vital  information  from  the  pub¬ 
lic. 

“There  has  been  a  growing 
tendency  for  some  years  in 
f  Washington  to  spoon-feed  the 
public  with  only  that  diet  of 
government  news  which  this  or 
that  bureaucrat  thinks  the  pub¬ 
lic  is  entitled  to  have,  instead 
of  the  full  facts.” 

“The  lawyers  who  are  pro¬ 
posing  restrictions  have  been 
challenged  to  bring  forth  one 
single  case  where  pre-trial 
newspaper  stories  ever  caused 
the  conviction  of  an  innocent 
person — and  thus  far  no  such 
case  has  been  presented,”  Mr. 
Berkson  said. 

Pointing  out  that  members 
of  the  newspaper  profession 
“who  rub  elbows  with  the  so- 
called  average  man  have  learned 
to  place  a  great  deal  of  confi- 
dence  in  his  common  sense  and 
•  integrity”,  Mr.  Berkson  said: 
“Give  him  the  full  facts  and 
to  the  surprise  of  our  intellect¬ 
ual  snobs  he  will  handle  them 
with  remarkable  equilibrium. 

“All  of  us  who  hold  respon¬ 
sible  positions  in  this  news 
gathering  field  are  aware  of  the 
fact  that  Freedom  of  the  Press 
is  not  a  one-way  license  for 
i  liberty.  Like  all  liberty,  Free- 

Idom  of  the  Press  implies  an  ob¬ 
ligation — in  this  case,  a  solemn 
obligation  to  keep  the  public 
better  and  more  fully  informed. 

“We  accept  that  challenge  in 
its  full  meaning  knowing  in  our 


hearts  that  H.  G.  Wells  was 
more  prophetic  than  he  knew 
when  he  said:  ‘Civilization  is  a 
race  between  education  and  ca¬ 
tastrophe.’ 

“We  feel,”  Mr.  Berkson  said, 
“that  the  free  flow  of  informa¬ 
tion  to  the  newspapers  of 
America  and  through  them  to 
the  American  people  is  an  in¬ 
tegral  part  of  that  process  of 
education.” 

• 

Eisenhower 
Lauds  Press 

President  Eisenhower,  at  his 
vacation  headquarters  in  Den¬ 
ver,  issued  a  statement  that 
“no  .institution  is  more  neces¬ 
sary  to  our  way  of  life  than  a 
free  press.” 

The  statement  was  addressed 
to  the  newspapers  of  the  United 
States  in  observance  of  National 
Newspaper  Week,  Oct.  1-8. 

The  President’s  statement 
read: 

“The  nation  joins  the  editors, 
publishers  and  reporters  of  this 
country  in  observance  of  Na¬ 
tional  Newspaper  Week.  No  in¬ 
stitution  is  more  necessary  to 
our  way  of  life  than  a  free 
press. 

“A  sign  of  free  government, 
a  free  press  is  a  primary  source 
of  that  Government’s  strength. 
It  informs  the  people  so  that 
they  may  well  discharge  their 
responsibilities  as  citizens.  It 
provides  them  and  their  elected 
representatives  with  a  wide 
range  of  fact  and  opinion  which 
must  be  weighed  by  all  who  are 
concerned  with  the  well-being 
of  our  country. 

“Those  who  struggle  to  keep 
Americans  informed  can  enjoy 
the  satisfaction  of  knowing  that 
their  contribution  to  the  cause 
of  freedom  is  mighty.  They  well 
deserve  the  respect  and  grati¬ 
tude  and  support  of  all  our 
people.” 

• 

Visit  by  Ike  Prompts 
Special  36<Page  Issue 

Walla  Walla,  Wash. 

Complimenting  President  Eis¬ 
enhower,  first  president  to  visit 
Walla  Walla,  Wash.,  since  Wil¬ 
liam  Howard  Taft  was  here  in 
1911,  the  Union-Bulletin  issued 
a  36-page  edition  with  a  front 
page  photo  of  the  Chief  Execu¬ 
tive  in  three  colors. 

The  run,  using  plates  taken 
from  a  color  separation  of  a 
kodachrome  film,  was  made  on 
the  Union-Bulletin’s  Duplex 
tubular  press,  with  the  plates 
curved  and  attached  directly  to 
the  press  rolls,  without  stereo¬ 
typing. 


‘Lamb  Case’ 

Is  Recessed 
In  FCC  Move 

Washington 
Recess  of  the  so-called  “Lamb 
hearings”  Sept.  28,  at  the  re¬ 
quest  of  attorneys  for  the  Fed¬ 
eral  Communications  Commis¬ 
sion’s  Broadcast  Bureau,  gave 
observers  an  opportunity  to  re¬ 
view  the  10  days  of  evidence 
that  have  been  produced  against 
Edward  0.  Lamb,  publisher  of 
the  Erie  (Pa.)  Dispatch  and 
owner  of  a  number  of  radio 
and  television  stations. 

Basis  for  the  hearings  is 
FCC’s  claim  that  it  has  infor¬ 
mation  that  Mr.  Lamb  con¬ 
cealed  that  he  was  at  one  time 
a  Communist  or  affiliated  with 
or  had  dealings  with  Commu¬ 
nists  in  Toledo,  where  he  main¬ 
tains  law  offices.  On  this  basis, 
his  license  for  'TV  station 
WICU,  Erie,  and  other  broad¬ 
casting  properties  are  being 
held  up. 

Mr.  Lamb  has  repeatedly  de¬ 
nied  the  charges.  A  catalogue 
of  witnesses  who  have  appeared 
so  far  would  list: 

1.  William  Garfield  Cum¬ 
mings,  who  said  he  was  a  mem¬ 
ber  of  the  Communist  Party 
during  the  40’s  as  an  informer 
for  the  FBI.  He  said  he  solici¬ 
ted  people  to  join  the  party 
and  then  reported  them  to  the 
FBI — including  members  of  his 
own  family. 

After  three  days  of  testimony 
about  alleged  contributions  Mr. 
Lamb  made  to  party  causes  in 
and  around  Toledo,  Cummings 
said  he  never  told  anyone  that 
he  thought  the  publisher  was 
a  member  of  the  party. 

After  his  testimony  was  over, 
it  was  found  that  Cummings 
had  omitted,  under  oath,  to 
mention  a  marriage  he  had 
been  a  party  to  in  Bowling 
Green,  O.  He  is  now  being  pros¬ 
ecuted  for  perjury  on  the 
grounds  of  this  omission. 

2.  Lowell  Watson,  who  first 
identified  himself  as  a  Kansas 
dairy  farmer,  but  later  revealed 
that  he,  like  Cummings,  was  a 
paid  “consultant”  for  a  govern¬ 
ment  agency.  He  also  was  a 
former  Communist,  he  said. 

Under  cross-examination  it 
developed  that  Watson  once 
served  30  days  for  contributing 
to  the  delinquency  of  a  minor. 

Watson  was  able  to  recall 
events  of  20  years  ago,  particu¬ 
larly,  as  pointed  out  by  Mr. 
Lamb’s  attorneys,  after  a  “very 
illuminating  lunch”  with  the 
FCC  attorneys. 

3.  Mark  Warren,  former 


Fees  Improve 
Radio-TV  Logs 

Detroit 

Radio-television  logs  are 
more  complete  and  more  ac¬ 
curate  in  Nashville  as  the 
result  of  a  fee  system  in¬ 
stituted  by  the  newspapers. 

This  has  been  the  princi¬ 
pal  benefit  to  accrue  from 
the  five-months  battle  be¬ 
tween  the  newspapers  and 
the  local  stations  early  this 
year,  it  was  reported  by 
Russell  L.  Speights,  Nash¬ 
ville  Tennessean,  at  the  con¬ 
trollers’  meeting  here  this 
week. 

The  newspapers’  fiat  fee 
covers  production  cost  on 
printing  the  logs,  he  said. 
The  responsibility  for  ac¬ 
curacy  and  details  now  rests 
with  the  stations.  The 
newspapers  held  firm  on 
their  position  that  publica¬ 
tion  of  the  logs  was  a  joint 
responsibility  of  the  publish¬ 
er  and  the  station,  as  a 
public  service  and  as  a 
service  to  the  advertiser- 
sponsor. 

Mr.  Speights  reported  an 
increase  in  program  display 
advertising  has  attended  the 
plan. 


Ohio  newspaperman,  whose 
primary  testimony  was  that 
Mr.  Lamb  smiled  some  20  years 
ago  when  a  Communist  called 
the  publisher  “one  of  us.” 

4.  Ernest  Courey,  a  former 
Communist  in  the  Toledo  area, 
who  admitted  under  cross-ex¬ 
amination  that  he  served  five 
years  on  a  second  degree  mur¬ 
der  rap.  He  said,  also,  that  he 
has  been  a  bodyguard  for  var¬ 
ious  Communist  leaders  in  Ohio, 
and  is  now  operating  a  tavern 
in  Wisconsin,  where  he  is  a 
deputy  sheriff.  -■ 

His  testimony  was  that  he 
had  seen  Mr.  Lamb  give  two 
contributions,  totaling  $7,  to  a 
Communist  Party  leader.  He 
did  not  remember  the  names  of 
others  from  whom  contributions 
were  obtained. 

5.  Clark  Wideman,  Columbus, 
O.,  real  estate  broker,  who 
talked  about  the  book  written 
by  Mr.  Lamb  in  the  30’s  titled 
“Planned  Economy  in  Soviet 
Russia”. 

J.  Howard  McGrath  and 
Russell  M.  Brown,  counsel  for 
Mr.  Lamb,  were  impatient  at 
FCC’s  request  for  a  recess, 
contending  that  the  commission 
had  been  “airing  charges”  over 
a  long  period  against  their  cli¬ 
ent  and  that  they  want  an  op¬ 
portunity  to  reply. 
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McCarthy  Group  Skips 
Newspaper  Charges 


Washington 
Decision  of  the  Watkins  Com¬ 
mittee  to  thin  the  issues  to  be 
examined  in  trial  of  charged 
personal  and  official  misbe¬ 
havior  on  the  part  of  Senator 
McCarthy  resulted  in  a  decision 
which  passed  over  subject-mat¬ 
ter  of  paramount  interest  to  the 
newspaper  business. 

Originally,  there  were  33  spe¬ 
cifications  in  the  complaints 
which  went  to  the  special  com¬ 
mittee.  These  were  grouped  into 
live  classes.  The  Wisconsin  Sen¬ 
ator  was  found  censureable  on 
two  counts;  the  others  were  set 
aside  in  di.scussion  which,  if  any¬ 
thing,  was  more  critical  of  the 
senator  than  the  supporting 
statement  asking  that  McCarthy 
be  reprimanded  by  the  Senate. 

Eliminated  Items 
Before  the  committee  began 
taking  testimony  it  eliminated 
on  grounds  of  vagueness,  doubt¬ 
ful  validity,  too  opinionated  or 
unsubstantiated  by  evidence, 
charges  that  McCarthy  attempt¬ 
ed  to  intimidate  the  press 
through  threatening  subpoena 
of  individuals,  requesting  ad¬ 
vertisers  to  withdraw  advertis¬ 
ing  contracts,  threatening  to 
propose  withdrawal  of  second- 
class  mailing  privileges,  or  la¬ 
beling  papers  which  opposed 
him  as  “Communist.” 

Some  of  the  charges  made 
again.st  the  .senator  of  especial 
interest  to  newspapers  and  the 
reasons  for  their  elimination  are 
as  follows: 

Charge — “He  has  attempted 
to  intimidate  the  press  and  sin¬ 
gle  out  individual  journalists 
who  have  been  critical  of  him  or 
who.se  reports  he  has  regarded 
with  disfavor,  and  either 
threatened  them  with  subpoena 
or  forced  them  to  testify  in  such 
a  manner  as  to  raise  the  pos¬ 
sibility  of  a  breach  of  the  first 
amendment  of  the  Constitution. 
(Murray  Marder  of  Washing¬ 
ton  Post,  the  Alsops,  James 
Wechsler.)  ” 

Reasons  for  elimination: 
Charges  reflect  personal  opin¬ 
ion  and  would  require  more  time 
for  investigation  than  the  com¬ 
mittee  had. 

Coercion  of  Press 

Charge — “He  has  attempted 
‘economic  coercion’  against  the 
press  and  radio,  particularly  the 
case  of  Time  magazine,  the  Mil¬ 
waukee  Journal,  and  the  Madi¬ 
son  Capital  Times.  (On  June  16, 


1952,  McCarthy  .sent  letters  to 
advertisers  in  Time  magazine 
urging  them  to  withdraw  their 
advertisements. )  ” 

Reasons  for  elimination: 
Would  be  of  doubtful  validity 
as  a  basis  for  censure;  too 
vague  and  uncertain;  require 
more  time  to  investigate  than 
was  available. 

(Charges — “He  has  used  dis¬ 
tortion  and  innuendo  to  attack 
the  reputations  of  the  following 
citizens:  Former  President  Tru¬ 
man,  Gen.  George  Marshall,  At¬ 
torney  General  Brownell,  John 
J.  McCloy,  Ambassador  Charles 
E.  Bohlen,  Senator  Raymond 
Baldwin,  former  Assi.stant  Sec¬ 
retary  of  Defense  Anna  Rosen¬ 
berg,  Philip  Jes.sup,  Marquis 
Childs,  Richard  L.  Stout  of  the 
Christian  Science  Monitor,  Gen. 
Telford  Taylor,  and  the  three 
national  press  associations.” 

Reasons  for  elimination:  Too 
vague  and  uncertain;  reflect 
largely  personal  opinion;  require 
more  time  for  investigation  than 
was  available. 

Communist  Label 

Charge — “He  has  used  his 
official  position  to  fix  the  Com¬ 
munist  label  upon  all  individuals 
and  newspapers  as  might  legi¬ 
timately  disagree  with  him  or 
refuse  to  acknowledge  him  as 
the  unique  leader  in  the  fight 
against  subversion.  (Deliberate 
slips  such  as  calling  Adlai  Stev¬ 
enson  ‘Alger’;  saying  that  the 
American  Civil  Liberties  Union 
had  been  ‘listed’  as  doing  the 
work  of  the  Communist  party; 
calling  the  Milwaukee  Journal 
and  Washington  Post  local  ‘edi¬ 
tions  of  the  Daily  Worker.’  ” 
Rea.sons  for  elimination:  Too 
vague  and  uncertain;  reflects 
largely  personal  opinion;  re¬ 
quire  more  time  than  available. 

Charge — “He  has  held  execu¬ 
tive  sessions  in  an  apparent  at¬ 
tempt  to  prevent  the  press  from 
getting  an  accurate  account  of 
the  testimony  of  witnesses,  and 
then  released  his  own  versions 
of  that  testimony,  often  at  vari¬ 
ance  with  the  subsequently  re¬ 
vealed  transcripts,  and  under 
circumstances  in  which  the  wit¬ 
ness  had  little  opportunity  to 

1  correct  or  object  to  his  version.” 

■  Reasons  for  elimination;  Too 

!  vague  and  uncertain;  reflect 

■  largely  personal  opinion;  would 
require  more  time  to  investigate 

,  than  was  available. 


Charge — “He  has  barred  the 
press  and  general  public  from 
executive  sessions  and  then  per¬ 
mitted  unauthorized  persons 
whom  his  whim  favored  to  at¬ 
tend,  in  one  case,  a  class  of 
schoolgirls,  thus  holding  the 
very  principle  of  executive  ses¬ 
sions  up  to  ridicule.” 

Reason  for  elimination:  Too 
vague  and  uncertain. 

Charge  —  “He  has  publicly 
threatened  publications  with  the 
withdrawal  of  their  second-class 
mailing  privilege  because  he  dis¬ 
agreed  with  their  editorial  pol¬ 
icy.  (Washington  Post,  Wall 
Street  Journal,  Time  maga¬ 
zine.)  Letter  to  Postmaster 
General  Summerfield  made  pub¬ 
lic  Aug.  22,  1953.  See  Washing¬ 
ton  Post  Aug.  23,  1953.” 

Why  Eliminated 
Reason  for  elimination:  No 
substantial  evidence  submitted 
and  none  could  be  found. 

Charge  —  “He  has  exploited 
his  committee  chairmanship  to 
disseminate  fantastic  and  un¬ 
verified  claims  for  the  obvious 
purpo.se  of  publicity.  (McCar¬ 
thy’s  hint  that  he  was  in  secret 
communication  with  Lavrenti  P. 
Beria  and  would  produce  him  as 
a  witness  when  Beria  was  on 
the  verge  of  execution  in  Mos¬ 
cow.)  Washington  News,  Sept. 
21,  1953  (announcement  of  plan 
to  subpoena  Beria).” 

Reason  for  elimination : 
Charges,  which,  even  if  fully 
supported  and  established, 
would  not  in  the  judgment  of 
the  committee  constitute  censu¬ 
rable  conduct. 

Denver  Pastes  ISover 
Gets  Beat  on  Report 

Barnet  Nover,  correspondent 
of  the  Denver  Post,  appears  to 
have  had  a  clear  beat  on  the 
committee  report.  In  a  by-lined 
story  published  Sunday  morning 
— more  than  24  hours  in  ad¬ 
vance  of  official  release — Nover 
wrote  that  the  committee  would 
condemn  the  Wisconsin  Senator 
on  three  grounds:  refusal  to 
cooperate  with  the  Senate  group 
probing  his  finances;  abuse  of 
Gen.  Zwicker;  mishandling  of 
the  confidential  files  of  a  gov¬ 
ernment  agency.  The  Watkins 
committee  recommended  censure 
of  McCarthy  on  two  grounds, 
and  condemned  his  actions  also 
with  respect  to  the  third. 

The  Denver  Post  story  with 
'  credit  lines  to  the  newspaper 
and  Correspondent  Nover  was 
I  handled  by  press  associations 
:  and  newspapers  including  the 
1  Manchester  Guardian,  whose 
!  correspondent  was  cabled  for 
immediate  details. 


Only  1,000  Copies 
Report  Available  * 

Washington 

Under  the  law,  only  1,000 
copies  of  a  “committee  print” 
may  be  run  unless  congress 
otherwise  instructs.  Out  of  this 
supply  the  Watkins  Committee 
files  drew  their  first  share;  next 
came  committee  members  and 
then  all  other  Senators;  various 
official  channels  drained  off 
some,  and  finally  Superintendent 
Harold  R.  Beckley  of  the  senate  ‘ 
press  gallery  received  his  allot- 
ment:  100  copies. 

When  delivery  was  made  to  4 
the  gallery,  press  association  ^ 
and  bureau  men  working 
against  an  early  deadline,  with 
an  immediate  release,  pounced 
on  the  prints.  Some  of  the  re¬ 
porters  worked  in  teams,  shred¬ 
ding  copies  beyond  possibility  of 
second  use  or  distribution. 
Shortly  after  10  a.m.,  Monday, 
Beckley  was  showered  with  de¬ 
mands  for  prints,  with  none  on 
hand.  And  there  was  nobody 
who  could  authorize  another 
press  run. 

Blasting  Book 
Caps  Retirement 

Washington 

The  fulfillment  of  an  idea 
nourished  over  most  of  a  half  a 
century  in  newspaper  work  will  " 
be  a  critical  book  on  journalism 
“which  nobody  will  publish  but 
I’ll  write  anyway,”  Arthur 
Webb,  66,  announced  as  he  re¬ 
tired  as  Washington  correspon¬ 
dent  of  the  London  Daily  Her¬ 
ald. 

Mr.  Webb  was  sent  to  Wash¬ 
ington  by  his  newspaper  in 
1941  and  remained  until  he 
completed  25  years  on  the  staff 
of  the  Daily  Herald  and  touched 
the  retirement  age. 

Giving  Washington  colleagues 
a  peek  into  the  content  of  the 
book-to-be,  Mr.  Webb  predicted, 
“The  editors  will  want  to  tear 
it  up.” 

His  comments  are  facetious 
and  in  tune  with  a  jovial  good  | 
nature  with  a  serious  side  which 
prompts  him  to  appraise  the 
profession  of  newspapering:  “It 
is  not  so  much  a  vocation  as  it 
is  a  way  of  life.” 

• 

Pioneers’  Day 

Dallas,  Tex. 

For  a  Pioneer  Section  that 
ran  32  pages  on  Sunday,  Sept. 

12,  the  Dallas  Times  Herald 
sold  48,832  lines  of  advertising. 
Business  firms  that  had  been 
in  Dallas  25  years  or  more  were 
represented. 
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HERE'S  THAT  MAN  AGAIN  PROPAGANDA  BALLOON  HOLD  YOUR  BREATH 

Cargill,  Central  Press  Association  Pletcher,  Sioux  City  (Iowa)  Journal  Williams,  Detroit  Free  Press 
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Brownell’s  Probe  Not 
Aimed  at  Press  Curb 


Washington 
Attorney  General  Brownell’s 
current  investigation  of  the  role 
of  newspapers  in  the  trial  of 
legal  actions  is  aimed  at  curb¬ 
ing  practices  which  lawyers  in¬ 
dulge  and  is  not  predicated  upon 
the  pattern  of  news  coverage, 
the  Department  of  Justice  em¬ 
phasized. 

The  Cabinet  member  disclosed 
that  the  subject  is  being  exam¬ 
ined,  when  he  addressed  a  meet¬ 
ing  of  the  Federal  Bar  Associa¬ 
tion  here.  The  study  has  its  in¬ 
ception  in  resolutions  passed  by 
the  Bar  Association  of  the  City 
of  New  York  whose  resolution, 
adopted  last  Summer,  called  up¬ 
on  the  American  Bar  Associa¬ 
tion  to  rewrite  .Article  20  of  its 
I  Canons.  The  section  deals  with 
’  conduct  of  legal  practitioners 
toward  publicity  media.  The 
New  York  City  attorneys  had 
found  it  not  comprehensive 
enough  to  check  growing 
abuses. 

Press  Praised 

The  Attorney  General  blend¬ 
ed  words  of  praise  for  the  prac¬ 
tices  of  the  press  with  words 
of  caution  to  the  barristers  to 
keep  clearly  in  focus  the  fine 
line  that  runs  between  the  right 
of  fair  trial  and  the  right  of 
^  free  press. 

1  Up  to  this  point,  the  Justice 


Department  has  been  engaged 
in  collecting  facts.  From  now 
on,  Mr.  Brownell  said,  sugges¬ 
tions  from  the  press  will  help 
solve  problems  posed  by  the 
“thin  dividing  line.” 

“In  cooperation  with  the 
press,”  the  Cabinet  memb“r 
said,  “the  bar  should  be  able  to 
develop  rules  which,  while  fully 
protecting  the  right  of  the  ac¬ 
cused  to  a  fair  trial,  also  recog¬ 
nize  the  need  for  a  free  press 
to  guard  that  sacred  right.” 

Mo.st  of  the  publishers  and 
broadcasters  have  bsen  mindful 
of  their  great  responsibility,  and 
some  suggestions  have  been 
ordered  editorially  and  other¬ 
wise,  to  prevent  growth  of  im¬ 
proper  activities  dealing  with 
news,  especially  in  advance  of 
trial,  Mr.  Brownell  said. 

“However,”  the  Attorney 
General  reminded  the  lawyers 
in  his  audience,  “the  chief  re¬ 
sponsibility  for  securing  fair 
and  impartial  trials  cannot  b’’ 
shifted  to  the  press.  must  of 
necessity  rest  upon  the  mem¬ 
bers  of  the  bar  and  other  of¬ 
ficers  of  the  court.” 

Radio-TV,  Too 

Mr.  Brownell  underscored  the 
fact  that  “press”  in  this  context 
includes  radio  and  television,  as 
he  said: 


“Our  free  press  brings  to 
light  corruption,  injustice,  dis¬ 
honesty,  wrongs  of  every  kind 
and  description  in  all  corners  of 
the  world.  It  is  a  bar  to  Star 
Chamber  proceedings.  It  enables 
the  people  to  know  whether  our 
system  of  justice  is  being  ad¬ 
ministered  honorably  and  im¬ 
partially,  as  it  must  be  if  it  is 
to  retain  respect  and  beget 
obedience. 

“The  free  press  may  also  be 
helpful  to  an  accused  in  dispell¬ 
ing  false,  distorted  or  wild 
charges  that  would  otherwise 
provoke  hasty  and  irresponsible 
vigilante  action.  It  may  arouse 
public  sympathy  and  help  to 
nullify  a  ‘scottsboro’  verdict.  It 
may  provide  information  by 
which  law  enforcement  agencies 
may  track  down  and  apprehend 
criminals.  Most  important,  when 
the  press  is  free  from  censor¬ 
ship  and  suppression,  it  tends  to 
assure  the  telling  of  the  truth — 
an  eternal  bulwark  against  ty¬ 
ranny  and  dictatorship.  Where 
the  press  is  not  free,  you  may 
expect  merely  a  mockery  of  a 
trial.” 

Bearing  these  facts  in  mind, 
the  Attorney  General  said, 
courts  have  guarded  the  free¬ 
dom  of  the  press,  invited  con¬ 
structive  criticism  and  inquiry 
into  the  ethics  of  legal  practi¬ 
tioners  conduct,  but  have  en¬ 
forced  this  rule:  “The  press  may 
not  impair  or  subvert  the  proc¬ 
ess  of  impartial  and  orderly  de¬ 
cision  by  court  or  jury.  It  may 
not  infiuence  or  intimidate  coui-t 
or  jury  before  they  have  reach- 
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ed  their  own  independent  judg¬ 
ment.  It  may  not  divest  the 
court  of  control  of  the  proceed¬ 
ings.  So  far  as  possible,  guilt 
or  innocence  of  the  accused 
must  be  determined  on  the  basis 
of  the  facts  testified  to  in 
court — not  by  opinion,  rumor, 
insinuation,  suspicion  and  hear¬ 
say  outside  the  court  which  the 
accused  has  no  chance  to  rebut 
or  deny;  or  which  a  trial  or 
appellate  court  has  no  chance  to 
consider.” 

British  Practices 

The  Cabinet  member  contrast¬ 
ed  British  vigilance  in  policing 
its  press  in  matters  related  to 
court  proceedings,  with  the  cus¬ 
toms  of  the  United  States,  say¬ 
ing:  “Our  courts  have  shown 
far  greater  indulgence  to  those 
few  irresponsible  publishers 
and  radio  broadcasters  who 
have  been  charged  with  at¬ 
tempting  to  pervert  the  fair 
administration  of  justice.” 

Mr.  Brownell  cited  and  dis¬ 
cussed  cases  tried  and  deter¬ 
mined  on  each  side  of  the  At¬ 
lantic  to  illustrate  the  point. 

His  own  staff  of  federal  pros¬ 
ecuting  attorneys  was  not  held 
blameless:  comments  in  advance 
of  trial,  press  conferences  dur¬ 
ing  the  trial — designed  to  reach 
and  infiuence  jurors. 

The  federal  bar  was  refreshed 
on  the  fact  that  the  primary 
responsibility  of  a  U.  S.  At¬ 
torney  is  not  that  he  shall  win 
the  case,  but  that  justice  be 
done — to  convict  the  guilty,  as¬ 
sure  release  of  the  innocent. 
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Middle  East — No  Haven 
For  Truthful  Newsman 


Zurich 

The  principal  sufferers  from 
the  policy  of  restrictions  on 
newsgathering  in  the  Middle 
East  are  the  governments  and 
peoples  of  the  area,  according 
to  a  report  published  by  the 
International  Press  Institute. 
The  report,  entitled  “The  News 
from  the  Middle  East,”  ex¬ 
amines  the  special  problems  in¬ 
volved  in  reporting  the  region 
in  the  world  press  and  cri¬ 
ticisms  of  coverage. 

“One  of  the  reasons  why 
newspapers  accept  lower  stand¬ 
ards  of  reporting  from  the 
Middle  Elast  than  they  would 
from  other  parts  of  the  world,” 
comments  the  report,  “is  the 
feeling  that  the  hostility  of  the 
governments  of  the  area  to  full 
and  impartial  coverage  would 
frustrate  any  attempt  to  re¬ 
port  them  better.” 

The  reason  has  only  limited 
validity.  Censorship  and  kin¬ 
dred  obstacles  do  delay  and  dis¬ 
tort  the  news,  but  they  do 
not  prevent  it  from  getting  out. 
Their  principal  result  is  “to 
give  the  world  a  distorted  ver¬ 
sion  of  the  facts  which  harms 
the  government  concerned 
more  than  the  truth  would  have 
done.” 

High  Cable  Rates 
But  the  combination  of  dif¬ 
ficulties  arising  from  restric¬ 
tions,  the  cost  of  reporting  the 
area  and  high  cable  rates  for 
the  press  leads  most  newspa¬ 
pers  to  make  do  with  coverage 
which  is  criticized  as  “super¬ 
ficial,  incomplete  and  sensa¬ 
tional.” 

The  report  lists  the  expul¬ 
sions  of  newspaper  and  news 
agency  correspondents  from 
two  principal  countries — Egypt 
and  Iran — during  the  past  three 
or  four  years.  Ten  foreign 
newspapermen  have  been  or¬ 
dered  out  of  Iran  during  that 
period. 

It  also  records  firsthand  ex¬ 
periences  of  censorship  and 
travel  restrictions  from  most 
of  the  leading  correspondents 
who  have  reported  the  area. 
It  charts  news  agency  cover¬ 
age  of  the  Middle  East  and  sets 
out  cable  and  telephone  charges 
from  the  area  to  six  world 
capitals. 

“The  absurdity  of  some 
grounds  on  which  Middle  East 
leaders  have  chosen  to  take 
reprisals  against  newspaper¬ 
men,”  says  the  report,  “tempts 
the  conclusion  that  they  are 
always  and  everywhere  wrong 


in  their  quarrels  with  the  press, 
but  several  experienced  corre¬ 
spondents  say  that  this  is  not 
so.  This  is  how  a  British  for¬ 
eign  editor,  who  served  in  the 
area  for  a  long  time  as  a  cor¬ 
respondent,  described  the  posi¬ 
tion: 

“  ‘The  reporting  of  the  Mid¬ 
dle  East  has  grown  worse  since 
the  last  war.  There  is  a  serious 
lack  of  confidence  between  the 
Middle  East  governments  and 
the  press  of  the  world  for 
which  the  governments  are  not 
wholly  responsible.  Western 
editors  and  agencies  have  their 
share  of  responsibility.  The 
Middle  East  as  a  whole  is  ig¬ 
nored  except  when  things  go 
wrong  and  then  is  very  often 
misreported.  Reports  are  slant¬ 
ed  according  to  the  prejudice 
and  the  national  interests  of 
the  countries  concerned. 

Cites  Progress 

‘There  has  been  a  great  deal 
of  progress  in  the  whole  area 
and  there  have  been  revolu¬ 
tionary  changes  in  the  past 
25  years,  but  these  have  gone 
relatively  unnoticed  because 
there  are  not  enough  reporters 
with  the  span  of  experience  or 
sufficient  perspective  to  assess 
these  changes.  Twenty-five 
years  ago  the  Middle  East  was 
500  years  behind  Europe.  Now 
the  gap  has  been  reduced  to 
about  70  years.’  ” 

The  report  goes  on:  “Views 
expressed  by  other  newspaper¬ 
men  show  that  this  editor  is 
not  alone  in  his  view  that,  in 
the  ‘crisis  of  confidence’  be¬ 
tween  Middle  East  governments 
and  the  press  abroad,  all  the 
fault  is  not  on  one  side. 

“As  long  as  this  crisis  con¬ 
tinues,  the  good  correspondent 
risks  having  to  pay  for  the  sins 
of  the  bad;  and,  even  worse, 
he  is  threatened  with  retalia¬ 
tion  for  writing  the  truth  as 
he  sees  it  because,  in  an  atmo¬ 
sphere  of  distrust,  any  criti¬ 
cism  is  likely  to  be  regarded 
as  prompted  by  illwill. 

“Contributors  who  noted  and 
deplored  this  problem  could  see 
no  quick  and  easy  remedy  for 
it,  especially  since  it  has  be¬ 
come  aggravated  by  the  divi¬ 
sion  of  the  area  by  the  Arab- 
Israeli  quarrel. 

One  important  effect  of  the 
Palestine  war  has  been  to  deny 
free  movement  to  the  corre¬ 
spondent  between  Israel  and  the 
rest  of  the  Middle  East,  so  that 
he  is  unable  to  obtain  an  over¬ 
all  picture  of  the  area. 


Family  Service  Pulltzer  Prize 
Effort  Is  Lauded  Jurors  Picked, 


Sacramento,  Calif. 

Investigative  reporting  of 
a  juvenile  delinquency  prob¬ 
lem  that  had  aroused  this 
city  won  for  the  Sacramento 
Bee  a  special  community 
service  award  from  the  Fam¬ 
ily  Service  Association  of 
America. 

The  newspaper’s  investi¬ 
gation  and  a  firm  editorial 
stand  are  credited  with  the 
formation  of  a  family  Serv¬ 
ice  Agency  in  Sacramento. 
(E&P  Feb.  6,  page  14.) 
The  award  is  the  associa¬ 
tion’s  first  of  its  kind  made 
to  any  publication,  accord¬ 
ing  to  Sol  Morton  Isaac  of 
Columbus,  Ohio,  president. 


Ecuadorian  Editor 
Shot  By  Colonel 

Simon  Canarte  Barbero,  pub¬ 
lisher  of  La  Nacion  and  La 
Hora,  both  anti-government 
newspapers  published  at  Guay¬ 
aquil,  Ecuador,  and  member  of 
the  Chamber  of  Deputies,  was 
shot  in  the  back  and  wounded 
on  Sept.  23  as  he  entered  the 
Chamber  building  in  Quito. 

His  assailant  was  arrested 
and  identified  as  Col.  Cesar 
Montufar,  who  was  recently 
criticized  by  La  Nacion.  Senor 
Canarte’s  two  newspapers  were 
closed  for  nearly  four  months 
by  the  government  early  in 
1953. 

• 

Legion  Editorial  Awards 
Won  by  ISews,  Writer 

Indianapolis 

The  Indianapolis  News  and 
one  of  its  editorial  writers, 
Alex  Tolle,  have  been  named 
winner  of  the  top  award  in  the 
American  Legion  Editorial  Con¬ 
test  for  1953-54. 

The  winning  editorial  written 
by  Mr.  Tolle  was  a  birthday 
tribute  to  the  American  Legion 
published  March  17. 

Other  winners  in  the  contest 
included:  Trenton  (N.  J.)  Tren- 
tqnian,  for  an  editorial  by  Wil¬ 
lard  Hoffman;  Don  Barry, 
Bradford  (Pa.)  New  Era;  and 
Jack  Hamm,  of  Waco,  Texas, 
for  a  religious  drawing. 

• 

Forum  Plans  Made 

The  annual  Forum  of  the 
New  York  Herald  Tribune  will 
be  held  Oct.  18  and  19.  The 
opening  session  will  be  held  in 
the  new  Hunter  College  Audi¬ 
torium  and  the  second  and  final 
session  at  the  Waldorf-Astoria. 


Five  Retained 

The  selection  of  16  jurors  to 
survey  all  exhibits  nominated 
for  Pulitzer  Prizes  in  Journal¬ 
ism  was  announced  this  week 
by  the  advisory  board  at  Colum¬ 
bia  University. 

The  board  also  made  public 
two  changes  in  rules  for  the 
competition.  These  changes 
limit  the  submission  of  ex¬ 
amples  of  editorial  writing  and 
cartoonists’  work  to  12  in  each 
exhibit,  except  in  “unusual  cir¬ 
cumstances.” 

The  work  of  the  jurors  and 
the  changes  in  the  rules  will 
apply  to  the  38th  annual  com¬ 
petition  for  the  Pulitzer  Prizes 
in  Journalism.  The  deadline 
for  submitting  entries  in  the 
competition  is  Feb.  1,  1955. 

The  list  of  jurors: 

1)  Public  Service:  Carl  E. 
Lindstrom,  executive  editor, 
Hartford  (Conn.)  Times;  J.  R. 
Wiggins,  managing  editor, 
Washington  (D.  C.)  Post  and 
Times  Herald. 

2)  Local  Reporting  (Under 
Edition  Time  Pressure);  Ray¬ 
mond  J.  Fanning,  executive  edi¬ 
tor,  Waterbury  (Conn.)  Repub¬ 
lican- American;  B.  O.  McAn- 
ney,  vicepresident.  New  York 
World-Telegram  and  The  Sun. 

3)  Local  Reporting  (No  Edi¬ 
tion  Time  Pressure) :  Edward  J. 
Gerrity,  managing  editor, 
Scranton  (Pa.)  Times;  Norman 
E.  Isaacs,  managing  editor, 
Louisville  (Ky.)  Times. 

4)  National  Reporting:  Wal¬ 
ter  Lister,  managing  editor, 
Philadelphia  Bulletin;  Miles  H. 
Wolff,  executive  editor,  Greens¬ 
boro  (N.  C.  Daily  News. 

5)  International  Reporting: 
Stanley  P.  Barnett,  managing 
editor,  Cleveland  Plain  Dealer; 
C.  G.  Wellington,  managing 
editor,  Kansas  City  (Mo.)  Star. 

6)  Editorial  Writing:  George 
W.  Healy  Jr.,  editor.  New  Or¬ 
leans  Times-Picayune ;  Robert 
W.  Lucas,  editorial  page  editor, 
Denver  Post. 

7)  Cartoonists’  Work:  Sylvan 
S.  Byck,  associate  editor.  King 
Features  Syndicate;  George  S. 
Smallsreed  Sr.,  editor,  Colum¬ 
bus  (Ohio)  Dispatch. 

8)  Photography:  Vincent  S. 
Jones,  director  of  news  and  edi¬ 
torial  office,  Gannett  Newspa¬ 
pers,  Rochester,  N.  Y.;  S.  L. 
Latimer,  editor  and  publisher, 
Columbia  (S.  C.)  State. 

As  a  result  of  the  juror  ro¬ 
tation  plan,  10  of  the  1955  jur¬ 
ors  are  new. 
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•  The  Advertiser  and  The  Xewspaper  • 


Newspaper  ^Target  Day 
Set  for  Big  Promotion 


“  .  .  .  and  only  newspapers 
can  do  it”  is  the  closing  punch 
line  in  the  “Target  Day”  pro¬ 
motion  set  for  Oct.  4  in  U.  S. 
and  Canada,  dramatizing  the 
merchandising  support  offered 
by  newspapers. 

Hailed  as  “The  Greatest 
Newspaper  Story  Ever  Told,” 
the  eight-page  newspaper 
broadside  will  reach  every  ma¬ 
jor  national  advertiser  and 
agency  in  both  countries  as  part 
of  the  joint  undertaking  by 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association  and  the 
American  Association  of  News¬ 
paper  Representatives,  based 
on  a  survey  made  by  NAEA  of 
664  member  papers. 

43,000  Broadsides 

The  promotion  is  timed  as 
part  of  National  Newspaper 
Week  observance,  with  Oct.  4 
as  “Target  Day”  to  synchronize 
action  for  all  mailing,  calls 
and  advertising  planned  for 
that  date.  More  than  43,000 
copies  of  the  eight-page  section 
have  been  printed  under  the 
direction  of  L.  F.  (Roy)  New- 
myer,  Toledo  (Ohio)  Blade  ad¬ 
vertising  director  and  chairman 
of  the  NAEA  committee  that 
made  the  survey. 

Working  closely  with  Mr. 
Newmyer  in  the  preparation  of 
this  gigantic  promotion  in  be¬ 
half  of  newspapers  have  been 
NAEA  President  Don  Bernard, 
Washington  (D.  C.)  Post  and 
Times  Herald,  and  Larry  Knott, 
Chicago  Sun-Times,  immediate 
past  president  of  NAEA.  They, 
in  turn,  have  had  the  whole¬ 
hearted  cooperation  of  AANR 
President  Paul  Elsberry  and 
all  of  the  AANR  chapters 
across  the  country. 

“The  Greatest  Story”  is 
built  around  the  response  of  632 
newspapers  in  U.  S.  and  Can¬ 
ada,  covering  every  leading 
market.  It  shows  what  a  ter¬ 
rific  impact  a  hypothetical 
manufacturer  of  an  acceptable 
product  sold  in  drug  and  gro¬ 
cery  stores  can  make  in  the 
way  of  merchandising  support 
at  the  local  level  in  connection 
with  a  5,000-line  advertising 
contract  in  those  632  newspa¬ 
pers. 

The  NAEA-AANR  broadside 
shows,  for  instance: 

•  534  newspapers  will  make 


11,885  personal  calls  on  princi¬ 
pal  outlets  in  their  market  to 
obtain  distributors,  to  acquaint 
retailers  with  the  campaign, 
and  get  window  or  counter  dis¬ 
plays. 

•  590  newspapers  will  make 
92,875  mailings  of  cards  or  let¬ 
ters  or  reprints  and  schedules 
to  selected  lists  of  grocery  and 
dx’Ug  stores  in  their  markets. 

•  625  papers  will  contact  13,- 
846  grocery  and  drug  stores  for 
tie-in  advertising.  That’s  the 
number  of  grocery  and  drug 
stores  regularly  advertising  in 
these  newspapers  and  who  will 
be  solicited  for  tie-in  copy — on 
the  basis  of  the  advertiser  re¬ 
quests. 

•  394  newspapers  will  make 
a  presentation  to  the  sales 
staff  of  the  broker  or  distrib¬ 
utor  handling  the  product. 

•  505  newspapers  will  make 
a  distribution  check  before  the 
campaign. 

•  482  newspapers  will  make 
a  result  check  after  the  cam¬ 
paign. 

•  575  newspapers  will  supply 
data  on  their  markets. 

•  182  newspapers  publish  a 
bulletin  for  the  drug  and/or 
grocery  trade,  in  which  they 
will  publicize  the  campaign. 
These  bulletins,  in  many  in¬ 
stances,  go  to  more  than  just 
drug  and  grocery  stores  and 
they  reach  620,879  retail  out¬ 
lets  each  month. 

Plan  Personal  Calls 

That’s  the  story  being  pre¬ 
sented  via  mailings,  personal 
calls  and  full-page  newspaper 
ads  on  Oct.  4. 

The  AANR  New  York  Chap¬ 
ter  will  mail  the  eight-page 
section  to  a  list  of  6,000  na¬ 
tional  advertisers  furnished  by 
the  Bureau  of  Advertising, 
ANPA,  and  to  a  list  of  1,500 
agencies.  These  mailings  will 
be  timed  to  arrive  on  “Target 
Date.” 

In  addition  on  Target  Day, 
newspaper  representatives  will 
endeavor  to  personally  contact 
agency  men,  advertisers,  brok¬ 
ers  and  distributors  and  leave 
a  copy  of  the  eight-page  section 
with  them.  In  New  York,  Phila¬ 
delphia,  Chicago,  Detroit,  Los 
Angeles,  San  Francisco,  Dallas, 
Boston,  Atlanta  and  Charlotte, 
N.  C.,  the  calls  will  be  divided 
among  all  the  representatives’ 


‘  "'‘■'^THE  MEy  NEWSPAI%R^'^^^^ 

*  tlT  *^-^0 1*0**  ' 


VWe  think  this 
lis  the  greatest 
newspaper  story 
’  *  ever  told  ^ 


offices  so  that  each  representa¬ 
tive  will  need  make  only  a  few 
calls  on  Oct.  4. 

Newspapers  belonging  to 
NAEA  have  also  received  cop¬ 
ies  of  the  section  and  they  have 
been  asked  to  distribute  these 
sections  to  jobbers,  manufac¬ 
turers,  district  sales  represen¬ 
tatives,  and  others  who  are  in¬ 
fluential  in  recommending  ad¬ 
vertising  media. 

Mr.  Newmyer’s  committee 
has  also  provided  a  full-page 
ad  (consolidating  the  material 
used  in  the  broadside)  for 
newspaper  publication.  A  week 
in  advance  of  Target  Day, 
more  than  200  requests  have 
been  received  for  mats  of  this 
ad  to  be  furnished  free  to 
newspapers.  Additional  orders 
were  expected,  according  to 
Harry  Roberts,  Toledo  Blade 
promotion  manager,  who  is  as¬ 
sisting  Mr.  Newmyer  in  the  dis¬ 
tribution  of  the  material. 

The  response  to  the  NAEA 
survey,  in  which  632  out  of  664 
member  papers  replied  in  re¬ 
gard  to  their  merchandising 
services,  was  cited  as  evidence 
of  newspapers’  keen  interest  in 
this  project.  Mr.  Newmyer’s 
committee  had  the  help  of  state 
NAEA  vicepresidents  in  round¬ 
ing  up  the  questionnaire  re¬ 
sponses. 

“The  Bureau  of  Advertising, 
AANR  and  NAEA  are  all  en¬ 
thusiastic  about  the  plan,”  Mr. 
Newmyer  told  E&P.  “If  the 
individual  newspapers  will  do 
their  part  as  requested,  Target 
Day  will  indeed  be  a  great  day 
for  newspapers.” 

President  Elsberry  of  AANR 
announced  that  presidents  of 
local  chapters  have  taken  over 
the  personal  call  assignments 
as  follow: 

Robert  Kinsley,  Sawyer-Fer- 


guson-Walker  Co.,  San  Francis¬ 
co,  Calif.;  Tony  West,  Kelly- 
Smith  Co.,  Atlanta,  Ga.;  Wylie 
Stewart,  Scripps-Howard  News¬ 
papers,  Dallas,  Tex.;  C.  F.  Tay¬ 
lor,  Hearst  Advertising  Ser¬ 
vice,  Detroit,  Mich.;  Peter  Benr 
ziger,  Ridder- Johns,  Inc.,  New 
York;  Roger  W.  Savage,  Story, 
Brooks  &  Finley,  Inc.,  Phila¬ 
delphia;  Robert  Brooks,  Story, 
Brooks  &  Finley,  Inc.,  Chicago; 
Arnold  Harklow  (chapter  secre¬ 
tary),  Ward-Griffith  Co.,  Inc., 
Boston,  Mass.;  Stanford  Man¬ 
ning,  West-Holiday  Co.,  Inc., 
Los  Angeles,  Calif.;  and  Wil¬ 
liam  Reese  (Carolina’s  Chap¬ 
ter),  Burke,  Kuipers  &  Ma¬ 
honey,  Inc.,  Charlotte,  N.  C. 

• 

Lincoln-Mercury  Dealers 
Pull  Newspaper  Ads 

Lincoln-Mercury  has  can¬ 
celled  newspaper  ads  in  the 
metropolitan  Chicago  area,  all 
of  Wisconsin  and  parts  of  In¬ 
diana  and  Illinois,  according  to 
the  Illinois  Press  Association. 

It  is  the  second  time  L-M  has 
cut  a  major  market.  New  York 
was  the  first  (E&P,  Feb.  13, 
page  15). 

A  regional  dealer  advertising 
committee  of  eight  men  effected 
the  latest  cancellation  of  news¬ 
paper  advertising  in  preference 
to  other  advertising  media. 

“To  stem  what  may  turn  in¬ 
to  a  disastrous  tide,”  the  IPA 
points  out,  “publishers  and  ad 
managers  must  sell  local  deal¬ 
ers  and  keep  them  sold.  They 
then  can  be  counted  on  to  pro¬ 
test  the  loss  of  newspaper  sup¬ 
port  to  members  of  their  ad¬ 
vertising  committees.” 

Weekly  Newspaper  Represen¬ 
tatives,  Inc.,  New  York  City, 
also  reports:  “There  are  some 
predictions  that  weeklies  will 
lose  50%  of  their  Chevrolet 
linage  if  Chevrolet  signs  a  con¬ 
tract  for  a  TV  program.  As 
TV  networks  cover  more  and 
more  territory,”  WNR  empha¬ 
sizes,  “the  competition  to  news¬ 
papers  can  only  increase.” 

• 

Hine,  4-A  Founder,  Dies 

Walter  R.  Hine,  78,  a  vice- 
president  and  director  of  J. 
Walter  Thompson  Co.  until  his 
retirement  in  1950,  died  Sept. 
23  at  his  Summer  home  at  Po- 
cono  Lake,  Preserve,  Pa.  He 
was  one  of  the  founders  and 
first  treasurer  of  the  American 
Association  of  Advertising 
Agencies  and  was  also  a  char¬ 
ter  member  and  director  of  the 
Audit  Bureau  of  Circulation. 
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What  Agency  Needs 
To  Use  Newspapers 


By  Hugh  Findlay 


Media  Manager,  Cockdeld 

In  1946  dailies  received  43.3% 
of  the  publications  dollar.  By 
1949  this  had  risen  to  50.1% 
and  in  1953  it  was  approx¬ 
imately  52%. 

In  1953,  the  volume  of  busi¬ 
ness  our  agency  did  with  the 
daily  press  of  Canada  (space 
only,  excluding  mechanical 
costs)  was  the  highest  in  our 
history.  On  a  percentage  basis, 
of  the  total  business  which  we 
did  in  1953,  the  percentage 
going  into  daily  newspaper 
space  was  exceeded  only  by  one 
other  year  and  then  by  only 
U  of  1% — and  in  that  year 
there  was  no  TV.  The  volume 
of  business  which  we  placed  in 
daily  newspapers  in  1953  was 
more  than  the  total  volume  of 
business  we  did  in  all  media, 
including  production  costs,  just 
eight  years  before. 

‘Too  .Much  Advertising’ 

Some  papers  are  running 
such  a  large  proportion  of  ad¬ 
vertising,  as  compared  to  their 
news  content,  that  it  is  a  ques¬ 
tion  as  to  how  long  daily  news¬ 
papers  can  continue  to  main¬ 
tain  the  present  position  in  the 
national  field — particularly  if 
advantage  is  taken  of  the  sit¬ 
uation  and  they  weaken  their 
position,  through  a  weakening 
of  their  service  to  the  reader. 

The  fact  that  newspapers 
have  occupied,  to  date,  the  pre¬ 
mier  position  as  an  advertis¬ 
ing  medium  will  not  unneces¬ 
sarily  do  for  tomorrow. 

I  do  not  profess  to  be  able 
to  tell  you  gentlemen  or  your 
publishers  /to?r  to  overcome  the 
problem  of  “too  much  adver¬ 
tising,’’  but  I  am  sure  that 
something  must  be  done  to 
counteract  the  growing  feeling 
among  advertisers  that  their 
ads  are  being  buried  and  that 
readers  are  becoming  fed  up 
with  the  lack  of  news  content. 

There  must  be  a  cohesive 
campaign  to  sell  newspapers  to 
the  public  as  the  top  medium 
for  information,  education,  ad¬ 
vertising  and  entertainment.  It 
goes  without  saying  of  course 
that  this  will  be  backed  up  by 
proof  in  the  form  of  constant 
improvements  in  editorial  con¬ 
tent  and  makeup. 

Then,  if  you  will  present  to 
advertisers  and  agencies  fact- 
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{Part  of  a  talk  given  before 
the  Newspaper  Advertising 
Managers'  Association  of  East¬ 
ern  Canada  in  Montreal  last 
week.) 


ual  information  regarding  your 
medium,  coupled  with  the  place 
occupied  by  your  particular 
paper,  you  can  be  assured  of 
careful  consideration  by  the 
majority  of  them. 

Although  there  are  various 
ways  in  which  a  buyer  may  ap¬ 
proach  the  selection  of  news¬ 
papers  there  are  really  four 
major  factors  common  to  all. 

1.  Coverage  of  the  market 

2.  Characteristics  of  Readers 

3.  Influence  of  the  newspa¬ 
per  in  its  community 

4.  Duplication  of  circulation 

Let  us  consider  the  first  men¬ 
tioned — coverage  of  the  market. 
There  is  no  established  formula 
for  choosing  a  newspaper  list. 
Usually  a  different  one  is  de¬ 
veloped  for  each  account,  but 
basically  we  want  to  have  from 
our  client  the  picture  of  his  dis¬ 
tribution,  of  his  sales  volume 
in  various  areas  and  particu¬ 
larly  of  the  competition  he 
meets.  We  must  then  find  out 
how  the  local  newspaper’s  mar¬ 
ket — that  is  the  geographical 
area  served  by  the  newspaper — 
matches  that  of  the  client. 

We  want  to  know,  too,  more 


Daily  newspaper  circulation 
in  Canada  and  national  adver¬ 
tising  revenues  have  reached 
new  records  in  1954,  according 
to  a  report  by  Ian  H.  MacDon¬ 
ald,  general  manager  of  the 
Canadian  Daily  Newspaper  As¬ 
sociation,  Toronto. 

Speaking  here  before  the 
seventh  annual  convention  of 
the  Newspaper  Advertising 
Managers  Association  of  East¬ 
ern  Canada,  Mr.  MacDonald 
said  that  total  daily  circulation 
has  increased  to  3,756,000  cop¬ 
ies  compared  to  3,616,000  in 
1953. 

In  national  advertising,  daily 
newspapers  are  heading  for  a 
record  year.  Mr.  MacDonald 
said  that  since  1947  the  volume 
of  advertising  has  increased 


Reese  Bids  Banks 
Treble  Ad  Outlay 

The  15,000  commercial 
banks  in  the  U.  S.  could 
profitably  spend  three  times 
the  present  figure  of  $68,- 
000,000  a  year  for  advertis¬ 
ing,  Everett  D.  Reese,  presi- 
d  e  n  t  of  the  American 
Bankers  Association,  told  a 
luncheon  meeting  of  the 
New  York  Financial  Adver¬ 
tisers  last  week. 

He  characterized  present 
spending  for  advertising  as 
“a  drop  in  the  bucket”  in 
relation  to  the  $190,000,000,- 
000  assets  of  all  insured 
banks  in  the  country. 


about  the  number  and  location 
of  homes  in  the  area  covered  by 
the  newspaper.  Are  they  city 
homes,  suburban  homes  or  rural 
and  how  many  are  there  of 
each?  What  proportion  of  the 
total  homes  in  the  trading  area 
do  the  ones  the  paper  covers 
represent.  What  too,  are  the 
economic  or  other  marketing 
conditions  existing  in  the  area? 

Next  is  the  question  of  read¬ 
ers.  When  the  newspaper’s 
market  area  has  been  identi¬ 
fied  w’ith  the  advertiser’s  we 
then  want  to  know  the  answers 
to  such  questions  as:  Who 
are  the  newspaper’s  readers? 
What  income  brackets  are  they 
in?  How  many  of  them  are 
there?  What  do  they  buy? 

The  opening  of  new  plants, 
hospitals,  chain-store  outlets, 
etc.  are  all  of  interest  and  if 
you  feel  that  it  is  something 
which  indicates  the  growth  of 
your  market,  don’t  keep  it  a 
secret. 

It  would  be  very  valuable 


182%,  despite  keen  competition 
from  other  media. 

Seventy-eight  delegates  from 
major  eastern  Canadian  dailies 
set  an  attendance  record  for  the 
three-day  meeting. 

Charles  G.  Fenn,  advertising 
manager,  the  London  (Ont.) 
Free  Press,  was  elected  presi¬ 
dent  of  the  association.  He 
succeeds  J.  Ross  Bates  of  the 
St.  Catherines  (Ont.)  Standard. 

Other  officers  for  1954-55 
are:  R.  W.  Pearson,  the  Sud¬ 
bury  (Ont.)  Star,  first  vice- 
president;  Roland  Malette,  the 
Granby  (Que.)  Voix  de  L'Est, 
second  vicepresident;  L.  P.  Vez- 
ina,  the  Quebec  L’ Action  Cath- 
olique,  secretary-treasurer. 

James  Meakes,  publisher,  the 
Sudbury  Star,  warned  the  con¬ 
vention  that  newspapers  must 


to  us  to  have,  at  regular  inter¬ 
vals,  (say  quarterly  or  even 
semi-annually)  figures  on  your 
local  advertising.  Not  just 
totals  or  even  totals  by  classi¬ 
fication,  but  at  least  the  larger 
classifications  broken  down  in 
detail.  If,  for  instance  you 
show  total  grocery  linage  or 
total  men’s  store  linage  as  so 
much — we  have  no  way  of  tell¬ 
ing  whether  this  is  all  from 
one  chain  store  or  a  group  of 
independents  and  the  chain;  or 
from  good  apparel  or  the  bar¬ 
gain-basement  kind  of  men’s 
store. 

And  that  leads  me  to  dupli¬ 
cation  of  circulation.  You  can 
help  us  by  giving  the  duplica¬ 
tion  of  coverage  of  papers  in 
your  particular  areas.  It  is  to 
your  advantage  because,  as  long 
as  you  don’t  we  must  draw  our 
own  conclusions.  This  goes  not 
only  for  the  cities  where  there 
is  more  than  one  paper,  but  in 
one-paper  towns  as  well.  There 
may  be  duplication  between  the 
paper  in  a  small  city  and  the 
circulation  of  a  nearby  city 
paper;  i"  some  cases  it  may 
be  heavy. 

Some  other  factors  w’hich 
should  be  kept  in  mind  are 
these:  Publishers  should  make 
manufacturers  and  agencies 
aware  of  who  the  owners  and 
personnel  of  the  paper  are; 
what  its  editorial  policies  are; 
its  political  classification,  etc. 
Numerous  times  we  have  occa¬ 
sion  to  refer  to  the  records  we 
keep  on  publications  for  infor¬ 
mation  that  has  enabled  us  to 
keep  a  particular  paper  on  the 
list;  and  often  the  question  has 
had  something  to  do  with  mat¬ 
ters  that  are  not  covered  in 
ABC  or  other  reports  —  so 
please  do  not  decry  the  value 
of  these  points. 


face  the  fact  that  TV  is  a 
strong,  new  competitor  for  the 
advertising  dollar.  He  pointed 
to  the  time  when  all  newspapers 
will  have  to  face  the  challenge 
of  TV  and  said  that  all  news¬ 
papers  should  work  together 
now  in  formulating  new  serv¬ 
ices,  new  dress  and  entirely  new 
policies  to  maintain  their  first- 
place  position  as  an  advertising 
medium. 

• 

Ken  Watts  Dies  at  59 

F.  Kenneth  Watts,  national 
advertising  manager  of  Spring- 
field  (Mass.)  Newspapers  for 
the  past  24  years,  died  Sept.  27 
after  a  month’s  illness.  He  was 
59.  Mr.  Watts  was  a  director  of 
the  Sales  Executives  Club  and 
the  Advertising  Club  of  New 
York. 


EDITOR  &  PUBLISHER  for  October  2,  1954 


Canadian  Revenue,  Circulation  Set  Record 

Montreal 


not* 


Whatever  Your 
Food  Store  Product 

—This  Food  Store  Panel 
Conducted  For  Us  By 
The  A.  C.  Nielsen  Co.  Will  Help  You 

Speed  Your  Sales 
In  Greater 
W  Cleveland! 


H  This  continuing  study  is  a  full  and 
comprehensive  report,  from  an  adequate  sample,  of 
sales  and  sales  influence  details  of  a  good  variety 
of  products.  This  penetrating  expression  of  market 
activity  will  be  a  vital  aid  to  all  who  sell  through 
the  food  stores  of  this  area. 

There  are  many  variables,  by  type  of  store  and  by 
economic  area,  which  are  common  to  the  sale  of 
almost  all  food  store  products. 

These  audits  express  consumer  purchase,  distribu¬ 
tion  and  inventory  for  the  total  County. 

One  of  the  great  values  of  the  reports  is  that  they 
distinguish  these  by  corporate  chain  vs.  all  other 
stores,  and  by  the  two  major  economic  areas  of  the 
County,  which  contain  approximate  halves  of  the 
County’s  families. 


Here  is  a  directional  influence  to  your  sales  and 
advertising  activity  for  any  food  store  product. 

A  few  of  the  many  other  facts  of  common  inter¬ 
est  to  be  reported  are :  The  relation  of  sales  to 
distribution... Ratio  of  retailer  stocks  to  sales, 
to  express  stock  turn... Sales  volume  trends,  in 
total  and  per  store  handling . . .  Product  type 
trends  within  commodity  groups. ..  Retailer 
co-operation  in  store  displays,  advertising  and 
coupon  redemption . . .  Consumer  sales  influence 
created  by  special  advertising  promotions. 

See  and  study  these  reports  for  their  fullness  of 
sales  influence  detail,  and  for  the  facts  they  will 
supply  to  aid  your  own  planning  of  sales  and  ad¬ 
vertising  in  the  Greater  Cleveland  Market. 


(jJluil  04: 


if  you  want  these  reports 
to  come  to  you  regularly. 


MARKET  RESEARCH  DEPARTMENT 


CLEVELANP 


PIAIN  DEAIER 


Cresmer  &  Woodword,  Inc. 
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BANNED 


Recently  we  banned  a 
well-worn  phrase  from 
Advertising  Agency 
Magazine’s  promotion. 

The  forbidden  cliche; 
“key  executives.” 

We  felt  that  sometimes 
the  phrase  is  used  as  a 
convenient,  cover-all 
blanket. 

Instead,  we  planned  to 
give  you  hard  facts 
about  our  subscribers’ 
titles  .  .  .  their  job  func¬ 
tions  ...  all  the  media 
they  buy — so  that  you 
could  decide  who  is  a 
“key  executive.” 

It’s  still  a  good  idea,  we 
think,  but  .  .  . 

We’ve  received  a  letter 
from  William  H.  Wein- 
traub  8C  Co.,  an  agency 
billing  over  ^4  million  in 
newspapers  alone. 

The  letter  said  in  part: 
“I  would  not  be  without 
Advertising  Agency 
Magazine,  nor  would  any 
of  my  key  executives.” 

Italics  ours;  because  the 
letter  came  from  William 
Weintraub,  president  of 
the  agency. 

So  .  .  .  we’re  not  calling 
Ad  Agency’s  subscribers 
in  Weintraub  “key  ex¬ 
ecutives.”  That’s  the 
opinion  of  their  boss. 

It’s  enough  for  us.  How 
about  you? 


Advertiser  •  Newspaper  —  AI)  AGENCIES 

Dichter  Reveals  Why 
Ad  Accounts  Switch 


Announcement  last  week  that 
Bulova  Watch  Company  and 
the  Blow  Company  will  end 
their  33-year  advertiser-agency 
relationship  by  “mutual  agree¬ 
ment,”  effective  Jan.  1  (E&P, 
Sept.  25,  page  7),  at  once 
raised  the  question:  Why? 

Dr.  Ernest  Dichter,  mass  mo¬ 
tivation  authority,  this  week 
revealed  he  has  checked  on  rea¬ 
sons  why  advertisei's  switch 
agencies  and  finds  that  the  pub¬ 
lic  explanation  does  not  dove¬ 
tail  with  what  he  calls  the 
“real”  reason. 

Cites  Five  Reasons 

According  to  Dr.  Dichter’s 
study,  there  are  five  reasons 
why  advertisers  and  agencies 
part  company: 

1)  Surface  reason:  Friend¬ 
ships  at  the  new  agency;  Real 
reason:  Attitude  on  part  of  old 
agency  of  “Let’s  not  rock  the 
boat.  If  it  worked  before  it 
has  to  work  again.” 

2)  Surface:  Another  agency 
makes  a  bigger  promise;  Real: 
Hit-or-miss  copy  policies;  pick¬ 
ing  an  approach  at  random. 

3)  Surface:  Principals  irri¬ 
tate  each  other;  Real:  Taking 


all  the  credit  and  depriving  the 
client  of  psychological  satisfac¬ 
tion  by  playing  down  his  role 
in  the  success  of  a  product  or 
campaign. 

4)  Surface:  Agency-client  re¬ 
lationships  are  no  longer  stimu¬ 
lating;  Real:  The  “we  are  nev¬ 
er  wrong”  attitude,  failure  to 
abandon  an  unsuccessful  ap¬ 
proach  and  seek  a  better  one. 

5)  Surface:  Old  agency  fails 
to  meet  advertiser’s  expecta¬ 
tions;  Real:  Failure  to  recog¬ 
nize  the  growth  of  a  client  and 
the  need  for  expanded  promo¬ 
tion. 

Dr.  Dichter  says  the  answer 
lies  in  finding  out  the  under¬ 
lying  causes  which  grip  agen¬ 
cies  and  their  creative  people 
as  well  as  consumer  attitudes, 
dreams  and  prejudices. 

Biotv  to  Change 
Corporate  Name 

Effective  Jan.  1,  the  corpor¬ 
ate  name  of  the  Biow  Company, 
Inc.,  will  be  changed  to  Biow, 
Beirn  and  Toigo,  it  was  an¬ 
nounced  this  week  by  Milton 
H.  Biow,  founder  and  chairman 
of  the  Biow  Company. 


Reason  for  the  change  is 
simple,  Mr.  Biow  said.  “When 
you  have  two  men  like  Ken 
Beirn  and  John  Toigo  on  your 
staff,  two  men  who  represent 
advertising  and  management  on 
its  highest  level,  men  who  have 
set  paces  in  the  advertising 
field,  you  give  them  the  recog¬ 
nition  to  which  they  are  en¬ 
titled.” 

Mr.  Beirn  joined  Biow  in 
1948  as  a  vicepresident;  became 
executive  vicepresident  in  1950 
and  president  in  1953. 

Mr.  Toigo  associated  with 
Biow  in  1951  as  vicepre.sident. 
He  entered  the  ad  field  in  Chi¬ 
cago  in  1921  and  has  been  with 
such  aerencies  as  Lord  &  Thom¬ 
as,  BBD&O,  McCann-Erickson. 

Mr.  Biow  revealed  that  in 
the  last  five  years  billings  went 
from  $25,000,000  to  $55,000,000. 
“And  1955  already  looms  ahead 
of  1954,”  he  added. 

Last  week  Biow  dropped  the 
$4,000,000  Bulova  Watch  Com¬ 
pany  account  but  replaced 
it  immediately  with  Benrus 
Watch,  effective  Jan.  1. 

At  the  time  Biow  announced 
acquisition  of  the  Benrus  ac¬ 
count,  it  was  simultaneously 
revealed  that  Jack  D.  Tarcher, 
currently  senior  vicepresident 
and  secretary  of  Cecil  &  Pres- 
brey,  Inc.,  will  join  Biow,  Beirn 
and  Toigo  Jan.  1  as  a  vicepres¬ 
ident  and  supervisor  of  the 
Benrus  account.  Benrus  is  cur¬ 
rently  in  the  C&P  coffer. 
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Some  80%  of  Loew’s  Theatres’  Budget  in  Newspaper  Space 


48  W.  38  St.,  N.  Y.  18 


Ernest  Emerling,  adver¬ 
tising  and  publicity  director 
for  Loew’s  Theatres,  sees  to 
it  that  more  than  80  per¬ 
cent  of  Loew’s  ad  dollars 
go  into  newspapers. 

“Further  evidence  of  our 
confidence  in  this  medium,” 
says  Ernie,  “is  the  fact  that 
Loew’s  pioneered  neighbor¬ 
hood  movie  advertising  in 
the  New  York  dailies,  via 
Loew’s  Movie  Guide  insti¬ 
tuted  in  1940.” 

He  adds  that  more  than 
$500,000  is  channeled  into 
the  guide  annually,  and  that 
to  finance  the  guide,  “we 
discontinued  outdoor  billing 
and  direct  weekly  mailings 
(some  1,250,000  pieces),  the 
former  mainstay  of  our  ad¬ 
vertising  effort.” 

Ernie  was  born  in  Day- 
ton,  Ohio.  While  still  in 
grammar  school  he  began 
working  in  local  nickelodeon 
movie  theaters  with  side  ex¬ 
cursions  into  printing,  en¬ 


graving,  and  photography 
plants. 

He  first  became  associated 
with  theater  advertising  by 


Ernest  Emerling 
Loew’a  Theatres 

preparing  ads  for  local  bur¬ 
lesque  theaters,  stock  com¬ 
panies,  and  movie  houses. 


Ernie  joined  Loew’s  in  | 
1920  as  assistant  manager  i 
and  publicity  -  advertising  i 
man  for  their  theater  in  \ 
Dayton.  Four  years  later  he  I 
was  made  manager.  In  1926  i 
he  transferred  to  Birming¬ 
ham,  Ala.,  and  in  1927 
shifted  to  Dallas,  Texas.  A  | 
year  later  Ernie  was  ap¬ 
pointed  city  manager  for  | 
four  Loew’s  theaters  in 
Memphis,  Tenn. 

Ernie  shifted  to  New  | 
York  in  1930  when  he  joined  a 
the  home  office  as  assistant  I 
to  Oscar  A.  Doob,  then  | 
Loew’s  advertising  and  pub-  g 
licity  director.  He  succeeded  B 
Mr.  Doob  in  1946.  g 

As  advertising  head  of  a 
Loew’s,  Ernie  plans  and  pre-  | 
pares  ad  campaigns  for  63  a 
Loew’s  theaters  in  key  cities,  | 
53  neighborhood  theaters  in  J 
Greater  New  York,  and  for  a 
Loew’s  State  and  Capitol  B 
theaters  on  Broadway.  B 

— R.  B.  McI.  I 

No.  40  of  a  Series  iiiiiiiiiiiiiiiiiiiiiiiiiiimiib 
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THE  PRESIDENCY.  Who  doesn’t  wont  to  know  how  the 
worid's  most  powerful  man  lives?  Reporter  Bob  Considine  and 
photographer  Alfred  Wagg  spent  weeks  behind  the  scenes 
at  the  White  House  gathering  material  for  this  intimate  series. 


SPORTS.  The  nip  af  autumn  awakens  our  enthusiasm  far 
football.  The  famed  Galloping  Ghost  tells  about  the  fleet- 
footed  star  af  the  lllini,  J.  C.  Caroline,  who  has  already 
braken  many  of  Grange's  records — and  may  set  mare. 


“Where  Teen-aiers  Talk  Away 
Their  Troubles”  (o..^  io,  i«s4) 


YOUTH.  The  problems  of  youth  deeply  concern  us  all. 
Here’s  how  one  high  school  uses  an  "open-forum”  approach 
to  help  teen-agers  iron  out  their  personal  troubles.  It’s  an 
enlightening  document  for  parents,  teachers  and  teeners. 


AUTOBIOGRAPHY.  An  exciting  chapter  from  the  ex¬ 
citing  life  of  an  author  whose  name  is  a  household  word. 
Pearl  S.  Buck  describes  how  she  and  her  family  were  caught 
by  Communists  in  the  terrible  conflict  that  has  tom  China. 


ENTHUSIASM  moves  people. ••  moves  products 


Editorially,  The  American  Weekly  moves  in 
one  direction  only  ...  to  meet  the  enthusiasms 
of  the  American  family. 

We  do  this  in  a  way  that’s  both  modem  and 
entertaining.  And  we  accent  our  approach  with 
dramatic  titles,  important  by-lines,  stimulat¬ 


ing  service  features,  lively  pictures,  story¬ 
telling  covers. 

By  serving  the  reading  enthusiasms  of  nearly 
10  million  families  each  week  . . .  The  American 
Weekly  creates  a  wonderful  climate  for  its 
advertisers.  The  cost  is  surprisingly  low. 


Americ4nWeekly 

63  V.««y  SirMt,  N.vi>  York  7,  N.Y. 

Beamed  to  the  Enthusiasms  of  the  American  Family 
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Tulsa  Storeys  Radio 
^Saturation  A  Failure 


Tulsa,  Okla. 

The  experiment  in  saturation 
advertising:  via  radio  started  a 
year  ago  by  Brown-Dunkin 
Co.,  Tulsa’s  dominant  news¬ 
paper  advertiser,  ended  in  fail¬ 
ure,  according  to  a  company 
official. 

Brown-Dunkin,  one  of  the 
southw'est’s  leading  department 
stores,  announced  it  would  use 
360  spots  a  week  for  a  year 
beginning  in  October,  1953.  At 
the  end  of  four  months,  the 
store  stopped  the  experiment 
in  favor  of  spots  advertising 
only  storewide  events  or  to  back 
up  newspaper  advertising,  B.  A. 
Jumper,  promotion  manager, 
stated. 

The  company  added  $125,000 
to  the  annual  advertising  budget 
to  make  the  experiment. 

“At  the  end  of  four  months, 
after  we  had  made  an  exhaus¬ 
tive  survey,  we  found  the  added 
expense  didn’t  justify  continu¬ 
ing,”  Mr.  Jumper  explained. 

He  said  the  added  cost  would 
hav'e  represented  a  one-third 
increase  in  the  advertising 
budget. 

He  said  the  store  used  six 
Tulsa  radio  stations  and  made 
the  experiment  at  the  urging 
of  the  Associated  Tulsa  Broad¬ 
casters,  a  cooperative  endeavor. 
ATB  suggested  the  store  cut  the 


radio  cost  from  its  newspaper 
advertising. 

“We  added  it  to  the  budget, 
for  we  were  not  going  to  cut  a 
tried  medium  for  an  experi¬ 
ment,”  Mr.  Jumper  said. 

The  company  now  has  only 
one  regularly  scheduled  radio 
show,  a  book  review  program. 

Under  the  saturation  each 
station  carried  60  spots  week¬ 
ly,  two-thirds  in  daylight  hours. 

At  the  outset  the  plan  had 
been  hailed  by  radio  promoters 
as  “an  object  lesson  in  the 
technique  of  making  it  easy  for 
advertisers  to  do  business  with 
radio  stations.” 

Broadcasting  magazine  com¬ 
mented  at  the  time:  “Brown- 
Dunkin  is  shooting  mainly  for 
additional  store  profits.  Radio 
is  the  logical  medium,  reaching 
practically  all  homes  frequently 
and  effectively  at  low'  cost.  It’s 
Radio  Saturation  Year  in  Tulsa. 
Let’s  see  what  happens!” 

Good  Business  Seen 
in  Wake  of  Ads 

Salisbury,  N.  C. 

The  merchant  who  is  wide 
awake,  does  a  good  selling  and 
advertising  job  will  have  good 
business. 

That  was  the  observation 
made  here  by  C.  Cree  Gable  of 


LdcA-Lnews  is  the 
l^fe-Blood’rf  Advertisin,, 

The  LOCALnews  Daily  is  the  very  heart  of 
human  interest.  Its  arteries  of  intimate  daily 
life  reach  throughout  the  entire  body  of  a  city 
and  its  trade  area.  It  is  the  singularly  effective 
and  responsive  pulse-beat  of  those  who  reside 
within  its  radius.  That  is  why  LOCALnews 
Dailies  are  the  BASIC  advertising  medium.  (We 
have  sponsored  the  idea,  preached  it,  and  LIVE 
by  it  for  years  and  years). 


The  JULIUS  MATHEWS  SPECIAL  AGENCY,  Inc. 

Newspaper  Represenfafives 


Muncie,  Ind.,  president  of  the 
National  Retail  Furniture  As¬ 
sociation. 

Mr.  Gable,  high  in  praise  of 
advertising,  said  “optimism  is 
contagious  and  many  merchants 
talk  themselves  out  of  busi¬ 
ness.” 

“Advertising  in  your  news¬ 
paper  will  attract  customers 
and  you  will  be  able  to  sell 
additional  merchandise,”  said 
Mr.  Gable,  ovraer  of  the  C. 
Cree  Gable  Furniture,  Inc.,  and 
the  Collegienne  Shop,  one  of 
Muncie’s  largest  department 
stores. 

Mr.  Gable  urged  merchants 
to  “go  after  business”  and  use 
the  advertising  medium  as  a 
source  of  reaching  potential 
customers. 

Food  Industry 

Seeking  Ideas 

San  Francisco 
Food  retailers  are  constantly 
changing  their  promotion  ideas 
and  their  basic  desire  is  for 
a  constant  flow  of  practical, 
simple  and  useful  promotions, 
according  to  Marie  Kiefer,  sec¬ 
retary-manager,  National  As¬ 
sociation  of  Retail  Grocers. 

Grocers  like  deals  and  cou¬ 
pons,  but  one  was  offered  69 
deals  in  a  single  day.  Another 
handled  86  different  kinds  of 
coupons  in  a  day.  Miss  Kiefer 
told  the  San  Francisco  Adver¬ 
tising  Club. 

The  immediate  task  which  re¬ 
quires  advertising  help  is  that 
of  meeting  today’s  revival  of 
the  age-old  attack  on  the  mid¬ 
dleman,  she  reported.  Toward 
that  end,  retailers  will  have  to 
do  a  much  better  job  of  selling. 
Miss  Kiefer  said. 

Special  Sections  .  .  . 

•  The  Canton  (Ohio)  Re¬ 
pository  recently  produced  two 
soft  wear  sections,  one  built 


for  you 
with 

METRO’S  CHRISTMAS 
GREETINGS  SERVICE 

Rigger  and  better  at  no  increase  In  rotes! 
e  Over  120  different  eds.  I 
e  Beautifully  illustrated,  cem«  ^ 
pletely  motted,  including 
typography. 

o  3  bonus  poges  of  New 
Year's  Greetirtgs  ods. 


*0  Modifon  Avo. 

iVlCTRO  New  York  16,  N.Y. 


around  the  Back-to- School 
theme,  the  other  telling  of  the 
Fall  fashion  opening  in  Can¬ 
ton.  The  B-T-S  section  con¬ 
tained  32  pages  with  1,800 
inches  of  paid  advertising.  The 
fashion  edition  was  a  16-pager 
with  1,790  inches  of  ads. 

•  National  Homes  Week 
served  as  the  theme  behind  a 
91-page  group  of  three  special 
tabloid-insert  sections  in  the 
San  Rafael  (Calif.)  Indepen¬ 
dent-Journal.  Fall  leaves  in 
color  graced  the  first  page. 

•  Sponsorship  of  the  local 
version  of  Better  Homes  & 
Gardens  magazine’s  “Home  for 
All  America”  by  the  Portland 
(Ore.)  Oregon  Journal  paid  off 
with  more  than  8,000  lines  of 
“plus”  advertising. 

•  The  Rochester  (N.  Y.) 
Democrat  &  Chronicle  pub¬ 
lished  a  40-page  tabloid  insert 
on  first-floor  items  for  E.  W. 
Edwards  &  Son  department 
store. 

•  “What  You’ll  Wear  This 
Fall!”  was  the  continuing  theme 
of  a  series  of  10  half  page  ads 
in  the  Buffalo  (N.  Y.)  Courier- 
Express  used  by  William  Hen- 
gerer  Co.,  department  store. 

•  NEA  Service,  Inc.,  Cleve¬ 
land,  is  already  on  the  way 
with  its  Christmas  advertising 
features  “Your  Guide  to  Christ¬ 
mas  Giving”  which  was  dis¬ 
tributed  Oct.  1.  The  eight-page 
standard  section  contains  gift 
ideas  and  holiday  suggestions. 

•  A  special  20-page  supple¬ 
ment  in  the  Buffalo  (N.  Y.) 
Sunday  Courier-Express  was 
used  by  Adam,  Meldrum  &  An¬ 
derson  Co.  to  launch  its  annual 
Housewares  Show  of  Shows. 
Front  and  back  pages  were  in 
color.  Two  color  pages  ran  in 
the  Sunday  roto  of  the  daily. 

• 

Linage  Record  Set 

Montgomery,  Ala. 
The  Montgomery  Advertiser- 
Journal  set  an  all-time  record 
for  advertising  in  one  edition 
on  Sept.  10  when  the  Adver¬ 
tiser,  morning  paper,  carried 
9,877  inches  and  the  Journal, 
afternoon  edition,  carried  11,- 
687  inches. 

• 

Fried wald  to  Mogul 

Emil  Mogul  Company  has 
appointed  Ronald  S.  Friedwald 
as  media  space  buyer.  He  was 
formerly  employed  with  Grey 
Advertising  Agency  in  a  simi¬ 
lar  capacity. 

• 

Wallace  Witmer  Named 

The  Wallace  Witmer  Co.  has 
been  named  exclusive  national 
representative  of  the  Searcy 
(Ark.)  Daily  Citizen. 
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IN  ONE  OF  THE  NATION’S  RICHEST  MARKETS  THROUGH 


That’s  exactly  what  you  get  when  you  sell 
to  Westchester  the  2nd  highest  per  capita 
effective  buying  income  market  in  the  United 
States  through  the  only  source  that  effectively 
covers  this  entire  area  the  WESTCHESTER 
GROUP  NEWSPAPERS! 

When  advertising  to  a  market  whose  per 
capita  spending  Income  is  $2,340  you  should  .  . 

and  can  expect  to  sell  more  .  .  .  much  more! 
Proofs  Westchester  is  second  in  the  nation 
in  per  family  buying  income  .  .  .  and  also  very 
high  in  total  retail  food  linage. 

Whether  your  budget  is  large  or  small  .  .  . 
when  every  advertising  dollar  must  count .  . .  you 
can  be  assured  best  coverage  in  one  of  the  nation’s 
richest  markets  through 


Source  1954  Sales  Management 
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Aetna  Life  Offers 
Dailies  Comic  Strip 


A  new  comic  strip  series  de- 
sigrned  to  give  readers  a  laugh 
as  well  as  a  lesson  in  highway 
safety  is  being  offered  as  a 
public  service  to  daily  and 
weekly  newspapers  by  the  pub¬ 
lic  education  department  of  the 
Aetna  Casualty  and  Surety 
Company. 

Entitled  “Look  Who’s  Driv¬ 
ing”,  the  series  consists  of  five 
strips  which  will  be  furnished 
free  to  newspapers  in  mat  form 
as  a  part  ojf  the  Aetna’s  high¬ 
way  safety  program.  Each  of 
the  strips  is  five  columns  wide 
and  contains  five  cartoons. 

Star  of  the  comic  strip  is 
Charlie  Younghead,  an  average 
driver  who  sees  as  childlike  the 
actions  of  motorists  who  “gun 
it”  when  the  traffic  light  turns 
green  or  who  argue  over  the 
right  of  way.  Once,  though, 
Charlie  becomes  riled  at  an¬ 
other  driver,  loses  his  self  con¬ 
trol  and  he,  too,  turns  into  a 
child,  resulting  in  an  accident 
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that  nearly  costs  Charlie  his 
life.  Ruefully,  Charlie  admits 
his  one  slip  and  vows  never 
again  to  be  what  his  name  im¬ 
plies,  a  “Younghead”  at  the 
wheel. 

The  comic  strip  is  based  on 
the  story  of  Aetna’s  award¬ 
winning  motion  picture,  also 
entitled  “Look  Who’s  Driving”, 
which  has  twice  won  national 
recognition  as  the  outstanding 
inspirational  traffic  safety  film 
of  1954,  and  last  Summer  was 
selected  for  showing  at  the  in¬ 
ternationally  famous  Venice  and 
Edinburgh  film  festivals. 

In  portraying  improper  atti¬ 
tudes,  the  major  underlying 
cause  of  automobile  accidents, 
as  nothing  more  than  the  child¬ 
ish  behavior  of  drivers  who 
don’t  act  their  age  at  the 
wheel,  “Look  Who’s  Driving” 
presents  a  new  psychological 
approach  to  highway  safety. 

Cartoons  in  the  comic  strip 
are  exact  reproductions  of 
scenes  from  the  movie  “Look 
Who’s  Driving”,  which  was 
made  for  Aetna  by  one  of 
Hollywood’s  foremost  producers 
of  cartoon  animation  films. 
United  Productions  of  America. 

The  “Look  Who’s  Driving” 
series  is  the  third  highway 
safety  promotional  feature  to 
be  offered  newspapers  by  the 
Aetna  in  recent  years.  The  last 
series,  a  group  of  10  cartoons 
entitled  “Who’s  Zoo  on  the 
Highway”,  was  used  by  more 
than  800  papers  throughout  the 
country. 

New  Book  Discusses 
Adv.-Publicity  Uses 

How  to  make  the  best  use  of 
your  advertising  agency  and 


EVERYTHING  IN 
BAITINORE 
REVOLVES  AROUND 
THE  SUN 


Ad  Council  Kit 
Offers  2  ^Firsts’ 

Two  features  of  particu¬ 
lar  interest  are  incorporated 
in  a  new  kit  of  24  newspa¬ 
per  advertisements  being  re¬ 
leased  currently  by  the  Ad¬ 
vertising  Council  on  the  Fire 
Prevention  campaign. 

The  first — and  a  real 
“first”  for  the  Council — is  a 
600-line  “Fire  Prevention 
Crossword  Puzzle”  ad  crea¬ 
ted  by  puzzle  editor  Mar¬ 
garet  Farrar.  The  puzzle  is 
made  up  mainly  of  words, 
phrases  and  slogans  from 
the  campaign,  contains  82 
definitions,  gives  its  solu¬ 
tion  in  an  accompanying  80- 
line  mat  which  papers  or¬ 
dering  the  ad  can  run  on 
another  page  or  at  a  later 
date. 

The  other  “first”  an¬ 
nounced  in  these  advertise¬ 
ments  is  Sparky’s  junior 
fire  department.  For  the 
first  time,  the  cooperation 
of  children  in  fire  preven¬ 
tion  is  being  nationally  en¬ 
listed  through  the  device  of 
their  own  “fire  department.” 
It’s  all  made  official  by  a 
badge,  a  membership  card 
and  an  inspector’s  manual 
which  cost  25  cents. 

your  public  relations  counsel 
is  discussed  in  a  new  book  en¬ 
titled  “Today’s  Executive  Tech¬ 
niques”,  published  by  the 
Young  Presidents’  Organiza¬ 
tion  from  its  headquarters  in 
the  Savoy  Plaza,  5th  Avenue 
at  58th  St.,  New  York. 

The  book,  containing  295 
pages,  is  a  transcript  of  the 
fourth  annual  convention  of 
YPO.  It  includes  the  complete 
text  of  speeches  by  David  J. 
Mahoney,  president,  David  J. 
Mahoney,  Inc.,  New  York  ad¬ 
vertising  agency  and  William 
Ruder,  president  Ruder  &  Finn, 
New  York  public  relations  firm, 
both  YPO  members. 

Mr.  Mahoney  pictures  the  ad¬ 
vertising  agency  as  “not  a  sup- 
I  plier,  but  a  part  of  manage¬ 
ment — or,  in  short,  inside  coun¬ 
sel.”  He  terms  as  “slightly  ludi¬ 
crous”  results  of  a  recent  sur¬ 
vey  of  YPO  members  revealing 
that  twice  as  many  presidents 
would  accept  the  opinions  and 
advice  of  people  in  their  own 
organization  on  advertising 
copy  and  media  rather  than 
the  advertising  agency’s. 

Mr.  Mahoney  states:  “I 
would  recommend  that  those 
presidents  look  elsewhere  for 
an  agency,  because  the  agency 
is  either  inept  or  has  not  gained 
the  confidence  of  management 


so  necessary  to  a  successful 
marriage. 

On  public  relations,  Mr.  Ru¬ 
der  advises  the  young  presi¬ 
dents: 

“A  sound  public  relations 
program  can  make  sales.  It 
can  take  a  given  piece  of  mer¬ 
chandise  and  move  it  off  a 
given  shelf  at  a  given  time. 
Now,  this  is  not  by  itself.  This 
is  in  conjunction  with  other 
sales  promotion  aids  that  you 
have.  But,  if  in  looking  at  your 
public  relations  counsel  and  in 
developing  your  program  with 
him,  you  carry  in  the  back  of 
your  mind,  that  one  of  the  im¬ 
portant  parts  of  this  program 
is  not  self-aggrandisement,  not 
a  lot  of  clippings,  but  specifi¬ 
cally  moving  merchandise,  you 
can  get  a  lot  of  the  best  out  of 
your  public  relations  counsel.” 

• 

Hartwell  Named  Veep 
Of  Robinson-Hannagan 

Dickson  Hartwell,  public  re¬ 
lations  authority  and  magazine 
writer,  has  been  elected  a  vice- 
president  and  director  of  Robin¬ 
son-Hannagan  Associates,  Inc., 
according  to  Chairman  William 
E.  Robinson. 

Among  other  things,  Mr. 
Hartwell,  48,  is  the  co-editor 
of  “Off  the  Record”  and  a  con¬ 
tributor  to  the  newspaper  col¬ 
umn,  “For  the  Record”,  distrib¬ 
uted  by  Spadea  Syndicate. 

His  profile  on  Walter  Win- 
chell,  appearing  originally  in 
Collier’s  in  1947,  has  been 
selected  for  an  anthology  of  the 
best  of  magazine  reporting  to 
be  published  in  November  by 
Scribner’s. 

Ad  Group  Visits 
Indiana  Market 

South  Bend,  Ind. 
Advertising  representatives  of 
the  South  Bend  Tribune  came 
here  from  New  York,  Chicag^o 
and  Philadelphia  to  obtain  first¬ 
hand  knowledge  of  the  South 
Bend  area. 

Members  of  the  Story,  Brooks 
&  Finley  organization  toured 
the  Tribune  plant  and  covered 
both  South  Bend  and  adjoining 
Mishawaka  by  automobile.  They 
were  guests  of  the  Tribune  at 
a  luncheon.  Included  in  the 
party  were  Arthur  Daly,  How¬ 
ard  Story,  Jr.,  and  Gerry 
Carew,  New  York;  Fred  Heg- 
man,  Chicago;  Howard  Story, 
Sr.,  and  Richard  Holloway, 
Philadelphia. 

• 

Ic  Ad  Rate  Increase 

A  one  cent  per  line  increase 
in  ad  rates  was  announced  this 
week  by  the  Batavia  (N.  Y.) 
Daily  News,  effective  Jan.  1. 
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WILFRED  D.  GILLEN 
Pre»ident  of  The  Bell  Telephone 
Co.  of  Pennsylvania.  Started  as 
a  derk  in  Philadelphia  in  1923 
at  127  a  week. 


EDWIN  M.  CLARK 
President  of  the  Southwestern 
Bell  Telephone  Company. 
Started  as  an  installer  in  New 
York  in  1923  at  $30  a  week. 


SANFORD  B.  COUSINS 
President  of  the  Northwestern 
Bell  Telephone  Co.  Started  as 
a  traffic  student  in  New  York  in 
1920  at  $30  a  week. 


ALLERTON  F.  BROOKS 
President  of  The  Southern  New 
Knfdand  Telephone  Co.  Started 
as  engineer's  assistant  in  New 
Haven  in  1911  at  $12  a  week. 


CLEO  F.  CRAIG 
President  of  the  American  Tele- 
phone  and  Teleftraph  Company. 
Started  as  an  equipment  man  in 
St.  Louis  in  1913  at  $15  a  week. 


WILLIAM  V.  KAIILER 
President  of  the  Illinois  Bell 
Telephone  Co.  Started  as  an 
engineering  assistant  in  New 
York  in  1922  at  $25  a  week. 


JOE  E.  HARRELL 
President  of  the  New  England 
Telephone  and  Telegraph  Co. 
Started  as  a  derk  in  Atlanta  in 
1913  at  $14  a  week. 


WILLIAM  A.  HUGHES 
President  of  the  New  Jersey 
Bell  Telephone  Co.  Started  as 
a  grttundman  in  Kansas  Oty, 
Mo.,  in  1917  at  $60  a  month. 


JOHN  A.  GREENE 
President  of  The  Ohu»  Bell  T ele- 
phone  Company.  Started  as  a 
contract  derk  in  Chicago  in  1914 
at  $50  a  month. 


HARRY  S.  HANNA 
President  of  the  Indiana  Bell 
Telephone  Company.  Started 
as  an  engineer  in  Cleveland  in 
1922  at  $57  a  week. 


Up  from  the  Ranks 


These  are  the  presidents  of  the  companies  in  the  Bell 
System.  They  all  started  in  the  ranks. 

Seventeen  years  ago  the  Beil  System  first  published 
an  advertisement  like  this.  But  there  is  a  big  difference 
today.  Every  one  of  the  faces  is  new. 

All  of  these  presidents,  like  those  before  them,  have  had 
wide  telephone  experience— an  average  of  34  years  in  the 
Bell  System  and  18  years  in  upper  management  positions. 

The  Bell  System  is  an  up-from-the-ranks  business  and  it 
aims  to  keep  the  opportunity  for  advancement  open  to  all. 

This  has  been  true  of  the  telephone  business  for  many 
years  and  it  is  nowhere  better  illustrated  than  in  the 
careers  of  the  men  who  serve  as  presidents  of  Bell  System 
companies. 


FRKDKRICK  R.  KAPPRL 
PreHidcnt  of  the  Weiitern  Elec* 
trie  Company.  Started  as  a 
groundman  in  A1innea|M>lis  in 
1924  at  $25  a  week. 


WALTER  K.  KOCH 
President  of  Mountain  States 
Telephone  &  Telegraph  Co. 
Started  as  traffic  student  in  Den* 
ver  in  1923  at  $100  a  month. 


BELL  TELEPHONE  SYSTEM 


DR.  MKRVIN  J.  kKLLY 
President  of  the  Bell  Telephone 
Laboratories.  Started  as  a  pAys* 
ictst  in  New  York  in  1918  at 
$40  a  week. 


KEITH  S.  McHUGH 
President  of  the  New  York  Tele* 
phone  Cf»mpany.  Started  as  a 
derk  in  New  York  in  1919  at 
$35  a  week. 


JAMES  B.  MORRISON 
President  of  Chesajwake  &  Po¬ 
tomac  Tel'^pl^one  Cos.  Started 
as  engineering  ossisron/  in  Wash* 
ington  in  1^5  at  $27  a  week. 


CLIFTON  W.  PHALEN 
President  of  the  Michigan  Bell 
Teleph<»ne  0>mpany.  Started 
as  a  lineman  in  Syracuse  in 
1928  at  $30  a  week. 


MARK  R.  SULLIVAN 
President  of  The  Pacific  Tele¬ 
phone  and  Telegraph  Company. 
Started  as  a  derk  in  San  rran> 
cisco  in  1912  at  $50  a  month. 


FRED  J.  TURNER 
President  of  the  Southern  Bell 
Telephone  and  Telegraph  Co. 
Started  as  a  derk  in  Atlanta  in 
1907  at  $18  a  month. 


CHARLES  E.  WAMPLER 
President  of  the  Wisconsin  Tele¬ 
phone  Company.  Started  as  a 
traffic  student  in  Chicago  in  1929 
at  $130  a  month. 


Advertiser  •  Newspaper  _  CAMPAIGNS 

Mueller^s  Steps  Up 
Fall  Space  in  Papers 


Largest-size  newspaper  ads 
(via  Scheideler,  Beck  &  Wer¬ 
ner)  since  the  w^ar  will  high¬ 
light  the  expanded  Fall  cam¬ 
paign  for  Mueller’s  macaroni, 
spaghetti  and  egg  noodles. 
Thirty  papers  in  23  cities  will 
carry  the  schedule. 

The  campaign  begins  Oct.  7 
and  will  alternate  1,200-  and 
.300-line  ads  each  Thursday  in 
leading  newspapers  of  major 
Mueller  cities. 

Tabloid-size  ads  of  825  and 
300  lines,  and  500  and  300-line 
insertions  in  smaller  cities  have 
also  been  scheduled. 

Eighty-seven  radio  newscasts 
each  week  in  22  cities  will  sup¬ 
port  the  newspaper  program. 

The  step-up  in  newspaper 
space,  according  to  C.  Fred¬ 
erick  Mueller,  executive  vice- 
president,  is  due  largely  to  the 
success  of  last  Spring’s  cam¬ 
paign,  Mueller’s  first  major 
newspaper  series  in  some  years, 
during  which  the  brand’s  sales 
of  all  varieties  rose  substan¬ 
tially  and  in  the  face  of  in¬ 
creased  promotional  activity 
from  competition. 

• 

Ronson  Shaver  Debut 
Backed  by  Newspapers 

Ronson  Corporation  is  now 
marketing  its  new  electric 
shaver  in  22  states  and  sup¬ 
porting  distribution  with  heavy 
newspaper  ad  schedules  (via 
William  H.  Weintraub  &  Co.) 
in  all  major  cities  in  distribu¬ 
tion  areas. 

According  to  Herbert  M. 
Stein,  general  sales  manager, 
this  represents  an  increase  of 
nine  states  to  the  marketing 

pTIio  Poor  /Man's 
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plan  which  originally  called  for 
only  the  13  western  states. 

Large-space  insertions  will  be 
seen  each  week  to  Christmas. 

A  dual  newspaper  schedule 
to  run  to  Christmas  is  slated 
for  every-Sunday  appearances 
week-after-week.  Also  sched¬ 
uled  is  an  introductory  page  ad 
in  Life  magazine  for  Oct.  25 

Free  promotion  aids  will  also 
be  used. 

Other  Campaigns  .  .  . 

•  Seabrook  Farms  on  Sept. 
27  kicked-off  a  campaign  (via 
N.  W.  Ayer  &  Son)  using  79 
newspapers  in  24  markets 
throughout  the  east  and  south¬ 
east  to  launch  one  of  the  heav¬ 
iest  promotions  in  the  history 
of  frozen  vegetable  and  fruit 
marketing.  Ads  range  in  size 
from  two-color  pages  to  smaller 
black  and  white  insertions. 

•  A  dealer  co-op  plan  for 
local  newspaper  advertising  is 
part  of  a  comprehensive  Fall 
and  Winter  ad  campaign  for 
the  new  TV  model  line  of  the 
radio-TV  division  of  Bendix 
Aviation  Corporation. 

•  Newspapers  throughout 
Sinclair  Refining  Company’s  42- 
state  marketing  territory  will 
.serve  as  the  backbone  of  Sin¬ 
clair’s  Fall-Winter  campaign 
(via  Morey,  Humm  &  John¬ 
stone).  Ads  in  both  color  and 
black  and  white  will  be  used. 

•  An  additional  budget  of 
$10,000  for  newspaper  adver¬ 
tising  of  the  book  “Get  Rich 
in  Spite  of  Yourself’’  has  been 
jointly  allocated  by  Hawthorne 
Books,  New  York  publishers 
of  a  $2.00  trade  edition,  and 
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Financial  Ad 
Linage  Doubles 

Chicago 

Financial  advertising  in 
daily  newspapers  has  nearly 
doubled  in  the  last  10  years. 
Mutual  Fund  Sales  conven¬ 
tion  was  told  here  last  week. 

George  A.  Erickson,  execu¬ 
tive  vicepresident,  Doremus 
&  Co.,  reported  that  in  52 
major  cities  the  volume  of 
financial  advertising  in 
dailies  has  risen  from  17^^ 
million  lines  in  1943  to  33  H 
million  in  1953.  He  gave  the 
following  reasons: 

(1)  The  stock  exchange 
has  liberalized  its  rules  that 
formerly  shackled  member 
firms  in  their  advertising; 
(2)  the  Securities  &  Ex¬ 
change  Commission  through 
modified  rulings  permits 
more  latitude,  particularly 
where  funds  are  concerned. 

Grafe  &  Grafe,  Los  Angeles 
publishers  of  a  $1.00  paper- 
bound  mail  order  pamphlet. 

•  Formfit  Company  will  use 
3.59  dailies  and  21  national 
magazines  in  its  October  drive 
(via  MacFarland-Aveyard)  for 
its  new  Life  Romance  bra  and 
its  Fall  line. 

•  Insertions  in  136  news¬ 
papers  will  be  used  by  P.  Bal- 
lantine  &  Sons,  Newark,  N.  J., 
to  back  the  efforts  of  the  Na¬ 
tional  Restaurant  Association 
to  promote  October  as  Restaur¬ 
ant  Month. 

•  Forty-one  newspapers  will 
be  among  media  used  in  a  new 
and  intensive  ad  campaign  (via 
McKee  &  Albright,  Inc.)  by 
Keebler  Biscuit  Co. 

•  A  series  of  four-column 
ads  to  be  run  in  the  New  York 
Timeft  Sunday  magazine  start¬ 
ing  Oct.  3  will  introduce  Gra- 
diaz,  Annis  &  Co.’s  new  Gold 
Label  Cigarita  cigars  for  wo- 

-  men  (via  Emil  Mogul  Co.). 

• 

Old  Gold’s  Filtered 

P.  Lorillard  Company  last 
week  broke  an  introductory 
nine-week  newspaper  campaign 
(via  Lennen  &  Newell)  for  its 
Old  Gold  filter  king-size  cigaret 
in  all  newspapers  published  in 
key  New  England  markets. 
Campaign  will  be  extended 
nation-wide  as  distribution 
spreads. 

I  • 

I  Increases  General  Rate 

I  The  Lockport  (N.  Y.)  Union- 
I  Sun  &  Journal  has  announced 
I  that  the  rate  for  general  ad- 
I  vertising  space  will  be  10  cents 
1  per  agate  line,  effective  Oct.  1. 


Six  Weeklies 
In  L.A.  Form 
Ad  Sales  Unit 

Six  long-established  groups 
of  controlled  circulation  week¬ 
lies  in  Los  Angeles  County 
have  banded  together  to  form  a 
joint  national  advertising  sales 
organization,  according  to  Los 
Angeles  Suburban  Newspapers, 
Beverly  Hills,  Calif. 

First  presentation  of  the 
“package”  which  has  459,565 
circulation  Aveekly,  was  made  to 
advertisers  and  agencies  in  the 
Los  Angeles  area  by  Aaron  D. 
Viller,  general  manager  of  the 
organization. 

Mr.  Viller,  at  one  time 
in  the  national  advertising  de¬ 
partment  of  the  Los  Angeles 
Mirror,  said  that  while  the 
basic  idea  of  the  six  publishing 
firms  was  to  offer  a  single  or¬ 
der,  single  billing,  and  single 
source  of  responsibility  on  all 
national  advertising,  the  nature 
of  the  32  individual  papers  they 
issue  is  such  that  “it  makes 
for  an  ideal  merchandising 
medium  of  exceptional  interest 
to  branded  merchandise  sold  in 
supermarkets  and  chain  gro¬ 
cery,  as  well  as  drug  stores  and 
other  high  traffic  retail  out¬ 
lets.” 

‘Home  Fashion  Time’ 
Gets  Big  Ad  Play 

Chicago 

“Home  Fashion  Time,”  the 
furniture  industry’s  annual  Fall 
style  show,  received  heavy 
newspaper  support,  according 
to  the  Home  Furnishings  In¬ 
dustry  Committee  in  charge  of 
the  1954  promotion. 

More  than  800  daily  news¬ 
papers  ordered  the  two  spe¬ 
cial  four-page,  eight-column 
clip  sheets  containing  editorial 
copy,  features  and  pictures  of 
new  furniture  items.  Local  tie- 
in  advertising  was  provided  by 
retail  furniture  stores,  coast  to 
coast. 

The  special  furniture  fa.shion 
three  color  and  black  page, 
which  was  released  through  the 
Milwaukee  (Wis.)  Journal’s 
ROP  Color  Service,  was  used 
by  more  than  20  large  dailies. 
• 

Ridder>Johns  Names 

Eugene  V,  Dalgin,  most  re¬ 
cently  with  the  New  York 
Times  and  formerly  media  and 
’research  analyst  for  R.  H. 
Macy  &  Company,  has  been 
named  research  manager  for 
Ridder-Johns,  Inc.,  newspaper 
representatives. 
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THE  NEWSPAPERS  OF  THE  FREE  WORLD 


Literacy  and  the  advancement  of  truth  go 
hand-in-hand. 

However,  it  is  a  matter  of  more  than  liter¬ 
acy.  Free  dissemination  of  facts  —  notably  in 
newspapers —  has  been  a  cornerstone  in  estab¬ 
lishing  liberty. 

In  our  own  land,  the  fight  for  freedom  has 
been  waged  courageously  and  relentlessly  by 
the  Press.  And  the  fight  to  preserve  our  precious 
heritages  continues  to  be  carried  on  by  the 
daily  and  weekly  newspapers,  large  and  small, 
faithful  to  their  public  trust. 

In  contrast,  tyranny  has  made  its  greatest 
gains  where  people  have  been  illiterate  or 
where  the  Free  Press  has  been  crushed. 

THE  GOSS  PRINTING  PRESS  COMPANY 

5601  West  31st  Street,  Chicago  50,  Illinois 
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CLASSIFIED  CLINIC 

CAM  Stresses  Sell 
In  Employment  Copy 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Describing  employment  agen¬ 
cy  classified  advertising  copy  as 
“too  prosaic,  too  full  of  abbre¬ 
viations  and  too  impersonal,” 
Warren  Perry,  CAM,  Minnea¬ 
polis  Star  and  Tribune,  speak¬ 
ing  before  the  Minnesota  Em¬ 
ployment  Agency  Association 
last  week,  called  for  these  or¬ 
ganizations  to  make  a  more 
imaginative  sales  bid  for  the 
business  of  the  71%  of  job  ap¬ 
plicants  who  do  not  utilize  their 
services  when  job  hunting. 

Recalling  that  a  Minnesota 
Poll  Survey  conducted  in  1953 
showed  that  only  29%  of  the 
job  applicants 
queried  went  to 
an  employment 
agency,  either 
public  or  pri¬ 
vate,  Mr.  Perry 
said  that  70% 
of  the  appli¬ 
cants  of  those 
who  did  apply 
to  the  agencies 
were  placed  in 
Perry  jobs.  “That’s  a 
good  placement  record,”  Mr. 
Perry  said,  “but  there’s  a  long 
way  to  go  in  educating  the  re¬ 
maining  71%  who  have  never 
availed  themselves  of  the  ser¬ 
vice  you  render. 

“Sell  the  job  applicant,”  he 
urged,  “rather  than,  wait  for 
the  job  applicant  to  sell  you.” 
As  a  means  of  doing  a  better 
selling  job  through  classified  ad¬ 
vertising,  he  told  the  employ¬ 
ment  agency  executives  that 
their  ads  needed  more  original¬ 
ity: 


“You  know,  one  of  the  most 
basic  fundamentals  of  all  good 
advertising  is  originality.  We 
have  far  too  little  originality 
in  classified  advertising — and 
being  perfectly  honest,  we  have 
even  less  originality  in  employ¬ 
ment  agency  advertising.” 

One  way  in  which  Mr.  Perry 
suggested  employment  agency 
ads  could  be  original  would  be 
by  simply  eliminating  abbrevia¬ 
tions — a  device  that  employment 
agencies  seem  to  use  more  than 
almost  any  other  type  adver¬ 
tiser.  “And,”  he  said,  “I’d  be 
willing  to  wager  they  could  out- 
pull  the  identical  abbreviated 
ads  by  two  to  one  or  more.”  He 
described  the  extensive  use  of 
little  understood  abbreviations 
in  classified  as  “penny  wise  and 
pound  foolish”  as  the  public  at 
large  is  incapable  of  decipher¬ 
ing  other  than  standard  ab¬ 
breviations. 

Personalize 

Another  respect  in  which  Mr. 
Perry  would  strengthen  his  em¬ 
ployment  agency  ads  would  be 
to  “personalize”  them. 

“I  think  I’d  try  to  use  the 
rifle  technique  rather  than  the 
shotgun  approach,”  he  said.  “By 
that  I  mean.  I’d  write  ads  that 
in  the  minds  of  your  applicants 
would  appear  to  be  specifically 
tailored  for  each  individual 
reading  them.  The  ad  that  ap¬ 
pears  to  be  pointed  to  a  par¬ 
ticular  individual  and  talks 
about  pleasant  atmosphere,  con¬ 
genial  co-workers,  interesting 
work,  an  understanding  boss. 


an  opportunity  to  get  ahead  by 
virtue  of  diligence  and  honest 
effort  may  well  outpull  the  one- 
line  catalog  listing  ad  even 
though  it  may  offer  a  far  more 
attractive  salary.” 

Starting  salary,  he  indicated, 
is  not  always  the  primary  fac¬ 
tor  in  selling  an  applicant  just 
as  price,  according  to  various 
studies,  rates  third  or  fourth  in 
importance  in  the  purchase  of 
a  home  or  a  used  car.  Price  in 
these  categories  is  preceded  by 
location,  condition,  features, 
etc.  “Copy  that  describes  the 
unique  features  of  the  position 
offered”  will  perk  up  results. 

Another  basic  sales  device 
that  Mr.  Perry  would  use 
would  be  testimonials.  He 
asked:  “What  would  be  wrong 
with  an  employment  agency  ad 
that  pictured  a  young  man  or 
woman  whom  you  had  just 
placed  in  a  good  position?  Sup¬ 
pose  the  person  pictured  could 
be  quoted  as  saying,  T’m  Jane 
Smith  and  the  XYZ  Employ¬ 
ment  Agency  placed  me  in  the 
best  job  I’ve  ever  had.  My  job 
is  with  one  of  the  leading  mill¬ 
ing  firms  and  I’ve  only  been 
here  3  weeks;  but  I  enjoy  nice 
hours,  good  pay,  friendly  co¬ 
workers,  and  best  of  all  it’s  in¬ 
teresting  work  where  I’m  able 
to  use  all  of  my  previous  busi¬ 
ness-machine  experience.  Take 
a  tip,  girls,  see  Miss  Arden  at 
the  XYZ  Employment  Agency 
— she’ll  be  glad  to  help  you,  too.’ 

Could  be  Improved 

“Undoubtedly  this  rather 
hastily  fashioned  testimonial 
could  be  improved  upon  greatly. 
For  one  thing,  it  would  be  more 
believable  if  we  had  incorpor¬ 
ated  the  name  of  the  firm  where 
Jane  Smith  now  works.  Possibly 
we  could  have  included  that 
there  were  several  more  jobs  to 
be  filled  in  the  department 
where  Jane  Smith  works. 

“At  any  rate,  if  I  were  in 
the  employment  agency  business 
and  ran  testimonial  type  copy 
such  as  this,  my  advertising 
would  be  vastly  different  from 
most  copy.  It  would  be  refresh¬ 
ingly  different  and  original 
from  the  mill  run — and  by  the 
virtue  alone  it  would  make  my 
advertising  more  profitable.” 

The  September  employment 
curve  turned  downward  instead 
of  upward  according  to  the  B. 
K.  Davis  &  Bro.  current  “Help 
Wanted  Trend.”  By  Sept.  10, 
25%  fewer  help  wanted  ads  had 
appeared  in  the  more  than  100 
leading  newspapers  used  to  de¬ 
termine  the  trend  than  in  the 
corresponding  August  period. 
This  represents  a  sharp  rever¬ 
sal  of  both  normal  seasonal 
trend  and  the  seeming  improve¬ 


ment  in  help  wanted  for  the 
past  few  months.  According  to 
Trend,  edited  by  Gerald  G. 
Griffin,  general  manager  of  the 
B.  K.  Davis  agency,  help  wanted 
ads  for  the  first  eight  months 
of  ’54  amount  to  4,216,461  as 
against  7,101,495  last  year. 


Too  Late  To  C  la  s  si  f  y — 
Charles  M.  Horn,  CAM,  Los 
Angeles  (Calif.)  Examiner,  re¬ 
ports  used  car  linage  in  L.A. 
down  24%  for  first  seven 
months.  Reasons:  scant  profit 
margins  for  dealers  owing  to 
inordinately  competitive  pic¬ 
ture;  overproduction  of  some 
models;  people  driving  cars 
longer. 

Deseret  News  Wins 
Classified  Ad  Awards 

Santa  Barbara,  Calif. 

Two  of  the  Western  Classi¬ 
fied  Advertising  Association’s 
five  awards  for  excellence  went 
to  the  Salt  Lake  City  (Utah) 
Deseret  News,  it  was  announced 
at  convention  sessions  here. 

These  were  the  classified  pro¬ 
motion  and  classified  idea  tro¬ 
phies  in  the  competition  fer 
circulations  in  excess  of  25,- 
000.  Best  typography  honors, 
regardless  of  size,  went  to  the 
Salinas  (Calif.)  Californian. 

In  the  under  25,000  circula¬ 
tion  bracket,  the  Santa  Monica 
(Calif.)  Outlook  won  the  pro¬ 
motion  award.  The  Walla  Wal¬ 
la  (Wash.)  Union-Bulletin  was 
first  in  the  idea  event. 

In  the  election  of  offices,  Utah 
scored  again  with  L.  H.  Eg¬ 
bert,  Salt  Lake  Tribune  and 
Deseret  News,  named  president 
to  succeed  Ralph  Rosenberg, 
Tacoma  (Wash.)  News-Tri¬ 
bune. 

Newly-elected  vicepresidents 
are  Jack  Hathaway,  Alhambra 
(Calif.)  Post-Advocate,  and 
Har  Henry,  San  Jose  (Calif.) 
Mercury-News.  Harry  Whit¬ 
aker,  San  Luis  Obispo  (Calif.) 
Telegram-Tribune  was  retained 
as  treasurer.  The  new  secre¬ 
tary  is  Alice  Faegant,  Van  Nuys 
(Calif.)  News.  Directors  are 
Clarence  Diffenderfer,  Stock- 
ton  (Calif.)  Record;  Sid  E.  Sid- 
away,  Victoria  (B.  C.)  Press, 
Ltd.,  publishing  the  Colonist 
and  Times,  and  Will  Jaehn, 
Spokane  (Wash.)  Spokesman- 
Review. 

C.  Thayer  Slater,  Santa 
Barbara  News-Press  cla.ssified 
manager  and  general  chairman 
of  the  convention,  was  named 
“Classified  Man  of  the  Year.” 

The  convention  selected  San 
Jose,  Calif.,  for  its  next  annual 
meeting. 
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Where  flaming  Bessemers  add  an  *^extra 


in  making  quality  steel 


Even  steel  men — whose  daily  work  puts 
them  in  a  world  of  spectacular  industrial 
scenes — are  thrilled  by  the  brilliant  py¬ 
rotechnics  of  the  Bessemer  “blow.”  And 
to  National  Steel,  Bessemer  vessels  are 
just  as  vital  as  they  are  picturesque. 

National  makes  open  hearth  steel — not 
Bessemer  steel — and  operates  the  world’s 
largest  open  hearth  furnaces.  But  there’s 
an  important  place  for  the  Bessemer  in 
National’s  mills.  Used  for  preliminary  re¬ 
fining  of  pig  iron  before  it  goes  to  the 
open  hearth,  National’s  Bessemers 


provide  an  extra  step  in  quality  control. 

In  a  Bessemer  furnace,  this  preliminary 
refining  can  be  done  in  a  matter  of  min¬ 
utes — by  forcing  a  blast  of  cold  air 
through  the  molten  metal.  When  the  air 
churns  through  the  iron,  oxygen  com¬ 
bines  with  impurities,  burning  them  away 
in  a  furious  burst  of  gas  and  flame.  The 
purified  metal  is  then  ready  to  be  made 
into  quality  steel  in  the  open  hearths. 

At  National  Steel,  quality  comes  first. 
And  in  Bessemer  operations,  as  in  the 


entire  chain  of  production  from  raw 
materials  to  finished  steel  the  constant 
emphasis  on  quality  has  helped  to  win 
for  National  its  reputation  as  one  of 
America’s  foremost  producers  of  steel. 

New  Color  Film  Now  Available 

"Achievement  in  Steel"  ...  a  new  I6-mm 
color  film  telling  the  dramatic  story  of 
steel  is  now  available  to  organized  groups. 
To  obtain  this  film  for  your  group, 
write  to  “Achievement,"  National  Steel 
Corporation,  Pittsburgh,  Pennsylvania. 


NATIONAL  STEEL 


GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 


SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE 
COMPLETE  STEEL-MAKING  STRUCTURE 

Gr«of  Lak*t  $f*«l  Corp.  W«irfon  $f*«l  Cempony 

Sfran-$f«*l  DlvUien  Honno  Iron  Oro  Compony 

Tho  Honno  Fwrnoco  Corp.  NoNonol  Minot  Corp. 
Notionol  Stool  Producit  Co. 


Iowa  Daily’s  Football 
Slate  A  Real  ‘Peaeh’ 


Des  Moines,  Iowa 

“Your  1954  Grid  Guide,”  a 
four-page  tabloid  supplement 
with  the  alphabetized  season 
schedules  of  600  to  700  high 
school,  college  and  professional 
football  teams,  was  delivered 
with  the  Des  Moines  Sunday 
Rcffister,  Sept.  5. 

“This  guide,  published  an¬ 
nually  for  the  last  20  years, 
kicks  off  the  football  coverage 
of  the  Sunday  Register’s  fam¬ 
ous  peach  sports  section,”  ex¬ 
plained  Leighton  Housh,  ex¬ 
ecutive  sports  editor  of  the  Des 
Moines  Register  and  Tribune. 

“It  includes  every  football 
schedule  in  the  United  States 
that  conceivably  could  be  of  in¬ 
terest  to  anyone  in  Iowa,”  he 
added. 

All  major  colleges  in  this 
country  and  all  colleges  in  ad¬ 
joining  states,  such  as  Nebras¬ 
ka,  Minnesota  and  South  Dako¬ 
ta,  which  play  smaller  Iowa 
colleges  are  represented  as  well 
as  the  country’s  “pro”  teams. 

How  are  all  these  schedules 
obtained  ? 

NCAA  Helps 

The  football  guide  of  the  Na¬ 
tional  Collegiate  Athletic  As¬ 
sociation  is  a  “big  help”  on  the 
college  schedules,  said  Mr. 
Housh. 

“Then  we  put  out  a  letter  to 
all  the  coaches  in  Iowa — not 
only  the  11-man,  but  the  8-man 
and  6-man  teams  as  well,”  he 
explained.  “Usually  we  have  to 
follow  this  with  a  reminder  and 
then  the  last  couple  days  before 
our  copy  deadline,  the  high 
school  reporter  on  our  staff 
spends  most  of  his  time  on  the 
phone.” 

The  supplement  is  set  in  half 


measure  agate  with  the  home 
games  in  bold  face  and  the 
others  light  face. 

But  to  backtrack  a  moment — 
When  the  guide  was  started 
about  20  years  ago  by  Garner 
W.  (Sec)  Taylor,  The  Register 
and  Tribune’s  sports  editor,  it 
wasn’t  even  that  easy  to  get  the 
material.  There  was  no  Nation¬ 
al  Collegiate  Athletic  Associa¬ 
tion  guide  for  one  thing. 

5  Years  Old 

The  Sunday  Register’s  guide 
at  that  time  was  published  as 
part  of  an  enlarged  sports  sec¬ 
tion.  Its  present  tabloid  form 
is  only  five  or  six  years  old. 

The  football  coverage  in  the 
widely  read  “peach”  section  of 
the  Sunday  Register  got  under 
way  in  earnest  Sept.  19,  said 
Mr.  Housh,  with  eight  pages  in 
the  regular  sports  section  and 
a  “bonus.” 

The  bonus,  titled  “1954  Foot¬ 
ball  Preview,”  is  a  16-page 
magazine  with  a  color  cover  of 
Jerry  Reichow,  who  will  quar¬ 
terback  this  year’s  State  Uni¬ 
versity  of  Iowa  football  team. 

Appearance  of  the  magazine, 
first  of  its  kind  tried  here,  was 
timed  to  precede  Iowa’s  opening 
game  Sept.  25  at  Iowa  City 
against  Michigan  State,  last 
year’s  Rose  Bowl  champions. 
This  game  will  be  televised  on 
a  national  hookup. 

Recalls  Games 

Leading  off  the  magazine 
was  a  “Sittin’  In”  column  in 
which  Sec  Taylor  recalls  excit¬ 
ing  games  of  his  40  years  of 
watching  football  and  an  arti¬ 
cle  headed  “Best  Iowa  Team 
Ever — On  Paper,”  by  Bert  Mc- 
Grane,  the  Register’s  veteran 
football  writer  and  permanent 
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secretary  and  an  organizer  of 
the  Football  Writers  Associa¬ 
tion.” 

“We  have  tried  to  have  every 
football  writer  on  the  staff  rep¬ 
resented  in  the  magazine,”  said 
Mr.  Housh. 

Another  highlight  is  Warren 
Gaer’s  “Tips  on  How  to  Watch 
Football.”  Gaer,  football  coach 
at  Drake  University  in  Des 
Moines,  is  author  of  “You  Be 
The  Quarterback,”  a  column 
now  carried  by  40  or  50  news¬ 
papers,  including  The  Des 
Moines  Tribune. 

The  magazine  also  carried  fea¬ 
tures  on  the  Iowa  State  College 
and  University  of  Nebraska 
teams,  small  college  teams  in 
Iowa  and  a  picture  sequence  of 
the  “most  memorable”  play  last 
year — a  freak  touchdown  by 
Iowa  Halfback  Dusty  Rice,  now 
graduated,  in  the  game  against 
Minnesota  at  Minneapolis. 

Past  Recounted 
Biggest  spread  was  devoted  to 
Reichow,  his  college  and  foot¬ 
ball  career  and  his  family.  Mr. 
Housh  himself  has  authored  a 
story,  “Where  Are  The  Iron- 
men?”  dealing  with  Iowa’s  fa¬ 
mous  1939  team  which  captured 
the  public’s  imagination. 

“In  the  ‘peach,’  which  usu¬ 
ally  runs  10  pages  during  the 
football  season  but  has  spread 
to  12,  The  Sunday  Register  at¬ 
tempts  to  staff  every  major 
game  in  the  middle  west,”  said 
Mr.  Housh.  Autos,  trains  and 
planes  are  used  in  this  effort. 

The  longest  flight,  he  re¬ 
called,  was  to  Pittsburgh,  Penn., 
two  years  ago  for  pictures. 

Publication  of  the  magazine 
was  preceded  by  intensive  pro¬ 
motion,  including  a  liberal  offer 
to  carrier  salesmen  for  new 
business.  An  increase  of  ap¬ 
proximately  7,000  in  Sunday 
Register  circulation  was  re¬ 
ported  by  E.  P.  Schwartz,  cir¬ 
culation  manager. 

Except  for  promotion  of  the 
Sunday  Register’s  Big  Peach 
sports  section,  the  magazine 
-  carried  no  advertising. 

1  The  most  famous  picture  se¬ 
quence  was  that  shot  by  Don 
Ultang,  The  Register’s  assis¬ 
tant  chief  photographer,  and 
John  Robinson  of  the  widely 
publicized  “slugging”  of  John 
i  Bright,  Negro  halfback  at 
;  Drake  University,  in  a  game 
against  Oklahoma  A.  and  M., 
at  Stillwater  in  1951.  This  se¬ 
quence  was  awarded  a  Pulitzer 
Prize.  ^ 

3  Join  Inland 

The  Inland  Daily  Press  As¬ 
sociation  has  elected  to  mem¬ 
bership  the  Salida  (Colo.)  Mail- 
Record,  the  Galion  (Ohio)  In¬ 
quirer,  and  the  Owatonna 
(Minn.)  People’s  Press. 


Fair  Election 
Practice  Code 
Has  Support 

Five  editors  and  publishers 
already  have  joined  in  support¬ 
ing  a  drive  to  get  each  candi¬ 
date  for  Congress  to  sign  and 
abide  by  a  Code  of  Fair  Cam¬ 
paign  Practices. 

The  code,  sponsored  by  the 
Fair  Campaign  Practices  Com¬ 
mittee,  which  has  headquarters 
at  55  West  53rd  Street,  New 
York,  was  mailed  Sept.  14,  to 
1,047  known  candidates  for  the 
Senate  and  House  of  Repre¬ 
sentatives. 

The  newsmen  participating  in 
this  first  national  endeavor  to 
obtain  such  pledges  are  Barry 
Bingham,  Louisville  Courier- 
Journal  and  Times;  Norman 
Chandler,  Los  Angeles  Tim-es; 
Gardner  Cowles,  Look;  Palmer 
Hoyt,  Denver  Post  and  Ralph 
McGill,  Atlanta  Journal. 

“This  is  a  bad  time  in  our 
history  to  allow  anywhere  in 
America  a  back-alley  campaign 
of  slander  and  prejudice,”  said 
Mr.  Bingham,  speaking  in  be¬ 
half  of  the  group.  “America 
cannot  afford  such  dabbling  in 
the  methods  used  by  totalitar- 
ians  of  the  right  and  left.” 

Press  Service 

Suggested  editorial  material 
already  has  been  mailed  by  the 
committee  to  9,200  daily  and 
weekly  newspapers  throughout 
the  country. 

As  an  example  of  what  other 
publishers  can  do  to  support 
this  crusade  for  fair  play,  Mr. 
Bingham  and  the  other  pub¬ 
lishers  have  assigned  staff  mem¬ 
bers  to  call  upon  all  candidates 
in  their  states  to  ask  whether 
they  intend  to  sign  the  code. 

The  Louisville  papers  gave 
front  page  prominence  to  the 
joint  signing  of  the  code  by 
Senator  John  Sherman  Copper 
and  his  opponent,  Alben  W. 
Barkley.  This  was  followed 
with  hard-hitting  editorials 
pointing  out  the  necessity  of 
maintaining  a  high  level  of 
ethics  in  the  campaign. 

Gne  publisher,  Lamson  B. 
Smith  of  the  Ramapo  Valley 
Independent,  Suffern,  N.  Y., 
has  asked  the  committee  to  ex¬ 
tend  the  invitation  to  sign  the 
code  to  local  as  well  as  con¬ 
gressional  candidates  in  his 
county. 

In  addition  to  frequent  mail¬ 
ings  to  inform  the  press  of  the 
candidates  who  have  signed,  the 
committee  is  preparing  adver¬ 
tisements  giving  the  complete 
text  of  the  code  which  papers 
and  advertisers  may  sponsor 
as  a  public  sei-vice. 
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republic  is  a  state 


You  might  put  it  this  way;  a  republic  pays  attention  to  the 
form  of  rule  . . .  the  Republic  observes  the  rule  of  form. 

Translation?  To  a  republic  (body  politic)  the  matter  of 
who  rules  what  is  of  top  importance.  To  the  Republic  (a 
newspaper)  the  style-book  lays  down  the  laws  of  punc¬ 
tuation,  spelling,  abbreviation  and  so  on. 

One  rule  you’ll  find  in  any  style-book  says  that  proper 
names,  titles,  and  trade-marks  deserve  capital  treatment 
if  their  owners  desire  it.  We  do.  The  word  “Coke”  is  a 
registered  trade-mark,  and  good  usage  demands  that  we 
protect  it  properly. 

That’s  why  we  ask  that  you  make  it  “Coke”  .  .  .  with 


a  capital,  please  , . .  when  you  refer  to  our  product  by  its 
friendly  abbreviation. 

P.  S.  All  over  this  great  republic  of  ours,  people  have 
preferred  Coke  for  more  than  four  generations. 


Ask  for  it  either  way 
.  .  .  both  trade-marks 
mean  the  same  thing. 


REG.  U  S.  PAT  OFF 


THE  COCA-COLA  COMPANY 
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FAIR  TRIAL 

THE  PRESS  owes  a  debt  of  gratitude  to 

Attorney  General  Herbert  Brownell  for 
advising  the  legal  profession  that  “the 
chief  responsibility  for  securing  fair  and 
impartial  trials  cannot  be  shifted  to  the 
press.  It  must  of  necessity  rest  upon  the 
members  of  the  bar  and  other  officers  of 
the  court.” 

This  should  clarify  the  issue  for  some 
members  of  the  American  Bar  Associa¬ 
tion  who,  in  seeking  to  amend  Canon  20, 
have  concentrated  on  the  charge  of  “trial 
by  newspaper”  as  if  it  were  a  common 
practice  in  which  lawyers  played  no  part. 

Citing  a  few  cases  of  “trial  by  news¬ 
paper,”  Mr.  Brownell  pointed  out  that  in 
almost  every  instance  the  newspapers 
were  guilty  only  of  printing  information, 
true  or  false,  that  had  been  fed  to  them 
by  defending  or  prosecuting  attorneys.  He 
asserted  that  there  are  “a  few  irrespon¬ 
sible  publishers  and  radio  broadcasters 
who  have  been  charged  with  attempting 
to  pervert  the  fair  administration  of 
justice”  but  added  “most  of  the  publishers 
and  broadcasters  in  this  country  have 
been  mindful  of  their  great  responsibility 
to  the  people.” 

Mr.  Brownell  urged  “suggestions  from 
the  press  for  a  sound  and  just  solution 
to  this  problem”  and  said  “in  cooperation 
with  the  press,  the  bar  should  be  able  to 
develop  rules,  which,  while  fully  protect¬ 
ing  the  right  of  the  accused  to  a  fair 
trial,  also  recognize  the  need  for  a  free 
press  to  guard  that  sacred  right.” 

The  proposals  of  the  New  York  Bar 
Association  for  amending  Canon  20 
should  be  studied  in  the  light  of  Mr. 
Brownell’s  assertion  that  a  free  press 
“enables  the  people  to  know  whether  our 
system  of  justice  if  being  administered 
honorably  and  impartially;”  “it  may  also 
be  helpful  to  an  accused  in  dispelling 
false,  distorted  or  wild  charges;”  it  may 
“arouse  public  sympathy  and  help  to  null¬ 
ify  a  ‘Scottsboro’  verdict;”  it  helps  to 
•  apprehend  criminals;  etc. 

These  benefits  of  a  free  press,  as  out¬ 
lined  by  Mr.  Brownell,  might  well  be 
erased  if  some  of  the  recommendations 
of  the  N.  Y.  Bar  are  adopted. 


/4nd  be  ye  kind  one  to  another. — 
Ephe*ian$,  IV ;  32, 


PRESS  BIAS 

ONCE  again  the  charge  has  been  dis- 

proven  that  the  U.  S.  press  in  general 
was  guilty  of  bias  toward  the  Republican 
candidate  in  the  1952  Presidential  elec¬ 
tion  in  the  treatment  of  news. 

Nathan  B.  Blumberg,  assistant  profes¬ 
sor  of  journalism  at  the  University  of 
Nebraska,  has  written  a  book,  “One- 
Party  Press?”  in  which  he  presents  a 
quantitative  and  qualitative  analysis  of  a 
cross-section  sample  of  the  press  during 
a  30-day  period  prior  to  the  election.  (See 
Shop  Talk.)  Thirty-five  newspapers  in 
35  states  were  selected.  The  sample  was 
apportioned  on  the  basis  of  editorial  polit¬ 
ical  preference  as  reported  in  the  1952 
E  &  P  poll. 

Mr.  Blumberg  reports:  “A  majority  of 
the  newspapers  in  this  study — 18 — met 
the  highest  standards  of  fair  news  pres¬ 
entation,  and  a  large  number  of  news¬ 
papers — 11 — showed  no  significant  degree 
of  partiality  that  would  warrant  a  charge 
of  unfairness.  The  six  newspapers  found 
to  have  demonstrated  partiality  in  their 
news  columns  constitute  a  minority. 

“It  also  is  evident  that  newspapers 
which  supported  the  Republican  Presi¬ 
dential  candidate  performed,  on  the  whole, 
at  a  higher  level  than  did  the  pro-Demo- 
cratic  newspapers.” 

Mr.  Blumberg  asserts:  “Specifically,  it 
can  be  stated  that  there  was  slanting  in 
the  news  columns  during  the  1952  elec¬ 
tion,  but  it  was  not  as  widespread  as 
some  critics  have  maintained.” 

Simplifying  Mr.  Blumberg’s  statistics, 
it  means  that  five-sixths  of  the  newspa¬ 
pers  were  not  guilty  of  a  charge  of  un¬ 
fairness.  This  supports  our  contention, 
at  the  time,  that  it  was  unwarranted  and 
unfair  to  tar  all  daily  newspapers  with 
the  sins  of  a  few. 

Of  course,  one-sixth  is  too  high  a  per¬ 
centage  to  have  in  the  “partiality”  col¬ 
umn,  even  though  it  is  a  minority.  But 
a  further  answer  to  the  “One-Party 
Press”  critics  is  the  finding  that  what¬ 
ever  impartiality  in  the  press  was  found 
it  was  not  confined  to  one  brand  of  poli¬ 
tics. 


TARGET  DAY 

“THE  Greatest  Newspaper  Story  Ever 

Told”  will  deliver  the  greatest  impression 
ever  recorded  on  ag^ency  and  advertiser 
executives  if  the  imaginative  plans  of  the 
Newspaper  Advertising  Executives  Asso¬ 
ciation  and  the  American  Association  of 
Newspaper  Representatives  are  faith¬ 
fully  carried  out. 

The  whole  “Target  Day”  promotion  has 
been  excellently  planned.  Its  timing 
couldn’t  be  better.  It  should  be  an  eye- 
opener  to  agency  and  advertiser  execu¬ 
tives  who  are  being  wooed  by  broad¬ 
casters  and  magazines  with  glorious  tales 
of  vast  merchandising  cooperation.  These 
two  media  couldn’t  possibly  compete  with 
newspapers  in  the  bonus  impact  an  ad¬ 
vertiser  gets  through  local  newspaper 
contacts  and  merchandising  support.  The 
newspaper  story  is  being  told  adequately 
for  the  first  time. 

It  comes  also  at  a  time  when  newspa¬ 
per  readers,  including  agency  and  ad¬ 
vertiser  executives,  will  be  alerted  to  the 
vital  importance  of  newspapers  to  their 
local  communities  through  National 
Newspaper  Week  activities. 

The  newspaper  story  being  presented 
via  mailings,  personal  calls  and  full-page 
newspaper  ads  on  Oct.  4  will  impress 
everyone.  We  doubt  that  newspaper  ad¬ 
vertising  managers  themselves  ever 
realized  the  volume  of  plus  support  a 
national  advertiser  gets  with  his  news¬ 
paper  ad,  to  name  only  a  few  items  in 
“The  Greatest  Story:”  11,885  personal 
calls  on  principle  outlets  from  representa¬ 
tives  of  534  newspapers;  almost  100,000 
mailings  of  letters  or  reprints  by  590 
newspapers ;  distribution  checks  before 
the  campaign  starts;  result  checks  after 
the  campaign,  etc. 

Literally  hundreds  of  thousands  of  in¬ 
dividualized  local  contacts  are  made  for 
a  national  advertiser.  It  makes  the 
cooperation  of  other  media  look  sick. 

ECONOMICS 

AN  interesting  contrast  in  labor’s  ap¬ 
proach  to  the  economic  facts  of  life  is 
provided  in  two  stories  appearing  on  the 
same  day  this  week. 

In  Toronto  the  president  of  the  Cana¬ 
dian  Congress  of  Labor  “warned  workers 
against  making  pay  demands  that  em¬ 
ployers  cannot  afford.”  Opening  the  an¬ 
nual  convention,  he  said  “wages  were  in¬ 
adequate  in  some  industries  but  cautioned 
unions  to  watch  the  economic  soundness 
of  their  demands.” 

In  Los  Angeles,  “the  American  Federa¬ 
tion  of  Labor  called  on  its  113  affiliated 
unions  to  press  for  ‘substantial’  wage 
gains,  despite  a  convention  report  of  a 
general  business  slump.” 

In  this  country,  apparently,  there  is  no 
such  thing  as  an  economically  unsound 
wage  demand. 


RETAIL  RADIO 

ANOTHER  retailer’s  experiment  in  ex¬ 
tensive  radio  advertising  has  ended  in 
failure. 

Brown-Dunkin,  leading  Tulsa  depart¬ 
ment  store,  announced  last  September  it 
would  use  360  radio  spots  per  week  for 
a  year  over  six  stations. 

The  trial  lasted  only  four  months  in¬ 
stead  of  a  year.  “After  an  exhaustive 
survey  we  found  the  added  expense  didn’t 
justify  continuing,”  an  executive  said. 

Department  stores  that  might  be  tempt¬ 
ed  to  do  the  same  in  other  cities  should 
examine  the  results:  It  didn’t  pay  off. 
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PERSONAL 

MENTION 


William  Randolph  Hearst 
Jr.,  publisher  of  New  York 
Journal- American,  has  received 
the  gold  Bill  of  Rights  Defense 
Medal  of  Wall  Street  Post  1217, 
American  Legion,  for  “out¬ 
standing  devotion  and  service  in 
defense  of  our  fundamental 
freedom  as  expressed  in  the 
Bill  of  Rights.” 

*  «  * 

C.  E.  Palmer  publisher  of 
Hot  Springs  (Ark.)  New  Era 
and  Sentinel-Record,  was  given 
an  honorary  membership  in  the 
Hot  Springs  Chamber  of  Com¬ 
merce  in  recognition  of  his  25 
years  service  to  the  community. 

*  «  « 

Earl  C.  Woodward  has  re¬ 

signed  as  president  and  business 
manager  of  Salina  (Kas.) 
Journal  and  sold  his  stock  in  the 
Journal  Corporation  following 
election  as  president  of  the 
Bank  of  America.  He  was  a 
director  of  the  bank  for  four 
years. 

*  «  * 

St.  Clair  Balfour,  Jr.,  pub¬ 
lisher  of  Hamilton  (Ont.)  Spec¬ 
tator,  has  been  elected  vice- 

president  of  the  Southam  Com¬ 
pany  Ltd. 

*  *  * 

Thomas  L.  Robinson,  pub¬ 
lisher  of  Charlotte  (N.C.)  News, 
is  on  an  eight-week  tour  of  Eu¬ 
rope.  His  dispatches  from  Eu¬ 
ropean  capitals  analyzing  the 
political  situations  there  have 
alternated  between  editorial 
page  correspondence  and  front 
page  news  copy. 

*  •  ♦ 

Dr.  William  E.  Hall,  once  a 
staff  member  of  Albuquerque 
(N.M.)  Tribune,  has  resigned 
as  administrative  assistant  at 
the  University  of  New  Mexico 
to  take  dual  positions  as  head 
of  the  department  of  journalism 
and  director  of  public  informa¬ 
tion  at  Texas  Tech  at  Lubbock, 
Tex. 

*  •  • 

Erwin  D.  Canham,  editor  of 
Christian  Science  Monitor,  has 
been  elected  to  the  board  of  di¬ 
rectors  of  the  U.  S.  Chamber  of 
Commerce.  He  will  represent  the 
New  England  States.  Mr.  Can- 
ham  has  been  serving  as  a 
member  of  the  Chamber’s  for¬ 
eign  policy  committee. 

*  «  « 

Jack  Williams,  editor  and 
publisher  of  the  Waycross  (Ga.) 
Journal-Herald,  was  named  per¬ 
manent  honorary  life  president 
of  the  8th  District  Press  Asso¬ 


ciation  of  Georgia.  C.  J.  Broome 
Jr.,  editor  of  the  Alma  Times, 
is  the  group’s  new  president. 

*  *  * 

James  W.  Ewing  has  resign¬ 
ed  as  vicepresident  of  the  Hen¬ 
derson  (Ky.)  Gleaner  &  Jour¬ 
nal  because  of  illness. 


On  the  Business  Side 


W.  H.  (Bill)  Perkins,  vet¬ 
eran  Oregon  weekly  and  daily 
newspaperman,  has  joined  the 
staff  of  the  Prineville  (Ore.) 
Central  Oregonian  &  Tribune  as 
assi.stant  to  the  publisher,  E. 
A.  Donnelly.  Mr.  Perkins  will 
head  up  both  the  news  and  ad¬ 
vertising  departments. 

*  *  « 

Howard  S.  Wilcox,  promo¬ 
tion  director  of  Indianapolis 
Star  and  News,  has  been  named 
pjersonnel  director  of  the  two 
papers. 

«  «  * 

Peter  B.  Bush  has  been  pro¬ 
moted  to  the  newly  created  po¬ 
sition  of  assistant  retail  adver¬ 
tising  manager  of  the  Norfolk 
(Va.)  Ledger-Dispatch  and  Vir¬ 
ginian-Pilot. 

*  *  m 

Thomas  D.  Hurley  has  re¬ 
signed  from  the  advertising 
sales  staff  of  Hartford  (Conn.) 
Times,  to  join  the  advertising 
staff  of  the  Olympia  (Wash.) 
Olympian. 

«  *  * 

Mel  Feinstein,  classified  ad 
salesman,  has  been  promoted  to 
general  advertising  department 
salesman  for  the  Portland 
(Ore.)  Journal. 


In  the  Editorial  Rooms 


Alan  Webber,  who  returned 
from  London,  July  17,  has  join¬ 
ed  the  Sunday  feature  staff  of 
Waterbury  (Conn.)  Republican. 
He  was  formerly  with  the  Uni¬ 
ted  Press  in  London  and  did 
free  lance  work  for  English  and 
Irish  papers. 

*  •  * 

David  A.  Haberman,  repor¬ 
ter-feature  writer  for  Janes¬ 
ville  (Wis.)  Gazette,  has  been 
awarded  a  one-year  Knapp  Fel¬ 
lowship  to  the  political  science 
department  of  the  University  of 
Wisconsin. 

«  *  * 

Jacques  Sauriol,  French- 
language  editor  of  British  Uni¬ 
ted  Press,  has  announced  he  will 
be  a  candidate  for  mayor  of 
city  of  Montreal  at  the  forth¬ 
coming  Oct.  25  elections. 


Frank  H.  Crane,  former 
manager  editor  of  Boise 
(Idaho)  Daily  Statesman,  has 
been  named  edi¬ 
torial  writer  for 
the  Indianapolis 
Star.  He  has 
served  as  copy 
editor  of  the 
Cleveland 
News;  chief  edi¬ 
torial  writer  for 
Album  Bureau, 
Cleveland;  city 
editor  and  man¬ 
aging  editor  of 
Shippesburg  (Pa.)  News  Chron¬ 
icle,  and  reporter  on  the  Des 
Moines  (Iowa)  Tribune  and  for 
International  News  Service  in 
Des  Moines. 

«  «  « 

Fred  A.  Brewer,  formerly  a 
communications  specialist  for 
the  Oregon  State  System  of 
Higher  Education,  has  joined 
the  staff  of  Yakima  (Wash.) 
Morning  Herald  as  a  reporter. 
He  is  a  former  staffer  for  the 
Huntington  (Ind.)  Herald- 
Press. 


dustrial  expansion  news  events 
in  San  Diego’s  rapidly  growing 
area. 

*  •  • 

Loretta  Palermo,  former 
staffer  on  Bristol  (Pa.)  Courier, 
has  been  named  Bristol  reporter 
for  Levittown  (Pa.)  Evening 
Press. 

*  *  * 

Robert  V.  Kinicaid,  state  edi¬ 
tor  of  Jamestown  (N.Y.)  Post- 
Journal  has  been  named  man¬ 
aging  director  of  the  Little 
Kanawha  Regional  Council,  a 
newspaper-sponsored  area  de¬ 
velopment  organization  with 
headquarters  at  Parkersburg, 
W.  Va.  He  succeeds  Francis  P. 
Fisher,  secretary-manager  of 
the  West  Virginia  Press  Asso¬ 
ciation,  the  post  having  been 
vacant  since  Mr.  Fisher  resign¬ 
ed  last  January. 

*  «  * 

David  Binder  has  joined  the 
reporting  staff  of  Louisville 
(Ky.)  Times.  He  is  the  son  of 
Carroll  Binder,  editor  of  Min¬ 
neapolis  Tribune  editorial  page. 


Crane 


Joan  Wood  Kay  has  rejoined 
the  Louisville  (Ky.)  Courier- 
Journal  news  staff  after  a  year 
abroad. 

«  «  * 

Fred  Frost,  former  managing 
editor  of  Newport  Beach 
(Calif.)  News-Times  and  one¬ 
time  city  editor  of  Richmond 
(Calif.)  Record-Herald,  is  mak¬ 
ing  a  city  and  countywide  cir¬ 
culation  survey  for  Point,  the 
San  Diego  newsweekly.  He  is 
also  assisting  Charles  D.  Wood, 
manager  of  the  San  Diego 
(Calif.)  news  bureau  of  the 
Fairchild  business  publications, 
in  coverage  of  business  and  in- 


Philip  Querido  has  become 
movie  editor  and  columnist  for 
the  Louisville  (Ky.)  Times. 

*  «  « 

John  F.  Foltz,  recently  be¬ 
came  assistant  telegraph  edi¬ 
tor  of  Charleston  (S.C.)  News 
&  Courier.  For  the  past  two 
years,  he  has  been  with  the 
Kinston  (N.C.)  Daily  Free 
Press  and  also  served  with  the 
Washington  Daily  News. 

*  *  * 

Waldo  Proffitt  Jr.,  former 
city  editor  of  Bangor  (Me.) 
Commercial,  has  joined  the 
Charlotte  (N.C.)  News  as  state 
(Continued  on  page  32) 


Editors  and  readers  agree: 


It's  the  Beriys! 


Carl  Grubert’s  sprightly,  true  -  to  -  life 
vignettes  of  a  typical  young  American 
family  appeal  to  the  reader’s  own  ex¬ 
perience.  That’s  why  the  Berrys  appears 
in  over  100  fine  newspapers  at  home 
and  abroad;  why  it  is  read  regularly  in 
hundreds  of  thousands  of  homes  over 
the  world;  why  it  gets  top  or  near-top 
ratings  in  poll  after  poll.  Wire  today 
for  daily  strip  and  Sunday  color  proofs! 

CHICAGO  SUN-TIMES 

211  W.  Wackar  Driva,  Chicago  6 
Horry  B.  Bokar,  Gan.  Mgr. 
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editor.  He  went  to  the  News  di¬ 
rectly  from  the  Harvard  Uni¬ 
versity  News  Bureau. 

*  *  * 

Albert  Pinsky,  for  seven 
years  city  editor  of  Elkhart 
(Ind.)  Truth,  has  joined  the 
staff  of  the  Levittown  (Pa.) 
Evening  Press  as  a  desk  man. 

*  *  * 

John  Senning,  former  mem¬ 
ber  of  Miami  Herald’s  Fort 
Lauderdale  bureau,  has  been 
named  Herald  real  estate  editor, 
succeeding  John  T.  Bills.  Mr. 
Bills  has  been  named  Herald 
business  and  financial  editor. 

*  *  * 

Elaine  Jackson,  formerly  on 
the  society  staff  of  the  El  Paso 
(Tex.)  Times,  has  been  named 
society  editor  of  the  Albuquer¬ 
que  (N.M.)  Journal.  She  suc¬ 
ceeds  JACQUE  Quinn. 

«  *  * 

T.  W.  Arkison,  a  former 
editorial  worker  of  Montreal 
Gazette,  has  rejoined  that  paper 
after  an  absence  of  several 
years.  He  will  cover  the  political 
front. 

*  ♦  ♦ 

Mrs.  Judith  Carson  has  been 
appointed  to  the  social  staff  of 
Levittown  (Pa.)  Evening  Press. 

*  *  # 

James  Feldman,  for  five 
‘  years  a  staff  writer  for  Des 
I  Moines  (Iowa)  Register,  has 
1  taken  a  .similar  position  Avith 
the  Cincinnati  Post  and  will  be¬ 
gin  his  new  duties  Oct.  4. 

*  *  * 

j  Bob  Saunders  has  rejoined 
the  sports  staff  of  Charlotte 
(N.C.)  News.  He  left  the  News 
in  May,  1953,  to  become  man¬ 
aging  editor  of  Concord  (N.C.) 
Tribune  and  later  worked  on 
the  Charleston  (S.C.)  News  & 
Courier. 

*  *  * 

Dale  Hartford  has  joined 
the  reportorial  staff  of  the 
Waterbury  (Conn.)  Republi¬ 
can,  succeeding  Patrd'k  Ma¬ 
honey,  who  has  become  affili¬ 
ated  with  a  luncheon  service  in 
Worcester,  Mass. 

♦  ♦  ♦ 

Susan  W.  Seymour  has 
joined  the  news  staff  of  Den¬ 
ver  Post  as  general  assignment 
reporter.  She  formerly  was  a 
general  assignment  reporter  for 
the  Cheyenne  (Wyo.)  Tribune. 

Her  husband  is  with  the  As¬ 

sociated  Press  in  Denver.  Mrs. 
Seymour  replaces  Eva  Hodges 
Watt,  who  resigned. 


Al  Warden,  sports  editor  of 
Ogden  (Utah)  Standard-Ex¬ 
aminer  and  known  to  many  as 
the  dean  of  Utah  sports  writers, 
was  honored  in  his  40th  year 
in  covering  sports  by  the  Utah 
Oil  Refining  Co.  and  other 
sports  writers  and  friends.  He 
was  given  a  framed  portrait 
sketch  of  himself  executed  by 
the  Utah  artist,  Clair  Lindgren. 

*  4c  * 

William  W.  Vosburgh  II 
has  become  a  feature  writer 
for  the  Waterbury  (Conn.) 
Sunday  Republican.  His  father, 
William  W.  Vosburgh  Jr.,  is 
editorial  director  of  Waterbury 
Republican  and  American. 

4c  4c  4c 

Charles  F.  (Chuck)  Car- 
roll,  swing  man  on  the  copy, 
city  and  makeup  desks  of  The 
Des  Moines  (Iowa)  Register, 
has  taken  a  copy  desk  job  with 
the  Wall  Street  Journal  in  New 
York. 

*  *  « 

Walter  E.  Shotwell,  for¬ 
mer  staff  writer  for  The  Des 
Moines  (Iowa)  Register,  has  re¬ 
turned  to  the  staff  after  seven 
months  as  news  editor  of 
WCCO-TV  at  Minneapolis. 

♦  ♦  * 

John  F.  Dowd,  on  state 
news  desk,  Hartford  (Conn.) 
Times,  and  Marion  Zorro,  Times 
youth  wiiter,  were  wed  Sept. 
25. 

♦  ♦  * 

Calvin  Long,  has  joined  the 
Ogallala  (Neb.)  Keith  County 
News  as  news  editor.  His  back¬ 
ground  includes  work  on  the 
Burlington  (Iowa)  Hawkeye 
Gazette,  the  Enid  (Okla.)  News 
and  United  Press. 


Where  They  Are  Now 


Richard  K.  Winslow,  former 
New  York  Herald  Tribune  gen¬ 
eral  assignment-science  repor¬ 
ter,  has  been  appointed  science 
editor  of  Newsweek  magazine. 

*  «  * 

Bill  Waller,  news  editor  of 
of  Claremore  (Okla.)  Progress 
for  the  past  three  and  one  half 
years,  has  left  that  newspaper 
to  begin  work  as  a  trainee  in 
the  Tulsa  Chamber  of  Com¬ 
merce  research  department. 
Carl  Thomas,  former  news 
editor  with  the  Panca  City 
(Okla.)  Daily  News,  replaces 
Mr.  Waller. 

4c  4c  4c 

Neil  Boggs,  former  state- 
house  reporter  for  the  Charles¬ 
ton  (W.  Va.)  Gazette,  is  assis¬ 
tant  news  director  at  Charles¬ 
ton’s  new  television  station, 
WCHS-TV. 

4c  4c  4c 

Fred  Dubois,  with  the  Oak¬ 
land  (Calif.)  Tribune  since 
1937,  has  been  appointed  pub¬ 
lic  relations  director  of  the  Port 
of  Oakland. 

*  * 

Clifford  J.  Lockrow,  a  mem¬ 
ber  of  the  Buffalo  (N.Y.)  Eve¬ 
ning  News  advertising  staff  17 
years,  has  become  vicepresident 
of  Taylor  Ward  Inc.,  Ithaca, 
N.  Y.,  advertising  agency. 

♦  ♦  * 

Alfred  Erickson,  advertis¬ 
ing  sales  representative  for 
Madison  (Wis.)  Newspapers, 
Inc.,  has  resigned  and  will  join 
the  Campbell-Mithun  Adver¬ 
tising  Agency,  Chicago,  next 
month. 
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This  advertisement  is  the  eighth  of  a  series 


How  and  why 

aerial  refueling 
was  developed 


During  the  years  following  World  War  I,  small  amounts  of 
fuel  were  transferred  in  mid-air  from  one  airplane  to  another, 
usually  by  lowering  containers  on  a  rope.  The  stunt  was  used 
mostly  in  connection  with  endurance  record  flights. 

It  was  not  until  the  days  following  World  War  II,  however, 
that  a  serious  interest  in  aerial  refueling  developed.  Strategic  air 
power  at  that  time  emerged  as  America’s  most  effective  big  stick 
in  holding  off  potential  aggression.  But  this  air  arm  was  made 
up  of  bombers  designed  to  reach  short-range  Axis  targets.  The 
need,  obviously,  was  range  enough  to  strike  sources  of  war 
power  behind  more  distant  frontiers. 

The  immediate  answer  was  aerial  refueling,  and  late  in  1947 
the  Air  Force  assigned  Boeing  the  task  of  developing  equipment 
and  techniques  for  refueling  at  a  high  rate  of  flow. 

By  Spring,  1948,  Air  Force  and  Boeing  men  had  made  an 
aerial  fuel  transfer  from  one  B-29  Superfort  to  another.  Then, 
employing  a  British-pioneered  hose-type  apparatus,  Boeing  be¬ 
gan  modifying  a  number  of  wartime  B-29s  into  a  new  type  of 
airplane— the  flying  tanker.  These  tankers  lengthened  the  reach 
of  American  bombers. 

Boeing's  Flying  Boom 

Meantime,  Air  Materiel  Command  asked  Boeing  to  carry 
refueling  development  further  and  to  produce  a  system  which 
would  permit  better  and  safer  contact  and  faster  fuel  flow.  The 
result  was  the  Boeing  Flying  Boom  system  (a  controllable  pipe 
line  extending  from  tanker  to  receiver) ,  which  Strategic  Air  Com¬ 
mand  ordered  incorporated  into  a  new  series  of  modified  B-29s. 

Boeing  next  developed  the  KC-97,  which,  equipped  with 
the  Flying  Boom  and  tanks  big  enough  to  carry  great  loads 
of  fuel,  became  the  standard  SAC  tanker.  More  than  500 
are  now  in  service.  With  this  specially  designed  tanker,  aerial 
refueling  at  flow  rates  up  to  600  gallons  a  minute  has  become 
a  day  and  night  routine.  In  a  single  year’s  operations,  SAC 
tankers  made  more  than  16,000  aerial  refueling  contacts. 

The  KC-97  is  also  quickly  convertible  into  a  cargo  or  troop 
transport.  And  in  this  dual  capacity  it  enables  jet  fighters  and 
bombers  to  make  routine,  mass  intercontinental  flights,  and  also 


carries  along  the  supplies  and  personnel  needed  to  make  combat 
wings  self-sufficient  for  a  period  of  time,  even  at  distant  overseas 
bases.  The  Boeing  tanker  thus  became  a  new  type  of  aircraft  — 
the  tanker-transport. 

Military  aviation  since  the  war  has  turned  to  jet  power  for 
the  performance  demanded  by  modern  combat  requirements. 
Virtually  all  fighters  are  now  jet  propelled,  and  SAC  is  replacing 
propeller-driven  bombers  with  Boeing  B-47  six-jet  medium 
bombers.  In  addition,  the  Air  Force  has  ordered  the  eight-jet 
Boeing  B-52  heavy  bomber  into  expanded  production. 

Jef  power  for  tankers 

This  dominance  of  jet  power  in  military  aviation— together 
with  Boeing  engineers’  enthusiasm  for  the  advantages  of  jet 
power  as  proved  out  in  the  B-47  and  B-52— led  naturally  to 
consideration  of  a  tanker  that  could  match  the  performance  of 
the  jet  craft  it  served.  Boeing  began  investing  substantial  sums 
in  a  jet  tanker-transport  which  would  bring  this  vitally  im¬ 
portant  category  of  aircraft  into  line  with  the  performance  ad¬ 
vances  made  in  both  the  fighter  and  bomber  fields  since  the  end 
of  World  War  II. 

While  the  prototype  was  being  built,  Boeing  engineers, 
again  working  with  the  Air  Force,  carried  out  the  world’s 
first  jet-to-jet  refueling  contacts  to  prove  the  feasibility  of 
refueling  at  the  maximum  speeds  and  altitudes  natural  to 
jets.  In  these  operations,  a  Boeing  B-47,  fitted  out  as  an 
experimental  tanker,  refueled  first  a  jet  fighter,  and  then 
another  B-47. 

The  Boeing  jet  tanker-transport  prototype  is  now  undergoing 
flight  tests  at  Seattle.  It  can  be  equipped  with  either  Flying  Boom 
or  hose-emd-drogue  refueling  equipment.  The  aircraft  itself 
incorporates  many  ideas  and  suggestions  from  all  branches  of 
the  Air  Force. 

Although  the  Boeing  jet  tanker-transport  is  an  entirely  new 
type  of  aircraft,  it  has  behind  it  Boeing’s  years  of  experience  with 
large,  multi-jet  aircraft— the  B-47  and  B-52.  It  also  benefits 
from  the  cumulative  experience  gained  by  Boeing  in  designing 
and  building  more  than  500  KC-97s,  the  standard  tanker  of  SAC. 
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PHOTOGKAPHY 

Like  Animal  Fix? 
Drool  Over  These 


By  James  L.  Collings 

A  photographer  who  breeds 
ducks,  children,  canaries  and 
collies,  though  not  necessarily 
in  that  order,  was  looking  at 
animal  pictures  one  recent  day. 

“You  go  for  them,  don’t 
you?’’  a  second  photographer 
said.  “What  are  your  favor¬ 
ites?” 

“There  have  been  so  many 
good  ones  through  the  years, 
it’s  hard  to  say,”  the  first  guy 
said.  “But  I  guess  these  two 
ere  as  wonderful  as  any  I’v'e 
ever  seen.” 

He  held  the  pictures  up  for 
close  inspection  by  his  friend. 
One  showed  a  Collie  greeting 
his  young  master,  the  other 
was  of  a  calf  trying  to  get 
milk  from  a  cow  wearing  a  me¬ 
chanical  milker. 

“Want  to  hear  how  they 
were  made?” 

“Yeah,  might  be  interesting,” 
the  friend  said. 


•Hi!  Pal* 


“Well,  John  Neagle,  chief 
photographer  of  the  Long 
Beach  (Calif.)  Independent 
Press-Telegram,  made  the  Col¬ 
lie  shot.  I  asked  him  how  he 
did  it — as  much  out  of  envy  as 
curiosity.  I’m  afraid — and  he 
said: 
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“  ‘I  got  that  picture  because 
that  is  our  boy  and  our  dog.  It 
was  a  setup.  The  picture  was 
purposely  made  a  bit  fuzzy  to 
add  to  the  action  effect.  I  put 
the  dog’s  feet  on  my  son’s 
shoulder.  He’s  a  genial  dog, 
and  I  just  let  nature  take  its 
course.’ 

“Mr.  Neagle  said  the  idea  • 
came  to  him  as  he  thought 
about  the  routine  back-to- 
school  stuff  he  had  made, 
which  he  was  disappointed 
with.  These  consisted  of  teach¬ 
ers  at  a  school  door  and  other 
views.  They  were  dull,  he 
thought. 

“  ‘Then,’  as  he  told  me,  ‘I  got 
this  idea  and  shot  it  straight. 
It  knocked  the  others  out  of 
the  paper.  The  picture  is  a  re¬ 
play  of  my  seven-year-old  son’s 
return  from  his  first  day  at 
school.’  ” 

“The  picture’s  a  winner,” 
the  second  photographer  said 
admiringly.  “I  wish  I  had  made 
it.  The  dog  reminds  me  of  your 
Collie,  Dawn.  Now  what  about 
the  calf?  By  the  way,  have  you 
a  title  for  the  boy-dog  shot?” 

‘Udder  Frustration’ 

“How  about  ‘Hi,  Pal!’?”  the 
first  guy  said.  “Not  so  good, 
huh?  Well,  anyway,  I’ve  got  a 
real  corny  for  the  calf  picture — 
‘Udder  FVustration’.” 

The  second  photographer 
winced.  “I’d  rather  hear  the 
story,”  he  said. 

“This  symbolic  picture — na¬ 
ture  versus  the  awful  mechanics 
of  civilization — was  taken  by 
Caroline  Hamilton  of  the  Fort 
Worth  (Tex.)  Press,"  the  bree¬ 
der  of  all  things  continued,  “and 
if  it  doesn’t  win  a  few  prizes 
I’ll  eat  the  mechanical  milker. 
That  gal’s  a  real  animal  lover. 
Owns  eight  cats  and  two  dogs. 

“Caroline,  who  seems  to  have 
a  wonderful  sense  of  humor, 
wrote  a  note  telling  how  she 
made  it.  She  said: 

“  ‘The  picture  of  the  calf 
competing  with  the  mechanical 
milker  was  taken  and  first  run 
in  the  Fort  Worth  Press  during 
the  McCarthy  hearings.  We 
named  it  ‘Point  of  Udder.’ 
Corn  grows  tall  and  green  in 
Texas. 

“  ‘I  took  it  in  a  moment  of 
frustration  on  an  assignment 
for  a  June  dairy-month  picture. 
As  instructed,  I  had  a  very 
sweet  and  pretty  child  along — 
only  to  discover  she  was  one 
Texan  afraid  of  cows. 

“  ‘Suddenly  I  had  an  idea.  I 
suggested  we  put  a  calf  in  with 
a  cow  at  the  milking  machine, 
and  the  dairyman  obliged. 


'Udder  Frustration' 


“  ‘I  had  just  two  shots  left.  I  [ 
flubbed  the  first  one  in  the  ex-  ' 
citement  of  the  moment.  Even  I 
the  dairy  helpers  were  jump-  | 
ing  up  and  down.  But  I  hit  i 
home  with  the  second.  j 

“  ‘After  appearing  in  the  | 
Press,  it  was  serviced  by  United 
Press  and  widely  published.  It 
won  me  $25  bucks  as  Picture  \ 
of  the  Month  in  the  Scripps-  \ 
Howard  News'  ”  ' 

“They’re  great,”  the  second 
photographer  said.  “I’d  like  to 
see  pictures  like  these  win  the 
big  contest  once  in  a  while.  I 
think  there’s  too  much  emphasis 
on  the  gory  stuff.” 

“Yeah,”  the  first  guy  said,  ■ 
“so  true.”  I 

West  Coast  Courses  I 

A  series  of  four  West  Coast  j 
short  courses  in  photo-journal-  j 
ism  was  announced  this  week  j 
to  be  sponsored  in  November  by  ‘ 
the  National  Press  Photogra¬ 
phers  Association  and  Encyclo¬ 
paedia  Britannica. 

The  Seattle  meeting,  Nov.  7- 
9,  will  be  held  at  the  University 
of  Washington,  Cornelius  Root, 
director;  the  San  Francisco  con¬ 
ference  at  City  College  of  San 
Francisco,  Nov.  9-11,  Ken  Mc¬ 
Laughlin,  Saw  Francisco  (Calif.) 
Chronicle,  director;  Los  Angeles, 
at  University  of  So.  Calif.,  Nov. 
11-13,  Charles  Nichols,  Inter¬ 
national  News  Photos,  director; 
and  Denver,  University  of  Den¬ 
ver,  Nov.  13-15,  Floyd  McCall, 
Denver  (Colo.)  Post,  director. 

• 

’Copters  Speed  Photos  i 

Buffalo,  N.  Y. 

The  Final  Sports  Edition  of 
the  Buffalo  Evening  News  car¬ 
ried  a  front  page  picture  of 
the  New  York  State  Thruway 
dedication  ceremony  earlier 
that  afternoon  at  Le  Roy,  50 
miles  away — thanks  to  the  27th 
National  Guard  Division. 

With  Major  Neal  C.  Baldwin 
at  the  controls  of  a  division 
helicopter,  negatives  taken  at 
the  scene  by  Photographer 
Ralph  Hinkson  were  brought 
back  to  Buffalo  in  30  minutes — 
some  60  minutes  faster  than 
most  motorists  could  make  the 
trip  through  traffic. 
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To  take  the  curse  off  long  shadows/  dull  days 


iff 


Use  new  Kodak  Royal  Pan  Film  for 
extra  speed,  wide  latitude,  fine  grain. 


“Royal  Pan”  doubles  your  chances  for  good  pic¬ 
tures,  whether  the  light  is  flat  and  dull  or  harsh  and 
contrasty.  For  “Royal  Pan”  is  approximately  twice 
as  fast  as  Super  Panchro-Press,  Type  B — with  no  in¬ 
crease  in  graininess.  Its  characteristic  curve  tells  the 
story  of  its  latitude.  (See  cut.) 

A  press  photographer  testing  “Royal  Pan”  in  the 
days  of  its  pre-commercial  trials  wrote:  “The  clouds 
rolled  in  just  before  the  kickoff.  I  left  my  camera  at 
the  full  daylight  settings  we  use  for  football — 
1/1000  at  //8.  I  swear  that  1/1000  would  have 
called  for  //5.6  or  //4.5.  Nine  minutes  in  DK-60a 
at  70°  and  the  negatives  were  terrific.  Nice  contrast 
. . .  lots  of  shadow  detail.” 

Try  it  yourself  on  the  long  shadows,  the  dull  days. 
Your  Kodak  dealer  has  “Royal  Pan”  in  all  the  popu¬ 
lar  sheet  sizes.  A  happy  surprise  awaits  you. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


Te  the  expert,  this  is  the  reol  story  of 
Ko4ok  "Royol  Pon**  Film.  The  sensH 
temetric  strip  (seme  steps  will  be  lest 
in  holftene  reproduction)  shews  the 
long  scole  end  uniform,  smooth  gro* 
dotion. 


The  chorocteristic  curve,  charted 
from  the  densities  in  the  film  strip, 
reveols  the  film’s  extreme  speed, 
ond  its  ability  to  retain  tone  sepo- 
rotion  both  in  the  thin  and  dense 
oreas  of  o  negotive. 
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SYNDICATES 

Ifs  Circus  Time 
With  ’^Barker  BilV 


By  James  L.  CoUings 


Paul  Terry,  laughmaker,  is 
back  home.  Back  to  the  news¬ 
papers. 

Away  for 
years,  and 
grown  stout  in 
waistline  and 
pocketbook,  the 
talented  creator 
of  Terrytoon 
movie  shorts  re- 
turned  this 
week  with  his 
“Barker  Bill,”  a 
comic  strip  re¬ 
leased  by  Mc- 
Naught  Syndicate.  Mr.  Terry 
started  as  a  staff  artist  and 
photographer  with  the  San 
Francisco  Chronicle. 

The  artist  came  in  to  New 
York  from  his  hometown  of 
New  Rochelle  to  have  the 
whites  of  his  twinkling  eyes 
describe,  but  the  chronicler 
appointed  to  him  had  stuttering 
of  the  epiglottis  and  couldn’t 
make  it.  Adjectives  of  question¬ 
able  accuracy  will  have  to  wait 
for  the  second  instalment. 

Syndicate  Says 
Meantime,  as  they  say  in  the 
newspaper  business,  Mrs.  Mil¬ 
dred  Bellah,  editor,  and  Charles 
V.  McAdam,  president  of  Mc- 
Naught,  will  fill  you  in. 

“  ‘Barker  Bill,’  ”  said  Mrs. 
Bellah,  “is  the  owner  of  a  small 


traveling  circus,  and  he  and 
his  performers  follow  an  inter¬ 
esting  and  humorous  pattern  of 
life. 

“Puddy,  the  world’s  only 
talking  dog,  is  Bill’s  constant 
companion,  and,  although  his 
advice  to  Bill  at  times  seems 
rather  ridiculous,  Puddy  man¬ 
ages  to  get  Bill  out  of  some 
pretty  tight  places  in  the  most 
amazing  manner.” 

“I’ve  been  trying,”  said  Mr. 
McAdam,  “to  persuade  Mr. 
Terry,  an  old  friend,  to  do  a 
newspaper  comic  strip  for  some 
time,  as  I  felt  that  Mr.  Terry 
and  his  assistants  have  proved 
to  the  world  they  know  and 
understand  real  humor — some¬ 
thing  that  is  sorely  needed  on 
the  comic  pages  of  our  news¬ 
papers  today,  not  that  I’m 
knocking  anybody.  It  took  me 
three  years  to  get  him  to  say 
yes. 

Mr.  McAdam  was  very  earn¬ 
est.  “I’m  for  comics  that  are 
really  funny — always  have  been. 
Mr.  Terry  is  rabid  against  bad, 
unwholesome  comics  and  so  am 
I.” 

And  what  does  the  creator 
himself  have  to  say,  second¬ 
hand? 

Authorized  Quote 

This  quote  was  authorized  by 
his  agents.  They  just  hap¬ 
pened  to  have  it  handy,  in 
duplicate. 


Terry 


Puddy  &  BB 


(Mr.  Terry  speaking:) 
“We’ve  every  confidence  that 
the  ‘Barker  Bill’  feature  will 
become  a  popular  one  with 
young  and  old  alike,  and  we’ll 
endeavor  to  keep  it  as  humor¬ 
ous  as  possible.” 

The  man — what’s  he  like,  Mr. 
McAdam? 

“He’s  charming,”  the  presi¬ 
dent  said,  “and  he  has  a  subtle 
humor  in  private  conversation 
and  he  gets  his  exercise  by 
sleeping,  he  says.  He’s  stout — 
and,  oh  yes,  a  millionaire,  and 
middle-aged  and  he  has  a 
daughter  Pat.  His  wife  says 
she  can’t  get  him  to  take  a 


warned  that  if  you  offended 
one  person  in  an  audience,  you 
were  offending  one  too  many.’" 

No  one  can  be  offended  by 
“Barker  Bill.”  It’s  one  of  the 
most  delightful  ingenious, 
laugh-provoking  strips  on  the 
market.  The  kids  will  love  it. 

The  syndicate  said  Mr. 
Terry’s  product  has  already 
been  sold  to  the  New  York  Mir¬ 
ror,  Cleveland  Plain  Dealer,  De¬ 
troit  News,  Indianapolis  Star, 
Milwaukee  Journal,  Columbus 
Dispatch,  Los  Angeles  Mirror, 
“and  other  papers.” 

“And  to  the  San  Francisco 
Chronicle,”  Mr.  McAdam  added. 
“Local  boy  makes  good,  in 
other  words.  Paul  was  with  the 
Chronicle  in  the  days  of  Bud 
Fisher  and  Rube  Goldberg.” 

Popular  Feature 

The  Keister  Advertising  Serv-  j 
ice  of  Strasburg,  Va.,  now  in  j 
its  10th  year,  reports  its  “Sup-  ! 
port  the  Church”  feature  has 
attained  considerable  popularity 
and  is  now  running  in  dailies 
and  weeklies  in  the  U.  S.,  Can-  1 
ada  and  Alaska.  The  series  is 
produced  weekly.  More  than 
450  different  selections  are  now  j 
available  in  mat  form. 

New  Odhams  Office 


vacation. 

“You  should  visit  him  in  his 
place  up  in  New  Rochelle.  He 
has  100  people  working  for  him 
there.  He’ll  take  you  to  lunch 
and  spend  the  whole  day  with 
you  and  you’ll  have  a  wonder¬ 
ful  time. 

“By  the  way,  Mr.  Terry  also 
employs  people  all  over  the 
country  to  watch  his  and  other 
movies.  They  report  what  the 
audience  laughs  at.  Humor  is 
.  serious  work  with  him.  He’s  a 
I  real  student  of  it. 


The  London  Daily  Herald  has 
closed  its  Washington  bureau 
and  has  transferred  to  the  new 
offices  of  Odhams  Press,  Ltd., 
in  Rockefeller  Plaza,  New  York 
City.  Leonard  Coulter  is  North 
American  editor.  The  Odhams 
Syndicate,  with  which  John 
Harper,  recently  of  the  New 
York  Post,  is  associated,  will 
operate  from  the  same  address. 

• 

Spiritual  Mobilization 
Offers  New  Column 


Are  you  a  HEAD  HEKTER... 

a  hunting  for  sharp  shots  of  the  phiz  or  profile  of  front 
page  personalities... to  brighten  special  columns,  give 
added  point  and  punch  to  editorials?  You’ll  find  the 
choicest  heads  of  headliners  in  the 

Caricature  collection 

by  Brandel .  . .  Starts  with  twenty  basic  spots  of  Ike,  Churchill, 
McCarthy,  Dulles,  other  names  with  constant  news  value  . . . 
followed  by  three  new  additions  each  week  of  the  most  newsworthy 
faces!  Strikingly  drawn  in  bold  technique,  the  spots  focus  eyes, 
add  interest,  serve  as  a  low  cost  art  service  .  .  .  pay  off  in  higher 
readership  of  editorial,  book,  drama,  feature,  or  front  pages!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

ChicMBgo  Trihune"J%[eu?  YarkNetvs 

Bull  ng,  York 

C9ynaBCate  Tribune  Tower,  Chleugo 


‘Privilege,  Responsibility’ 

“Mr.  Terry  has  said  to  me: 
‘The  whole  thought  behind  the 
production  of  the  ‘Barker  Bill’ 
newspaper  feature  is  to  reach 
an  additional  audience  (beyond 
his  movies),  bearing  in  mind 
the  creation  of  a  comic  that 
will  not  only  be  entertaining 
but  clean  and  wholesome  as 
well. 

“  ‘Having  the  attention  of 
the  youth  of  America  is  a  great 
privilege  and  also  a  great  re¬ 
sponsibility.  I  have  always  en¬ 
deavored  to  keep  in  mind  the 
advice  J.  J.  Murdock  gave  me. 
(Mr.  Murdock  was  general 
manager  of  Keith  circuit.) 

“  ‘He,  as  you  may  know,  was 
largely  instrumental  in  con¬ 
verting  the  oldtime  variety  show 
into  the  vaudeville  attraction 
which  could  be  attended  by  the 
entire  family.  Murdock  always 


Spiritual  Mobilization,  1521 
Wilshire  Boulevard,  Los  An¬ 
geles  17,  Calif.,  is  offering,  a 
two-months  free  trial  of  a  short 
(about  30  ems)  column  en¬ 
titled  “Pause  For  Reflection,” 
by  James  C.  Ingebretsen,  presi¬ 
dent  of  the  nonprofit,  nonde- 
nominational  organization. 

At  the  end  of  the  trial  period, 
the  publication  may,  at  its  elec¬ 
tion,  continue  to  receive  the 
copy  five  days  a  week  with  one 
special  longer  monthly  column 
on  a  cost  basis  (50c  per  week 
for  each  10,000  circulation,  plus 
postage).  It  is  a  column  of 
capsule  commentary  on  the 
social  significance  of  current 
events. 

Four  thousand  weekly  news¬ 
papers  will  receive  the  column 
through  the  agent  of  the  or¬ 
ganization,  Peck  Associates, 
Largo,  Fla. 
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BLUE  SHIELD. 


! 

I 


Like  medicine  itself, 
it  still  has  bigger 
goals  ahead! 


PROTECTING  30  million  people  against  the  sudden  ex¬ 
penses  of  needed  doctor  care  . . .  paying  out  $5,000,- 
000  each  week  for  doctors’  services  . . .  truly  Blue  Shield 
could  be  credited  with  fulfilling  its  purpose.  Merely  to 
extend  such  help  to  still  more  people  would  be  a  worth¬ 
while  goal  in  itself. 

But  Blue  Shield  was  born  with  a  mission  that  coupled 
economic  reality  and  social  purpose.  Aiding  families  in 
paying  the  fees  for  operations  and  babies  and  certain 
treatments  is  but  the  beginning.  Just  as  medical  men 
search  for  the  answers  to  polio,  cancer  or  heart  disease. 
Blue  Shield  seeks  the  answers  to  putting  more  and  bet¬ 
ter  doctor  care  within  easy  financial  reach  of  all. 

Here  a  great  advantage  is  Blue  Shield’s.  For  the  77 
Blue  Shield  Plans  are  the  only  organizations  of  their 
kind  sponsored  locally  by  doctors  as  well  as  by  laymen. 

Working  with  medical  societies,  doctors,  and  a  host 
of  business  and  sociological  experts.  Blue  Shield  organi¬ 
zations  are  aggressively  seeking  ways  to  broaden  the 

BLUE  SHIELD. 
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safeguard  now  offered  and  to  meet  those  problems  of 
protection  still  unsolved— without  government  help. 

Among  the  many  problems  now  being  worked  with 
are  those  of  providing  for  preventive  medicine  to  help 
people  keep  well,  not  only  get  well;  major  medical  care 
expense  safeguards;  short-term  doctor  care  in  the  home. 

Solutions  aren’t  easily  found.  But  the  challenge  is 
clear:  People  want  more  protection  against  more  of  the 
expenses  of  modem  doctor  care.  They  want  it  at  a  cost 
that  won’t  keep  them  “protection  poor.” 

To  Blue  Shield,  because  of  its  community  service 
character  and  leadership,  falls  the  weight  of  this  task. 
It  is  a  responsibility  that  is  being  acted  upon. 

The  program  of  this  famed  nonprofit  group  grows  in 
importance  daily— to  you  and  every  American.  You’ll 
want  to  look  over  the  information  now  available  in  the 
new  1954  Blue  Shield  Press  Kit.  It’s  yours  for  the  ask¬ 
ing.  Write  Blue  Shield  Commission,  Dept.  EP-13,  425 
N.  Michigan  Ave.,  Chicago  11,  Ill. 


The  only  nonprofit,  nationwide  organization  sponsored 
by  the  doctors  to  help  families  meet  surgical-medical- 
maternity  expenses. 


CIRCLLATION 

Daring  Pilot 
‘Bombs  ’  Miners 
With  Papers 

Grand  Junction,  Colo. 

Uranium  miners  and  prospec¬ 
tors  in  remote  camps  in  Colo¬ 
rado  and  eastern  Utah  had  an 
ex-Marine  Corps  pilot  for  their 
newspaperboy  recently  when 
copies  of  the  Grand  Junction 
Daily  Sentinel  were  delivered  by 
air  on  the  rugged  Colorado 
Plateau. 

It  was  something  more  than 
just  a  stunt.  The  issue  carried 
a  detailed  analysis  of  the  re¬ 
cently  enacted  multi-purpose 
mineral  act,  signed  Aug.  13  by 
President  Eisenhower.  The  act 
permits  staking  of  uranium 
claims  on  land  already  covered 
by  gas  and  oil  leases,  but  the 
legalistic  jargon  proved  baffling 
to  most  laymen.  Colorado  State 
Senator  Stephen  L.  R.  McNic- 
hols,  attorney  for  the  uranium 
Ore  Producers  Association, 
broke  the  complicated  act  down 
into  a  step-by-step  procedure 
for  the  Sentinel  story. 

Getting  the  information  to  the 
uranium  .steker.s  was  another 
problem.  Most  of  the  camps  are 
all  but  locked  in  a  roadless  area 
of  mesas  and  canyons,  some  a 
six-hour  drive  from  the  nearest 
dirt  road.  There  are  no  tele¬ 
phones  and  radio  reception  is 
erratic.  In  the  normal  course 
of  events  it  would  have  been 
days,  even  weeks,  before  a  news¬ 
paper  could  reach  most  of  the 
men  through  regular  channels. 

Pete  Byrd  of  Moab,  Utah,  the 
first  pilot  to  land  on  Guadalca¬ 
nal  during  World  War  II,  sup¬ 
plied  the  answer.  He  operates  a 
charter  service  in  the  uranium 
country.  He  offered  to  fly  the 
papers  in  and  “bomb”  the  camps 
from  the  air.  Preston  Walker, 
general  manager  of  the  Sen- 


with 

HOHOR  BOXi^ 
C  ROUTI  TUBtS 
DISPLAY  racks! 


tinel,  quickly  took  him  up  on 
it. 

The  papers  were  wrapped  in 
bundles  of  10,  with  a  bright 
yellow  label  identifying  them  as 
the  “Uranium  Special.”  There 
were  25  bundles  in  all,  a  total 
of  250  copies.  No  charge  was 
made  for  the  papers. 

In  making  a  drop,  Mr.  Byrd 
first  flew  low  over  the  camp, 
gunning  the  engine  of  his  light 
plane  to  attract  attention.  On 
the  second  pass  it  was  “bombs 
away”  for  a  bundle  of  Senti¬ 
nels.  Climbing  out  in  a  turn,  he 
could  see  the  miners  on  the 
ground  rushing  to  get  their  air¬ 
borne  edition. 

Despite  turbulent  air  condi¬ 
tions  in  the  rugged  canyons, 
Newspaperboy  Byrd  made  most 
of  the  drops  from  100  feet  or 
less,  well  below  the  canyon  rims. 
A  passenger  in  the  two-place 
Piper  was  Sentinel  Photogra¬ 
pher  Robert  Grant  who  took 
pictures  of  the  air  delivery  for 
a  Sunday  spread. 

• 

L.  A.  Mirror  Will 
Change  Its  Makeup 

Los  Angeles 

The  Mirror  will  celebrate  its 
sixth  birthday  next  month  with 
new  body  type,  a  new  page  one 
masthead,  a  revised  headline 
dress,  a  new  picture  page,  new 
features,  and  more  use  of 
color  in  both  editorial  and  ad¬ 
vertising  matter. 

The  new  body  type,  9  point 
on  a  10  point  slug,  will  be  put 
into  use  Oct.  4  in  both  Times- 
Mirror  Co.  papers,  the  Times 
and  the  Mirror.  They  are  now 
using  eight  on  nine. 

Virgil  Pinkley,  editor  and 
publisher  of  the  Mirror,  said 
the  changes  were  part  of  a  con¬ 
tinuing  campaign  to  make  the 
paper  more  dynamic  and  easier 
to  read. 

At  the  same  time  the  Mirror, 
together  with  the  Times,  is 
launching  a  prize  contest  to 
promote  home  circulation. 
Prizes  consist  of  $25,000  in 
ca.sh  and  five  new  automobiles. 
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WRITE  FOR  CATALOG  AND  PRICES 

A  DIVISION  OF 

STEEL  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 
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Morning  Paper 
Debuts  in  Canada 

Hamilton,  Ont. 

A  new  morning  newspa¬ 
per  the  Daily  News,  went 
to  press  for  the  first  time 
here  Sept.  27.  Mayor  Lloyd 
D.  Jackson  started  the 
presses  at  the  invitation  of 
Publisher-Owner  Andrew' 
Peller,  well-known  Ontario 
industrialist. 

The  new  paper  features  a 
nine-point  body  type  in 
standard  format. 

S.  F.  Chronicle 
Uses  ‘‘Topper” 

San  Francisco 
The  San  Francisco  Chronicle 
is  now  seiwing  a  daily  news 
“topper”  in  its  city  edition. 

Compressed  in  approximately 
170  lines  of  body  ty'pe,  “The 
Top  of  the  Day’s  News”  appears 
over  the  page  one  masthead. 
Four  sections  are  provided  — 
world  news,  national,  city  and 
area,  and  “people  and  places.” 

No  one  item  listed  in  any  of 
the  classifications  gets  more 
than  10  or  12  lines  of  type. 
Each  gives  the  page  reference 
for  the  detailed  report. 

The  feature  is  the  product  of 
a  decision  that  if  a  page  one  in¬ 
dex  is  worth  w’hile,  it  should 
be  big  and  be  done  right,  re¬ 
ports  Larry  Fanning,  manag¬ 
ing  editor.  Results  are  favor¬ 
able  and  the  Chronicle  present¬ 
ly  proposes  to  continue  its  cap¬ 
sule  presentation  in  cityside 
editions  indefinitely. 

• 

Illinois  AP  Meetings 
Set  for  October 

CinCAGO 

Three  Illinois  Associated 
Press  meetings  are  scheduled 
for  October,  beginning  here 
with  the  Illinois  AP  Photogra¬ 
phers  Association  at  the  AP 
office,  Oct.  12. 

Illinois  AP  Telegraph  Edi¬ 
tors  Association  will  meet  here 
at  the  Palmer  House,  Oct.  16-17. 
Illinois  AP  Radio  Association 
will  convene  at  the  Lincoln  Ho¬ 
tel,  Springfield,  Oct.  27. 

• 

Reilly  Honored 

Thomas  E.  Reilly,  Interna¬ 
tional  Paper  Sales  Company 
representative,  was  honor  guest 
at  the  Michigan  League  of 
Home  Dailies  dinner  and  was 
given  a  gift  certificate.  Mr. 
Reilly  recently  received  a  sim¬ 
ilar  gift  certificate  from  the 
Indiana  League  of  Home  Dail- 


Tampa  ME 
Flays  Secret 
D.C.  Meetings 

Cincinnati 
V.  M.  Newton  Jr.,  managing 
editor  of  the  Tampa  (Fla.) 
Tribune,  says  the  job  of  the 
fact-gathering  newsman  has  be¬ 
come  increasingly  difficult  and 
he  blames  the  closed  or  “secret” 
meeting  for  raising  a  danger¬ 
ous  barrier  to  the  free  inter¬ 
play  of  information. 

Addressing  the  National  As¬ 
sociation  of  Foreman  conven¬ 
tion  at  Hotel  Sheraton-Gibson 
here,  he  said  “Communistic 
spies  have  obtained  more  infor¬ 
mation  on  American  and  atom 
and  hydrogen  bomb  secrets  than 
you  and  I  have,  who  paid  for 
them.” 

Scandal  Follows 
He  said  “w'hereever  there  is 
secrecy  in  government,  scan¬ 
dal  always  follows.”  He  added 
that  “in  the  face  of  the  mush¬ 
rooming  Federal  government, 
the  problems  of  the  newspaper 
in  reporting  developments  in 
Wa.shington  have  become  over¬ 
whelming.” 

“More  and  more  Washington 
correspondents  are  forced  to 
lean  on  the  government  press 
agents  and  their  handouts”  he 
revealed. 

Mr.  Newton,  who  received 
the  Formen’s  citation  for  “the 
most  outstanding  free  enter¬ 
prise  new'swriter,”  declared 
many  editors  were  fighting  to 
restore  to  the  people  their  right 
to  know  about  government. 

• 

lAPA  Reaches  Record 
Membership  of  373 

A  record  membership  of  373 
has  been  reached  by  the  Inter- 
American  Press  As.sociation  fol¬ 
lowing  approval  by  the  board 
of  directors  of  10  applications 
for  admission. 

They  are :  The  Daily  Colonist, 
Victoria  Daily  Times,  Victoria, 
B.  C. ;  The  Barbados  Advocate, 
Bridgetown,  Barbados;  Le  Jour, 
Port  au  Prince,  Haiti;  Cromos, 
Bogota,  Colombia;  The  Voice  of 
St.  Lucia,  Castries,  St.  Lucia; 
O.  Estado,  Fortaleza,  Brazil;  A 
Critica,  Manaus,  Brazil;  Prof. 
Robert  W.  Desmond,  Universi¬ 
ty  of  California,  Berkeley,  and 
Prof.  Armisteal  S.  Pride,  Lin¬ 
coln  University,  Jefferson  City, 
Missouri. 
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The 

Forward  Look 


Chrysler  Corporation’s  Bright  New  Promise 
For  Today’s  Car  Owners 


Today  at  Chrysler  Corporation,  confident  man¬ 
agement  teams,  engineers,  designers,  planners 
and  builders  are  shaping  an  exciting  new  concept 
of  motoring  to  meet  the  needs  and  dreams  of 
today’s  youthful  generation  of  car  buyers.  The 
driving  force  behind  these  men  and  rapidly  ex¬ 
panding  facilities  of  Chrysler  Corporation  we  call: 

The  Forward  Look  . . .  expressed  in  the  recent 
acquisition  by  Chrysler  Corporation  of  the  Briggs 
Manufacturing  Company.  The  extensive  facilities 
acquired  in  this  multi-million  dollar  purchase 
enable  Chrysler  to  build  and  rigidly  control 
quality  of  automobile  bodies  of  its  own  design 
in  its  own  plants. 

The  Forward  Look  .  .  .  aggressively  asserted 
in  the  development  and  announcement  of  the 
world’s  first  practical  gas  turbine  engine  mounted 
in  a  standard  production  car.  Taking  the  industry 
by  surprise  even  in  its  highly  experimental  stage, 
the  Chrysler  turbine  already  has  solved  the  two 


major  problems  previously  associated  with  gas 
turbines:  exhaust  heat  and  fuel  economy. 

The  Forward  Look  .  .  .  boldly  evident  in  the 
many  outstanding  advances  brought  to  American 
motorists  by  Chrysler  Corporation  in  the  past 
months  and  years:  the  world’s  only  “airplane 
type”  hemispherical  combustion  V-8  engines  for 
passenger  cars,  Chrysler  pioneered  full-time  power 
steering,  PowerFlite  transmission,  safety  power 
brakes  and  others  which  have  and  are  still  pacing 
the  industry. 

The  Forward  Look  . . .  motivating  force  behind 
the  newest,  largest  and  most  elaborate  proving 
grounds  in  the  world. 

These  are  all  part  and  parcel  of  THE  FORWARD 
LOOK,  a  unique  and  special  property  of  Chrysler 
Corporation  that  has  no  counterpart  in  the  modem 
motorcar  field.  These  are  tangible  evidences  of  a 
bright  new  promise  for  today’s  car  owners. 


Chrysler  Corporation- 

The  Forward  Look 

Plymouth  •  Dodge  •  DeSoto  •  Chrysler  •  Imperial 

Copyright  1954  Chryiler  Corporttioa 
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Total  August 
Linage  Shows 
Gain  of  0.4% 

Total  linage  for  the  month  of 
August  was  199,363,054,  up 
0.4%  over  the  198,647,497  lines 
for  August,  1953. 

For  the  year  to  date,  total 
linage,  as  measured  in  52  cities 
by  Media  Records,  Inc.,  was 
off  1.8%  registering  1,649,430,- 
959  lines  as  against  1,680,223,- 
415  for  the  same  period  last 
year. 

Except  for  Classified  and 
Automotive,  which  dropped 
6.3%  and  5.6%  respectively, 
August  linage  gained  in  all 
classifications.  Biggest  gain  of 
12.7%  was  recorded  by  Finan¬ 
cial. 

Other  August  increases 
were:  Department  Store,  4.7; 
Retail,  3.9;  Display,  3.0;  and 
General,  2.1. 

City-by-city  figures  follow: 

AKRON,  OHIO 

1934  1953 

Beacon  Journal-e  ..  1,700,065  1,815,008 
SBeacon  Journal  s  .  829,937  904,243 


Grand  Total  _  2,530,002  2,719,251 

SIncludes  PARADE,  35,756  lines. 
ALBANY.  N.  Y. 
Knickerbocker* 

News-e  .  1,102,695  1,097,508 

Times  Union-m  . . .  804,038  839,402 

•Times  Union-S  ..  455,151  456,898 


Grand  Total  _  2,361,884  2,393,808 

Note:  TIMES-UNION 

1954 — ;-455,151  lines  includes  29,- 
928  lines  of  part  run  advertising. 
•Includes  AMERICAN  WEEKLY, 
33.476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

ALBUQUERQUE.  N.  M. 

Journal-m  .  1,038,863  1,067,114 

IJournal-S  .  408,126  390,933 

Tribune-e  .  1,069,003  1,095,027 


Grand  Total  _  2,515,992  2,553,074 

{Includes  PARADE,  35,756  lines. 
ANDERSON,  IND. 

Bulletin-e  .  812,167  847,090 

Herald-m  .  517,429  523,914 

Herald-S  .  206,049  209,776 


Grand  ToUl  _  1,535,645  1,580,780 

ATLANTA.  GA. 

Constitution  m  _  1,108,709  1,187,163 

Journal-e  .  1,907,383  1,854,393 

••Journal  & 

Constitutions  ..  846,468  831,659 


Grand  Total  ...  3,862,560  3,873,215 
Note:  CONSTITUTION 

1954-^1,108,709  lines  includes  10,- 
269  lines  of  part-run  advertising. 

1953— 1,187,163  lines  includes  16,- 
844  lines  of  part-run  advertising. 

JOURNAL 

1954- ^1,907,383  lines  includes  16,- 
236  lines  of  part-run  advertising. 
1953-;-1,854,393  lines  includes  18,- 
746  lines  of  part-run  advertising. 

••Includes  COMIC  WEEKLY,  26,- 
472. 

ATLANTIC  CITY.  N.  J. 

Pressm  .  744,327  681,093 

Press-S  .  203,625  186,588 


Grand  Total  _  947,952  867,681 

BALTIMORE.  MD. 

•Americans  .  585,248  563,852 

News-Post-e  .  1,096,857  1,097,837 

Sun-m  .  985,161  1,095,020 

Sun-e  .  1,617,803  1,673,465 

tSun-S  .  1,216,987  1,237,508 


Grand  Total  _  5,502,056  5,667,682 

•Includes  AMERICAN  WEEKLY, 
33,476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

tincludes  THIS  WEEK,  47,313 
lines. 


Newspaper  Linage — 52  Cities 

(Compiled  by  EUIITOR  &  PUBLISHER  from  Media  Records  measurements) 


Total  Advertising 

August  _ 

July 


1954 

Linage 


1953 

Linage 


%  of  E&P 
1953  Index 


DAYTON,  OHIO 

1954  1953 

Journal-m  .  1,395,611  1,399,100 

News-e  .  1,661,294  1,695,457 

News-S  .  720,148  706,976 


Grand  Total 


3,777,053  3,801,533 


Year  to  date 


199,363,054 

185,771,357 

1,649,430,959 


198,647,497 

187,997,182 

1,680,223,415 


100.4  106.6 

98.8  105.6 

98.2  _ 


DENVER.  COLO. 

Rocky  Mt.  News-m.  1,178,853  1,122,168 

{Rocky  Mt.  News-S  316,552  304,943 

Post-e  .  1,643,662  1,631,106 

Post-S  .  726,V55  674,816 


Display 

August  _ 

July _ 

Year  to  date 


146,361,952 

135,578,811 

1,246,163,970 


142,094,831 

134,629,142 

1,235,709,988 


103.0  104.0 

100.7  104.9 

100.8  _ 


Classified 

August  _ 

July . — . 

Year  to  date 


Grand  Total  ...  3,865,222  3,733,033 
{Includes  PARADE,  35,756  lines. 
DES  MOINES.  IOWA 

Registerm  .  572,909  637,410 

Tribunee  .  745,672  810,104 

tRegister-S  .  554,984  591,140 


53,001,102 

50,192,546 

403,266,989 


56,552,666 

53,368,040 

444,513,427 


93.7  107.7 

94.0  107.7 

90.7  _ 


Retail 

August  _ 

July - 

Year  to  date 


109,777,345 

96,880,470 

894,200,601 


105,622,821  103.9  106.1 
95,441,735  101.5  104.9 
890,509,924  100.4  _ 


Grand  Total  . . .  1,873,565  2,038,654 
tincludes  THIS  WEEK,  47,3i3  lines. 
DETROIT.  MICH. 

Free  Press-m  .  985,789  1,152,100 

{Free  Press-S  _  406,372  426,659 

News-e  .  1,897,761  2,018,326 

tNews-S  .  1,106,177  1,139,132 

Times-e  .  1,014,643  1,105,256 

•Times-S  .  418,434  479,416 


Department  Store 

August  _ 

July - 

Year  to  date 


42,674,934 

33,801,837 

335,832,267 


40,744,438  104.7  107.3 
32,960,805  102.6  102.0 
334,658,527  100.4  _ 


General 

August _ 

July - 

Year  to  date 


23,526,165 

23,952,076 

230,948,856 


23,034,109  102.1  101.1 

24,531,497  97.6  96.2 

231,528,245  99.7  _ 


Grand  Total  ...  5,829,176  6,320,889 
•Includes  AMERICAN  WEEKLY, 
33,476  lines  and  COMIC  WEEK¬ 
LY,  19,422  lines. 

tincludes  THIS  WEEK,  47,313  lines. 
{Includes  PARADE,  35,756  lines. 
DULUTH,  MINN. 

Herald -e  .  760,951  777.898 

News-Tribuni-m  ..  450,862  492,910 

News-Tribune-S  ..  520,607  536,584 


Automotive 

August _ 

July _ 

Year  to  date 


10,780,588 

11,519,629 

96,991,664 


11,417,233  94.4  115.6 

11,581,435  99.5  124.6 

91,244,978  106.3  _ 


Financial 

August _ 

July _ 

Year  to  date 


2,277,854 

3,226,636 

24,022,849 


2,020,668  112.7  123.5 
3,074,475  104.9  116.0 
22,426,841  107.1  _ 


BAYONNE,  N.  J. 

1934  1953 

Times-e  .  313,435  317,264 


BINGHAMTON.  N.  Y. 

Press-e  .  1,094,903  1,025,383 

Press-S  .  199,866  206,653 

Sun-m  .  328,466  336,294 


Grand  Total 


1,623,235  1,568,330 


BOSTON.  MASS. 

American-e  .  566,709 

Record-m  .  632,659 

•Advertiser-S  ....  307,554 

Globe-e  .  982,124 

Globe-m  .  699,983 

Globe-S  .  1,023,404 

Herald-m  .  802,383 

tHerald-S  .  1,016,010 

Traveler-e  .  1,314,885 

Post-ra  .  519,345 

{Post-S  .  364,755 


534,026 

591,324 

312,819 

952,816 

678,979 

1,050,543 

762,484 

978,447 

1,177,668 

449,177 

307,540 


Note:  1954 — 2,229,397  includes  514,- 
522  lines  of  part-run  advertising. 
1,430,806  includes  883,225  lines  of 
part-run  advertising. 

253,397  includes  155,318  lines  of 
part-run  advertising. 

1953—2,354,104  includes  747,289 
lines  of  part-run  advertising. 
1,537,409  includes  1,000,434  lines  of 
part-run  advertising. 

308,692  includes  212,815  lines  of 
part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 
33,476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

tincludes  THIS  WEEK,  40,949  lines. 
{Includes  PARADE,  35,756  lines. 
CINCINNATI.  OHIO 

1954  1953 

Enquirer-m  .  1,227,505  1,198,700 

•tEnquirer-S  .  1,270,043  1,304,766 

Post-e  .  1,055,130  1,139,272 

Times-Sur-e  .  1,067,329  1,141,054 


Grand  ToUl  _  8,229,811  7,795,823 

•Includes  AMERICAN  WEEKLY, 
33,476  lines  and  COMIC  WEEK¬ 
LY,  23,230  lines. 

tincludes  THIS  WEEK,  47,313 
lines. 

{Includes  PARADE,  35,756  lines. 


Grand  Total  ...  4,620,007  4,783,792 
•Includes  AMERICAN  WEEKLY, 
33,476  lines. 

tincludes  THIS  WEEK,  47,313  lines. 


BUFFALO.  N.  Y. 

Courier  Express-m  .  801,533  780,482 

•Courier  Express-S  965,430  1,029,202 

News-e  .  1,971,662  1,978,897 


CLEVELAND.  OHIO 
Plain  Dealer-m  ...  1,545,034  1,758,089 

•tPlain  Dealer-S  .  1,800,941  1,714,988 

News-e  .  594,578  634,842 

Press-e  .  2,090,450  2,158,025 


Grand  Total  _  3,738,625  3,788,581 

•Includes  AMERICAN  WEEKLY, 
33,476  lines. 


Courier-Post-e 


CAMDEN,  N.  J. 


928,539  924,019 


Grand  ToUl  ...  6,031,003  6,265,944 
•Includes  AMERICAN  WEEKLY, 
33,476  lines. 

tincludes  THIS  WEEK,  47,313  lines. 
COLUMBUS,  OHIO 
Dispatch-e  .  1,453,081  1,315,958 


CHARLOTTE,  N.  C. 

News-e  .  985,131  928,560 

Observer-m  .  1,218,916  1,209,762 

tObserver-S  .  594,777  625,887 


Dispatcb-S  .  984,303 

Citizen-e  .  598,001 

{Citizen-S  .  387,920 

Ohio  State  Journai-m  595,207 
SUr  (w)  .  69,388 


Grand  Total  ...  2,798,824 
tincludes  THIS  WEEK,  47, 


2,764,209 
313  lines. 


CHICAGO,  ILL. 

Tribune-m  .  2,229,397 

Tribune-S  .  1,430,806 

tDaily  News-e  _  1,383,989 

American-e  .  764,682 

•American-S  .  253,397 

Sun-Times-d  .  950,549 

{Sun-Times-S  ....  399,925 


2,354,104 

1,537,409 

1,395,221 

739,233 

308,692 

1,023,345 

397,742 


Grand  Total  _  7,412,745  7,755,746 


Grand  Total  ...  1,732,420  1,807,392 
EL  PASO,  TEXAS 

Times-m  .  991,246  946,618 

{Times  S  .  456,749  451,570 

Herald-Post-e  .  1,090,966  1,043,955 


Grand  Total  ...  2,538,961  2,442,143 
{Includes  PARADE,  35,756  lines. 
ERIE  PA. 

Dispatch-e  .  819,691  672,184 

{Dispatch-S  .  456,073  392,760 

Times-e  .  1,092,781  1,124,472 

Times-S  .  297,255  289,963 


Grand  Total  ...  2,665,801  2,479,379 
{Includes  PARADE,  35,756  lines. 
EVANSVILLE,  IND. 

Courier-m  .  1,108,899  1,276,121 

Press-e  .  1,114,031  1,274,895 

{Courier  &  Press-S  577,845  669,134 


Grand  Total  ...  2,800,775  3,220,150 
{Includes  PARADE,  35,756  lines. 
FORT  WAYNE.  IND. 
Journal-Gazette-m  .  868,583  902,576 

{Journal-Gazette-S  .  491,178  524,564 

News-Sentinel-m  ..  1,419,876  1,398,337 


Grand  Total  ...  2,779,637  2,825,477 
{Includes  PARADE,  35,756  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-m  . .  667,389  685,932 

Star-Telegram-e  ..  1,413,126  1,398,094 
{Star-Telegram-S  ,  711,539  680,724 

Press-e  .  636,756  699,077 


Grand  Total  ...  3,428,810  3,463,827 
{Includes  PARADE,  35,756  lines. 


FRESNO.  CALIF. 

Bee-ei  .  1,077,750  1,095,643 

Bee-S  .  433,787  490,169 


995,793 

591,354 

388,569 

610,221 

98,136 


Grand  Total  ...  1,511,537  1,585,812 


GARY.  IND. 

Post-Tribune  e  _  1,262,099  1,360,333 


GLENS  FALLS,  N.  Y. 

Post- Star  (see  note)  644,127  634,603 

Note:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one 
edition.  Post- Star  (m),  only  is 
given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,745,719  1,725,835 


Grand  Total  ...  4,087,900  4,000,031 
{Includes  PARADE,  35,756  lines. 
DALLAS.  TEXAS 

Newsm  .  1,695,738  1,685,399 

tNews-S  .  669,931  740,765 

Times  Herald-e  ...  1,922,377  1,922,610 
•Times  Herald-S  ..  705,132  791,048 


HARRISBURG.  PA. 

Patriot-m  .  1,065,614  1,047,009 

{Patriot- News-S  . .  324,623  334,739 


Grand  Total  ...  1,390,237  1,381,748 
Note:  News  (e)  carries  same  amount 
of  advertising  as  Patriot  (m), 
{Includes  PARADE,  35,756  lines. 


Grand  Total  ...  4,993,178  5,139,822 
•Includes  AMERICAN  WEEKLY, 
33,476  lines  and  COMIC  WEEK¬ 
LY,  25,830  lines. 

tincludes  THIS  WEEK,  47,313  lines. 


HARTFORD,  CONN. 

Courant-m  .  581,766  637,182 

{Courant-S  .  605,189  677,042 

Times-e  .  1,482,657  1,579,276 


Grand  Total  ...  2,669,612  2,893,500 
{Includes  PARADE,  35,756  lines. 
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August  Linage 


HOUSTON,  TEXAS 

1954  1953 

Chronicle-e  .  2,104,016  1,993,646 

•Chronicle-S  .  1,049,862  1,070,998 

Post-m  .  1,505,844  1,320,608 

tPost-S  .  709,186  705,276 

Presse  .  833,359  840,397 


Grand  Total  ...  6,202,267  5,930,925 
Note;  2,104,016  lines  includes  98,904 
lines  of  part-run  advertising. 

(Last  Year)  1,993,646  lines  includes 
84,610  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

33,476  lines. 

tincludes  THIS  WEEK,  47,313  lines. 
INDIANAPOLIS,  IND. 

News-e  .  1,483,952  1,497,111 

Sur-m  .  1,409,796  1,483,191 

tSUr-S  .  869,665  862,398 

Times-e  .  996,487  1,071,993 

STimes-S  .  384,853  435,397 


Grand  Total  ...  5,144,753  5,350,090 
tincludes  THIS  WEEK,  47,313  lines. 
{Includes  PARADE,  35,756  lines. 
JACKSON,  MISS. 

Clarion  Ledger-m  .  667,643  643,253 

Clarion  Ledger-S  ..  283,181  279,255 

Daily  News-e  .  716,604  652,238 

Daily  News-S  -  233,749  277,807 


Grand  Toul  ...  1,901,177  1,852,553 
JACKSONVILLE,  FLA. 

Times  Union-m  ...  1,257,286  1,232,132 
tTimes  Union-S  ..  602,775  576,836 


Grand  Total  ...  1,860,061  1,808.968 
tincludes  THIS  WEEK,  47,313  lines. 
JERSEY  CITY,  N.  J. 

•Jersey  Journal-e  .  771,590  . 

#Jersey  Journal-North 

Ende  .  724,912 

#Jersey  Journal-South 

End-e  .  .  703,798 

•Includes  73,039  lines  of  part-run  ad¬ 
vertising  in  1954. 

#Includes  part-run  Linage  in  1953 
which  cannot  be  segregated. 

Note:  Direct  comparisons  for  1953 
not  available. 

JOHNSTOWN.  PA. 
Tribune-Democrat-d  971,593  1,037,505 
KANSAS  CITY,  MO. 

SUr-e  .  1,378,125  1,396,021 

Star-S  .  982,143  935,280 

Times-m  .  1,441,209  1,359,526 


Grand  Total  ...  3,801,477  3,690,827 
KNOXVILLE,  TENN. 

Journal-m  .  498,307  476,766 

•Journals  .  332.355  268,037 

News-Sentinel-e  ..  761,285  672,539 

{News-Sentinel-S  .  395,525  346,252 


Grand  Total  ...  1,987,472  1,763,594 
•Includes  AMERICAN  WEEKLY, 

33,476  lines. 

{Includes  PARADE,  35,756  lines. 
LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  868,455  846,229 

{Arkans-as  Gazette-S  434,322  388,904 


Grand  Total  ...  1,302,777  1,235,133 
{Includes  PARADE,  35,756  lines. 
LONG  BEACH.  CALIF. 

Independent-m  _  1,300,790  1,224,354 

{ I  ndependent  /  Press- 

Telegram-S  .  639,129  596,599 

Press-Telegram-e  .  1,414,078  1,341,350 


Grand  Total  ...  3,353,997  3,162,303 

Note:  INDEPENDENT 
1,300,790  lines  includes  109,630 
lines  part-run  advertising. 

(Last  Year)  1,224,354  lines  in¬ 
cludes  58,232  lines  part-run  adver¬ 
tising. 

PRESS-TELEGRAM 

1,414,078  lines  includes  109,630 
lines  part-run  advertising. 

(Last  Year)  1,341,350  lines  in¬ 
cludes  58,234  lines  part-run  adver¬ 
tising. 

{Includes  PARADE.  35,756  lines. 

LONG  ISLAND.  N.  Y. 
Newsday-Suffolk-e  .1,250,619  1,170,987 
Newsday-Nassau-e  .  1,531,755  1,547,293 


Grand  Total  ...  2,782,374  2,718,280 
LOS  ANGELES,  CALIF. 

Examiner-m  .  1,345,564  1,376,838 

•Examiner-S  .  899,904  955,543 

Times-m  .  2,394,808  2,395,302 

tTimes-S  .  1,610,356  1,646,677 

Daily  News-m  ....  754,368  624,771 


I»54  1»53 

Herald-Express-e  ..  992,860  1,019,625 

Mirror-e  .  736,512  863,898 


Grand  ToUl  ...  8,734,372  8,882,654 

Note:  1,610,356  lines  includes  155,- 
640  lines  part-run  advertising. 

(Last  Year)  1,646,677  lines  in¬ 
cludes  84,372  lines  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY, 
37,982  lines  and  COMIC  WEEK¬ 
LY,  19,748  lines. 

tincludes  THIS  WEEK,  47,422  lines. 

LOUISVILLE,  KY. 

Courier  Joumal-m  .  1,113,321  1,131,877 
Courier  Journal-S  .  862,116  836,589 

Times-e  .  1,312,243  1,330.718 


Grand  Total  ...  3,287,680  3,299,184 
MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,504,450  1,520,529 

tCommercial 

Appeals  .  855,490  788,236 

Press-Scimitar-e  ..  967,165  989,110 


Grand  Total  ...  3.327,105  3,297,875 
tincludes  THIS  WEEK,  47,313  lines. 

MERIDEN,  CONN. 

Record  Journal  (see 

Note)  .  604,648  566,667 

Note:  Record  (m)  and  Journal  (e) 
are  sold  only  in  combination.  Lin¬ 
age  of  one  edition.  Record  (m)  only 
is  given. 

MIAMI.  FLA. 

Herald-m  .  2,312,869  2,272,327 

•Herald-S  .  1,143,182  1,007,413 

News-e  .  1,087,415  1,066,537 

tNews-S  .  497,287  429,533 


Grand  Total  ...  5,040,753  4,775,810 
Note*  hEraLD 

1954—1,143,182  lines  includes  145,- 
096  lines  of  part-run  advertising. 
1953—1,007,413  lines  includes  69,- 
936  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

33,476  lines. 

tincludes  THIS  WEEK.  47.313  lines. 
MILWAUKEE.  WIS. 

Sentinel-m  .  853,249  789,723 

•Sentinel-S  .  341.791  329,078 

Journal-e  .  2,492.818  2,536,448 

tJournal-S  .  1,462,311  1,483.925 


Grand  Total  ...  5.150,169  5.1.19,174 
•Includes  AMERICAN  WEEKLY, 

33.476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

tincludes  THIS  WEEK.  47,313  lines. 
MINNEAPOLIS.  MINN. 

Tribune-m  .  1,190,382  1,297,919 

Stare  .  1,760,543  1,874,791 

tTribune-S  .  1,059,666  990,182 


Grand  Total  ...  4.010.591  4.162.892 
tincludes  THIS  WEEK.  47,313  lines. 

MODESTO,  CALIF. 

Beee  .  734.166  789,885 

MONTREAL.  CANADA 

tStar-e  .  1.796,546  1,750.321 

Gazette-m  .  1,095.202  951,946 

I.a  Presse-e  .  2,069,376  1,908,483 

La  Patrie-e  .  118,364  170,310 

La  Patrie-S  .  200,550  210,458 


Grand  Total  ...  5.280.038  4,991,518 
tincludes  Weekend  Picture  Magazine, 
48,048  lines. 

MUNCIE,  IND. 

Press-e  .  746,043  770,614 

.Starm  .  721,396  741,025 

Star-S  .  253,374  268,461 


Grand  Total  ...  1.720.813  1,780,100 
NASHVILLE,  TENN. 

Banner-e  .  1.198,363  1,103,308 

Tennessean-m  .  1,182.321  1,092,802 

Tennessean-S  .  656,967  652,264 


Grand  Total  ...  3,037,651  2,848,374 
NEW  HAVEN,  CONN, 
Journal-Courier-m  .  328,600  339,900 

Eegister-e  .  1,224,003  1,177,789 

Register-S  .  423,879  418,196 


Grand  Total  ...  1,976,482  1,935,885 
NEW  LONDON.  CONN. 

Day-e  .  728,999  778,550 

NEW  ORLEANS,  LA. 
Times-Picayune-m  .  1,822,280  1,787,573 
tTimes-Picayune  & 

SUtes-S  .  1,001,380  978,634 

Item-e  .  875,434  822,105 

•Item-S  .  391,971  415,389 

States-e  .  971,437  982,482 


Grand  Total  ...  5,062,502  4,986,183 
•Includes  AMERICAN  WEEKLY, 

33,476  lines. 

tincludes  THIS  WEEK,  47,313  lines. 
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NEW  YORK.  N.  Y. 

1*54  1953 

Times-m  .  1,218,840  1,200,516 

Times-S  .  1,940,434  1,813,295 

Herald-Tribune-m  .  696,196  568,143 

tHerald-Tribune-S  703,294  747,455 

Mirror-m  .  619,245  649,280 

••Mirror-S  .  325,445  345,922 

#News-m  .  1,121,269  1,182,546 

#News-S  .  1,233,366  1,269,120 

Journal-American-e  .  728,789  687,372 

•Journal-American-S  374,680  355,681 

Post-e  .  785,947  688,431 

Posts  .  100,299  101,073 

World-Tel.  &  Sun-e  696,086  682,345 

Eagle-e  .  583.326  613,449 

Eagle-S  .  240,018  251,084 


Grand  ToUl  ...11,367,234  11,155,712 
Note:  Mirror-m 

This  Year — 619,245  lines  includes 
98,326  lines  of  part-run  advertising. 
I-ast  Year — 649,280  lines  includes 
79,122  lines  of  part-run  advertising. 
Mirror-S 

This  Year — 325,445  lines  includes 
91,871  lines  of  part-run  advertising. 
La;t  Year — 345,922  lines  includes 
96,041  lines  of  part-run  advertising. 
News-m 

This  Year — 1,121,269  lines  includes 
507,462  lines  of  part-run  advertis¬ 
ing. 

Last  Year — 1,182,546  lines  includes 
608.620  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year — 1,233,366  lines  includes 
878,139  lines  of  part-run  advertis¬ 
ing. 

I>ast  Year — 1,269,120  lines  includes 
916,762  lines  of  part-run  advertis¬ 
ing. 

J  ournal-American-e 

This  Year — 728,789  lines  includes 
60,904  lines  of  part-run  advertis¬ 
ing. 

Last  Year — 687,372  lines  includes 
39,173  lines  of  part-run  advertis¬ 
ing. 

Journal-American-S 

This  Year — 374,680  lines  includes 
28,525  lines  of  part-run  advertising. 
Last  Year — 355,681  lines  includes 
20,228  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

33.476  lines  and  COMIC  WEEK¬ 
LY.  17,518  lines. 

••Includes  COMIC  WEEKLY,  13,- 
520  lines. 

tincludes  THIS  WEEK.  60.445  lines. 
#Includes  SPLIT  RUN,  169,711  lines 
in  (m)  and  164.685  lines  in  (S). 
NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  1,100.219  1,071,892 

NORFOLK.  VA. 

Ledger-Dispatch-e  .  1,150,746  1,169,138 
Virginian-Pilot-m  .  1,499,607  1,461,889 
tVirginian-Pilot-S  742,698  749,399 


Grand  Total  ...  1,393.051  .1.380,426 
Note:  LEDGER  DISPATCH 

1954 — 1,150,746  lines  includes  28, 
813  lines  of  part-run  advertising. 

1953 —  1,169,138  lines  includes  23,- 

618  lines  of  part-run  advertising. 

Virginian-Pilot 

1954 —  1,499,607  lines  includes  22,- 

579  lines  of  part-run  advertising. 

1953—1,461,889  lines  includes  20,- 
329  lines  of  part-run  advertising. 

tincludes  THIS  WEEK.  47,313  lines. 
OAKLAND.  CALIF. 

Tribune-e  .  1,357,416  1,368,696 

{Tribune-S  .  706,507  674,023 


Grand  Total  ...  2,063,923  2,042,719 
{Includes  PARADE,  29,351  lines. 
OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  834.839  802,712 

Oklahoman-S  .  522,962  494,792 

Timese  .  926,337  822,971 


Grand  Tot.il  ...  2,284,138  2,120,475 
Note:  926,337  lines  includes  96,796 
lines  of  p.art-run  advertising. 
OMAHA.  NEBR. 
World-Herald  (see 

note)  .  1,070,209  1,006,507 

World  Herald-S  ...  784.257  760,017 


Grand  Total  ...  1,854,466  1,766,524 
Note:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e)  linage  of  only 
one  edition  (e),  is  given. 
PASADENA,  CALIF. 

Star-Newse  .  740,744  726,281 

{StarNews-S  .  413,110  364,681 


Grand  Total  ....  1,153,854  1,090,962 
{Includes  PARADE,  35,756  lines. 
PAWTUCKET,  R.  I. 

Times-e  .  795,853  797,592 


PEORIA.  ILL. 

Journal  1954  19SS 

(See  Note)  .  1,092,088  1,173,573 

{Journal  SUr-S  ..  477,283  553,667 


Grand  ToUl  _  1,569,371  1,727,240 

Note:  Journal  (e)  and  Star  (m)  sold 
in  combination.  Lineage  of  only 
one  edition.  Journal  (e)  is  given. 
{Includes  PARADE,  35,756  lines. 
PHILADELPHIA,  PA. 

Bulletin-e  .  1,584,087  1,554,962 

•tBulletinS  .  397,561  392,742 

Inquirer-m  .  1,292,817  1,369,124 

Inquirer-S  .  1,388,881  1,356,236 

News-e  .  363,679  318,830 


Grand  Total  _  5.027,025  4,991,894 

•Includes  AMERICAN  WEEKLY, 
33,476,  lines  and  COMIC  WEEK¬ 
LY,  21,350  lines. 

tincludes  THIS  WEEK,  47,313  linefc 
PITTSBURGH,  PA. 

Post-Gazette-m  _  783,252  820,874 

Press-e  .  1,311,937  1,348,540 

tPress-S  .  862,332  850,556 

Sun-Telegraph-e  ..  816,181  797,511 

•Sun-Telegraph-S  .  507,691  580,087 


Grand  ToUl  _  4,281,393  4,397,568 

•Includes  AMERICAN  WEEKLY. 

33,476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

tincludes  THIS  WEEK.  47,313  lines. 
PORTLAND.  ORE. 

Oregonian-m  .  1,450,705  1,391,968 

•Oregonian-S  .  876,173  815,646 

Journal-e  .  1,221,823  1,195,317 

tJournal-S  .  422,236  480,283 


Grand  Total  ....  3,970,937  3,883,214 
•Includes  AMERKiAN  WEEKLY, 
37,982  lines  and  COMIC  WEEK¬ 
LY,  20,194  lines. 

tincludes  THIS  WEEK.  47,422  lines. 
POUGHKEEPSIE.  N.  T. 

New  Yorker-e  _  729,531  687,512 

New  Yorker-S  _  217,825  183,774 


Grand  Total  _  947,356  871,286 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,402,387  1,357,402 

Journal-m  .  632,832  619,431 

tJournal-S  .  568,711  538,375 


Grand  Total  _  2.603,930  2,515.208 

tincludes  THIS  WEEK.  47,313  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e  . .  665,388  610,332 

READING.  PA. 

Eagle  (See  Note)  .  917,036  940,048 

Eagle-S  .  213,888  273,712 


Grand  Total  _  1,130,924  1,213,760 

Note:  Eagle  (e)  and  Times  (m)  sold 
in  combination,  lineage  of  one  edi¬ 
tion,  Eagle  (e),  only  is  given. 
RICHMOND.  VA. 

NewsLeader-e  _  1,356,031  1,365,356 

Times-Dispatch-m  ..  1,109,927  1,039,124 
tTimes-Dispatch-S  .  771,926  763,368 


Grand  Total  _  3.237,884  3.167,848 

tincludes  THIS  WEEK.  47,313  lines. 
ROANOKE.  VA. 

Timesm  .  710,639  684,955 

{Times  S  .  .147,429  ,183,013 

World-News-e  ....  735,801  703,496 


Grand  Total  _  1,793,869  1.771,464 

{Includes  PARADE.  35.756  lines. 
ROCHESTER.  N.  T. 
Democrat  & 

Chronicle-m  .  1,272,710  1,201,800 

t  Democrat  8t 

Chronicle-S  .  774,214  745,278 

Times-Union-e  ....  1.327.610  1,242,239 


Grand  Total  ....  3.374,534  3,189,317 
tincludes  THIS  WEEK,  47.313  lines. 
SACRAMENTO,  CALIF. 

Beee  .  1,561,497  1,652,391 

Union-m  .  467,640  504,962 

Union  S  .  273,909  260,024 


Grand  Total  _  2.30.1,046  2,417,377 

ST.  LOUIS.  MO. 

Globe-Democrat-m  .  799,942  800,216 

•tGlobe-Democrat-S  599,798  591,835 

Post-Dispatch-e  ...  1,649,628  1,690,921 
{Post-Dispatch-S  ..  1,064,124  1,109,217 


Grand  Total  _  4,113,492  4.192,189 

•Includes  AMERICAN  WEEKLY. 

33.476  lines  and  COMIC  WEEK¬ 
LY,  22,647  lines. 

tincludes  THIS  WEEK.  47.31.1  lines. 
{Includes  PARADE,  34.790  lines. 

ST.  PAUL.  MINN, 

Pioneer  Press-m  ..  985.330  1,071,050 

•Pioneer  Press-S  ..  945,554  1,031,578 

Dispatch-e  .  1,222,455  1,338.136 


Grand  Total  _  3,153,339  3,440,764 

(Continued  on  page  44) 
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1954  1953 

•Includes  AMERICAN  WEEKLY, 

33,476  lines. 

ST.  PETERSBURG,  FLA. 

Times-m  .  1,259,290  1,213,839 

STimes-S  .  609,898  540,046 


Grand  Total  _  1,869,188  1,753,885 

{Includes  PARADE,  35,756  lines. 

SAN  ANTONIO,  TEXAS 

Expressm  .  1,220,475  1,012,342 

tExpress-S  .  696,882,  686,621 

News-e  .  1,355.594  1,164,935 

Light-e  .  1,355,058  1,334,939 

•Lights  .  708,595  669,159 


Grand  Total  _  5,336,604  4,867,996 

•Includes  AMERICAN  WEEKLY, 

33,476  lines  and  COMIC  WEEK¬ 
LY,  17,518  lines. 

tincludes  THIS  WEEK,  47,313  lines. 
SAN  DIEGO,  CALIF. 

Union-m  .  1,236,904  1,269,413 

{Union-S  .  718,834  656,057 

Tribune-e  .  1,642,450  1,550,190 


Grand  Total  _  3,598,188  3,475,660 

{Includes  PARADE,  35,756  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  796,336  830,287 

tChronicle-S  .  547,573  578,970 

Examiner  m  .  1,373,873  1,357,197 

•Examiner-S  .  944,045  896,496 

Call-Bulletin-e  _  584,137  676,716 

News-e  .  796,732  802,876 


Grand  Total  ....  5,042,696  5,142,542 
Note:  547,573  lines  includes  14,259 
lines  Part-Run  Advertising. 

(I./ast  year)  578,970  lines  includes 
19,023  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY, 
37.982  lines  and  COMIC  WEEK¬ 
LY.  19,748  lines. 

{Includes  THIS  WEEK,  47,422  lines. 
SAN  JOSE.  CALIF. 

Mercury-m  .  1,036.247  1.065.854 

News-e  .  1,118,581  1,167,876 

Mercury-News-S  ..  513,131  500,778 


Grand  Total  _  2,667,959  2,734,508 

SCHENECTADY.  N.  Y. 

Gazettem  .  956,214  918,549 

Union-Star-e  .  786,837  747,017 


Grand  Total  _  1,743,051  1,665,566 

SCRANTON.  PA. 

Times-e  .  929,689  921,708 

SEATTLE.  WASH. 

Post- 

Intelligencer-m  ..  1.058,950  1,908,404 
•Post- 

Intelligencer-S  ...  569,387  875,145 

Times-e  .  1,532,773  did  not 

Times-S  .  676,097  publish 

due  to  strike 


Grand  Total  . 

. ..  3.837.207 

2.783,549 

•Includes  AMERICAN  WEEKLY, 

37.982  lines 

and  COMIC 

WEEK- 

LY,  19.748 

lines. 

SHREVEPORT.  LA. 

. . .  837,294 

919,579 

3981407 

Grand  Total  . 

. ..  2,155.280 

SIOUX, 

CITY.  IOWA 

Journal -Tribune-e 

..  706,163 

785.068 

Journal-S  . 

. ..  316,410 

348.966 

Grand  Total  . 

...  1.022.573 

1.134,034 

SOUTH 

BEND.  IND. 

Trihune-e  . 

...  1,164.795 

1,278.926 

Tribune-S  . 

...  555.341 

631,977 

Grand  Total  . 

...  1.720.136 

1,910,903 

SPOKANE.  WASH. 

Spokesman- 

Review-m  . . . . 

...  719,483 

683,932 

tSpokesman- 

Review-S  . 

...  614,219 

637,963 

Chrontcle-e  . . . . 

...  980,138 

924,074 

Grand  Total  . 

.  2.313.840 

2.245,969 

tincludes  THIS  WEEK.  47,422  lines. 

STOCKTON.  CALIF. 

Record-e  . 

...  1,205,669 

1,234,062 

SYRACUSE.  N.  Y. 

Herald-Journal-e 

..  1,420,070 

1,360,879 

•{Herald- 

American-S  . . . 

...  613,097 

626,283 

Post-Standard-m 

...  755,904 

774,802 

Post-Standard-S 

..  298,534 

350,555 

Grand  Total  _  3,087,605  3,112,519 


1954  1953 

•Includes  AMERICAN  WEEKLY, 

33,476  lines  and  COMIC  WEEK 
LY,  24,163  lines. 

{Includes  PARADE.  35,756  lines. 

TACOMA,  WASH. 

News-Tribune-e  ...  1,061.746  1,075.934 
\ews-Tribune-S  ...  552,818  491,623 


Grand  Total  . 1,614.564  1,567.557 

TOLEDO,  OHIO 

1954  1953 

Times-m  .  1,011,277  1,059,887 

Blade-e  .  1,479,108  1,504,117 

Blade-S  .  933,298  892,845 


Grand  Total  _  3,423,683  3,456,849 

TORONTO,  CANADA 

Globe  &  Mail -m  _  1.076,614  1,044,220 

tTelegram-e  .  1,780.221  1,633,208 

Stare  .  2,226.611  2,127.353 

St.ar  (w)  .  71,569  97,255 


Grand  Total  _  5.155.015  4,902.036 

tincludes  WEEK-END  Picture  Maga¬ 
zine,  48.048  lines. 

TRENTON,  N.  .T. 

Evening  Times-e  . .  934.757  1,016,915 

Times 

Advertisers  -  288,133  286,963 

Trentonian-m  .  640,169  751,634 


Grand  Total  _  1.863,059  2.055,512 

TROY.  N.  Y. 

Record 

(See  Note)  .  861.621  927.645 

Note:  Record  (m)  sold  in  combina¬ 
tion  »-ith  Times-Record  (e). 

Linage  of  one  edition.  Record  (m) 
only  is  given. 

TULSA,  OKLA. 

Tribune-e  .  1,359.110  1,304,763 

World  m  .  1,329.645  1.243.324 

World  s  .  615.801  613,694 


Grand  Total  _  3.304.556  3,161,781 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  577.977  585.956 

UTICA,  N.  Y. 

Observer 

Dispatch-e  .  745,480  771,285 

Observer 

Disp.itch-S  .  263.296  286.535 

Pressm  .  867,785  909.248 


Grand  Total  _  1,876.561  1.967.068 

WASHINGTON,  D.  C. 

Times- 

Herald  (Note)-m .  1,034,146 

Times-Herald-S  .  432,016 

News-e  .  980.737  758.110 

Post  &• 

Times-Herald-m  .  1,727,966  1,224,825 
•{Post  &• 

Times-Herald-S  ..  795,806  555.461 

Star  e  .  2,.364.720  2.228.316 

tStar-S  .  935.211  955,853 


Grand  Total  _  6.804.440  7.188.727 

Note:  The  Times-Herald  suspended 
publication  effective  March  17.  1954 
at  which  time  it  was  merged  with 
the  Post. 

•Includes  AMERICAN  WEEKLY, 

33.476  lines  and  COMIC  WEEK¬ 
LY,  24,399  lines. 

tincludes  THIS  WEEK,  47.313  lines. 

{Includes  PARADE.  35,756  lines. 

WATERBURY,  CONN. 

Republican-m  .  732,576  745,915 

Republican  s  .  321,664  336,283 

American-e  .  1,003,680  1,025,242 


Grand  Total  _  2.057.920  2.107.440 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 


Times-e 
Mt.  Vernon 

Argus-e  . 

New  Rochelle 
Standard-Star-e 
Ossining  Citizen- 

Register-e  . 

Peekskill  Star-e  . 

Port  Chester 

Item-e  . 

Tarry  town  News-e 
Yonkers  Herald 

Statesman-e  .  583,154 

White  Plains 
Reporter  Dispatch-e 


350,978  335,573 

493.520  527,883 


556,309  559,465 


335,856 

312,279 


357,751 

285,733 


515,440 

357,110 


512.174 

348.848 


551.738 


709,449  674,778 


Grand  Total  _  4,209,444  4.158.594 

WHEELING,  W.  VA. 
Intelligencer-m  ...  717,097  687,443 

News-Register -e  . . .  694,856  659,695 

§News-Register-S  .  456,137  382,361 


Grand  Total  _  1,868,090  1,729,499 

{Includes  PARADE,  35,756  lines. 

WICHITA,  KAN. 

Beacon-e  .  980,425  1,123,454 

Beacon-S  .  580,375  750,075 


1954  1953 

Eaglem  .  1,371,392  1,205,699 

Eagle-e  .  1,100,728  953,689 

{Eagles  .  460,433  487,537 


Grand  Total  _  4,493,353  4,520,454 

{Includes  PARADE,  35,756  lines. 

WORCESTER,  MASS. 

Telegrams  .  539,976  474,609 

Telegram-m  .  769,543  692,458 

Gazette-e  .  1,070,505  902,508 


Grand  Total  _  2,380.024  2,069,575 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  989,183  1,073,878 

{Vindicator 

Telegrara-S  ....  764,344  822,436 


Grand  Total  _  1,753,527  1,896,314 

{Includes  PARADE,  35,756  lines. 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN.  S.  D. 

American-News-e  .  285,698  320,852 

American-News-S  .  161,924  148,316 


Grand  Total  _  447,622  469,168 

ALTOONA,  PA. 

Mirror-e .  814,387  933,569 

APPLETON-NEENAH- 
MENASHA,  WIS. 

Post-Crescent-e  ...  1,211,904  1.202,404 
BATTLE  CREEK.  MICH. 
Enquirer  and 

and  News-e  .  873,876  886,158 

Enquirer  and 

News-S  .  285,915  304,794 


1934  195S 

{Standard-Times-S  249,786  255,564 


Grand  Total  ....  998,744  1,005,026 

{Includes  PARADE,  35,544  (1954): 
39,236  (1953)  lines. 

NORRISTOWN,  PA. 
Times-Herald-e  ...  666,570  619,744 

OIL  CITY.  PA. 

Derrick-m  .  483,469  541,892 

Blizzard-e  .  451,850  491,628 


Grand  Total  _  935,319  1,033,520 

PASSAIC-CLIFTON,  N.  J. 
Herald-News-e  ....  783,596  771,121 

PENSACOLA,  FLA. 

Journal-m  .  666,932  670,418 

News-Journal-S  ...  290,878  280,476 

News-o  .  504,196  491,498 


Grand  Total  _  1,462,006  1,442,392 

POTTSTOWN.  PA. 

Mercury-m  .  678,804  696,780 

ROCKFORD.  ILL. 

Star-m  .  775,922  769,188 

Register- 

Republice  .  1,252,496  1,257,242 

Star-S  .  489,258  551,278 


Grand  Total  ....  2,517,676  2,577,708 
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ROCK  ISLAND-MOLINE,  ILL. 


Dispatch-e  .  827,904  877,478 

Argus-o  .  798,532  872,118 


Grand  Total  _  1,626,436  1,749,596 

SALEM,  ORE. 

Capital  Journal-e  ..  815,384  663,711 
Statesman-m-S  ....  822,215  731,942 


Hi 

H< 


Grand  Total  _  1,159,791  1,190,952 


BIRMINGHAM,  ALA. 

News-e  .  1,498,480  1,439,511 

News-S  .  875,295  841,999 

Post-Herald-m  _  1,062.061  985,718 


Grand  Total  _  1,637,599  1,395,653 

SALISBURY.  N.  C. 

Post-e  .  507,766  499,170 

Posts  .  217,126  258,454 


Grand  Total  ....  724,892  757,624 


Po 


Grand  Total  _  3,435,836  3,267,228 

BURLINGTON.  VT. 


News-m  . 

707.440 

726,856 

CANTON 

.  OHIO 

Repository-e  . 

1,404,410 

1,388,240 

Repository-S  . 

667,758 

701,400 

Grand  Total  .... 

2,072.168 

2,089.640 

CASPER, 

,  WYO. 

Tribune-Herald-e  . . 

457,996 

411,600 

Star-m  . 

242,074 

169,106 

Tribune-Herald 

&  Star-S  . 

129,486 

260,652 

Grand  Total  .... 

829,556 

841,358 

COUNCIL  BLUFFS,  IOWA 

Nonpareil-eS  . 

692.720 

664,846 

DAVENPORT.  IOWA 

Times-e  . 

927,990 

967,778 

Democrat  S  . 

354,326 

398,734 

Democrat-m  . 

606.746 

615,426 

Grand  Total  .... 

1.889,062 

1.981,938 

DAYTONA  BEACH.  FLA. 

News-e  . 

558.373 

546,952 

News-Journal-S  . . . 

201,166 

185,164 

Journal-m  . 

536,347 

537,124 

Grand  Total  .... 

1.295.886 

1,269,240 

GRAND  FORKS.  N.  D. 

Herald-meS  . 

545.349 

567,712 

GREEN  BAY.  WIS. 

Press-Gazette-e  .... 

1,139.712 

1,095,500 

HYANNIS 

,  MASS. 

Cape  Cod 

Standard-Times-e  . 

422.632 

386,134 

KENNEWICK-RICHLAND- 

PASCO. 

WASH. 

Tri-City 

Herald-e  . 

499,863 

473,200 

Tri-City 

Heralds  . 

98.000 

93.429 

Grand  Total  .... 

597,863 

566,629 

LINCOLN.  NEB. 

Star-m  . . 

735,854 

702,156 

Journal-e  . 

720,566 

669,032 

Journal-Star-S  .... 

370,930 

374,752 

Grand  Total  . . 

1,827.350 

1,745,940 

MADISON.  WIS. 

Capital  Times-e  ... 

744.233 

794,206 

VVis.  State 

Journal-m  . 

765,219 

829,689 

§Wis.  State 

Journal-S  . 

445,956 

443,625 

SUPERIOR,  WIS. 

Telegram-e .  512,764  515,774 

TEXAS  HARTE-HANKS 
NEWSPAPERS 
ABILENE 


Reporter-News-m 

.  574,406 

631,106 

Reporter- News-e  . 

. .  589,302 

632,002 

Reporter-NewS'S 

. .  333,382 

378,098 

..  1,497,090 

1,641,206 

BIG 

SPRING 

..  355,824 

377,580 

Herald-S  . 

..  190,657 

227,796 

. .  546.481 

605,376 

CORPUS  CHRISTI 

..  1,249,668 

1,135,540 

..  1,268,274 

1,130,248 

Caller-Times-S  . . 

. .  444,024 

421,274 

. .  2.961,966 

2,687.062 

DENISON 

..  302,232 

274.568 

Herald-S  . 

..  153,799 

148,416 

Grand  Total  . . 

. .  456,031 

422,984 

MARSHALL 

News  Messenger-e 

.  329,924 

316,680 

News  Messenger-S 

.  222,773 

268,592 

Grand  Total  . . 

..  552,697 

585,272 

PARIS 

. .  274,834 

273,476 

News-S  . 

. .  162,573 

162,444 

Grand  Total  . . 

. .  437,407 

435,920 

SAN 

ANGELO 

. .  590,772 

649,544 

Times-e  . 

. .  600,670 

641,046 

Standard-Times-S 

.  458,514 

414,036 

Grand  Total  . . 

. .  1.649,956 

1,704,626 

GREENVILLE 

153,357 

. .  93,766 

Grand  Total  .  • 

. .  247,123 

— 

SNYDER 

Daily  News-e  . . 

. .  215,964 

204,092 

Daily  News-S  . , 

..  135,352 

136,836 

Grand  Total  . . 

. .  351,316 

340,928 

ADVERTISING 

LINAGE  SERVICE 

AUGUSTA.  GA. 

Chronicle-m  , . . . 

..  789,172 

742,061 

Chronicle-S  _ 

. .  290,725 

293,064 

Herald-e . 

. .  776,898 

758,906 
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Grand  Total  _  1.955.408  2.067.520 

{Includes  PARADE.  35,539  (1954); 
40,824  (1953)  lines. 

MONTGOMERY,  ALA. 

Advertiser-m  .  815,556  718,746 

Advertiser-S  .  375,368  367,136 

Journal-e  .  816,396  721,378 


Grand  Total  _  2,007,320  1,807,260 

NEW  BEDFORD,  MASS. 
Standard-Times-e  .  748,958  749,462 


Grand  Total  _  1,856,795  1,794,031 

BLUEFIELD,  W.  VA. 
Telegraph-m 

(See  Note)  .  347,028  337,627 

Telegraph-S  .  181,079  190,716 


Grand  Total  _  528.107  528,343 

Note:  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e). 

{Continued  on  page  45) 
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August  Linage 

{Continued  from  page  44) 


CHARLESTON.  W.  VA. 

1954  1953 

Gazette-m  .  854,975  893,798 

Gazette-S  .  379,133  399,609 

Mail-e  .  727,335  776,392 

Mails  .  366,083  310,313 


Grand  Total  _  2,327,526  2,380,112 

COLUMBIA.  S.  C. 

State-m  .  750,387  684,326 

Sute-S  .  452,133  430,255 

Rexx>rd-e  .  691,977  714,180 


Grand  Total  _  1,894,497  1,828,761 

FOND  DU  LAC.  WISC. 
Comm.-Rep.-e  .  625,479  658,504 

HAMMOND,  IND. 

Timcs-e  .  1,026,874  889,936 

Times-S  .  463,227  440,652 


Grand  Total  _  1,490,101  1,330,588 

HAVERHILL,  MASS. 

Gazette-e  .  492,894  489,731 

HUNTINGTON.  W.  VA. 
Her.-Disp.-m 

(See  Note)  .  889,319  855,304 

Her.  Adv.-S  .  399,540  417,762 


Grand  Total  _  1.288,859  1,273,066 

Note:  Herald-Dispatch  (m)  sold  in 
combination  with  Advertiser  (e). 
JAMESTOWN,  N.  Y. 


Post-Journal-e  _ 

877.974 

911,267 

LAWRENCE, 

.  MASS. 

Tribune-e 

(See  Note)  . 

759.381 

697,927 

Note:  Tribune  (e) 

sold  in 

combi  na* 

tion  with  Eagle  (m). 

LOWELL, 

MASS. 

521,6117 

Sun-e  . 

565,158 

Sun-S  . 

123,575 

148,350 

Grand  Total  .... 

688,733 

669,957 

LYNN,  MASS. 

I  tem-e  . 

Tel.-News-e  . 

456,599 

380,369 

456,555 

392,510 

Tel.-NewsS  . 

151,245 

181,529 

Grand  Total  .... 

988,213 

1,030,594 

MONROE, 

.  LA. 

World*m  (Sco  Note) 
World-S  . 

533,759 

249,203 

Grand  Total  .... 

782,962 

Note:  World  (m) 

sold  in 

combina* 

tion  with  News-Star  (e). 

PASADENA. 

CALIF. 

Independent-m  _ 

814,949 

793,339 

Independent-S  .... 

297,459 

305,148 

Grand  Total  ....  1,112,408 

1,098,487 

PATERSON 

.  N.  J. 

Call-m  . 

News-e  . 

765,353 

967,928 

760,204 

923,663 

Grand  Total  _  1,733,281 

1,683,867 

SCRANTON,  PA. 

432,058 

342,653 

Scrantonian-S 

Grand  Total  ....  774,711 


Newsprint  Volume 
Grows  in  Canada 

Canadian  newsprint  produc¬ 
tion  in  August  amounted  to 
503,145  tons,  an  increase  of  18,- 
638  tons  or  3.8%  over  August 
of  1953,  it  was  reported  by  the 
Newsprint  Association  of  Can¬ 
ada  in  Montreal. 

U.  S.  production  in  August, 
of  99,492  tons  showed  an  in¬ 
crease  of  9.5%  over  the  cor¬ 
responding  month  last  year. 

U.  S.  estimated  consumption 
in  August  was  474,770  tons,  an 
increase  of  2,227  tons  or  .5% 
over  August  1953. 


5  Canadian 
Editors  Honored 

Montreal 

Five  of  Canada’s  best-known 
weekly  newspapermen  were  pre¬ 
sented  with  life  memberships  in 
the  Canadian  Weekly  Newspa¬ 
pers  Association  at  the  group’s 
35th  annual  meeting  recently. 

Honored  were:  Rixton  W. 
Rafter,  who  for  45  years  pub¬ 
lished  and  edited  the  Arthur 
(Ont.)  Enterprise;  John  S. 
Giles,  printer  for  63  years  and 
publisher  of  the  Lachute  (Que.) 
Watchman  for  55  years ; 
William  V.  Udall,  for  40  years 
publisher  of  the  Boisse- 
vain  (Man.)  Recorder  and  a 
past  president  of  the  Manitoba 
Weekly  Press  Association; 


Francis  John  Burns,  for  24 
years  manager  of  the  Kentville 
(N.S.)  Publishing  Co.  Ltd.,  and 
a  past  president  of  the  (Cana¬ 
dian  Weekly  Newspapers  Asso¬ 
ciation;  Charles  A.  Barber,  a 
veteran  of  54  years  in  weekly 
journalism,  past  president  of 
the  Canadian  Weekly  Newspa¬ 
pers  Association,  and  publisher 
for  more  than  two  decades  of 
the  Chilliwack  (B.C.)  Progress. 
• 

Editor  of  A-Heport 

Washington 
Harry  R.  Stringer,  veteran 
newsman  and  former  govern¬ 
ment  official,  has  been  appoint¬ 
ed  editor  of  Washington  Atomic 
Energy  Report,  a  weekly  news¬ 
letter.  Mr.  Stringer  has  served 
as  press  relations  chief  for  the 
Maritime  Commission,  and  the 
National  Production  Authority. 


Paper  Shipments 
Overseas  Gain 

Montreal 

Newsprint  sources  indicate 
that  Canada’s  manufacturers 
may  receive  another  large  or¬ 
der  from  Britain,  the  second 
this  year.  If  the  deal  goes 
through,  overseas  shipments  of 
Canadian  newsprint  will  move 
an  important  distance  closer  to 
prewar  levels. 

Canadian  mills  are  reported 
to  have  offered  British  publish¬ 
ers  another  56,000  short  tons 
annually,  on  a  long-term  basis 
starting  early  next  year. 

Earlier  this  year,  after  strong 
appeals,  the  British  govern¬ 
ment  approved  a  deal  for  56,- 
000  additional  tons  of  Canadian 
newsprint  annually,  shipments 
of  which  started  July  1. 
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IMfOtTAMT  COKNfft 
^  IN  THl  U.S.A. 


Biego  Union 

Evening  Tribune 


The  only  effective  way  to  tap  San 
Diego's  tremendous  buying  power  — 
is  with  the  saturation  coverage  of  the 
San  Diego  Union  and  Evening  Tribune. 
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PROMOTION 


Arizona  Has  World 
Series  Fever,  Too 


By  T.  S.  Irvin 

If  you  think  things  are  hec¬ 
tic  in  Cleveland  and  in  New 
York  these  World  Series  days, 
you  don’t  know  what’s  going 
on  in  Phoenix  and  in  Tucson, 
Ariz.  Those  two  towns  are 
burning  up  with  pennant  fever 
as  hot  as  their  temperatures  in 
July.  You  see,  the  Giants 
train  in  Phoenix  and  the  In¬ 
dians  train  in  Tucson,  so  for 
the  folks  out  there,  they’re 
home  town  teams. 

We  haven’t  discovered  as  yet 
what  the  Tucson  Daily  Citizen 
is  doing  about  it,  but  the  Phoe¬ 
nix  Republic  and  Gazette  are 
doing  plenty.  Through  trade 
paper  advertising,  special  sec¬ 
tions  and  mailings,  Dave  Henes, 
PM  of  the  Republic  and  Ga¬ 
zette,  is  making  as  big  a  thing 
of  this  series  as  the  Milwaukee 
Journal  and  the  Milwaukee 
Sentinel  made  of  the  Braves 
moving  into  that  city. 


First  thing  Dave  did,  as  soon 
as  both  the  Giants  and  the  In¬ 
dians  had  clinched  their  re¬ 
spective  National  and  American 
League  pennants,  was  to  send 
every  member  of  the  two  teams 
an  individual  box  of  Arizona 
Spring  training  air.  Of  course, 
a  few  other  citizens  who  might 
be  calculated  to  do  the  papers 
some  good  also  got  boxes.  The 
boxes  carried  labels  reading: 
“This  box  contains  Arizona 
climate.  Keep  in  a  warm,  dry 
place.  Arizona’s  sunny  Spring 
training  air  builds  champions.’’ 

Then,  according  to  the  plan, 
a  4-page  sports  supplement  was 
to  be  distributed  at  the  open¬ 
ing  day  games  in  New  York 
and  in  Cleveland,  the  supple¬ 
ment  telling  the  story  in  words 
and  pictures  of  the  two  champ¬ 
ionship  teams  during  their 
Spring  training  in  Arizona. 
Every  Arizonan  attending  the 
series  was  to  wear  an  identify- 


Pioneer  in  the  field  of  religious  advertising,  the  Keister 
“Support  the  Church”  feature,  after  ten  years  of  ex¬ 
perience,  brings  you 
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ing  badge  provided  by  the  pa¬ 
pers. 

The  Governor  of  Arizona, 
Howard  Pyle,  was  brought  into 
the  act  also.  He  was  to  send 
each  member  of  the  two  teams 
a  certificate  making  him  an 
honorary  citizen  of  Arizona, 
and  to  ask  the  mayors  of  the 
two  World  Series  cities  to  des¬ 
ignate  opening  day  as  “Arizona 
Day.” 

So  much  for  the  hinter- 
landers.  Back  home,  the  World 
Series  is  being  used  to  fan  the 
traditional  good-natured  rivalry 
between  Phoenix  and  Tucson. 
The  papers  are  competing  with 
each  other  to  see  which  re¬ 
ceives  the  most  replies  to  con¬ 
gratulatory  messages  sent  to 
the  teams. 

Also,  Phoenix  has  challenged 
Tucson  on  the  Series  outcome. 
The  losing  city  must  provide  a 
delegation  of  businessmen  to 
clean  up  the  winning  city’s 
ballpark  before  the  teams  ar¬ 
rive  for  next  Spring’s  train¬ 
ing,  and  also  a  pennant  to  be 
flown  whenever  the  home 
(Spring  training)  team  is  in 
town. 

Nothing  So  Alive 

Just  as  soon  as  you  utter 
that  trite  one  about  “there’s 
nothing  so  dead  as  yesterday’s 
newspaper,”  something  happens 
to  prove  you  a  liar.  It  hap¬ 
pened  the  other  day  in  Fort 
Wayne,  Ind.,  and  the  News- 
Sentinel  and  Journal-Gazette 
ran  front  page  boxes  to  tell 
about  it. 

Seems  some  fellow  in  Lisbon, 
Portugal,  got  some  spare  parts 
from  a  Fort  Wayne  manufac¬ 
turing  company,  and  fell  to 
reading  the  paper  they  were 
wrapped  in.  Turned  out  they 
were  wrapped  in  Fort  Wayne 
papers,  and  he  was  intrigued 
by  some  of  the  ads.  One  of  the 
ads  was  tom,  so  he  wrote  to 
the  Fort  Wayne  papers  to  pass 
along  his  inquiry. 

Makes  a  good  story  about 
the  power  of  advertising — and 
in  Fort  Wayne,  about  the  far- 
reaching  power  of  the  local  pa¬ 
pers.  PM  Robert  D.  Adams  is 
smart  enough  to  make  the  most 
of  it. 

In  the  Bag 

New  York  Journal- American, 
plugging  its  Debutante  Issue, 
sends  out  a  cute  little  debu¬ 
tante  doll,  evening  gown,  roll¬ 
ing  eyes  and  all.  New  York 
Mirror,  plugging  its  grocery 
merchandising  plan,  sends  out 
a  miniature  rolling  pin.  You 
unroll  from  this  a  sheet  that 
tells  you  in  detail,  and  with 
pictures,  what  the  plan  is  and 
how  it  works. 


Metro  Sunday  Comics  send¬ 
ing  out  an  impressive  color 
map  showing  coveragfe  pattern 
of  the  23,000,000  color  comic 
section  distributed  each  Sun¬ 
day  by  77  newspapers.  The 
papers — 38  Metro  and  39  non- 
Metro — “provide  an  average  of 
60%  coverage  of  the  families 
living  in  2,148  counties  where 
nine  out  of  every  ten  U.  S.  re¬ 
tail  dollars  are  spent.” 

Western  Session 

Western  members  of  the  Na¬ 
tional  Newspaper  Promotion 
Association  will  meet  Oct.  18 
and  19  at  the  Westward  Ho 
Hotel,  Phoenix,  Ariz.,  for  their 
fourth  annual  “shirt-sleeve” 
clinic  session. 

Speakers  will  include  Fred 
Eldean,  New  York  public  rela¬ 
tions  counsel,  former  assistant 
public  relations  director  of 
General  Motors  Corp.,  and 
Herb  Leggett,  vicepresident  of 
the  Valley  National  Bank,  edi¬ 
tor  of  the  monthly  Arizona 
Progress  magazine. 

Clifford  A.  Shaw,  Providence 
(R.  1.)  Journal-Bulletin,  NNPA 
president,  will  be  on  hand  for 
sessions  covering  editorial,  pub¬ 
lic  service,  circulation  and  ad¬ 
vertising  promotion,  and  re¬ 
search. 

Clubwomen 

A  newspaper  can  have  few 
better  friends  in  its  commun¬ 
ity  than  the  organized  club¬ 
women.  They  are  not  only  in¬ 
fluential  supporters,  but  also 
good  news  sources.  Two  news¬ 
papers  last  week  held  clinics 
for  clubwomen  to  cultivate 
them  as  friends  and  news 
sources. 

For  the  Miami  Herald,  this 
was  the  ninth  annual  press 
conference  for  clubwomen. 
More  than  500  women,  repre¬ 
senting  more  than  1,000  wom¬ 
en’s  groups,  attended.  They 
saw  Managing  Editor  George 
Beebe  present  silver  punch 
bowls  and  ladles  as  “club  of  the 
year”  awards  for  outstanding 
community  service. 

After  the  awards,  the  club¬ 
women  engaged  in  clinic  dis¬ 
cussions  with  Club  Editor 
Roberta  Applegate  and  her 
staff.  These  were  designed  to 
help  the  clubwomen  handle 
their  news  and  publicity. 

The  Charlotte  (N.  C.)  News 
cooperated  with  the  local 
branch  of  the  American  Asso¬ 
ciation  of  University  Women 
in  a  publicity  clinic  that 
brought  togrether  representa¬ 
tives  of  164  groups.  Partici¬ 
pating  in  this  clinic  were  Ex¬ 
ecutive  Editor  Brodie  Griflith, 
Managing  Editor  Tom  Fesper- 
man  and  City  Editor  Lucien 
Agniel. 
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JOURNALISM  EDUCATION 


Well,  Teachers  Agree 
On  One  Thing,  Anyway 


By  Dwight  Bentel 

It  wouldn’t  be  quite  fair  to 
say  that  even  as  fiercely  indi¬ 
vidualistic  a  group  as  the 
schools  and  departments  of 
i  journalism  don’t  agree  on  any- 
1  thing.  Not  quite.  They  agree, 
}  for  example,  on  requiring  of 


their  students  a  course  in  news 
writing. 

But  that’s  about  the  extent 
of  it.  That  single  course  is  the 
only  mandatory  common  ground 
for  all  .students  of  journalism 
whatever  their  school. 

This  fact  was  brought  to 
light  recently  by  a  committee 
of  teachers  headed  by  A.  L. 
Crowell  of  the  University  of 
Maryland.  The  group  was 
checking  into  the  “essential” 
courses  in  journalism.  They 
found  perfect  accord  on  the 
newswriting  (some  schools  call 
it  reporting) .  Beyond  that, 
they  discovered,  everybody  has 
leaped  aboard  his  own  horse 
and  ridden  off  in  all  directions. 

Svidmce 

Evidence  of  the  dissimilarity 
which  supplies  a  major  theme 
to  the  progress  of  journalism 
education  is  nowhere  better 
found  than  in  the  variety  of 
requirements,  varying  empha¬ 
sis  and  disparity  in  values  as¬ 
signed  to  different  courses  at 
the  different  schools. 

While  all  48  of  the  schools 
surveyed  (a  good  cross-section 
igroup)  requires  news  writing, 
the  emphasis  varies  even  here. 
Nine  of  these  48  schools  de¬ 
mand  only  one  quarter  or  sem¬ 
ester,  the  remainder  require  a 
year  or  more.  And  17  of  the 
-schools  make  their  students 
take  three  semesters — a  year 
and  a  half — of  it. 

Second  most  commonly  re- 
Iquired  course,  by  42  of  the  48 
'schools,  is  news  editing,  the 
|8urvey  shows.  Twenty  of  these 
schools  require  of  their  stu¬ 
dents  a  full  academic  year  of 
this  subject  while  five  insist  on 
three  semesters  or  four  quar- 
Iters. 

Although  history  of  journa- 
[lism  is  the  third  most  commonly 
required  course,  it  is  on  the 
mandatory  list  of  only  29  of 
the  48  schools.  Law  of  the 
press  follows  just  behind,  with 
28  schools. 

Of  a  list  of  21  possible 


courses  compiled  by  the  sur¬ 
vey  group,  only  six  are  required 
by  at  least  half  of  the  48  in¬ 
stitutions.  In  addition  to  those 
mentioned  are  feature  writing, 
at  25  schools,  and  typography 
at  24. 

Perhaps  in  no  other  area  in 
higher  education  is  there  such 
great  disparity  in  requirements 
among  schools. 

If  the  schools  are  in  dis¬ 
agreement  on  the  basic  jour¬ 
nalism  courses,  so  are  many  of 
them  at  odds  with  the  em¬ 
ployers  who  hire  their  gradu¬ 
ates.  A  few  years  ago  Robert 
E.  Kennedy  of  California  State 
Polytechnic  College  surveyed 
62  publishers  of  daily  newspa¬ 
pers  asking  what  they  believed 
should  be  taught  in  occupa¬ 
tional  journalism  programs. 

So  far  as  fhe  publishers  were 
concerned,  reporting  came  first. 
Then  editing.  So  far,  so  good. 
But  the  publishers  listed  “prac¬ 
tice”  in  third  place  .  .  .  this 
term  ordinarily  referring  to 
j  o  b-experience  arrangements 
between  the  schools  and  news¬ 
papers  in  their  immediate 
areas.  Crowell’s  survey  listed 
“practice”  among  “courses 
meeting  with  significant  but 
scattered  support  among  the 
schools  and  departments.” 

The  publishers  rated  busi¬ 
ness  management  fourth  among 
the  courses  they  believed  most 
important,  advertising  fifth,  and 
ethics  of  journalism  sixth. 
Crowell’s  survey  showed  busi¬ 
ness  management  and  adver¬ 
tising  also  among  the  “signifi¬ 
cant  but  scattered  support” 
group  of  courses. 

Of  the  top  six  “most  impor¬ 
tant”  courses  to  the  publishers, 
then,  four  are  not  among  the 
six  most  commonly  required  by 
the  journalism  schools.  One  of 
these,  ethics,  doesn’t  properly 
belong  in  here  because  it  usu¬ 
ally  is  not  taught  as  a  sepa¬ 
rate  course.  The  schools  g^ener- 
ally  have  learned  that  ethics 
are  most  sucessfully  handled 
as  part  of  the  instruction  in  re¬ 
porting,  editing,  and  elsewhere. 
Hence  all  of  the  schools  may 
be  teaching  ethics  while  none 
carries  such  a  course. 

The  publishers  assigned  only 


eighth  place  to  history  of 
journalism,  third  most  com¬ 
monly  required  course  in  the 
schools  and  departments;  ninth 
place  to  feature  writing,  which 
is  fifth  in  number  of  institu¬ 
tions  requiring  it. 

Other  signiificant  differences 
found  by  Crowell’s  committee 
include  great  variation  in  the 
minimum  number  of  units  of 
journalism  required  for  gradu¬ 
ation.  These  ranged  from  15 
to  39  semester  hours.  The  av¬ 
erage  was  30  semester  hours, 
exactly  one-fourth  of  the  total 
four-year  undergraduate  pro¬ 
gram. 

Neglect  Board  Education 

However,  Crowell  points  out, 
since  journalism  majors  usu¬ 
ally  take  more  work  in  the  de¬ 
partment  than  the  minimum  re¬ 
quirement,  it  seems  safe  to  con¬ 
clude  that  most  of  them  devote 
more  than  one-fourth  of  their 
college  careers  to  studies  in  the 
professional  courses,  thereby 
neglecting  their  broad  educa¬ 
tion  at  least  to  that  extent. 

Maximum  semester  hours 
permitted  in  the  departments 
and  schools  ranged  from  24  to 
47,  with  an  average  of  37; 
maximum  quarter  hours  per¬ 
mitted  range  from  46  to  60,  av¬ 
eraging  51. 

Very  few  of  the  catalogs 
state  the  maximum  number  of 
hours  permitted,  so  presumably 
a  student  may  enroll  in  as 
many  of  them  as  he  wishes  so 
long  as  he  meets  other  require¬ 
ments  for  graduation,  Crowell 
concludes. 

“Thus  it  appears  that  jour¬ 
nalism  majors  in  departments 
not  requiring  or  permitting  a 
minor  may  take  almost  50%  of 
their  college  work  in  profes¬ 
sional  courses. 


White  Named  Chairman 
Of  Research  Council 

Boston  University’s  research 
professor  of  journalism.  Dr. 
David  M.  White,  has  been 
elected  for  a  two-year  term  as 
chairman  of  the  Council  on 
Communications  Research  of 
the  Association  for  Education 
in  Journalism. 

The  research  council  is  re¬ 
sponsible  for  initiating  and  co¬ 
ordinating  all  journalism  re¬ 
search  done  on  the  journal¬ 
ism  schools  and  departments 
throughout  the  country.  Dr. 
White  succeeds  Dean  Emeritus 
Frank  Luther  Motto  of  the 
University  of  Missouri. 

Special  Events 

A  series  of  special  events  re¬ 
lating  to  journalism  will  be 
held  Oct.  9,  10  and  11  to  dedi¬ 
cate  Indiana  University’s  new 
Ernie  Pyle  Hall  of  journalism 
at  Bloomington,  Ind. 

Prof.  John  E.  Stempel,  jour¬ 
nalism  department  head,  an¬ 
nounced  that  J.  Russell  Wig¬ 
gins,  managing  editor  of  the 
Washington  (D.C.)  Post  and 
Times  Herald,  will  deliver  a 
convocation  address;  outstand¬ 
ing  newsmen  will  participate  in 
a  series  of  seminars  open  to 
the  profession;  a  luncheon  will 
be  given  for  the  Indiana  As¬ 
sociated  Press,  and  a  dinner 
held  for  lU  journalism  alumni. 

In  addition  to  dedicating  the 
building  to  the  memory  of  the 
most  famous  war  correspondent 
of  World  War  II,  the  large  lec¬ 
ture  room  in  the  building  will 
be  named  for  another  lU  alum¬ 
nus,  Don  Mellett,  who  was 
killed  by  an  assassin  in  a  news¬ 
paper  war  against  crime  in 
Canton,  Ohio. 
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Newest  Cuba 
Paper  Scorns 
Gov’t  Money 

By  Jay  Mallin 

Havana 

Cuba’s  newest  big  daily  is  be¬ 
ing  published  without  financial 
help  from  the  government,  and 
it  has  prohibited  any  of  its 
staff  members  from  receiving 
such  help.  This  has  been  re¬ 
vealed  by  Raul  Rivero  Ruiz, 
editor-in-chief  and  part-owner 
of  Diario  Nacional,  which  is 
now  completing  its  second 
month  of  publication. 

Said  Rivero,  “We  will  take 
no  money  and  we  have  pro¬ 
hibited  all  members  of  the  staff 
from  taking  any.  We  are  not 
for  the  opposition.  We  are  not 
for  the  government.  We  will 
walk  the  middle  way. 

“One  day  we  ran  an  interview 
with  Presidential  Candidate 
Ramon  Grau  San  Martin.  The 
next  day  we  ran  an  interview 
with  ex-President  Carlos  Prio. 
Then  we  carried  an  interview 
with  President  Batista.  All  were 
given  the  same  play.  A  Batista 
rally  and  a  Grau  rally  were 
held.  Both  received  the  same 
space  on  page  1.  Ni  con  uno, 
ni  con  otro  (not  with  one,  not 
with  the  other).” 

So  that  staffers  will  not  have 
to  depend  on  sources  of  income 
other  than  their  regular  sala¬ 
ries,  Diario  pays  relatively  high 
salaries.  Some  Cuban  reporters 
get  as  low  as  $22  weekly.  Diario 
pays  $50.  “You  can’t  get  good 
men  for  $25,”  said  Rivero.  (Di- 
ario’s  top  desk  men,  such  as 
city  editor,  get  $300  monthly.) 

Rivero  is  confident  he  can 
compete  successfully  with  the 
other  16  big  and  little  dailies 


which  are  published  in  Havana. 
Diario’s  circulation  is  the  only 
one  in  the  city  that  is  checked 
daily  by  the  (juban  Association 
of  Advertisers,  according  to 
Rivero. 

He  believes  that  this  will  help 
considerably  in  securing  adver¬ 
tising,  and  “before  we  began 
publication  we  already  had 
enough  contracts  to  insure  pub¬ 
lication  for  at  least  a  year.” 

(The  only  other  Cuban  paper 
whose  circulation  is  checked  is 
El  Mundo,  whose  circulation  is 
certified  by  ABC.) 

Rivero  claims  that  his  sub¬ 
scription  list  is  15,000,  and  that 
newsstand  sales  amount  to  an 
additional  10,000.  He  expected 
these  figures  to  rise  when  dis¬ 
tribution  of  the  paper  began 
outside  Havana  on  Sept.  10. 
(Average  circulation  for  the  big 
Havana  dailies  is  around  35,000, 
but  the  undisputed  leader  is 
Prensa  Libre,  whose  sales  are 
estimated  at  90,000.  This  is 
mainly  due  to  the  lotteries 
Prensa  Libre  runs  among  its 
readers.) 

Diario’s  policies  are  friendly 
to  the  U.  S.  Said  Rivero:  “We 
are  anti-Communist.  I  consider 
myself  the  No.  1  anti-Commu¬ 
nist  of  Cuba.”  He  added,  “We 
will  support  and  seek  to  en¬ 
courage  private  enterprise.” 

Experienced  Newsman 

Rivero  is  an  experienced 
newspaperman.  Within  14  years 
he  worked  his  way  up  from 
copyreader  on  the  one  paper  to 
editor-general  manager  of 
another.  He  resigned  the  latter 
post  early  this  year  to  launch 
Diario.  He  has  invested  in  it 
“every  penny  I  have,”  as  well 
as  funds  from  his  father  and 
his  mother-in-law  (who  is  the 
widow  of  a  former  owner  of 
Mundo).  The  only  non-family 
investor  is  the  owner  of  Cuba’s 
largest  milk  company. 


lAPA  President 
Banned  by  Peron 

Miguel  Lanz  Duret,  president 
of  the  Inter-American  ^ess  As¬ 
sociation  and  publisher  of  El 
Universal,  Mexico  City,  was  de¬ 
nied  admittance  to  Argentina 
when  he  landed  at  Buenos  Aires 
to  present  the  Martyr  of  Free¬ 
dom  of  the  Press  Medal  of  the 
lAPA  to  David  Michel  Torino, 
publisher  of  El  Intransigent, 
Salta,  Argentina. 

Dr.  Torino  had  spent  three 
years  in  jail  for  showing  “dis¬ 
respect”  for  Peron  and  his 
newspaper  was  confiscated. 

“I  was  stupified  by  the  ac¬ 
tion,”  said  Senor  Duret,  who 
had  a  valid  visa.  “I  never 
thought  it  a  crime  to  defend 
freedom  of  the  press  ...” 

John  R.  Reitmeyer,  publisher 
of  the  Hartford  (Conn.)  Cour- 
ant,  and  chairman  of  the  Exec¬ 
utive  Committee  of  -lAPA,  in¬ 
vited  Dr.  Torino  to  the  forth¬ 
coming  meetings  of  the  lAPA 
in  Brazil  to  receive  the  medal. 


Burned-Out  Daily 
Occupies  New  Home 

Martinsburg,  W.  Va. 

The  Evening  Journal,  daily 
newspaper  here,  is  now  in  its 
rebuilt  building  and  offices  after 
being  in  temporary  quarters 
in  City  Hall  gymnasium  since 
last  Nov.  19  when  fire  damaged 
its  offices  and  equipment. 

The  offices  have  been  mod¬ 
ernized  in  form  and  equipment 
in  the  reconstruction.  The  mov¬ 
ing  was  accomplished  on  a 
Saturday  afternoon  after  the 
daily  edition  had  been  dis¬ 
tributed.  In  this  way  the  pa¬ 
per  maintained  its  tradition  of 
never  missing  an  issue  although 
several  editions  immediately 
after  the  fire,  because  of  dis¬ 
location,  had  to  be  compressed 
to  “token”  size. 


IT  you  had  international  busineu 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


wspVpER  NEWSt 


15  Hamilton  St.,  Sydney,  Australia 
Annual  Subscription  to  U.  S.  ^3.20 
Write  for  sample  copy. 


UN  Reporters 
Elect  Beer  Head 


Dr.  Max  Beer  of  the  Neue- 
Zuercher  Zeitung  of  Zurich, 
Switzerland,  was  elected  presi¬ 
dent  of  the  United  Nations  Cor¬ 
respondents  Association,  suc¬ 
ceeding  Krishnamachari  Balara- 
man  of  The  Hindu  of  Madras, 
India. 

Max  Harrelson  of  the  Asso¬ 
ciated  Press  was  elected  first 
vicepresident.  Also  elected  vice- 
presidents  were  Pierre  Huss  of 
the  International  News  and  Jac¬ 
ques  Edinger  of  Agence  France 
Presse.  Francis  Carpenter 
of  the  Associated  Press  was 
re-elected  secretary  and  William 
Frye  of  the  Christian  Science 
Monitor  was  elected  treasurer. 

The  following  correspondents 
were  elected  to  the  Executive 
Committee  of  the  association: 
Mr.  Balaraman;  Simon  Malley 
of  Le  Progres  Egyptien,  A1 
Gomhouria,  Cairo;  Thomas  J. 
Hamilton  of  the  New  York 
Times;  Moshe  Medzini  of 
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Haaretz,  Israel;  Jakov  Levi  ofjestate 


Tanjug  News  Agency,  Borbaj 
Daily,  Yugoslavia;  Paul  F.  San¬ 
ders  of  Het  Parool,  Amsterdam;! 
Stephanos  Zotos  of  Embros,  and] 
Estia,  Athens;  John  W.  Heffer- 
nan  of  Reuters,  London,  and  ^  Mr.  B 
Anthony  A.  Antonakakis  ofS  Pla 
Kathimeini,  Ethnos,  Athens.  |  ler,  v 
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Bokhari  of  Pakistan 
Heads  UN  Info  Dept. 

Ahmed  S.  Bokhari,  of  Paki¬ 
stan,  has  been  appointed  Under 
Secretary  of  the  United  Na-j 
tions  in  Charge  of  Public  In-i 
formation  in  a  general  reor-  ’ 
ganization  of  top  echelon  UN 
personnel.  He  succeeds  Benja-; 
min  Cohen,  of  Chile,  who  will' 
head  up  the  trusteeship  depart- j 
ment.  Mr.  Bokhari  was  an  ac¬ 
tive  participant  since  1946  in 
UN  efforts  to  draw_up  interna- i 
tional  conventions  on  the  press 
and  other  information  media. 


•  I 

Mast  Changed  in  Goshen 

Goshen,  Ind. 

The  Goshen  News-Democrat 
has  changed  its  name  “for  the 
last  time”  to  the  Goshen  Newt 
because  the  new  name  is 
“shorter  and  simplier”  and  “it 
avoids  .  .  .  political  affiliation.” 

In  a  front  page  box  the  pa¬ 
per  also  stated  that  political 
affiliation  has  not  existed  since 
the  Democrat  merged  with  the 
News-Times  in  1933.  Democrat 
had  been  part  of  the  paper’s! 
masthead  since  1837.  ] 
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Fight  Starts 
To  Control 
Daily 

Sheboygan,  Wis. 

A  family  fight  over  the  con¬ 
trol  of  the  Sheboygan  Presn 
was  brought  to  light  here  this 
week  with  filing  of  $350,000 
damage  suit  in  Sheboygan 
County  Circuit  Court. 

Trustee.s  and  beneficiaries  of 
the  estate  of  the  late  Edward 
R.  Bowler,  former  stockholder 
in  the  Press,  filed  suit  against 
A.  Matt  Werner,  president  of 
the  University  of  Wisconsin 
board  of  regents  and  publisher 
of  the  newspaper,  and  his  wife, 
Dorothy  Bowler  Werner. 

The  suit  alleges  that  the 


Broughton  and  destroyed  his 
prestige  as  editor  and  presi¬ 
dent  of  company  that  he  tend¬ 
ered  his  resignation  as  such  and 
offered  his  stock  to  the  Werners 
under  said  secret  agreement.” 

The  Werners  gained  control¬ 
ling  interest  in  the  business  af¬ 
ter  buying  Broughton’s  stock. 

Suit  alleges  that  Werner  then 
increased  his  salary  as  editor 
of  newspaper,  began  spending 
more  money  on  capital  improve¬ 
ments  and  paid  less  in  dividends 
on  Bowler  estate  stock  than 
stock  formerly  earned.  This  ac¬ 
tion,  according  to  suit,  has  de¬ 
creased  the  value  of  Bowler 
estate  stock  and  has  prevented 
sale  to  other  parties. 

Bowler  estate  owns  5,000 
shares,  and  Werner  has  offered 
to  buy  it  for  $50  a  share,  al¬ 
though  its  true  value  is  $90  per 
share,  according  to  the  suit. 


Werners  gained  control  of  the 
tion:j  newspaper  in  1951  by  forcing 

alley  its  former  publisher,  Charles  E.  Sunbury  Ad  Manager 
.  A1  Broughton,  to  sell  his  stock  to  Qnyg  Y.  Weekly 
is  J.  them,  and  further  that  they  are  /  *  *  j 

yorfc  trying  to  devaluate  the  stock  in 
of  I  an  effort  to  force  the  Bowler 
vi  of  I  estate  to  sell  them  the  remain- 
Jorbajin  37%  of  stock. 

San-j  Mr.  and  Mrs.  Werner  origi- 
dam;lnally  held  37%  of  stock,  former 
J,  and  fly  owned  by  Timothy  M.  Bow 


Vestal,  N.  Y. 

James  W.  Trevitt,  for  16 
years  advertising  manager  of 
the  Sunbury  (Pa.)  Daily  Item, 
and  his  son,  W.  Robert  Tre¬ 
vitt,  sales  manager  of  radio 
station  WRUN,  Utica,  N.  Y., 


Harold  Smith 
Buys  Idaho  Daily 

Blackfoot,  Idaho 
Harold  H.  Smith  has  bought 
the  Bulletin  Corporation,  pub¬ 
lishers  of  the  Daily  Bulletin, 
from  G.  P.  Kimball,  to  whom 
he  sold  the  newspaper  in  1948. 

The  new  owner  assumed  con¬ 
trol  on  Oct.  1.  He  owns  the  Y 
Motel  in  Blackfoot  and  has  had 
publishing  ex¬ 
perience  in  Col¬ 
orado  and  Ne- 
b  r  a  sk  a  .  He 
came  to  Idaho 
in  1945  to  pub¬ 
lish  the  Jerome 
No  r  t  h  s  i  d  e 
News.  In  1947, 
h  e  purchased 
the  Daily  Bul¬ 
letin  from  W. 
R.  Twining. 

Mr.  Smith  is  a  member  of 
Sigma  Delta  Chi,  national 
journalistic  fraternity.  Univer¬ 
sity  of  Kansas  Chapter,  and  of 
the  Blackfoot  Rotary  Club. 


Smith 


J.  A.  Gallimore,  owner  and 
publisher  of  the  Seneca  (S.  C.) 
Journal-Tribune  and  Seneca 


printing  equipment  to  Dick 
Reavis,  Texas  editor  and  pub¬ 
lisher. 

*  «  * 

Van  Nuys,  Cauf. 

West  Valley  Publishing  Com¬ 
pany  which  publishes  six 
weekly  newspapers  in  the  west 
San  Fernando  Valley  has  been 
sold  to  West  Valley  (Calif.) 
News. 

The  New’s,  a  new  corporation 
formed  by  Gordon  G.  Mac- 
Lean  of  Tarzana,  Calif.,  will 
have  William  J.  Brunton  as 
general  manager  and  part 
owner.  Both  men  formerly 
published  newspapers. 

Mr.  MacLean  published  the 
Laguna  Beach  South  Coast 
News  from  1945-48;  Mr.  Brun¬ 
ton  formerly  was  part  owner 
of  East  Long  Beach  Star- 
Progress  and  owner  of  Long 
Beach  Pacific  News. 


The  Clarksville  (Ark.)  Her¬ 
ald  Democrat,  a  weekly  pub¬ 
lished  since  1876,  has  been  leas¬ 
ed  to  Kenneth  Davis  by  Pub¬ 
lisher  C.  M.  Threadgill  with 
an  option  to  buy  Jan.  1,  1955. 
The  Clarksville  Printing  Co., 
also  owned  by  Mr.  Threadgill, 
was  not  included  in  the  lease 


effer-jier,  Edward  Bowler’s  brother,  have  purchased  the  Southern  Messenger,  has  announced  the  although  Mr.  Davis  has  an  op- 


and;Mr.  Broughton  held  26%. 
s  of  I  Plaintiffs  are  Gertrude  Bow- 
ns.  I  ler,  widow  of  the  late  Edward 

!R.  Bowler,  and  her  daughter, 
Gertrude  Bowler  Clemens,  as 
trustees  of  the  estate ;  and  Ger¬ 
trude  Bowler  Clemens  and  Ma- 
’*  deline  Bowler  Bollenbeck,  as 
Paki- ,  beneficiaries  of  the  estate. 

[Jnder  The  suit  alleges  the  estate 
Na-jhas  suffered  damages  of 
ic  In-j  $175,000  thus  far,  and  will  lose 
reor-’ another  $175,000  in  the  future. 
1  UN  In  asking  damages  the  suit 
Jenja- j  asserts  that  in  1944  the  Wem- 
j  will' ere  entered  into  a  “secret 
epart-j  agreement”  with  Broughton, 
in  ac-  under  which  Broughton  would 
46  in  sell  his  stock  to  the  Werners  if 
terna-  iand  when  he  wanted  to  quit  the 
press  newspaper  business.  However, 
idia.  according  to  the  suit,  Broughton 
had  intended  to  remain  with  the 
[newspaper  and  the  Werners  be¬ 
gan  a  “campaign”  to  force 
him  to  sell  to  them. 

This  culminated  in  1951  dur¬ 
ing  negotiations  between 
Broughton  and  employes  of  the 
newspaper,  represented  by  the 
American  Newspaper  Guild 
for  a  new  contract.  The  union 
threatened  to  strike,  the  suit 
states,  and  without  Broughton’s 
knowledge,  Mrs.  Werner,  as  a 
vicepresident  of  the  firm 
agreed  to  Guild  demands. 

“This  unauthorized  act,”  the 
suit  continues,  “was  de.signed 
and  did,  in  fact,  so  upset,  dis¬ 
turb  and  humiliate  Charles 
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Tier  Publications,  Inc.,  Vestal, 
N.  Y.,  from  Robert  R.  Eckert. 
The  firm  publishes  the  Vestal 
News.  The  Trevitts  took  over 
operation  of  the  firm,  Oct.  1. 

Present  plans  are  for  the 
senior  Mr.  Trevitt  to  handle 
the  editorial  and  business  end 
with  his  son  taking  over  the 
advertising  and  selling  chores. 
The  sale  was  negotiated  by 
May  Brothers,  Binghamton. 

*  *  * 

Minneapolis  Suburban  News¬ 
papers,  Inc.  a  recently  or¬ 
ganized  weekly  newspaper  firm, 
added  a  fourth  to  its  group 
the  South  St.  Paul  Reporter. 

Sale  of  the  controlling  in¬ 
terest  in  the  Reporter,  a  daily 
for  60  years  before  entering 
the  weekly  field  last  year,  was 
made  by  Frank  Luhrs,  presi¬ 
dent  of  the  Reporter  Co.  to  John 
Tilton,  Thomas  D.  Williams, 
and  Donald  B.  Renn,  all  former 
Pennsylvania  newsmen. 

The  company  publishes  three 
other  Twin  Cities  suburban 
weeklies:  the  Hennepin  County 
Review  at  Hopkins,  St.  Louis 
Park  Dispatch,  and  Golden  Val¬ 
ley  Suburban  Press. 

*  *  * 

The  Leanord  (Tex.)  Graphic 
and  the  Celeste  (Tex.)  Courier, 
weeklies  published  by  Mrs. 
Opal  Hammond,  have  been  sold 
to  Travis  Tony  and  Richard 
Stringfellow,  owners  of  the 
Cooper  (Tex.)  Review. 


sale  of  both  weeklies  and  all  tion  on  it  too. 


FOR  SALE 

48*page  Hoe  Web  Press 

3— 16-page  units 

Double  folder— 223i"  sheet  cut. 

Now  located  in  Bangor,  Maine. 

Capacity  30,000  per  hour  up  to  24-pages. 

Must  be  moved  not  later  than  Oct.  30th. 

Opportunity  to  secure  a  very  good  press  at  a  reason¬ 
able  price. 

Make  us  an  offer  for  immediate  removal. 

Telephone  or  Telegraph: 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 

Telephone:  Stamford,  Conn.  4-3139 
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Controllers 

(Continued  from  page  8) 


The  new  Institute  of  News¬ 
paper  Operations,  which  already 
has  140  subscribing  publisher- 
members  representing  14,500,- 
000  circulation,  may  provide 
further  budgeting  knowledge,  it 
was  reported  by  Lisle  Baker  Jr., 
vicepresident  and  treasurer, 
Louisville  Times  and  Courier- 
Journal.  The  first  phase  of 
INO’s  work,  he  said,  is  in  the 
field  of  pressroom  training  but 
he  visualized  the  Institute  as 
becoming  an  expert  consulting 
organization  for  newspaper 
management  in  the  matters  of 
job  efficiency  in  all  depart¬ 
ments. 

“We  do  not  expect  to  revolu¬ 
tionize  the  business  nor  to 
achieve  dramatic  results,”  Mr. 
Baker  said.  “We  do  hope  to  find 
how  to  do  a  little  better  here 
and  a  little  better  there.  If,  as 
a  result  of  the  activities  of  INO, 
we  can  show  newspapers  how  to 
reduce  expenses  one  or  two  per 
cent,  it  will  prove  one  of  the 
best  investments  the  industry 
has  ever  made.” 

No  Industry  Cooperation 
Mr.  Baker  praised  the  con¬ 
trollers’  project,  saying  the 
Louisville  papers  had  found  the 
cost  allocation  procedures  ex¬ 
tremely  helpful  in  determining 
rate  structures  and  sales  em¬ 
phasis,  as  well  as  in  the  analysis 
of  effects  of  changing  costs  and 
changing  volume.  The  control¬ 
lers’  plan  ties  historical  unit 
costs  to  units  of  sale,  both  ad¬ 
vertising  and  circulation. 

When  it  came  to  determining 
“standard  costs,”  however,  the 
management  found  itself  sty¬ 
mied  by  the  lack  of  objective 
data  and  the  terrific  expense 
and  lengfthy  time  required  to  ac¬ 
cumulate  this  data,  as  well  as 
the  difficulty  of  obtaining  the 
industry-wide  cooperation  need¬ 
ed  to  accomplish  it,  Mr.  Baker 
said. 

To  operate  a  successful  busi¬ 
ness,  said  Melvin  M.  Sikes,  San 
Bernardino  (Calif.)  Sun-Tele¬ 
gram,  management  must  re¬ 
ceive  from  the  counting  room 
reports  that  are  clear  and  sim¬ 
ple.  They  must  distinguish  the 
important  from  the  unimport¬ 
ant,  he  advised. 

Variations  in  Fringe  Benefits 
In  a  clinical  session,  Robert 
B.  Hunter,  Birmingham  (Ala.) 
News,  expressed  the  wish  that 
publishers  could  agree  on  rules 
for  standardized  practices  in 
the  matters  of  hours  and  fringe 
benefits. 

Vacation  allowances  ranged 
from  one  week  after  a  year’s 


m  .  » /*•  ^  f 

iV  Cn 


COMMITTEE  ON  ARRANGEMENTS  shown  at  annual  meeting  in  De¬ 
troit  of  the  Institute  of  Newspaper  Controllers  and  Finance  Officers. 
(L  to  R):  George  Sweet,  chief  accountant,  the  Detroit  Times;  Richard 
Lindau,  controller.  Booth  Newspapers;  Richard  H.  Wills,  treasurer,  the 
Roanoke  (Va.)  Times  &  World  News,  retiring  president  of  the  Institute; 
Clark  Renwick,  controller  and  assistant  business  manager,  the  Detroit 
Free  Press;  Donald  A.  Walkar,  credit  manager,  the  Detroit  Free  Press; 
and  Robert  Sherwood,  controller  and  treasurer,  the  Detroit  News. 


service  to  six  weeks  after  40 
years’  service,  those  present 
indicated.  It  also  was  brought 
out  that  many  offices  now  func¬ 
tion  on  six-day  basis  but  staffs 
are  employed  on  a  five-day 
basis,  resulting  in  staggered 
shifts.  The  35-hour  workweek, 
including  coffee  breaks,  was 
fairly  general  in  business  offices 
represented. 

Half  of  the  70-odd  controllers 
the  room  said  their  papers 


in 


pay  Christmas  bonuses.  Profit- 
sharing  plans  varied  from  set 
formulas  to  an  “informal,  dis¬ 
cretionary”  arrangement  in 
which  management  determines 
how  much  of  the  profits  will  be 
distributed  and  fixes  the  pro¬ 
portionate  amounts  among  em¬ 
ployes.  The  St.  Petersburg 
(Fla.)  Times  has  a  “Bonuses, 
Budgets  and  Betterments”  sys¬ 
tem,  a  feature  of  which  is  the 
participation  of  department 
heads  up  to  20%  of  the  budge¬ 
tary  savings. 

The  Cincinnati  (Ohio)  En¬ 
quirer,  it  was  reported,  has 
abolished  the  payment  of  bon¬ 
uses  to  officers  of  the  company. 
Under  the  employe-ownership 
setup  no  one  receives  a  bonus. 

Editors  on  the  Team 

Basil  L.  Walters,  executive 
editor,  Knight  Newspapers, 
told  the  controllers  that  editors 
really  can  get  along  with  the 
financial  watchdogs  and  it  is 
done  effectively  on  the  Knight 
papers. 

“If  editors  are  poor  business 
men,”  he  said,  “it  is  due  to  the 
fact  that  the  business  office  has 
failed  to  take  editors  sufficiently 
into  confidence.  If  the  editor  is 
kept  acquainted  with  the  prob¬ 
lems  of  keeping  the  paper  finan¬ 
cially  solvent,  and  is  consulted 
as  a  member  of  the  team  on  the 
various  problems  as  they  arise, 
the  editor  will  be  more  con¬ 


scious  of  the  necessity  of  mak¬ 
ing  every  penny  count.” 

The  general  managers  of  the 
Knight  papers,  he  said,  have 
come  from  the  counting  rooms 
and  their  experience  there  has 
given  them  the  vision  and  the 
understanding  that  have  en¬ 
abled  them  to  use  figures  to 
find  ways  to  encourage  adven¬ 
ture  and  progress. 

Mr.  Walters  proposed  that 
controllers  extend  their  educa¬ 
tional  efforts  into  the  ranks  of 
the  production  departments 
with  the  ultimate  aim  of 
achieving  acceptance  of  the 
new  methods  and  processes. 


up,  are  providing  the  approach 
and  the  tools  for  scientific  de¬ 
termination  of  newspaper  pric¬ 
ing  so  that  publishers  may 
move  ahead  with  confidence — 
not  fear.  He  cautioned  them 
against  making  some  newspa¬ 
per  owners  so  cost-conscious 
that  they  shirk  community  re¬ 
sponsibilities.  I 

Herbert  E.  Hetu,  secretary 
of  Sharon  (Pa.)  Herald,  was 
elected  president  of  INCFO, 
succeeding  Richard  H.  Wills, 
Roanoke  (Va.)  Times  and 
World-News.  Other  officers: 
Robert  P.  Hunter,  Birmingham 
(Ala.)  News,  first  president; 
Frank  T.  Hodgdon  Jr.,  Cleve¬ 
land  (Ohio)  Plain  Dealer  andj 
News,  second  vicepresident;  G. 
Stewart  Phillips,  Washington 
(D.C.)  Post  and  Times-Herald, 
secretary;  and  M.  N.  Kress- 
man,  Easton  (Pa.)  Express, 
treasurer. 


Climax  Seen  Near 
In  Guild  Strike 

Wilkes-Barre,  Pa. 
The  guild  strike  at  the  Record  • 
and  Times-Leader-News  is  well 
in  its  sixth  month  with  both 


Inviting  Competition 

“Unless  we  find  ways  with 
the  cooperation  of  all  employes 
to  work  them  (new  processes) 
into  our  present  operations, 
these  new  processes  will  be  in 
competition  with  us  with  the 
aces  all  in  the  hands  of  the  com¬ 
petition,”  he  declared. 

The  newspaper  that  fails  to 
keep  up  with  the  modern  trend 
of  investigative  reporting  is  in¬ 
viting  certain  competition  from 
a  paper  that  will  be  produced 
by  the  new  mechanical  pro¬ 
cesses,  he  added. 

Mr.  Walters  predicted  that 
the  “bugs”  would  be  worked 
out  of  the  new  machines  and 
methods  within  the  next  five 
years. 

An  era  of  expansion  in  the 
newspaper  business  may  attend 
the  introduction  of  these  new 
processes,  Jerome  H.  Walker, 
executive  editor  of  EDITOR  & 
PUBLISHER,  forecast  in  a 
talk  in  which  he  proposed  that 
the  new  Institute  of  Newspaper 
Operations  effect  a  direct  liai¬ 
son  with  the  unions  in  a  far¬ 
sighted  educational  program  to 
bring  the  facts  of  production 
cost  down  to  the  workers. 

The  controllers,  he  summed 


sides  apparently  still  far  apart 
on  terms  of  settlement,  but  one 
phase  of  the  dispute  appeared 
to  be  reaching  a  climax  this' 
week. 

Bennet  F.  Schauffler,  regional* 
director.  National  Labor  Rela-J 
tions  Board,  at  Philadelphia, 
said  he  hoped  that  his  office 
would  soon  conclude  the  investi¬ 
gation  of  charges  made  by  the 
management. 

It  was  learned  from  other 
sources  that  one  of  the  big 
issues  is  whether  or  not  the 
Wilkes  Barre  Newspaper  Guild 
gave  notice  of  the  strike  to  the 
State  Mediation  Service,  as  pro¬ 
vided  by  the  Taft-Hartley  law.i 

It  was  learned  that  Guild 
officers  have  made  at  least  one 
trip  to  Philadelphia  to  discuss 
that  point,  which  was  raised  by 
an  NLRB  examiner.  ! 

There  have  been  no  negotia¬ 
tions  since  June  7  but  the  guild 
this  week  formally  asked  thei 
management  to  reopen  contractj 
talks.  I 

The  publisher  notified  guildj 
members  this  week  that  itj 
would  discontinue,  as  of  Septj 
30,  all  payments  on  group  in- 1 
surance  and  other  employe' 
benefit  plans.  i 

Guild  leaders  said  the  Valley 
News,  a  five-day  tabloid  which 
the  union  established  soon  after 
the  strike  began,  contained  1,483 
inches  of  advertising  in  the  32- 
page  Wednesday  edition  and  1,- 
272  inches  in  a  24-page  Thurs¬ 
day  edition. 
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New  Partridge  Book 
About  Word  Abusage 


By  Prof.  Roscoe  Ellard 

THE  CONCISE  USAGE  AND  ABUS¬ 
AGE:  A  Short  Guide  to  Good  Enslish. 
By  Eric  Partridge.  New  York:  Philo¬ 
sophical  Library,  15  East  40th  st.  219 
pp.  $3.50 

I  like  to  mention  $30,000-a- 
year  managing  editors.  It  gives 
hope,  and  Americans  are  opti¬ 
mistic  readers.  So  I  mention 
that  the  other  day  a  $30,000-a- 
year  ME  asked  me  whether  his 
copydesk  could  possibly  be 
right. 

“Know  what  they  did?”  he 
challenged.  “A  20-year  rewrite 
man  wrote  from  the  telephone: 
‘Officers  elected  last  night  are 
. . .  ’  and  the  copyreader  changed 
it  to  read  ‘Officers  elected  last 
night  were  .  .  ,  ’  Migawd!  Does 
he  think  all  those  officers  were 
assassinated  during  the  night?” 

It’s  an  old  argument  in  city- 
rooms — and  this  book  solves  it. 
The  ME  was  wrong.  There  is 
a  key-tense  in  a  sentence;  it 
determines  the  sequence  of  sub¬ 
sequent  verbs.  The  officers  were 
elected  last  night.  Ergo,  “Offi¬ 
cers  elected  were.”  Grammar  is 
inexorably  logical.  A  reporter 
must  write  precisely  what  he 
knows.  He  knows  the  officers 
were  elected.  They  may  still  be 
alive  this  morning — but  he  isn’t 
reporting  that  fact,  and  he 
couldn’t  accurately,  unless  he 
verified  it,  this  morning. 

As  Eric  Partridge  points  out 
in  this  compact  and  highly 
practical  volume,  “The  tense  in 
a  subordinate  clause  is  adjusted 
to  that  of  the  principal  clause.” 
Exceptions  occur,  Mr.  Partridge 
observes.  When  stating  a  fact 
univereally  true,  the  tense  is 
not  adjusted.  You  would  cor¬ 
rectly  say,  “Columbus  dis¬ 
covered  that  the  world  is 
round.”  But  persons  are  not 
universal,  not  even  Republicans. 

Another  exception  in  a  news¬ 
room  is  with  picture  captions, 
although  it  isn’t  really  an  ex¬ 
ception.  If  your  picture  shows 
a  line  of  moronic  looking  cus¬ 
tomers  staring  at  the  camera, 
you  could  correctly  write  for 
the  underline,  “Officers  elected 
last  night  are,  right  to  left ...” 
That’s  because  they  are  in  the 
picture  as  you  look  at  it — and 
for  as  long  as  the  negative  lasts 
or  the  bond  volumes  of  the  pa¬ 
per  endure.  But,  better  still,  the 
caption  could  explain;  “Officers 
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elected  last  night,  left  to 
right:  ...” 

Anyhow,  this  and  219  pages 
of  other  usages,  from  abdomen 
(see  belly)  to  Zoilus,  an  un¬ 
popular  critic  of  Homer’s  gram¬ 
mar,  are  explained  clearly  and 
concisely  in  this  volume.  Take 
the  singular  and  plural  subject 
combined,  for  instance.  It  takes 
a  plural  verb.  You  would  write 
“Another  good  yarn  or  two  are 
to  be  found  in  Bob  Casey’s 
‘Such  Interesting  People’.”  The 
predicate  should  be  adjusted  to 
the  implied  expression,  two 
good  yams. 

However,  should  you  be 
moved  to  say,  “A  jigger  or  so 
of  Scotch  .  .  .  ” — and  you 
wouldn’t  say  it  before  the  good¬ 
night  nod  from  your  city  editor 
— you  would  correctly  use  the 
singular  verb,  “a  jigger  or  so 
is  my  next  assignment.”  That’s 
because  you  surely  wouldn’t 
mean  two  or  more  jiggers.  If 
you  did,  you’d  say  two.  Our 
colloquialism,  “a  pint  or  so,  a 
pound  or  so — or  a  jigger  or  so” 
means  approximately  a  pint,  a 
pound,  or  a  jigger. 

Don’t,  warns  Mr.  Partridge, 
use  over  when  you  mean  about 
or  concerning.  Mr.  Partridge 
says  that  such  abusage  would 
be  catachrestic.  But  even  if  I 
knew  what  catachrestic  meant, 
I  wouldn’t  use  the  word.  I’ll 
settle  for  its  meaning  a  strained 
or  misapplied  use  of  the  basic 
definition  of  over,  which  is 
above,  or  spread  over,  or  for 
the  duration  of.  Let’s  call  the 
preceding  use  of  above,  “colo- 
quial.’  What  you  should  write, 
Mr.  Partridge  explains,  is  “He 
was  anxious  about  your  safe¬ 
ty.” 

I  alw’ays  like  to  find  some 
way  to  feel  superior  to  my  very 
rich  neighbors  in  Connecticut. 
So  I  was  glad  I  had  read  Mr. 
Partridge’s  meaty  “Usage  and 
Abusage”  when  I  heard  a  neigh¬ 
bor  on  the  commuter-train 
platform  tell  me  that  his  yacht 
had  “turned  into  a  veritable 
Frankenstein.” 

What  he  should  have  said,  I 
knew  from  Mr.  Partridge,  was 
that  his  yacht  had  turned  out 
to  be  a  Frankenstein  monster. 
Frankenstein  was  a  well-mean¬ 
ing  scientist  who,  like  many  a 
bright  boy,  got  too  big  for  his 
breeches.  The  monster  was  the 


Thing.  And  my  yachty  neigh-" 
bor’s  adjective  veritable — I 
knew  from  Mr.  Partridge — was 
an  “elegancy”  to  be  avoided. 

Fact  is,  thanks  to  this  vol¬ 
ume,  I,  a  mere  editor,  felt  pret¬ 
ty  good  seated  beside  Mr.  Got- 
yachts,  by  the  time  our  train 
pulled  into  New  York.  And  I 
used  Mr.  Partridge  all  the  rest 
of  the  day  editing  copy. 

Vivid,  Cogent  Writing 
In  Netcsman*s  Book 

MADAMI.  My  Eight  Years  of  Adven¬ 
ture  with  the  Congo  Pigmies.  By  Anne 
Eisner  Putnam  with  Allan  Keller. 

This  is  more  than  a  book  of 
the  Congo.  For  those  who  like 
writing  that  swirls  you,  effort¬ 
less,  to  the  scene,  this  is  superb 
rewrite.  Allan  Keller,  veteran 
of  the  New  York  World-Tele¬ 
gram  and  Sun,  takes  you  into 
the  lives  and  jungle  of  the  pig¬ 
mies — makes  you  hear  it,  feel 
it,  and  understand  it. 

It’s  cityroom  writing  at  its 
best.  Or  magazine  or  author’s- 
study  writing  at  its  best,  as  you 
will.  There’s  no  difference  when 
it's  good  writing.  And  this  is. 

Of  course,  Allan  had  specially 
good  material  in  Anne  Putnam’s 
manuscript.  Mrs.  Putnam  was 
a  good  legman.  She  saw  what 
she  saw,  and  few  non-profes¬ 
sionals  do.  I  interviewed  a 
honeymoon  couple  the  other  day 
— beautiful  people.  They’d  never 
been  out  of  Arizona  till  the  day 
they  eloped.  And  they’d  bowled 
across  southwest  deserts  in  a 
jeep  over  the  Rocky  Mountains, 
through  wheat  and  corn  states 
to  New  York,  bunking  in  a 
bedding  roll  under  the  sky.  They 
should  have  seen  Cathay  in  the 
stars  and  drunk  nectar  from 
the  winey  air  of  Loveland  Pass. 

But  they  hadn’t.  All  I  could 
get  was:  “We  averaged  21  miles 
to  the  gallon!”  Exultantly.  And, 
“The  best  meal  we  had,  all  the 
way,  was  in  Sante  Fe!” 

But  Mrs.  Putnam,  an  artist 
and  her  husband,  Pat,  who  ran 
a  hotel  and  hospital  for  the 
Belgian  Government  in  the 
heart  of  the  pigmy  country, 
knew  Africa — the  real  Africa 
that  will  be  important  to  us,  in 
the  news,  should  another  war 
come.  Anne  Putnam  knew  what 
she’d  seen  and  felt — and  Allan 
Keller  knew  how  to  write  it  so 
readers  would  feel  it. 

“Madami”  is  great  adventure, 
authentic  information  —  and 
good  writing. 

TV-Sports  Section 

Louisville,  Ky. 
A  four-page  combined  televi¬ 
sion,  radio  and  sports  section 
has  been  added  to  the  Saturday 
editions  of  the  Louisville  Times. 
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Shop  Talk 

(Continued  from  page  56) 

tivities  of  the  candidate  they 
editorially  opposed  or  were 
above  reproach  for  their  cover¬ 
age  of  the  campaign.  2.  No  con¬ 
clusive  evidence  of  partiality  in 
news  columns.  3.  Evidence  of 
partiality  in  news  columns. 

Conclusions  were  based  on 
these  measurement  criteria  both 
for  front  pages  and  inside 
pages:  Number  of  stories  favor¬ 
ing  each  candidate,  column 
inches  of  news  space,  number 
of  photographs,  column-inches 
of  photograph  space,  number  of 
multi-column  headlines  and 
total  column-inches  of  space. 

♦  *  * 

In  elaborating  on  his  reasons 
for  making  this  study,  Mr. 
Blumberg  recounted  the  various 
charges  of  bias  that  had  been 
made  during  the  campaigpi  and 
the  comments  of  editors  who 
thought  a  survey  should  or 
should  not  be  made.  He  dwelt 
on  the  Sigma  Delta  Chi 
convention  resolution  of  No¬ 
vember,  1952,  which  offered  the 
fraternity’s  sponsorship  and 
authorized  a  committee  to  in¬ 
vestigate  the  feasibility  of  such 
a  study  of  press  bias.  He  noted 
also  Editor  &  Publisher’s  sup¬ 
port  of  the  whole  project. 

Then  the  author  states  “the 
enthusiasm  cooled,”  citing  the 
SDX  committee  report  that 
such  a  study  is  “not  feasible” 
at  this  time  and  E  &  P’s  con¬ 
currence  in  that  opinion. 

“The  American  press,  which 
has  an  admirable  record  of  dig¬ 
ging  out  facts  on  many  im¬ 
portant  issues,  was  performing 
no  service  either  to  the  public 
or  to  itself  when  it  dismissed 
the  charges  of  news  bias  or 
contended  that  because  there 
was  no  ‘methodology’  for  mea¬ 
suring  bias  a  study  was  not 
‘feasible,’  ”  the  author  states. 

In  fairness  to  both  SDX  and 
E  &  P  it  should  be  pointed  out, 
which  it  was  not  in  the  book, 
that  the  fraternity’s  resolution 
offered  “its  sponsorship  of  a 
comprehensive  survey  of  the 
news  coverage  of  the  1952 
Presidential  campaign  hy  news¬ 
papers,  radio,  television  and 
magazines”  providing  it  was 
found  to  be  practicable. 

The  SDX  committee  report 
said  that  “it  knows  of  no  for¬ 
mulae  that  would  meet  the 
magnitude  and  complexities  of 
the  problem  of  evaluating  the 
fairness  of  public  information 
media  in  their  news  coverage  of 
the  1952  campaign.” 

The  project  that  had  been 
considered  by  SDX  was  larger 
than  a  study  of  one  medium. 
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©httuary 

Thomas  D.  Higgins,  56,  for 
29  years  San  Antonio  (Tex.) 
News  reporter-editor-rewrite 
man,  following  an  operation  in 
San  Antonio,  Sept.  26. 


Maurice  G.  Burnett,  42  In¬ 
dianapolis  Star  photographer 
and  twice  winner  of  Indiana’s 
top  news  photo  award,  sudden¬ 
ly  in  Indianapolis,  Sept.  27. 

*  *  * 

Thomas  W.  Jones,  79,  30- 
year  editorial  page  columnist 
(“The  Jaywalker”)  for  the 
Toronto  Star,  Sept.  27. 

♦  *  * 

Alfred  E.  Jonas,  32,  former 
New  York  Journal- American 
sports  writer  and  former  racing 


editor  for  United  Press,  after 
a  long  illness  in  West  Miami, 
Fla.,  Sept.  26. 

«  *  * 

Henry  F.  Harrison,  87,  re¬ 
tired  vicepresident  of  the  West 
Virginia  Pulp  and  Paper  Co., 
in  Long  Island,  N.  Y.,  Sept.  27. 
♦  *  * 

Robert  R.  Brown,  32  editor 
of  Sullivan  (Ind.)  Times,  of  a 
heart  attack  in  Sullivan,  Sept. 
19. 

♦  *  * 

A.  Thomas  (Abe)  Pollock, 
85,  former  Rocky  Mountain 
(Colo.)  Newks  boxing  editor, 
recently. 

*  *  * 

Milo  W.  Whittaker,  87,  re¬ 
tired  treasurer-co-publisher  of 
the  old  Jackson  (Mich.)  Patriot 
in  Queens,  N.  Y.,  Sept.  19. 


ANNOUNCEMENTS 
Publication*  For  Sale 

MUST  RETIRE.  Will  sacrifice  for  cash 
and  quick  sale.  Weekly  newspaper  in 
sunny  Southwest.  3,500  circulation. 
Great  potential  in  fast  growingr  com¬ 
munity.  Total  price  S9,900.  32,900 

down.  Box  3900,  Editor  &  Publisher. 


:  Classified  Section : 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Payable  With  Order) 

4  timet  @  45c  line  each  insertion ;  3  @  50c ;  2  @  55c ;  1  @  65c 
Add  15c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 

4  times  @  90c  line  each  insertion;  3  @  95c;  2  @  $1.00;  1  @  $1.10. 
3  line  minimum ;  15e  additional  for  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Elditor  &  Publisher  reserves  the  risht  to  edit  all  copy. 

AnnDBCC*  Editor  &  Poblishcr  Classified,  1700  Times  Tower, 
New  York  34,  New  York.  Phone,  BRyant  9-3063. 


ANNOUNCEMENTS 

ISetospaper  Brokers 


WE  List  Only  First  Class  Properties 
on  an  Exclusive  Basis.  Tell  Us  What 
You  Want  —  We’ll  Get  It  If  Possible. 
J.  R.  GABBERT 

3937  Orange _ Riverside,  California 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  California. 
MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St..  Sioux  City,  Iowa 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  O.  Box  527.  San  Fernando,  Calif. 
SALES,  Appraisals,  Management  (Con¬ 
sultants.  NEWSPAPER  SERVICE  CO., 
610  Georgia  Bank  Bldg.,  Atlanta,  (}a. 
JOSEPH  ANTHONY  SNYD^ 
Western  Newspapers 
101  BO  Culver  Blvd..  Culver  City,  Calif. 
★  ★CCTmPETENT  appraisals  and  con¬ 
sultations  ;  confidential  brokerage ;  30 
years  of  honest  dealing.  A.  W.  Styiies 
&  (Co..  625  Market  St.,  San  Francisco 
5,  California. 

LEN  raiGHNER  AGENCY 
A  33  Year  Successsful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ised  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 

_ Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Have  buyers  for  sizeable  daily  papers. 
Strict  confidence  observed. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


ANNOUNCEMENTS 

_ Newspaper  Appraisers _ 

APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 
Mortgage  Loans,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 
“Newspaper  Plant  Specialists” 

Publications  For  Sale 


LARGE  WEEKLY  and  job  shop.  Gross¬ 
ing  over  $75,000,  net  $20,000.  Florida 
county  seat,  no  competition,  one  of  12 
fastest  growing  areas  in  nation.  Sound 
year  round  economy  based  on  agricul¬ 
ture,  industry,  tourist  and  military. 
Other  interests,  health  reason  for  sell¬ 
ing.  $25,000  down,  balance  financed. 
Excellent  opportunity  for  reliable  pub¬ 
lisher.  Full  information  on  evidence 
of  financial  ability  to  handle  deal. 
Curiosity  seekers  save  postage.  Box 
4020,  Elditor  &  Publisher. 


NEW  JERSEY  DAILY.  Exclusive. 
Outstanding  opportunity.  Never  of¬ 
fered  for  sale  before.  Absentee  owner 
authorizes  immediate  sale  price  $70,000. 
W.  R.  Slack,  Broker,  420  Lexington 
Avenue,  New  York  City. 

TWO  OLD  ESTABLISHED  weekly 
newspapers  and  completely  equipped 
plant  in  Chart  Area  11.  Busy,  rapidly 
growing  section  of  metropolitan  com¬ 
munity.  Present  $50,000  gross  could  be 
readily  increased  to  $75,000.  Publisher 
retiring.  $35,000  with  $10,000  start. 
Box  3902,  Editor  &  Publisher, 

PROFITABLE,  deep  South  weekly 
newspaper  and  job  shop.  Official 
county  organ  in  growing  town  of  4.500 
population.  Trade  center  for  wide  sur¬ 
rounding  area.  No  competition.  Gross¬ 
ed  $45,(KM)  last  year  without  solicita¬ 
tion.  Large,  well  equipped  building. 
No  distress  sale.  Box  4021,  Elditor  & 
Publisher. 

RETIRE  to  Paradise  I  Unopposed 
weekly  in  lovely  Florida  2500  town. 
Price  $24,000  including  $15,000  build¬ 
ing  ;  terms.  The  DIAL  Agency,  De¬ 
troit  1,  Mich. 

SMALL  KANSAS  DAILY  IN  EXCLU¬ 
SIVE  field ;  $10,000  cash  down  will 
handle.  Bailey-Krehbiel,  Box  396, 
Salina,  Kansas. 

SOUTHERN  daily  $90,000 ;  weekly 
$80,000;  weekly  $8,000  (no  plant). 
Each  requires  50%  cash.  Broker  Box 
4046.  Elditor  &  Publisher. 

_ Publication*  Wanted _ 

YOUNG  (under  40),  experienced  pub¬ 
lisher  will  pay  up  to  $500,000  cash 
down  for  daily  with  annual  gross  of 
one  million  or  more.  Opportunity  for 
newspaper  owner  to  assure  his  pub¬ 
lication  of  local,  aggressive  ownership 
and  to  effect  a  profitable  sale  with¬ 
out  selling  to  a  chain.  Elxcellent 
record,  character,  references.  Replies 
confidential.  Box  3801,  Elditor  &  Pub¬ 
lisher. 

NEWSPAPER  Wanted  —  will  buy 
weekly  or  trade  paper  with  plant 
within  50  mile  radius  of  Manhattan. 
Call  or  write.  Benenson,  18  Elast  41 
St..  N.  Y.  17.  N.  Y.  Murray  Hill 
9-2686. 

_ Business  Opportunities 

PARTNERS  Wanted  for  starting 
Nampa-Caldwell,  Idaho,  weekly.  Box 
3723,  Elditor  &  Publisher. 

Business  Opportunities  Wanted 

SEEK  Partnership  or  interest  in  Cali¬ 
fornia  weekly.  Trained  editorial,  front 
office.  Edited  3  prize-winning  weeklies. 
Modest  investment  available.  Could  as¬ 
sume  full  ownership  or  management 
upon  retirement  of  present  owner. 
Write  Box  3901,  Editor  A  Publisher. 


NEWSPAPER  SERVICES 

_ Syndicates — Features _ 

WRITE  for  samples  of  published 
reader  appeal  column  covering  Eu¬ 
rope’s  glamor  front.  Consistently 
loaded  with  meaty  fresh  material. 
1000  words  6  items  2  weekly  airmail. 
Author’s  identity  highly  promotional. 
Box  3802,  Editor  &  Publisher. 

WEEKLY  SPORTS  CROSSWORD 
Puzzles.  Dress  up  Sunday  sports 
pages,  supplements.  Novel  Feature 
now  available  to  all.  Used  in  Miami 
Herald,  Detroit  Free  Press.  Box  4019, 
^itor  &  Publisher. 

_ Press  Engineers _ 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street,  New  York  3,  N.  Y. 
Phone  spring  7-1740 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance.  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTUNG 

551  W.  22nd  St.,  New  York  11,  N.  Y. 
,  PHONE  ORegon  6-7760 


PENNSYLVANIA’S  fastest  growing 
(and  county’s  largest)  weekly  news¬ 
paper  and  plant  for  sale.  Newspaper 
and  job  printing  grossed  $50,000  last 
12  months.  Potential  includes  3  shop¬ 
ping  centers  now  being  built  within  6 
mile  area.  Within  25  miles  of  Phila¬ 
delphia.  Circulation  up  from  1200  to 
2850  in  three  years.  Business  potential 
expanding  as  rapidly.  Building  not 
included,  moderate  rental.  Price  $50,- 
000.  Reply  Box  4031,  Elditor  &  Pub¬ 
lisher, 


WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates,  4958  Melrose  Avenue.  Los 
Angeles  29,  California. 


NEWSPAPER  SERVICES 
Mail  Stencils 

POLLARD-ALLING  STENCIL  usw 
can  save  substantially  by  using  our 
excess  time  and  facilities  in  New  York 
City.  Phone  Mrs.  Kahn,  WOrth  4-3960. 

National  Advertising  Space 

SANDERS  Dandy  ABC  3 
Grass  roots  testing  headquarters. 
Write  good  old  Sanders,  Geneseo,  N.  Y. 

Periodical  Subscriptions 

Get  the  news  "Fast  and  ETrst”  every 
;  week — 52  weeks  a  year  with  an 
i  EDI’TOR  A  PUBLISHER  subscription 
I  only  $6.50. 

I  Write  GMCB  Elditor  A  Publisher. 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
8^26—31  St.,  Long  Island  (Tity  6,  N,  T. 
STillwell  6-0098-0099 

DISMANTLED— MOVED— ERECTED 
Service — Maintenance — Repairs 
TRUCKING  AND  RIGGING 
We  Do  Exi>ort  Boxing 

SAM  S.  PUNTOLILLO  CORP. 

SPEfHALIZING  in  Duplex 
and  Goss  E’lat-bed  Webs 
311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Phone  Geneva  8-3744 


MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

LINOTYPEIS  and  Intertypes.  Models 
5,  8,  14,  26,  Intertypes  B— C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

LINOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  C.  Roth.  200i  W.  24.  NYC.  11. 

’TELETYPE  Model  TPEl-22  Multiface 
Perforator,  used  little  and  in  excellent 
condition,  $1,200.00.  Call  or  write  F. 
J.  OithamI,  Standard  Rate  A  Data 
Service,  Inc.,  1740  Ridge  Avenue, 
Evanston,  Illinois,  Hollycourt  5-2400. 

TELETYPESETTER  Standard  Perfora¬ 
tor.  Used  seven  weeks.  $1,400,  with 
cabinet.  K.  L.  Chatters,  420  Maynard, 
Ann  Arbor,  Michigan. 

_ Newsprint _ 

ONE  ROLL  OR  CARS — Fine  Canadian 
Samples.  Fast  delivery.  Low  Prices. 
ALgonquin  4-8728,  New  York  City. 

Press  Room 

TWO  40-hp.  220-volt  3-phase  DC 
motor  drives,  with  inching  motors, 
brakes,  bases  and  control  boards. 
Pottstown  Mercury,  Pottstown,  Penn. 

FLATBED  —  Model  “E"  —  8  Page 
j  Web  perfecting  —  variable  spe^, 
motor  —  complete  with  10  chases  —  in 
I  operation  —  Sanford  Herald  —  San- 
'  ford,  Florida. 
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MACHINERY  and  SUPPUES 
Pre$s  Room 


MACHINERY  and  SUPPLIES 

Prets  Room _ 

2  UNIT  SCOTT  PRESS 


100  h.p.  AC  motor  drive  complete  with  9  UNIT 

control  board.  80  h.p.  AC  motor  drive  ^  ™  J  j 

complete  with  control  board.  Also  80. 

35.  40  h.p.  AC  drives.  George  C.  Ox-  Drive— Complete  ^ereotype.  Priced 


ford.  Box  903,  Boise.  Idaho.  i 

- BEN  SHULMAN  ASSOCIATES 

SACRIFICE  500  Fifth  Ave.,  New  York  36.  N.  Y.  | 

ti,  ®  ROTARY  32  PAGE  PRESS 

d  TI  Cylx-der.  22K  Cutoff. 

Am'F^?Mvri!'n^Ti'l  Y  Stereotype  available. 

A?  TOMPKINS  Equipment.  712  So.  Clark. 

Located  At  Brooklyn  Eagle  Chicago  5.  Illinois. 

BEN  SHULMAN  ASSOCIATES  pap,-  n  ■  t  k  i - 

A  VT  V  I  «A.  vT  V  1®  PAGE  Duplex  Tubular  press  com- 

.^UU  Fifth  Avenue.  New  York  36.  N.  Y.  pi^t^  ^jth  AC  drive  and  stereotype 

iiriF  equipment.  Can  be  seen  in  operation. 

”?®Unft.*^J?4  C^a.  Ohio^'“”’  ElyrU. 

HOE  64  Page  Press  _ 

Cutoff.  DUPLEX  STANDARD  2  to  1  Sixteen 

It  u  “JJl  w  P»K«  Tubular  Press  with  3000  Lb  MeUl 

c  u  ^  i:  i  Pot  with  Pump  vacuum  casting  box. 

Substructure  &  Reels.  3  yg^^g  Heavy  duty  Plate  iinish- 

John  Griffiths  Co.,  I  ing  machine,  chipping  block,  tubular 

v,.,n  router.  Press  has  reversible  color  cyl- 
416  Lexington  Ave.,  New  York  17  „nit  physical  condition  extil- 

lent.  Equipment  available  December 
iikiiT  I  i^r  nnrrr  First.  Write  J.  Feldman.  306  Cuper- 

4  UNIT  HOE  RRESS  tino  Way,  San  Mateo.  California. 


_ HELP  WANTED 

_ /111  Departments _ 

OPPORTUNITY 

Jackson  Mississippi's  New 
Newspaper 

THE  STATE  TIMES 

IS  IN  the  market  for 

•k  Department  Heads 
it  Advertising  Hen 
it  Business  Office 
it  Mechanical  Help 
it  Other  Personnel 


_ HELP  WANTED _ 

_ Duplay  AdvertUing _ 

ADVERTISING  MANAGER,  exper¬ 
ienced  in  all  phases.  Permanent. 
Starting  salary  guaranteed  at  $120 
weekly  with  raise  in  six  months  and 
at  end  of  year  to  $160  a  week  if 
satisfactory.  Box  3806.  Editor  A  Pul^ 
Usher. 

FLORIDA  Gulf  Coast  Daily  seeks 
young  display  salesman  strong  on  copy, 
layout,  hustle.  Reasonable  salary  plus 
liberal  bonus  plan.  Write  full  details, 
include  layout  sample,  references.  R.  P. 
Richardson,  Bradenton  Herald. 

IMMEDIATE  OPENING  for  adver¬ 
tising  salesman  on  daily  in  southern 
city  of  18,000.  Ideal  working  condi¬ 
tions,  Insurance  and  other  benefits. 
Give  full  particulars  in  first  letter : 
availability  and  remuneration  expected. 


Page  Tubular  Press  with  3000  Lb  MeUl  “f*  '»P“hle  and  reliable  and  All  replies  held  confidential.  Write 

Pot  with  Pump  vacuum  casting  box.  “f®  looking  for  a  chance  to  advance  Box  3811,  Editor  A  Publisher. 

3  years  old.  Heavy  duty  Plate  finish-  on  a  well  financed,  aggressive  news- - —  -  - 

ing  machine,  chipping  block,  tubular  paper,  write: 


4  UNIT  HOE  PRESS 

64  PAGE-double  folders  and  double 
mail  folders. 

23-9/16  cutoff — 15  inch  cylinders. 


Stereotype 


RODNEY  E.  DEFENBAUGH 
MILNER  BUILDING 
JACKSON.  MISSISSIPPI 

WE  ALSO  NEED  ALL  TYPES  OF 


ADVERTISING  MANAGER 

CHICAGO  vicinity  opening  for  hard 
hitting  advertising  executive  -  a  self 
starter  who  can  inspire,  lead  and 
create  a  live  department  to  fit  in  with 
our  immediate  plans  for  expansion 
covering  fast  growing  Du  Page  county. 
Write  Box  3948,  Eiditor  A  Publisher. 


23-9/16  cutoff-15  men  cylinuers.  DUPLEX  Tubular  Casting  Boxes  and  fqiiipmfnt  with  emohasU  on  late  LAYOUT  MAN-copywriter  to 

%  INCH  stereotype  plate.  8  hand  finishing  Machines.  EQUIPMENT  with  emphasis  on  late  mund  out  3-man  copy  service  steff 

tensions  with  floating  rollers.  nrwT  -o  c  •  i-.i-  j  t,  j-  ,  model  linotypes.  Comets.  Madison  (Wisconsin)  Newspapers,  Inc. 

EL^C  hoi,,  to,  p.p.r  ™ll..  - JOBS  IN  WYOMmi -  “  iS 

Also  Pony  Autoplate.  2$  Vandercook,  full  page.  Proof  NEED  (daily  and  weekly)  reporters;  and/or  retail  copy  experience.  Ability 

Box  4035  Editor  &  Publisher  wrts;  recwrter-photogrBphers ;  o^ra-  ooU  looking  layouts  im- 

BOX  AUJB.  tdltor  &  Publisher  advertising  think- 

- - -  molds.  Press  Association,  318  and  quick  idea  development  rate 

tiOSS  High  S|>eed  Magazine  or  news.  ,  ..  ____  Hth,  Laramie,  Wyoming.  higher.  Salary  commensurate  with 

pa,*r  press,  capable  of  producing  64  Presses.  -  ability.  Apply  by  letter  to  W.  H. 


press,  capaoie  oi  proaucing  os  oot/ 
page  comic,  32  page  Ubioid,  16  page  ^ 
newspaiier,  9"  x  12”  signature.  22%  ”  PAPER  Cutters 
cut-off.  Four  plates  wide.  Coior  cylin-  FORM  Tables, 
der.  Modernize  high  speed  folder,  AC 
electrical  ^uipment.  Stereotype  equip-  Send  foi 

ment.  Available  at  once.  See  operating.  THOM/ 

Turner  Printing  Machinery,  Inc.,  2630 

Payne  Avenue.  Cleveland  14,  Ohio.  G< 

TOwer  1-1810.  Branches:  Chicago— 


TOwer  1-1810.  Branches:  C^icag 
Detroit. 

Used  Presses 


Send  for  current  lists: 

THOMAS  W.  HALL 

Company 

Stamford,  Conn, 


ability.  Apply  by  letter  to  W.  H. 

Circulation  Scrivner,  Copy  Service  Department. 

-  stating  age,  education,  experience, 

A  CIRCULATION  man  with  a  flair  references,  salary  desired.  Send  layout 
for  promotion  who  has  interest  and  or  tear  ^eet  samples,  if  available. 

ability  in  sales  and  training,  and  also  - - — - - - — — ■ 

able  to  do  a  superior  job  of  rewrite  YOUNG,  MARRIED  ADVERTISING 
and  layout.  Native  of  the  South  pre-  salesman  with  newspaper  experience 
ferred.  To  age  36.  State  salary  and  lor  second  position  on  3-man  staff 
give  full  details  of  personal  and  busi-  6.900  ABC  daily.  Paid  vacation  and 
ness  background.  Strictly  confidential  other  benefits.  References  required, 
handling.  Box  8841  Editor  A  Publisher.  Write  G.  W.  Marble.  Publisher,  Fort 

Scott.  Kansas,  Tribune. 


PONY  AUTOPLATE  casting  machine - ; - - - - — —  ivaii»Ba,  irmunc. _ 

press  available  now.  AGGRESSIVE  Cir^atira  Manner,  ADVERTISING  SALEISMAN 


A  Since  newspapers  constantly  are  Also  44"  metal  pot  and  Pony  pump,  thoroughly  experienced.  Write  fully  to  .  handle  major  advertiaine 

replacing  presses  v.ith  new  GOSS  G^rge  C.  Oxford.  Box  903,  Boise,  Altt»na  Tribune.  Altoona.  Penn.yl-  ^‘LifiSiti^s.  One  wWas  hid  ex^^ 


units,  we  usually  have  a  list  of  Idaho, 
good  used  presses  available  or  which 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

A  GOSS  engineers  can  adapt  such 
e<iuipment  to  your  specific  needs. 

A  CORRESPONDENCE  invited. 

THE  GOSS  BEN 

PRINTING  PRESS  CO.  5n«  f 

.loni  W.  31  street  Chicago,  Illinois  ortm 


Wanted  to  Buy 
NEWSPAPER  PRESSES 
COMPLETE  PLANTS 


rienca  with  Retail  Food  Accounts  most 

A  LARGE  Eastern  Newspaper  Whole- 

saler  wants  a  young  aggressive  man 

as  Manager  for  Home  Delivery  De- 

partment.  Fundamental  knowledge  of  ?,L^l®^JJl  ®  *  *“ 

business  essential,  plus  brawn  to  put  ® 


V  L/ ini' A  Ei  I'L.B.Aix  XE)  UUS1UV98  esBeiikiai*  yiua  uiawii  w  yuk 

BEN  SHULMAN  ASSOCIATES  i>Hes“?n  cSeiTe'^SSi  mT'Edlter'A 


Duplex  Unitubular 


ESS  CO.  .600  Ffth  Avenue,  New  York  36.  N.  Y. 
Chicago.  Illinois  rqbERTSON  17  galley  camera,  good 
lens,  complete.  Quote.  Times-Gazette, 
,  ,  Shelbyville,  Tennessee. 


whose  future  is  before  him.  All  appli¬ 
cations  held  confidential.  Write  or  wire 
Louis  D.  Young.  Advertising  Director, 
The  Indianapolis  Times,  Indiana,  A 
Scripps-Howard  Newspaper. 

PROGRESSIVE  California  newspaper.  77; — . , - - - ; - - 

26,000  circulation,  wants  alert  Classi-  AN  IDEAL  set-up  for  experienced. 


Clfutified  AdvertUing 


^  WANTED:  Four  page  unit  or  eight  fled  Manager  who  knows  every  phase  .J,®®'®® *  “'*''*'1,*®'"*  wlesman 

4  units,  16-page  Duplex  Unitubular  page  unit  or  color  unit  for  Duplex  of  classified.  Staff  of  7.  Exceptionally  •p'"  *®>®”  11  ^  o*"® 

with  AC  drive  Color  wlinder  Stereo-  Tubular  Press  2  to  1  Model.  Also  high  salary  and  incentive  plan  to  VaUey  of  Texw  Congenial 

witn  AO  drive,  ooior  cylinder,  stereo-  ^  ^  ^  3335  ^  gtaff  fine  working  conditions,  pleas- 


i 

'%  ' 


type.  Now  available.  ard'‘autom‘aVte  controls”  Tor  Mme  iuher.  '  '  ant  town  in  semi-tropical  area  on  the 

^  Baltimore  Printing  Company,  327  N.  -  M«ican  Border.  Furnish  teckground. 

GEORGE  C.  OXFORD  9^  Strcet-_.gyi^»»”»»~g  ®-  Maryland. _  33  330  CIRCULATION  Midwest  7  day  IlrttainrMaMgw.^rlwnsWlte^^^^ 

Box  903  Boise,  Idaho.  WANTED  TO  BUY  -  24  page  Tubular  — has  an  opening  for  a  strong.  Brownsville,  Texas. 

milk  romkiniifinn  niinAer  fnlilor  •  experienced,  live  Wire  classified  mana- - 

1 -  comnlete  stereo  Omaha  Tribune  1307’  knows  how  to  sell,  build  up  DISPLAY  salesman  rapidly  developing 

64  PAGE  Cottrell  Magazine  press,  four  classifications  and  follow  through  on  market.  Chart  area  4.  Need  additional 

plates  wide,  maximum  9"  x  12'  signa-  P,,?  tJPiana_Bj_£ieDrasKa^___  phone  room.  Must  be  resourceful,  man  in  department.  Box  4002,  Edi- 
ture.  Latest  model,  dryer  worth  more  „  •  tutvEin  ambitious,  and  energetic.  You  should  tor  &  Publisher. 

than  price  of  entire  outfit.  AC  electri-  _ Ht.Lr  WAfNlCiU _  not  be  over  36,  with  at  least  6  years 

cal  equipment.  See  running.  Save  thou-  experience.  If  you  are  looking  for  an 

sands.  Turner  Printing  Machinery.  Virculation  opportunity  to  grow — write  Box  8837, 


and  automatic  controls  for  same  press,  lisher. 
Baltimore  Printing  Company,  327  N. 

Gay  Street,  Baltimore  2.  Maryland. 


HELP  WANTED 

cal  equipment.  See  running.  Save  thou-  - - - ] — ; -  experience.  If  you  are  looking  for  an  "".T 

sands.  Turner  Printing  Machinery.  Circulation  opportunity  to  grow— write  Box  8837,  ^1— . 

Inc.,  2630  Payne  Avenue,  Cleveland  rTPriTT  ATinM  mamapitp  amaii  Editor  A  Publisher.  service  accounts  more  Jm^rtant 

14.  Ohio.  TOwer  1-1810.  Branches:  N^NAGER  for  *m?ll _ than  layout.  Use  of  Speed  Graphic 


the  phone  room.  Must  be  resourceful,  man  in  department.  Box  4002,  Edi- 
ambitious,  and  energetic.  You  should  I  tor  &  Publisher. 


not  be  over  36,  with  at  least  6  years 


MAN  OR  WOMAN  to  Sell  Display  Ad- 


PRESSES  FOR  SALE 


Chicaeo-^Detroit  '  "  '  **“**y'  bonus  set-up.  Daily  iMMFnTATTr  nTtonina.  tnr  ,>n»kii.iaati„  desirable  but  not  required.  Please 

- ^ - Standard,  Excelsior  Springs.  Missouri.  for  1.2^^^^^^  write  full  information  including  salary 

1  EXPERIENCED  Circulation  manager  tion  daily,  ^cellent  pay  and  oppor-  R*P“bhcan  Press.  Salaman- 

1  CCxrrRELL  Rotary  mairazlns  covar  with  thorough  knowledge  and  record  tunity  to  build  department.  Write  or  — ! - - - 

press.  PrinU  four  colors  outside  and  on  ABC  publications  to  build  circula-  phone  M.  D.  Glover,  Publisher,  The  STAFF  position  opening  for  Display 

rwp»SiTiS??¥®*l  cover.  Also  1  i  tjon  of  aggressive  competitive  daily  in  Daily  Interlake,  Kalispell,  Montana.  Advertising  Salesman,  age  30  to  46, 

tOTTRELL  f^y<^ight  P&KC  magazine  Chart  Area  10.  Must  be  working  man- _ _ bober,  experienced.  Must  be  self  start- 

body  press.  Equipped  with  stitching  ager  with  good  promotional  ability.  ^  .  ^r,  average  10  calls  a  day,  have 


r»rSp»SiTkS?v  ¥  #  cover.  Also  1  I  tion  of  aggressive  competitive  daily  in  Daily  Interlake,  Kalispell,  Montana.  Advertising  Salesman,  age  30  to  46, 

tOTTRELL  f^y<^ight  P&KC  magazine  Chart  Area  10.  Must  be  working  man-  _  _ _ _ bober,  experienced.  Must  be  self  start- 

body  press.  Equipped  with  stitching  Nger  with  good  promotional  ability.  ui  average  10  calls  a  day,  have 

apparatus  for  covers.  Plate  sUe,  10!^  Good  salary  and  bonus.  Box  3907,  WANTED  J^perieni^  Man  capable  of  imagination,  abUlty  and  enthusiasm. 


X  14)4.  Complete  220  volt  AC  elec- '  Editor  *  Publisher.  ’  ;  operating  Classified  Advertising  Depart-  Give  references,  record,  money  ex- 

tncal  equipment  for  these  machines,  i - - :  ment  on  this  13,000  A.B.C.  Daily  In  oected.  familv  status  telenhnns  Con- 

Original  owner.  Can  be  seen  in  daily  WANTED— Assistant  Circulation  Man-  the  Rio  Grande  Valley  of  Texas.  We  fldential  This  position  ia  in  one  of 


operation  at  the  plant  of  Columbia,  ager  for  fast  growing  Daily,  Chart  need  a  man  to  handle  our  regular  ao-  Niortb  Carolina’s  best  cities  Box  4007 

Knights  of  Columbus,  46  Wall  Street,  area  9,  fine  opportunity,  permanent  '  counts  and  to  build  his  department  by  Editor  4k  Publisher.  ’ 

New  Haven,  Conn.  Reason  for  selling,  ixisition  in  excellent  city.  Must  be  building  new  business.  Salary,  tionus - — -  _  ..  -  - 

changing  over  to  a  new  format  Janu-  ^  familiar  with  all  phases  of  circulation,  and  car  allowance.  Furnish  complete  I  WANTED:  Advertising  space  salesman 

try  I,  1956.  Address  William  H.  Port-  Write,  giving  age.  experience  and  sal-  i  resume,  availability,  salary  require-  I  or  group  for  most  vital  "Special  Eldi- 

er.  General  Manager.  Columbia,  New  ary  expected.  Box  4001,  Editor  4k  Pub-  ’  ments.  Advertising  Manager,  Browns-  tion"  extant.  Who’s  Who  In  Music, 

Haven,  Connecticut.  lisher.  I  ville  Herald,  Brownsville,  Texas.  i  30  North  La  Salle,  Chicago,  Illinois. 


Haven,  (Connecticut.  lisher. 

editor  8c  publisher  for  October  2,  1954 
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HELP  WANTED 


Editorial 


SPORTS,  WIRE  EDITOR,  afternoon 
daily,  St.  Lawrence  Seaway  area. 
Write  Fred  G.  Eaton,  manapinK  editor, 
Oitdensburi?  Journal,  OKdenaburg, 
New  York. 

ASSISTANT  W'oman’a  Bklitor,  to  help 
develop  lively,  intereatintj  womens 
panes,  not  social  trivia.  Standard 
Examiner,  Otiden,  Utah. 


i:i)ITOR  for  Sunday  newspaper,  30,- 
000  circulation.  Published  in  New  York 
metropolitan  area.  Must  have  con¬ 
siderable  experience  in  handlinn  fea¬ 
tures.  picture  layout  and  makeup.  Box 
394.’;.  Editor  &  Publisher. _ 

GOOD  general  reporter,  might  use 
J-Grad  with  some  experience  or  ex¬ 
ceptional  beginner.  Write  fully,  stating 
salary  required  to  Monitor  Index, 
Moberly,  Missouri. 


NEWS  EDITOR  for  small  English 
morning  daily  (12,000  circulation)  in 
Caribbean  area.  Must  have  general 
newspaper  exi)erience ;  preferably  some 
knowledge  of  Spanish.  Opportunity 
for  single,  steady,  capable  newsman. 
Salary  commensurate  with  living 
standards.  Write  Box  3903,  Editor  & 
Publisher. 


SPORTS  editor  for  Westchester  County 
I  New  York)  weekly  group.  Wedne^ay- 
Thuraday  weekends.  Camera  experience 
preferable.  Please  state  salary  ex¬ 
pected.  background  when  writing  Box 
3946,  EMitor  &  Publisher. 

COPYREADER.  Give  References,  Ex- 
))crience.  Salary  in  letter  to  Telegraph 
Herald.  Dubuque,  Iowa. 

DUE  to  sudden  death,  experienced 
man  wanted  as  Editor  and  Assistant 
Manager  on  daily,  circulation  4400, 
published  Monday  through  Friday  in 
town  of  B600.  Would  consider  a  work¬ 
ing  interest  or  partial  investment. 
References  desired.  Eleanor  P.  Jami¬ 
son,  Publisher,  Sullivan  Daily  Times, 
Sullivan,  Indiana. 

GENERAL  News  reporter  for  aggres¬ 
sive  Pennsylvania  daily.  Young  man 
or  woman  with  flair  for  colorful  writ¬ 
ing.  Excellent  opportunity.  Box  4033, 
Editor  &  Publisher. 


NATIONAL  Magazine  published  Chi¬ 
cago  seeks  ( 1 )  reporter-writer  and 
(1)  copy  reader-makeup  man.  $100  a 
week  to  start.  Give  full  story  of  ex¬ 
perience  and  acquaintance  in  Chicago 
newspaper  world  first  letter.  Box  4034, 
Editor  &  Publisher. 


REPORTER — J-School  or  some  exper¬ 
ience.  18,000  midwest  daily.  Box 
4022,  Editor  &  Publisher. 


REPORTER-Photographer  college 
trained,  good  health  with  capacity  to 
cover  Northern  New  England  State 
House  and  Legislative  session.  Refer¬ 
ences,  salary  requirements  first  letter. 
Box  4028,  Editor  &  Publisher. 


REPORTER  wanted  by  small  northeast 
Texas  daily ;  native  Texan  preferred. 
Willing  worker  with  limited  experience, 
or  from  weekly,  acceptable.  Give  back¬ 
ground,  references  and  salary  require¬ 
ments  in  first  letter.  Box  4000,  ^itor 
&  Publisher. 


THE  ONEONTA  New  York  Star  wants 
a  good  beginning  reixtrter-photographer 
to  head  important  one  man  bureau  in 
Cooperstown,  N.  Y.  Prefer  Elastemer. 
This  is  an  excellent  resort  community 
and  offers  a  real  opportunity  for  right 
person  with  ability  and  initiative.  Pre¬ 
fer  recent  J-School  grad  or  equivalent 
in  experience.  Draft  exempt,  car  help¬ 
ful.  Many  benefits.  Give  qualifications, 
salary  first  letter  to  Gerald  Gunthrup, 
Editor. 


WOMAN  WRITER  to  work  on  wom¬ 
an's  page  handling  weddings,  club 
news,  etc.  on  Northeastern  Pennsyl¬ 
vania  daily  of  60,000  circulation.  Write 
full  details  including  age,  experience, 
salary  expected,  etc.  to  Box  4044,  Edi¬ 
tor  &  Publisher. 


WRITER  or  Writer-photographer,  pre¬ 
ferably  with  agricultural  background. 
Tribune  News,  Manhattan,  Kan. 


HELP  WANTED 
Mechanical 


COMPOSING  ROOM 
SUPERINTENDENT 

METROPOLITAN  newspaper 
has  opening  for  a  fully  quali¬ 
fied  man,  not  over  45,  to  super¬ 
vise  large  composing  room. 
Must  have  complete  knowledge 
all  operations  in  the  room  and 
experienced  along  personnel 
and  production  lines.  Perman¬ 
ent  situation,  give  age,  experi¬ 
ence,  approximate  salary  re¬ 
quested  and  complete  details  of 
background  and  references.  All 
replies  strictly  confidential  and 
references  not  used  without 
your  permission.  Box  4038, 
Editor  &  Publisher. 


HEAD  MACHINIST 

for  metropolitan  newspaper,  crew  of 
six  machinists. 

MUST  be  thoroughly  experienced  on 
Goss,  Scott  presses  and  stereotype 
machinery.  Must  be  aggressive.  Pre¬ 
fer  man  in  early  forties. 

PLEASE  state  experience  and  age 
in  application.  Box  4060,  Eklitor  & 
Publisher. 


Saletmen 


SALES 

OPPORTUNITY 


Editor  and  Publisher 
Chart  Area  6-8 

Manufacturer  of  Fairchild 
SCAN-A-GRAVER  has  a  sales 
position  open  for  a  qualified 
man  with  newspaper  experi¬ 
ence,  knowledge  of  photo-jour¬ 
nalism  for  advertising  and/or 
back  shop  desirable.  Age  28  to 
40. 

Submit  complete  resume  stat¬ 
ing  age,  experience,  refer¬ 
ences,  and  salary  requirements. 
Convenient  interviews  will  be 
arranged  in  your  area  if  you 
qualify. 

Write  to: 

Mr.  R.  C.  McPherson 

FAIRCHILD 

Camera  &  Instrument  Corp. 
Room  1057 

I  I  I  West  Washington  St. 
Chicago,  Illinois 

_ Ph  otographert _ 

WE  NEED  new  picture  stories.  SEN- 
SATIONAL  —  NEWSY  —  ACTION 
— CHEESECAKE.  Pictures  must  tell 
the  story.  50%  Royalties.  P.  I.  P., 
806  East  76,  New  York  21,  New  York. 

NOTICES 

ARE  YOU  MOVING? 

Please  allow  two  weeks  for  a  change 
of  address  and  be  sure  to  give  us  uie 
OLD  as  well  as  the  NEW  address. 
Saves  time  1 

Editor  &  Publisher  Circulation  Dept. 


INSTRUCTION 


SITUATIONS  WANTED 


ClaMified  Advertising 


Circulation 


BIG  CLASSIFIED  REVENUES 
DON'T  "JUST  HAPPEN"  .  .  . 


IN  most  markets  lineage  limits  are 
determined  ONLY  by  skill  and  know¬ 
how  of  classified  stalT  people. 


CIRCULA'nON  MANAGER.  Exper¬ 
ienced  all  phases  of  Evening  circula¬ 
tion.  Specialty:  Home  Delivery,  Mail, 
Motor  Routes.  Detailed  information 
upon  request.  Box  3922,  Bkiitor  & 
Publisher. 


THE  20-WEEK  Howard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIG 
and  FAST.  Scores  of  distinguished 
newspapers  now  use  the  Parish  cor¬ 
respondence  course. 


TIGHTLY  organized  plan  stays  under 
your  control  at  all  times.  Staffers  re¬ 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  busi¬ 
ness.  Written  exams  positively  re¬ 
quired — phonys  flunked. 


MATURE  man  with  experience  on  two 
metropolitan  dailies  seeks  position  as 
manager  in  smaller  city.  Have  held 
most  of  the  positions  in  circulation 
department.  Can  furnish  references. 
Box  8729,  Editor  ft  Publisher. 


Classified  Advertising 


FULL  20-week  Course  $60.  Registra¬ 
tion  $12,  per  enrollee — balance  $8.00 
per  enrollee  per  week  tor  16  weeks. 
Enroll  selected  staffers  immediately — 
or  request  full  data  return  mail. 


HOWARD  PARISH 


School  of  Classified  Advertising 
2900  W.  79th  St.,  Miami  47,  Florida 


SITUATIONS  WANTED 


Administrative 


POSITION  by  mature  man  on  produc¬ 
tion  traffic  and  newsprint  handling. 
Experience  on  two  metropolitan  dailies 
and  on  national  weekly  supplements. 
Have  record  of  savings.  Can  furnish 
references.  Box  3728,  Editor  ft  Pub¬ 
lisher. 


NEWSPAPER  EXECUTIVE  with  20 
years  managerial  experience  in  highly 
comi>etitive  area  wishes  to  make 
change.  Would  like  position  which 
offers  real  challenge  on  newspaper 
where  the  potential  for  growth  exists. 
Presently  employed.  Excellent  refer¬ 
ences.  Replies  held  strictly  confiden¬ 
tial.  Box  3941,  Editor  ft  Publisher. 


PUBLISHER'S  ASSISTANT 


SEEK  opportunity  to  grow  with  daily 
or  weekly.  Presently  business  man¬ 
ager  commercial  printing  plant.  Vi¬ 
toria!  experience  on  metropolitan  daily, 
prize-winning  semi-weekly.  BA  in 
journalism,  one  year  law  school.  Vet¬ 
eran,  27,  married,  two  children.  Pre¬ 
fer  opportunity  to  buy  in  out  of  earn¬ 
ings.  Box  4014,  Eiditor  ft  Publisher. 


Artists — Cartoonists 


EDITORIAL  Cartoonist  with  2*/^  years 
experience,  coilege  graduate,  28  years 
old.  Samples  on  request.  Box  4011, 
Ekiitor  ft  Publisher. 


Display  Advertising 


EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  tor  showing 
LOCATION  without  IDENTIFICATION 


ASSISTANT  Classified  Manager  now 
employed  desires  change  to  classified 
manager  on  small  daily.  Married,  fam¬ 
ily,  38,  college,  sober.  References.  Pre¬ 
fer  Florida  or  Northwest,  but  will  con¬ 
sider  any  genuine  offer.  Write  details. 
Box  3731,  Editor  ft  Ehiblisher. 


SUPERVISOR  OR  MANAGER 
WOMAN  supervisor  of  Metropolitan 
paper  with  80.000  daily  circulation 
wishes  to  make  a  change  after  January 
Ist.  Prefer  paper  in  chart  area  12, 
with  undeveloped  Classified  Section. 
Minimum  salary  $85-week  plus  collec¬ 
tion  bonus.  Personal  reasons  make 
change  necessary.  Good  record  with 
present  employers.  Write  Box  4023, 
Editor  ft  Publisher. 


ADVERTISING  DIRECTOR  now  seek¬ 
ing  connection  as  business  manager  or 
publisher's  assistant  in  Chart  Area  2. 
Will  bring  to  new  publisher  a  quarter 
century  of  advertising  and  business 
know-how.  Sober,  aggressive  family- 
man  of  46  with  experience  in  12,000 
to  15,000  circulation  class.  The  s<irt 
of  personality  that  easily  makes 
frienis  and  keeps  them.  Wants  to 
move  up.  Available  for  interview. 
Write,  giving  business  and  market 
data,  salary  potential  to  Box  4024, 
Editor  ft  Publisher. 


ADVERTISING  MANAGER  who  can 
do  effective  layout  selling  as  well  as 
direct  staff  is  now  available  for  med¬ 
ium  daily.  Revenue  conscious,  promo¬ 
tion  minded.  Civic  worker.  Looking 
for  spot  where  Advertising  Manager 
is  only  the  stepping  stone  to  a  posi¬ 
tion  of  more  responsibility.  Box  4004, 
Editor  ft  Publisher. 


AMBITIOUS  -  Veteran  -  Married,  23. 
2  years  experience.  Copy,  Layout, 
Metropolitan  paper.  Desire  to  sell  Dis¬ 
play  Advertising  on  Daily  or  Weekly. 
Relocate  anywhere.  Box  4045,  Editor 
ft  Publisher. 


EXPERIENCED  Display  Ad-Man  With 
Degree  Desired  Location  in  Chart 
Areas  3.  4  or  5. 

Box  4041,  Editor  &  Publisher. 
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SITUATIONS  WANTED 


DUplay  Adrerti$ing 


SALESMAN :  mature,  long”  experience 
all  angles ;  personable,  quick,  construc¬ 
tive  ;  on  weekly  or  small  daily  in 
^st ;  now  employed ;  salary  commen¬ 
surate  :  permanency  required.  Box 
tU26.  Editor  &  Publisher. 

6  YEARS  experience  local  and  na¬ 
tional  advertising.  Strong  on  layouts, 
copy.  Top  man  on  7  man  staff.  Knows 
how  to  plan  and  execute  special  pro¬ 
motions.  Proven  sales  record.  30  years 
old.  Best  references.  Desirm  permanent 
position  as  advertising  manager  or 
salesman  with  paper  offering  tlOO  or 
more  weekly.  Location  no  problem. 
Box  4030,  Editor  &  Publisher. 


NEWSMAN  12  years,  nine  with  same 
mid-west  paper  as  reporter,  city, 
news  editor ;  wants  to  make  final  move 
to  paper  in  Florida,  Virginia  or  Cali¬ 
fornia  with  chance  to  move  to  top 
over  period  of  years.  Present  em¬ 
ployer  knows  of  this  ad.  Box  3819, 
Editor  &  Publisher. 

:  RED-HEADED  gal  reporter  demands 
the  br-st !  A  cooperative  City  Editor, 
first  class  daily,  good  salary  opportun¬ 
ity  to  write  news,  features  and  develop 
initiative.  Box  3829,  Editor  &  Pub¬ 
lisher. 

L - 

;  REPORTER  -  PHOTOGRAPHER,  em- 
<  phasis  on  photos  s(*eks  job  on  medium 
or  larfre  P.M.  daily.  Available  im- 
;  mediately.  2  *<4  years  experience,  rou- 
’  tine  news  and  photo  assignments, 
school  activities,  features.  34,  single, 
car.  Pox  3518,  Editor  &  Publisher. 

SAN  FRANCISCO-BAY  AREA 

Reporter,  young  woman.  Experienced 
news,  features,  book-art-theater  re¬ 
views.  travel,  church,  women’s  page. 
Seeks  spot  on  daily,  weekly  or  offer. 
Box  3825,  Editor  &  Publisher. 

SPORTS  EDITOR — Experienced  and 
mature  sports  editor  with  solid  back¬ 
ground,  seeks  permanent  position  in 
1  middle  sized  sports-conscious  commun¬ 
ity.  Can  handle  makeup,  write  column 
and  produce  breezy  and  authentic 
sports  pages.  Qualified  for  either  in¬ 
side  or  outside  work,  can  handle  slot, 
(  makeup,  and  knows  sports.  Family 
I  man,  sober  and  industrious  with  ex- 
1  cellent  references.  Salary  demands  in 
•  keeping  with  community  prices.  Write 
^  Rox^817.  Editor  &  Publisher. 

SPORTS  WRITER 

Being  discharged  October  20.  Four 
years  civilian,  military  papers.  Col¬ 
lege  grad.  26.  can  use  graphic.  Box 
3823.  Editor  ft  Publisher. 

SP9RTS  EDITOR.  Not  afraid  to"^ork; 
Write  breezy  column,  well  versed  in 
layouts  and  editing.  No  novice  or 
floater.  Good  habits.  Honest  and  sin¬ 
cere.  Box  3830,  Editor  ft  Publisher. 
CAREER  weekly  newsman  seeking 
liermanent  spot  at  living  wage  on 
paiier  which  can  grow,  and  chance 
to  buy  part  interest.  7  years  news 
editor  top  resort  and  farm  town 
weeklies.  Exiiert  reporter,  photogra¬ 
pher.  Age  36.  Box  3916,  Editor  ft 
Publisher. 

EXPERIENCED  Reporter,  large  city 
daily,  seeks  newspaper,  magazine  or 
public  relations  job.  Prefer  travel 
writing ;  go  anywhere.  Photography, 
layout  experience;  A.B.  in  Journalism. 
Box  3913,  Editor  ft  Publisher, 


SITUATIONS  WANTED 


COPY-TELEGRAPH  EDITOR,  some 
make  up.  27,  four  years  experience  all 
editorial  phases.  Journalism  graduate, 
married.  Box  3915,  Editor  ft  Publisher. 

EDITORIAL;  BA;  Experience  maga¬ 
zines  and  books ;  copyreading,  proof¬ 
reading,  rewriting  ;  production  skills  ; 
New  York  or  New  Jersey.  Box  3917, 
Editor  ft  Publisher. 

FAMILY  MAN  with  nine  years  gen¬ 
eral  reporting  experience  looking  for 
permanency.  Available  Immediately. 
Box  3921,  Editor  ft  Publisher. 

J-GRAD  wants  job  as  general  report¬ 
er  or  feature  writer  on  Michigan  daily 
or  large  weekly.  Has  experience  in¬ 
cluding  general  reporting,  feature 
writing,  society  news  reporting,  page 
make-up  and  desk  work  on  Thumb 
weekly  and  college  publications.  For 
details  and  references  please  write: 
Mary  Waibel.  Pinconning.  Michigan, 
tf  Pinconning  225. 

ONE  YEAR  as  general  reporter  on 
small  New  York  State  daily,  seek  simi¬ 
lar  post  on  small  or  medium-size  daily 
Chart  Area  1,  2  or  6.  Available  im¬ 
mediately.  Degree  in  journalism,  27, 
single,  veteran,  car,  references,  can 
handle  press  camera.  Box  3930,  Editor 
ft  Publisher.  1 


RECENT  Journalism  Grad.  Outside 
and  Naval  experience  in  Public  Rela¬ 
tions.  Wrote  for  Navy  weekly.  Single, 
no  reserve.  Age  23.  Ambitious.  Re¬ 
sponsible.  Can  relocate.  Box  8918, 
Editor  ft  Publisher. 


REPORTER — 6  years'  news  (City  Hall 
specialist),  features,  editorials;  single, 
27.  MA.  clips,  references,  car — seeks 
job  with  future.  Box  3920  Editor  ft 
Publisher. 

REPORTER,  rewrite,  wire  desk.  Start 
after  Deceml^r  10  Army  discharge.  AYi 
years  UP,  Variety,  1J4  years  Army 
PIO.  Young,  can  and  wants  to  write. 
Prefers  East.  Box  3911,  Editor  ft  Pub¬ 
lisher. 

REPORTER  3  years'  all-around  experi¬ 
ence  on  medium  dailies,  features,  J- 
Grad,  single,  vet,  desires  to  relocate 
in  Chart  area  2.  Box  3934,  Editor  ft 
Publisher. 

SINGLE  writer  seeks  start  small 
daily,  weekly  anywhere.  Done  general. 
featuri'S  writing.  War  Two  veteran. 
Bachelc'*  Science  Purdue,  t>ost  gradu¬ 
ate  philosophy  Columbia.  Samples, 
resume  Box  3939,  Editor  ft  Publisher. 
SPORTS  EDITOR — desires  job  with 
good  future.  3  years'  all  around  ex¬ 
perience.  Knowl^ge  of  make-up,  fea¬ 
tures  and  column.  Vet  J-Grad.  28, 
Single.  Will  travel.  Box  3943.  Editor 
ft  Publisher. 

THOROUGHLY  Trained,  expert  news¬ 
man  with  30  years  experience  ranging 
from  reporter,  feature  writer,  colum¬ 
nist,  sports,  editorial  writing,  wire 
editor  to  managing  editor.  Age  48. 
College  degree.  Best  references.  Top 
public  relations  ability.  Now  employed 
Chart  Area  11.  Write  Box  3928,  Editor 
ft  Publisher. _ 

SPORTSWRITER,  newsman,  leaving 
Army  after  tour  as  weekly  newspaper 
editor  and  public  information  section 
chief  in  Europe.  Fluent  all  sports ; 
fast,  accurate  copyreader.  makeup ; 
photographer;  columnist.  1951  Okla¬ 
homa  U  Journalism  grad,  two  years 
experience,  small,  large  dailies.  Am¬ 
bitious,  wants  position  with  future  on 
medium  to  large  daily,  prefers  western 
half  of  U.  S.  Available  in  October. 
Box  3910,  Editor  ft  Publisher. 

TOP  POSITION  on  small  to  medium 
daily  anywhere  sought  by  newsman  ex¬ 
perienced  all  editorial  phases,  large 
and  small  papers ;  now  deskman  on 
one  of  nation’s  biggest  dailies.  Box 
3927.  Editor  ft  Publisher. 

ALERT.  AGGRESSIVE  reporter-fea¬ 
ture  writer.  3  years  dailies,  wants  job 
with  either  daily  or  semi-weekly  on 
either  Florida  coast.  Speed  graphic. 
College  grad..  Vet,  age  29.  Fine  ap¬ 
pearance.  top  references.  Write  Box 
4018.  Editor  ft  Publisher. 


SITUATIONS  WANTED 


WOMAN  REPORTER,  11  years’  ex¬ 
perience  general  news  and  features, 
small  city  daily,  ready  for  advance¬ 
ment.  College  graduate.  Will  go  any¬ 
where.  Write  Box  3912,  Editor  ft 
Publisher. 

WRITER,  re^rter — 7  years  with  news 
wire  service  in  New  York ;  covered  all 
phases  from  Police  to  iiolitiGs;  soma 
editing  on  news  desk  ;  several  articles 
published,  also  book  and  movie  re¬ 
views.  Now  looking  for  challenging 
assignment  in  news  or  magazine  writ¬ 
ing.  or  public  relations.  Age  36 ;  col¬ 
lege.  Will  accept  modest  start  in  any 
spot  requiring  fine,  pungent  writing, 
^x  3949,  Editor  ft  Publisher. 

AUTHOR-NEWSPAPERMAN  wants 
free  lance  assignments  from  Florida. 
Box  4006,  Editor  ft  Publisher. 

COPYREADER,  6  edition,  over  100,- 
000.  Age  28,  single,  vet,  AB  English, 
1  Law.  3  years  daily  experience.  Box 
4005,  Editor  ft  Publisher. 

EDITOR — Adman,  one-man  staff  of 
solvent  weekly  seeks  larger  opportun¬ 
ity  on  weekly  or  daily.  Box  4027, 
Editor  ft  Publisher. 

EDITOR  -  NEWSMAN  -  PHOTOGRA¬ 
PHER  desires  position  on  large  daily 
or  in  Public  Relations.  Excellent  refer¬ 
ences.  Experienced  all  phases.  State 
salary.  Box  4032,  Editor  ft  Publisher. 

EDITOR 

SKILLED  in  news  and  feature  writ¬ 
ing,  copy  editing,  layouts  and  produc¬ 
tion  :  thorough  knowledge  of  typog- 
raphy, 

SEEKS  job  on  consumer,  trade  or 
company  magazine.  Hobbies  are  pho¬ 
tography,  philately  and  travel.  Prefer 
Chart  Areas  1  or  2.  Box  4029,  Editor 
ft  Publisher, 

EXPERIENCED  EDITOR,  telegraph, 
news  desks.  Know  makeup,  editorials. 
Sober,  reliable.  Robert  lowers,  330 
'Third  Avenue  North,  Twin  Falls, 
Idaho,  Phone  2393-R. 

EXPERIENCED  newsman  and  picture 
editor  seeks  responsible  newsroom  posi¬ 
tion  smaller  town  paper.  Now  employ¬ 
ed  syndicate  in  Midwest.  Hard-work¬ 
ing,  38.  married,  two  children.  Inter¬ 
est^  only  in  permanent  position.  Min¬ 
nesota,  Wisconsin.  Illinois  preferred. 
Box  4U17,  Editor  &  Publisher. 

FOREIGN  Corresixindent-Photographer. 
6  years  top  European  posts,  recently 
retuned  to  U.  S.  seeks  either  reassign¬ 
ment  or  position  with  magazine,  or 
paper  in  Chart  area  1  or  12.  Wife 
well  known  Fashion  and  Feature  writ¬ 
er.  Highest  of  references.  Available 
singley  or  as  team.  Box  4016.  Editor 
&  Publisher, 

JUNE  grad,  M.A.  Cornell,  B.A.  Yale, 
summer  journalism  courses,  photogra¬ 
phy,  seeks  beginning  spot.  22,  single, 
draft  exempt,  will  travel  anywhere. 
French  and  German.  Box  4008,  Edi¬ 
tor  ft  Publisher. 

MANAGING  or  News  editor— 10  years 
as  reporter,  copyreader,  news  editor  in 
East.  South,  Midwest.  Write  Editorials. 
Family  man.  Box  4013,  Editor  ft  Pub¬ 
lisher. 

MAN^  FRIDAY,  ~24.  some  legworlT 
desk,  seeks  cub  start.  Draft  exempt. 
References.  Box  4026,  Editor  ft  Pub¬ 
lisher. 

ONE  YEAR  large  metropolitan  dally, 
includes  copy-reading,  make-up,  M.A. 
degree  Illinois,  Vet.  26 ;  wants  report¬ 
ing  job  on  small  daily,  anywhere  in 
U.  S.  Best  references.  Box  4048,  Edi¬ 
tor  ft  PubHsher. 

RECENT  college  graduate,  journalism, 
sports  writing.  Seeks  small  paper  po¬ 
sition  with  chance  for  training.  Chart 
Areas  9-10-12.  Single,  draft  exempt, 
fast,  accurate.  Write  P.  L.  Alsworth, 
290  Campus,  Buffalo  21,  New  York. 

REPORTER — Can  cover  cour^onse. 
general  news,  features;  good  with 
camera.  J-school  grad,  27,  single;  18 
months  on  small  daily.  S^ks  job  on 
daily  or  large  weekly.  Box  4042,  Edi¬ 
tor  ft  Publisher. 


SITUATIONS  WANTED 


PHI  BETA  KAPPA  WAR  CORRES¬ 
PONDENT  who  lost  in  first  and  last 
fling  in  polities  desires  permanent  edi¬ 
torial  or  reportorial  opportunity.  Age 
26,  sober,  family  man,  draft  exempt, 
I  10  years  weekly,  daily,  wire  service, 
public  relations  experience.  Minimum 
Need  36.000.  Write  William  H.  Bur- 
son,  Apartment  1401,  2025  Peachtree 
Road,  N.E.,  Atlanta.  Georgia. 

REPORTER.  4  years  experience,  jour¬ 
nalism  graduate.  Veteran,  single,  car. 
Box  4012.  Editor  £  Publisher. 

REPORTER  with  three  years  exper¬ 
ience  small  western  dailies  wants  spot 
in  Chart  Areas  1,  2.  or  3.  BA  vet  ran 
handle  sports,  general  assignment,  fea¬ 
tures,  photo,  have  car  will  travel.  Box 
4043,  Editor  ft  Publisher. 

SINGLE,  Sober,  ambitious.  Seeks  op¬ 
portunity  as  beginner  reporter.  24 
years  old.  Marine  Corps  vet,  extensive 
free  lance  writing  background.  Native 
New  Yorker  but  willing  to  go  any¬ 
where.  Salary  no  consideration.  Box 
4047,  Editor  ft  Publisher. 

VETERAN,  just  discharged,  desires  to 
start  at  bottom  on  daily  in  medium¬ 
sized  city.  Yale  graduate,  B.A.  in  Eng¬ 
lish.  Age  26,  unmarried.  Box  4007, 
Editor  ft  Publisher. 


VET  24,  can  leave  immediately. 
Journalism  and  advertising  back¬ 
ground.  Ivy  League  graduate.  Box 
4039,  Editor  ft  Publisher. 


WEST  COAST  newsman  returning 
east,  south.  Desk,  wire  service,  pro¬ 
duction  background.  32,  J-Grad.  mar¬ 
ried.  Box  4036,  Editor  ft  Publisher. 

WRITER,  editor  with  army  experience 
wants  desk  job  on  daily  or  magazine. 
Journalism  honors  grad,  alert,  24, 
single.  Box  4010,  Editor  ft  Publisher. 


_ Photography _ 

PHOTOGRAPHER,  feature  writer, 
seeks  permanent  location,  daily.  Nearly 
three  years  experience,  vet,  single, 
ear.  Box  3619,  Editor  ft  Publisher. 

Promotion  Public  Relations 

FOB  YOUR  ENTERTAINMENT  page. 
Capable  newsman.  Versatile  back¬ 
ground.  Writing,  layout,  makeup, 
^rst  Class  critic  all  phases  show 
business.  Available  November  1.  Box 
3953,  Editor  A  Publisher. 

PUBLIC  RELA’nONS  Opportunity 
wanted.  24.  Experienced  program¬ 
ming.  media,  release.s,  news  photo¬ 
graphy.  2  years  Government  public 
relations  in  New  York  City.  Masters 
Degree  in  public  relations.  Former 
news  reporter.  Good  references.  Box 
3933,  EMitor  ft  Publisher. 

GIRL  Reporter,  26,  desires  public  re¬ 
lations,  newspaper  or  advertising  iiosi- 
tlon  in  New  York  City,  3VC'  years  ex¬ 
perience  on  metropolitan  daily,  _  beat 
and  general  assignment  experience, 
Columbia  Journalism  School  graduate. 
Box  4015,  Editor  ft  Publisher. 

Mechanical 

AMBITIOUS  young  family  man  who 
is  mechanically  inclined,  cost  conscious, 
would  like  situation  as  assistant  to 
train  for  responsible  job,  as  mechan¬ 
ical  superintendent  or  composing  room 
foreman.  Chart  area  6  or  8.  Box 
4009.  Editor  ft  Publisher. 

COMPOSING  room  foreman.  14  years 
exiierience.  Union.  Highly  recom¬ 
mended  by  a  leading  publisher.  Com¬ 
plete  experience  in  organizing  a 
snaooth,  high  productive  department. 
Age  42.  Go  anywhere.  Box  4037,  Edi¬ 
tor  ft  Publisher. 

GOT  PRODUCTION 
PROBLEMS? 

EXPERT  production  coordinator  offers 
top-notch  methods  that  guarantee 
smooth  operation  with  money-saving 
results.  Box  4040,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Nathan  B.  Blumberg,  assist¬ 
ant  professor  of  journalism  at 
the  University  of  Nebraska,  has 
written  a  book  (“One-Party 
Press?”  University  of  Nebraska 
Press,  $2.50)  in  which  both 
critics  and  defenders  of  the 
press  will  find  supporting  evi¬ 
dence. 

Mr.  Blumberg  examined  a 
cross-section  of  35  newspapers 
in  35  states  for  a  period  prior 
to  the  1952  Presidential  election 
to  determine  the  element  of  bias 
and  impartiality  in  treatment  of 
the  Presidential  campaign  news. 
Briefly,  his  conclusion  after  a 
quantitative  and  qualitative  an¬ 
alysis  is: 

“There  was  slanting  in  the 
news  columns  during  the  1952 
election,  but  it  was  not  as  wide¬ 
spread  as  some  critics  have 
maintained.  A  majority  of  the 
newspapers  in  this  study — 18 — 
met  the  highest  standards  of 
fair  news  presentation,  and  a 
large  number  of  newspapers — 
11 — showed  no  significant  de¬ 
gree  of  partiality  that  would 
warrant  a  charge  of  unfairness. 
The  six  newspapers  found  to 
have  demonstrated  partiality  in 
their  news  columns  constitute 
a  minority.” 

Defenders  of  the  press  will 
interpret  this,  as  we  do,  that 
the  general  charge  of  bias 
against  the  press  as  a  whole 
has  been  unsubstantiated.  Crit¬ 
ics  of  the  press,  on  the  other 
hand,  will  point  to  supporting 
evidence  of  bias  in  the  minority 
of  papers.  Defenders  of  the 
press  never  contended  there  was 
100%  impartiality  in  the  1700- 
odd  daily  newspapers  during  the 
campaign.  They  did  assert,  how¬ 
ever,  that  the  number  of  news¬ 
papers  which  might  have  been 
impartial  in  varying  degree 
would  be  a  small  minority.  This 
study  bears  them  out. 

*  *  * 

Three  major  general  conclu¬ 
sions  are  given  as  follows: 

“1.  Of  the  26  pro-Eisenhower 
newspapers  examined,  11  gave 
the  Democrats  more  front  page 
space,  15  gave  the  Republicans 
more  front  page  space. 

“All  seven  pro- Stevenson 
newspapers  gave  the  Democrats 
more  front  page  space. 

“One  of  the  two  newspapers 
which  announced  an  independent 
editorial  policy  gave  the  Demo¬ 
crats  more  space,  the  other  gave 
the  Republicans  more  space. 

“2.  After  both  quantitative 
and  qualitative  judgments  were 
made,  15  pro-Eisenhower  news¬ 


papers  were  regarded  as  show¬ 
ing  no  partiality,  four  were  de¬ 
termined  to  have  demonstrated 
partiality  in  favor  of  their  can¬ 
didate,  and  seven  provided  no 
conclusive  evidence  of  partial¬ 
ity. 

“Among  the  pro-Stevenson 
newspapers,  two  showed  no  par¬ 
tiality,  two  showed  partiality  in 
favor  of  their  candidate,  and 
three  gave  no  conclusive  evi¬ 
dence  of  partiality. 

“Of  the  two  newspapers 
which  took  an  independent  edi¬ 
torial  position,  one  showed  no 
news  column  partiality  and  one 
provided  insufficient  evidence 
to  warrant  a  conclusion  of  par¬ 
tiality. 

“3.  Six  of  the  35  newspapers 
examined,  therefore,  provided 
evidence  of  partiality  in  their 
news  columns.” 

*  *  * 

Mr.  Blumberg  frankly  admits 
this  is  an  experiment  “to  dis¬ 
cover  whether  it  is  possible  to 
determine  the  ejfistence  of  bias 
in  news  columns.”  He  admits 
the  study  “has  limitations  and 
defects”  but  that  it  should  be 
only  the  first  of  a  series  of  com¬ 
prehensive  studies  of  newspa¬ 
per  performance.  He  says: 

“Can  bias  be  measured?  No. 
Can  bias  be  scientifically 
‘proved’?  No.  Is  it  possible  to 
determine  the  existence  of  bias  ? 
Yes.”  We  think  Mr.  Blumberg 
will  be  challenged  on  whether 
his  method  of  measurement 
gives  enough  consideration  to 
all  factors  influencing  the  han¬ 
dling  of  news. 

Mr.  Blumberg  arranged  his 
“sample”  in  accordance  with 
the  percentage  of  editorial  sup¬ 
port  for  the  political  candidates 
revealed  in  Editor  &  Publisher’s 
1952  poll.  The  newspapers  were 
studied  on  three  dates — Oct.  16, 
Oct.  24,  Nov.  3 — “because  they 
are  well-spaced  and  represent 
days  on  which  there  were  no 
especially  important  political 
developments  which  would  favor 
one  party.  When  inside  page 
coverage  on  one  of  the  dates 
was  influenced  by  local  condi¬ 
tions,  usually  the  visit  to  a  city 
by  one  of  the  principals  in  the 
campaign,  another  issue  was 
substituted.” 

One-half  of  the  91-page  book 
is  devoted  to  an  analysis  of  the 
each  of  35  papers  and  where  it 
falls  in  these  categories:  1.  No 
evidence  of  partiality  in  news 
columns:  Newspapers  which 

more  extensively  covered  the  ac- 
(Continued  on  page  51) 


EDITOR  &  PUBLISHER  CALENDAR 

Ocf.  1-8 — National  Newspaper  Week. 

Oct.  2 — Newspaperboy  Day. 

Oct.  4-12 — Inter-American  Press  Association,  Sao  Paulo  and  Rio 
de  Janeiro,  Brazil. 

Oct.  4-5 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

Oct.  6-9 — National  Conference  of  Editorial  Writers,  Grove  Park, 
Asheville,  N.  C. 

Oct.  8-9 — Pennsylvania  Newspaper  Publishers  Association,  annual 
meeting,  Penn-Harris  Hotel.  Harrisburg.  Pa. 

Oct.  9-10 — Advertising  Managers  Association  of  Wisconsin  Daily 
Newspapers,  Pfister  Hotel,  Milwaukee. 

Oct.  10-12 — Central  States  Circulation  Managers  Association, 

Fall  meeting,  Pantlind  Hotel,  Grand  Rapids,  Mich. 

Oct.  10-12 — Inter-State  Circulation  Managers  Association,  Hotel 
DuPont,  Wilmington,  Del. 

Oct.  14-17 — National  Editorial  Association.  Edgewater  Beach  Hotel, 
Chicago. 

Oct.  15-16— Oregon  Newspaper  Publishers  Association  Adman- 
agers,  meeting,  Heathman  Hotel,  Portland,  Ore. 

Oct.  15-17 — Mississippi  Valley  Classified  Advertising  Managers 
Association  Officers  and  Directors  meeting,  LaSalle  Hotel,  Chicago. 

Oct.  16-17 — New  England  Newspaper  Mechanical  Conference, 
Hotel  Statler,  Boston. 

Oct.  16-19 — California  Circulation  Managers'  Association,  annual 
convention.  Ahwahnee  Hotel,  Yosemite,  Calif. 

Oct.  17-19 — Ohio  Circulation  Managers  Association,  fall  meeting,  ' 
Nell  House,  Columbus,  Ohio.  ! 

Oct.  17-19 — Mid-Atlantic  Circulation  Managers’  Association,  an-  t 
nual  meeting,  Chamberlin  Hotel.  Old  Point  Comfort,  Va.  I 

Oct.  18-19 — Western  Regional,  National  Newspaper  Promotion  As-  [ 
sociation,  annual  meeting,  Phoenix,  Ariz.  j 

Oct,  19 — New  England  Daily  Newspaper  Association  Fall  meeting, 
Sheraton-Plaza  Hotel,  Boston. 

Oct.  20 — International  Circulation  Managers  Association  board  of 
directors  meeting,  Drake  Hotel,  Chicago. 

Oct.  21-22 — Audit  Bureau  of  Circulations,  40th  annual  meeting. 
Drake  Hotel.  Chicago. 

Oct,  21-22 — Advertising  Media  Credit  Executives  Association 
meeting,  Statler  Hotel,  St.  Louis. 

Oct.  22 — New  Jersey  Press  Association,  Better  Newspaper  Institute, 
Rutgers  University,  New  Brunswick,  N.  J. 

Oct.  22-23 — Maine  Press  Association,  University  of  Maine,  Bangor, 

Me. 

Oct.  24-25 — New  York  State  Dailies  Advertising  Managers'  Bureau, 

Fall  meeting.  Hotel  Van  Curler,  Schenectady. 

Oct.  24-25 — Ohio  Select  List  of  Daily  Newspapers,  annual  meeting. 

Fort  Hayes  Hotel,  Columbus. 

Oct.  25-26— New  England  Advertising  Executives  Association 
meeting,  Parker  House,  Boston. 

Oct.  28-30 — West  Virginia  Fourth  Estate,  annual  convention, 
Fairmont  Hotel,  Fairmont,  W.  Va.  j 

Oct.  29-30 — Iowa  Fall  Newspaper  Conference,  School  of  Journal-  I 
ism.  State  University  of  Iowa,  Iowa  City.  | 
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Ever  look  at  your  house  this  way  ? 


Your  electric  company  does! 


1 940-This  was  your  house, 
measured  by  the  amount  of  electricity 
you  used  before  World  War  II. 


1947  —  1  ou  used  twice  as 
much  electricity.  So  your  house 
seemed  twice  as  big 
to  your  electric  company. 


Today— You  use  a  lot  more 
electricity— three  times  as  much  as  in  1940! 
And  all  the  while  you  were  finding 
new  ways  to  use  electricity  for  better 
living,  its  price  was  coming  down. 


BBiMaJlB 


This  means  that  the  electric  light  and 
power  companies  of  America  are  plan¬ 
ning  and  building  well  ahead  for  the 
nation’s  growing  electric  future.  Their 
$10  billion  expansion  program  is  the 


largest  in  all  industrial  history. 
America’s  business-managed  electric 
companies  prove  daily  that  they  can 
meet  the  country’s  electric  needs.  In 
view  of  this,  you  have  the  right  to 


ask  whether  any  federal  government 
electric  power  projects— paid  for  with 
your  tax  money— are  really  neces¬ 
sary.  America's  FAectric  Light  and 
Power  Companies*. 

*Nnme8  on  request  from  this  magazine 


•‘YOU  ARE  THERE" — CBS  television — witness  history’s  great  events 
I  Printed  in  U.S.A. 
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essmen  in  a  hurr 


New  York  businessmen  live  up  to  their  reputations  as  men  in  a 
hurry.  They  don’t  like  to  wait  for  anything  .  .  .  least  of  all  news. 

That’s  why  they  rush  for  their  favorite  evening  newspaper 
when  they  head  for  home.  They  can’t  wait  until  the  next 
morning  to  find  out  what  happened  in  Washington,  at  City 
Hall,  in  the  sports  world  .  .  .  and  particularly  in  Wall  Street. 

The  World-Telegram  and  Sun  not  only  gives  them  all  of  these, 
but  it’s  the  only  New  York  newspaper  to  publish  a  complete 
listing  of  stock,  bond  and  commodity  prices  on  the 
same  day  transactions  are  made. 

As  a  result,  the  World-Telegram  and  Sun  is  read  by  2  out  of 
3  New  York  business  executives*  and  2  out  of  3  heads  of  house¬ 
holds  in  the  market’s  better  residential  areas.** 

No  matter  what  newspaper  they  may  buy  in  the  morning, 
these  men  read  the  World-Telegram  and  Sun  every  evening 
(and  carry  it  home  to  their  wives). 


New'Vbrk  World -Telegram 


♦Int’l.  Pub.  Op.  Res.  Study 
**55-Community  Study 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  WorM-r«<t0rain<rfw$un  COLUMBUS . CHizm 

aEVELAND . Pr«i  aNONNATI . Pott 


PITTSBURGH . Prmtt  KB4TUCKY . Poll 

SAN  FR ANQSCO . Nowt  Covingtoo  odHion,  Cincinnati  Pott 

INDIANAPOLIS . Timoi  KNOXVILLE  ....  Nowi-Sontinol 


DENVER .  .  .  Roclr,  Mountain  Nowt  EVANSVILLE . Pratt 

BIRMINGHAM  ....  Pott-Harald  HOUSTON . Pratt 

MEMPHIS . Pratt-Schnliar  FORT  WORTH . Pratt 


MEMPHIS  .  .  .  Commarcial  Agpoal  ALBUQUERQUE . Tribun* 

WASHINGTON . Nawi  EL  PASO . HaraU-Pott 


Oanaral  Advartiilng  Dapartmant,  330  Pork  A«*nu«>  Naw  Tark  City 


Chkoga  San  Frandtca  DatraH  Cincinnati  PhHadalphia  DoNaa 
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